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ABstrACt

this thesis was inspired by the ingenuity 
of the inhabitants of the Florida Avenue 
Market, in Washington DC. through 
small scale iterative design solutions 
and creative use of public space the 
residents, street vendors, and small 
business owners in the area have 
reinvented their urban condition. Using 
extremely limited resources, they have 
created a unique vibrant urban market 
that provides economic, social and 
cultural value for their neighborhood 
and the city. 

recent political and economic pressures 
are causing the market to go through 
a major transformation. this project 
will propose an urban design vision for 
the next evolution of the market which 
aims accommodate the expansion of 
Gallaudet University, while celebrating 
the unique character of the place and 
dignifying its current users.
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Florida Avenue Market small Area plan in ContextFigure 1. 
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former resident of the area who works 
as a planner, and writes placemaking 
blog which often focuses on the Florida 
Avenue Market. the information from 
these investigations provided the 
background for this thesis project, 
which involved further exploration and 
analysis of the site. 

this project expands on ideas being 
considered by the university for their 
property within the market, which 
include student housing, a performing 
arts building and a theater. My original 
studio project is included in this thesis 
as part of a larger proposal for the 
market. Gallaudet University is being 
considered a hypothetical client for 
this project. the project is an attempt 
to address the needs and desires of the 
university and also serve the inhabitants 
and small businesses that currently use 
the market. however, the ideas and 
proposals within this book are from the 
author and have not been proposed or 
endorsed by Gallaudet University or any 
of the stakeholders who participated in 
interviews.

i was originally introduced to the 
Florida Avenue Market as the site for 
my first graduate level architecture 
studio at Virginia tech. For this studio 
we met with officials and faculty from 
Gallaudet University to learn about 
their research on Deafspace and ideas 
for reconnecting the campus with the 
surrounding community. 

For this first project I explored one of 
their ideas for a multi-use research 
and cultural center at the edge of the 
historic university campus adjacent to 
the Florida Avenue Market. 

the following semester i conducted 
an ethnographic study of the market 
area for a qualitative research course 
in the department of Urban Affairs and 
planning. For this study i observed and 
had conversations with people who 
inhabit the market including vendors, 
and business owners, about their 
perception of changes in the market 
and their hopes for the future. i also 
interviewed the Director of Campus 
Design + planning for Gallaudet and a 

introduction
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  Funky Flea Market
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1. COMMUNITY HISTORY  Gallaudet University 
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historiC GALLAUDet 
UniVersity CAMpUs

Gallaudet University is the only university 
in the United States devoted specifically 
to the education of the deaf and hard of 
hearing. established in 1864 Gallaudet, 
one of the first federal land grant 
universities, was located at the edge 
of the district, along the aptly named 
Boundary street (now Florida Avenue). 
the scenic natural campus, designed by 
Frederick Law olmstead, was originally 
intended to be an escape from the 
hectic life of the city. the escape 
metaphor was particularly desirable 
for a deaf university. At the time deaf 
culture was not fully understood by the 
outside community, which often led to 
negative stereotypes, such as “deaf 
and dumb”. Many deaf young people 
felt that they were excluded from 
mainstream society. For this reason the 
campus was meant to be a place where 
talented young deaf students could 
come and take part in an educational 
community that welcomed them and 
truly understood their needs.  

Gallaudet University 1864Figure 2. 

  images of Campus
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  images of Campus
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Union 
MArket

near the end of the 19th Century 
Washington D.C. had several large 
markets throughout the city where 
local farmers and businesses would rent 
spaces to sell goods and foodstuffs. the 
largest of these markets was Center 
Market located at the intersection of 
7th st and pennsylvania Avenue nW. At 
its completion in 1878 it was the largest 
market building in the country. 

in 1931 the well-crafted central market 
building was demolished to make room 
for the national Archives to be built on 
its site. Before the demolition, Union 
Market was constructed in 1921 to serve 
as a replacement for the vibrant Center 
Market. Union Market was located 
adjacent to Gallaudet University along 
Florida Avenue. the site, formerly home 
to Fort Meigs, was chosen for its proximity 
to the rail lines and ease of acquisition. 
this market was well used but never 
attained the prominence of the former 
Center Market.1

Center Market (1878-1931)Figure 3. 
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Union Market (1921-present)Figure 4. 
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FLoriDA AVenUe 
MArket AkA: Union MArket, 

CApitAL City MArket...

