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Abstract 

 
College students drink at high rates. More than 80% of college students drink alcohol and about 
40% engage in occasions of heavy drinking. Heavy episodic drinking among college students is 
associated with multiple negative consequences, such as verbal confrontations, physical fights, 
unprotected sex, vandalism, and driving while under the influence. 
 
Goals constitute a broad cognitive context in which behaviors occur. As an established 
technology for studying goal constructs, personal projects (Little, 1983; 1989; 1998) assess both 
long-term and short-term goals, as well perceptions about the goals assessed. Aided by the 
assessment of personal projects, the present study examined the ability of goal constructs to 
explain variability in drinking among college students within an integrated social cognitive 
theory model. 
 
In prospective analyses, results indicated that alcohol self-efficacy, negative outcome 
expectancies, and drinking self-regulation strategies were significant predictors of drinking. In 
addition, the goal attribute variables of Involvement and Efficacy, incongruence, and avoidance 
accounted for unique variance in drinking after controlling for gender, self-efficacy, outcome 
expectancies and drinking self-regulation. Results add to the understanding of the motivational 
forces potentially important to drinking decisions and underscore the unique contributions of 
goal variables. 
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