Union Market is now often referred to by 
several names such as Florida Avenue 
Market, Capital City Market, and 6th 
street Market. the area has had several 
waves of development; however there 
are still large areas of vacant land and 
surface parking. the market primarily 
caters to a wholesale clientele, serving 
various small businesses who load 
up with truckloads of goods to resell 
throughout DC. Most of the original 
Union Market buildings are occupied by 
these wholesalers who often also serve 
retail clientele. the majority of walk-in 
customers typically shop at the large DC 
Farmers Market building constructed in 
1986. this building has a wide variety 
of vendors selling everything from 
fresh produce, large cuts of meat, and 
raw pig knuckles to brightly colored 
top hats, jump suits, and look-a-like 
designer purses. there are also many 
street vendors at the market who will 
set up tables and tents to peddle their 
merchandise. 
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FUnky 
FLeAMArket

one weekend in 2005 a local resident, 
decided to plan a flea market to raise 
money for the youth group which he 
runs. he was granted permission to 
hold the flea-market at a large fenced 
in parking lot owned by Gallaudet 
University that was largely unused. the 
market was originally only planned for 
one weekend but it was such a huge 
success that he decided hold it again 
the next weekend... Five years later the 
flea-market, which lives up to its name 
the Funky Flea-Market, continues to be 
held every saturday and sunday and 
occasionally attracts so many vendors 
that late arrivals need to be turned 
away. Vendors come from all over the 
region with some coming from as far as 
new york. the founder still manages the 
flea-market from a trailer that remains on 
site and his good friend, works out of a 
parking booth as a DJ to play music and 
give announcements. The flea-market is 
an important cultural institution for the 
community, where residents come not 
only to work or shop; but also to meet 
their neighbors and socialize with friends 
and family. 

Funky Fleamarket imagesFigure 6. 
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Funky Fleamarket from nearby rooftopFigure 7. 
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Metro
stAtion

on november 20, 2004 the succinctly 
named new york Ave-Florida Ave-
Gallaudet University Metro Station first 
opened for service. this was one of the 
first stations added to the Metro system 
on a segment of an existing line (the 
Red Line). The station was financed 
through a public private partnership 
consisting of $35 million in private funds 
from businesses in the area, $44 million 
from the District of Columbia and $31 
million in federal funding. the purpose of 
the project was to aid the revitalization 
and development of the area through 
increased transportation access. initial 
estimates predicted that the project 
would generate 5,000 new jobs and 
$1 billion in new private investment in 
the area. these predictions have been 
greatly exceeded with over 15,000 
jobs being created since 1998 and an 
increase of over $1.1 billion in private 
investment. Also the assessed valuation 
of a 35-block area surrounding the 
station has risen from $535 million in 2001 
to $2.3 billion in 2007.2



13

noMA
sWAMpooDLe

Capital hill

near north east

FLoriDA AVenUe

6t
h 

st
re

et

neW york AVenUe

h street

Union 
station

Gallaudet
University

trinidad

Florida
Avenue 
Market

eckington

national 
Arboretum

ivy City

n

  site plan- labeled with perceived neighborhood boundaries
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noMA 
BUsiness iMproVeMent DistriCt

in May of 2007 the city established 
the noMa (north of Massachusetts 
Avenue) Business improvement 
District. the BiD is located to the south 
and west of the market. though the 
boundaries noticeably exclude the 
market area, the BiDs marketing 
material often highlight the market as 
a nearby amenity. the BiD’s purpose 
is to encourage the continuation of 
the economic development that has 
resulted from the construction of the 
new Metro station. the BiD is funded by 
a levy on commercial, large residential 
and hotel space within the area. in 2008, 
the BiD’s yearlong budget was $1.3 
million.2 this money is used for services 
and amenities such as public cleaning 
services, marketing, promotional events, 
and small community projects. the BiD 
has been very successful in attracting 
high profile tenants such as the Bureau 
of Alcohol, tobacco, Firearms and 
explosives and national public radio. 
Also several other new Class-A office 
buildings and mixed use residential 
buildings have been built recently.



15-Florida Avenue Market small Area plan
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  site plan- with noMa BiD development plans overlay
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h street streetCAr
+ streetsCApe iMproVeMent proJeCt

h street is a nearby retail and 
entertainment corridor, located several 
blocks south of the market. h street is an 
eclectic neighborhood with a variety 
of businesses such as, hair salons, wig 
shops, discount stores, restaurants, and 
nightlife establishments.

the area has attracted a great deal 
of attention and investment in recent 
years. Much of this investment has been 
spurred by plans for a new street car 
that will run directly east along h street 
from downtown. infrastructure for the 
streetcar is currently under construction 
and it is planned to open in July 
2013. Along with the streetcar, major 
streetscape improvements are also 
underway that are intended to beautify 
the area and increase walkability.
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  site plan- with h street streetscape improvement project overlay



18

neW toWn
ACt

in December of 2006 the city approved 
a plan for a $1.2 billion development 
for the Florida Avenue Market area. 
these plans proposed to convert 
the 24-acre market into a mixed use 
complex consisting of condominiums, 
retail, restaurants, a hotel, and a 
smaller warehouse sector. the primary 
developer of the plan would have been 
sang oh Choi which owns 2.5 acres of 
property in the market making it the third 
largest landowner behind Gallaudet 
University (3.8 acres) and the District of 
Columbia (3 acres). For the project to 
be implemented it would have required 
the taking of property from 69 different 
landowners through eminent domain. 
the plan encountered strong opposition 
due to its lack of public inclusion. there 
have been accusations that corrupt 
political leaders pushed the plans 
through to benefit their donors.3 Also the 
plan had legal trouble as it would need 
federal approval to take Gallaudet’s 
land with eminent domain.  As a result 
the plan was never fully implemented.
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  site plan- with new town Act overlay
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  Funky Flea Market
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2. CURRENT VISION  interior of historic Market Building
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A vision for the Florida Avenue Market that retains its 
industrial purpose and character, while introducing 
changes that are necessary for the Market to adapt 
and survive into the future.1

-Florida Avenue Market small Area plan
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FLoriDA AVenUe 
MArket sMALL AreA pLAn

After the fallout of the new town Act 
the D.C. Office of Planning (DCOP) 
commissioned a small area plan for the 
market site. this study, completed in 
2009, was significantly more transparent 
seeking input from the community and 
various stakeholders including Gallaudet 
University.  this plan emphasized 
retaining the existing character of the 
site as it primes for redevelopment and 
future growth. 

Rather than proposing a definitive 
physical master plan for the area, the 
small area plan identified opportunities 
and provided suggestions for how the 
site could be redeveloped. the ideas 
in the plan represent well-respected 
contemporary urban design principles 
commonly associated with new 
Urbanism such as historic preservation, 
mixed use buildings, ground floor retail, 
transparent human-scaled facades, 
public seating, street trees, orienting 
signage and a pedestrian friendly 
environment. several renderings and 
quotes that represent the ideas in the 
plan can be seen on the following 
pages.

one of two illustrative site plans provided in the DCop Florida Avenue small Figure 8. 
Area plan. the two site layouts are intended to “provide a glimpse of the develop-
ment potential and opportunity to transform the market area in line with the Vision 
articulated in this plan”1
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“Why will people care about Florida 
Avenue Market over any other place?”1

“People looking for 
a quiet residential 
neighborhood, or a 
sterile office environment 
should look elsewhere.”1

“The Florida Avenue 
Market of the future 
will continue to be an 
exciting, bustling place, 
full of surprises.”1

renderings intended to help visualize the character Figure 9. 
of the public spaces recommended by the Florida Avenue 
Market small Area plan.
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“Retail customers come for an 
experience like no other in the 
DC region where such a varied 
supply of local and international 
food products, merchandise, 
and services is available.”

“There is a unique opportunity 
to cluster food retail and 
related uses in the (Florida 
Avenue Market) to highlight 
its unique character and 
history.”1

renderings intended to help visualize the character Figure 10. 
of the public spaces recommended by the Florida Avenue 
Market small Area plan.
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the unique processes and uses of the 
market that make it such a vibrant 
cultural and functional resource for the 
neighborhood and the city.  

though the plan seeks to retain the 
existing character of the place it fails 
to produce an alternative vision for a 
new evolution of the market unique 
to this place and this community. 
Despite its lofty goals the plan seems to 
represent predetermined urban design 
standards that were only slightly altered 
to conform to the existing conditions of 
the site. some of the original buildings 
were labeled as historic and proposed 
to be saved but there seemed to be little 
emphasis on the subsequent 80+ years 
of daily life and formation that shaped 
the market into what it is today. 

if the current activities of the market 
were to remain in this new vision, as 
shown in the renderings, it is hard to 
imagine that they wouldn’t appear out 
of place or even unwanted. it seems 
that a select few of the existing elements 
where determined to be acceptable 
for an upscale urban neighborhood. 
these few acceptable elements are 
suggested to be preserved in the hopes 
that the redeveloped market will be 

CUrrent 
DeVeLopMent pLAns

the Florida Market small Area plan 
represents a major step forward 
compared to the new town Act. rather 
than taking land through eminent 
domain in an effort to accelerate 
gentrification, this plan focused on the 
unique character of the site as an asset 
for future development. there were also 
community involvement and stated 
goals to enhance the existing character 
of the market. 

however, as can be seen from the 
graphics on the previous pages, the 
laudable goal of respecting the unique 
character of the site has not been 
accomplished. While it is not appropriate 
to judge the plan completely from 
these renderings, which are aspirational 
illustrations rather than representations 
of actual development plans, they do 
represent a shortcoming in the way of 
thinking that produced the plan.

While this vision may succeed in 
retaining a small part of the existing 
character (or at least a few buildings), 
this approach unfortunately does 
not truly communicate or support 

somehow different than every other 
new mixed-use development in the 
region. 

this type of thinking not only leads to a 
banal vision of the neighborhood, but 
also decidedly favors the higher income 
future residents that the city hopes to 
attract, rather than the existing low-
income residents and small business 
owners that currently inhabit the area. 

Ultimately none of the previous plans for 
the area have been able to produce 
a compelling vision for the market 
that enhances its existing character or 
supports the current users.  Without an 
alternative proposal to the conventional 
urban development taking place 
throughout the city, the unique 
personality of the market will be lost, to 
make way for another reproduction of 
the standard development “products” 
which are being replicated throughout 
the city. As a billboard promoting one 
of the planned development projects 
at the market proclaims, 

“pretty soon you won’t 
recognize the place. 
promise.”
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  View of entry to market from Florida Avenue, including development billboard
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  product Display at historic Market Buildings
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3. SITE ANALYSIS  Funky Flea Market
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If we take the present city and define it as beautiful, 
it becomes a starting point rather than a stumbling 
block.4

                  
   -John kaliski, Everyday Urbanism
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ArChiteCtUrAL
ChArACter

this thesis will investigate an alternative 
method of city design which aims to 
support and dignify the current users, 
to ensure that the market continues to 
serve them into the future, as well as 
allowing their identity and contributions 
to place to persist as the area evolves. 

rather than picking and choosing the 
existing elements and activities which 
are acceptable from an outside set of 
design standards, this study will evaluate 
the current architectural elements, 
processes, and daily uses that embody 
the market’s unique genius loci or spirit 
of the place. this existing character 
will provide a foundation for new 
architecture and design additions to 
the area.
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BriCoLAGe

Bricolage is a design and building 
process where users repeatedly alter 
their environment to address specific 
individual needs. Bricolage is the 
antithesis of the Modernist masterplan. 
Where the Modernist masterplan 
proposes a utopian end state design 
condition that will be achieved as 
the result of totalitarian development 
methods, bricolage is democratic fluid 
and adaptive. the accumulation of 
individual design acts over time leads to 
a rich diversity of Architecture that is both 
uniquely specific and fundamentally 
conducive to change. 

This area is defined by bricolage which is 
the process through which it has evolved 
for almost 100 years. the process is most 
explicit in the way that the businesses 
have altered the historic market 
buildings. originally the post and beam 
overhangs covered long open air market 
spaces where merchandise would be 
displayed and trucks would load and 
unload. over time interior space where 
merchandise could be securely stored 

became a priority over this covered 
open air space. For this reason, all but 
one of the 20 foot wide column bays on 
the historic buildings have been infilled 
to create more interior space. While the 
buildings are very conducive to these 
alterations it does not seem to have 
been the design intent. the geometry 
of the existing Doric columns provides a 
difficult condition for installing new walls 
along the column lines. this condition 
has forced users to be creative with 
their architectural treatment of the 
connection. it has been addressed in 
many different ways throughout the 
market contributing to the distinct 
character of each individual business. 
the post and beam design of the 
historic buildings also allows for a range 
of business types because of their ability 
to expand or contract across column 
bays. the process of bricolage has been 
applied a variety of other architectural 
conditions throughout the area, such as 
door and window replacement and the 
installation of utility infrastructure.

  Historic Market Buildings with Infill
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  Column Details
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  Bricolage
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  Bricolage
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Minimize radiant heat             stormwater Management      improved Air Quality         

spontAneoUs 
GArDens

As the flea-market was closing down 
one sunday, i helped a vendor pack 
some of his belongings on the back of 
his bike. After securing the goods with 
bungee cords, he picks up a weed from 
a crack in the ground and attaches it to 
the bike saying, ‘And we always need 
to add something green. it’s a spiritual 
thing... well maybe not other people 
would say i’m crazy.’

overgrown vegetation is often 
considered a sign of blight or lack of 
concern for urban neighborhoods. 
however, this unintended vegetation 
can provide numerous environmental 
benefits to an area, such as the 
reduction of the urban heat island effect, 
improved air quality, and stormwater 
management. if these plants are seen 
not as weeds, but as spontaneous 
gardens, they can be appreciated 
for these environmental as well as 
aesthetic benefits. Vegetation adds to 
the dynamic character of a place as it 
changes throughout the seasons and 
grows in unexpected ways.

  spontaneous Gardens
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  spontaneous Gardens
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MAteriAL 
pAtinA

the original Union Market buildings were 
sturdy structures constructed primarily 
of brick and reinforced concrete. the 
additional open air market pavilions were 
lighter, with steel structures and roofs. 
these buildings have held up through 
years of constant use, weathering and 
construction which give them a rich 
character that can only be achieved 
through experience. After years of 
withstanding these harsh conditions 
these buildings have continued to serve 
their users who have maintained them 
through the process of bricolage. the 
alterations to these buildings appear 
very eclectic and fragmented but the 
one consistent design decision is the use 
of durable materials. While the building 
profession in general has taken to using 
cheaper materials with short lifespans, 
the users have refit the market buildings 
with steel, bricks, and tiles that will are 
able to last in these rugged conditions. 
Visitors to the site can almost read the 
histories of the buildings through the 
variation in age and condition of the 
building materials.

  Weathered Materials
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siGnAGe

 the most prominent and recognizable 
architectural element of the market is 
the original Union Market sign that can 
be seen from the entrance at Florida 
Avenue. the sign is held up by visible 
steel trusses and is missing several letters. 
This iconic sign was the first of many 
signs which are prevalent throughout 
the market. this signage is another form 
of bricolage as signs are added and 
replaced over time. often former signs 
leave behind traces on the brick or 
structures above the roofs. there is no 
building committee or review board to 
coordinate the signs, which range from 
names and elaborate designs painted 
directly on the facades to graphic 
letters and images held by external 
structures. these signs explicitly display 
the eclectic and international flavor 
of the market. however the lack of 
organization among the signage can 
be very disorienting for new visitors. 

  Market signage
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  Market signage
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   Fence as Vertical Garden       Fence as Display rack    Fence as signage

FenCes

Contemporary urban design theory 
would suggest that open space should 
be well defined with buildings that create 
a continuous street edge, concentrate 
activity, and engage pedestrians. 
Much of the market area falls short of 
this paradigm, with its abundance of 
vacant land forming large ambiguous 
open spaces. these open spaces are 
almost always fenced in and restricted to 
the public. the fences are mostly chain 
link and often topped with barbed wire. 
While these fences are typically seen 
as a sign of blight, they occasionally 
provide advantages similar to those 
of a continuous building street edge. 
the fences concentrate activity on the 
street and are activated by people 
sitting and leaning against them. Many 
of the vendors have re-appropriated 
the fences as display racks or signage 
which engage pedestrians and add 
visual interest to the street. the fences 
also provide a structure for climbing 
plants to inhabit these spaces. 

  Weathered Materials

  Fences
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   Fence as Vertical Garden       Fence as Display rack    Fence as signage

Fence Areas restricted by Fencing

n
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trUCks

  Traffic Calming            Vending    signage

Walking around the market often 
reminds me of rowing a small kayak in a 
harbor full of large barges, slowly pulling 
in and out of the docks. Traffic calming 
is a strategy used by urban designers 
to create impediments to high-speed 
traffic and unsafe driving. While typical 
traffic calming devices are plantings 
and medians, traffic is calmed on several 
streets of the market by large trucks and 
horizontal parking spaces. Deliveries are 
made in anything from small pickups 
and vans to large eighteen wheel semis. 
When they are not making deliveries, 
the trucks are often left parked along 
the streets throughout the market. 
these massive objects have a presence 
similar to the buildings themselves in the 
way they define space and serve as 
visual landmarks. some trucks can be 
seen in the same place over the course 
of many visits to the market and may 
even be used as permanent storage 
for the businesses. others are constantly 
moving to and from the area. the 
movement and aesthetic of the trucks 
are fundamental contributors to the 
architectural character of the market.

  trucks
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  trucks
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BirDs

Birds are ubiquitous in many great 
urban public spaces throughout the 
world, from Central park to the piazza 
san Marcos. While birds are often 
considered a nuisance they also add 
life and excitement to a place. Just 
as perception is the only difference 
between a plant qualifying as a weed 
or a flower, the same applies to pigeons 
and doves. here the birds are mostly 
gulls whose squawking calls could lead 
me to imagine i was at the beach if i 
closed my eyes long enough. these 
birds are most likely attracted to leftover 
food and open dumpsters which 
provide for an easy meal. these birds 
usually stick together and often seem 
to take over an entire intersection or 
roof top fluttering around and landing 
on every available perch. however, 
their dominance is just an aberration, 
as they instantly scramble every which 
way as soon as a pedestrian or vehicle 
approaches. they do not seem fond of 
the crowds of the flea market and tend 
to oversee the area from above waiting 
to flock to a dumpster or leftover food as 
soon as the people leave them alone. 

  Birds
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MerChAnDise 
DispLAy

the most ephemeral aspect to the area 
is the flea-market which comes and 
goes every week with a variety of new 
vendors and merchandise. there are 
no marketing departments or interior 
designers to coordinate the vendor’s 
displays, but there is no question that 
great care is taken in the presentation 
of their wares. some vendors have 
purchased or reclaimed formal display 
items such as mannequins and display 
cases. others make use of fences, 
crates, folding tables, and boxes. But 
they all focus on presenting as many 
goods as possible in their small spaces, 
which fills the entire lot with a vibrancy 
of color and form. When the flea-
market closes the vendors pack up 
and the space reverts to an empty sea 
of asphalt, however the surrounding 
buildings retain their life and several of 
the vendors stick around and set up 
outside the DC Farmers Market building 
every day. inside the buildings the same 
sort of eclectic displays can be seen 
throughout the week.

  Merchandise
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seCUrity Doors

Because the market area consists of 
almost exclusively retail uses, activity 
levels in the area drop sharply in the 
late evenings. Because of this and other 
neighborhood dynamics, protection 
of their property is a major concern 
for the business owners. these owners 
use heavy duty doors and locks to 
secure their merchandise while they 
are away.  security doors of this nature 
are often considered another sign of 
urban blight and unsafe conditions. 
While there is certainly a justification for 
these perceptions it is not uncommon 
to see similar security doors in the most 
high-end retail districts of the city such 
as Downtown D.C. and Georgetown. 
the doors here however, are less 
uniform and have a more rugged 
appearance. these doors add to the 
ritual experience of the market. every 
morning the businesses open up shop 
with a cacophony of steel rolling and 
clanking as a precursor to the liveliness 
of the day. the look and feel of the 
market changes dramatically as doors 
open and close to welcome new 
customers.

  security Doors
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  security Doors
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serViCe
entryWAys

Jane Jacobs describes the everyday 
activities on her street in Greenwich 
Village as a “sidewalk ballet.”5 this 
movement of seemingly unrelated 
workers, residents, and pedestrians leads 
to a lively improvisational performance 
giving vitality and interest to the 
neighborhood. the ballet here is much 
different than in Greenwich Village, but 
no less vibrant, as many diverse users 
interact within the space. Conventional 
urban design best practices would 
suggest that service worker’s spaces 
should be hidden from view; the way 
stagehands work backstage to provide 
a curated experience for an audience. 
But this is not the mind set at the market. 
though there are small alleyways 
behind most of the buildings, it is much 
easier and more efficient for deliveries 
and wholesale pick-ups to be handled 
at the front door. this gives the market 
an authentic feeling of commerce and 
utility that are not present in the more 
sanitized retail districts of the city. on the 
opposite page are descriptions of the 
various users that make up the sidewalk 
ballet of the market.

  service entryways
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retail employees
employees perform tasks in front of 
the market buildings such as taking 
out the trash receiving deliveries 
and serving customers.

Vendors
some vendors work everyday 
at stands or once a week at 
flea market tents while informal 
peddlers and service providers 
fill in market niches not served 
by more formal vendors and 
retailers.

Flâneur
Flâneur include nearby residents, 
homeless, and general passers by 
who inhabit and enjoy the public 
space within the market. 

Delivery 
throughout the day delivery 
trucks are moving to and from the 
market, primarily using the public 
entrances.

Wholesale Buyers
Most of the business at the market 
is from wholesale buyers who are 
purchasing goods to resell in their 
own small businesses throughout 
the region. 

Walk-in shoppers
the new Metro station has 
increased the number of walk-in 
customers who enjoy the market 
for it’s unique atmosphere and 
good bargains. 

  Diagramatic perspective showing the cast of the sidewalk ballet at the market
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If designers were to re-create public 
spaces according to the actual patterns of 
neighborhood residents, would a different 
set of values attitudes and forms unfold?6

         -Walter hood, Urban Diaries
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street 
VenDors

one of the more compelling aspects of 
the market is the presence of the street 
vendors. these vendors: have colorful 
displays which add visual interest to the 
street, play music that can be heard 
throughout the market, and engage 
people by selling goods or just by 
socializing with residents and visitors. 

Despite the valuable services that 
street vendors provide they are often 
seen as nuisances or illegitimate 
businesses. in many commercial areas 
of DC, street vendors are banned or 
limited to certain areas. these bans are 
supported by formal businesses who 
believe that street vendors are taking 
their customers or that customers are 
scared away by vendors that may 
make them feel uncomfortable. these 
attitudes toward street vendors are 
certainly shaped by racial and cultural 
prejudices but as sociologist Mitchell 
Duneier points out, physical aspects of 
the built environment also contribute to 
negative perceptions of street vendors. 
When designs do not accommodate 
the needs of vendors they are often 

unable to comply with accepted social 
norms and appear out of place or as 
signs of disorder.7 

in his ethnographic book, sidewalk, 
Duneier spends several years working 
with street vendors on 6th Avenue in new 
york’s Greenwich Village. he observes 
that attempts by police and business 
improvement districts to prevent street 
vendors do not eliminate them but 
often lead to more public disorder by 
interfering with complex social structures 
among the vendors. Vending serves 
as type of informal entrepreneurial 
opportunity which often provides a 
critical path for disenfranchised citizens 
to earn an honest living and participate 
in meaningful social networks. the 
many well established vendors serve 
as friends, mentors, and role models 
for these vendors that are dealing with 
significant daily stresses. He suggests 
that urban design strategies that include 
amenities such as vendor storage 
and public restrooms would have a 
significant impact on perceptions of 
street vendors.

”Any society with high levels of 
economic inequality, racism, 
illiteracy and drug dependency, 
and with inadequate transitions 
from mental hospitals and prisons 
to work and home, will have vast 
numbers of people who cannot 
conform to the requirements of 
its formal institutions. Given this, 
the correct response is not for 
the society to attempt to rid its 
public spaces of the outcasts it 
has had a hand in producing. It 
is vital to the well-being of cities 
with extreme poverty that there 
be opportunities for those on the 
edge to engage in self-directed 
entrepreneurial activity.”7

-Mitchell Duneier, Sidewalk
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VenDinG 
ConDitions

Currently the majority of the everyday 
street vending takes place along the 
edge of the DC Farmers Market building. 
these vendors activate the otherwise 
blank facades and serve customers as 
they enter the building.

other daily vendors set up along Florida 
Avenue or out of cars in the street 
parking spaces within the market. 

on the weekends all of the daily vending 
spaces are typically filled in addition to 
the flea market which takes place in the 
large parking lot that is fenced off and 
closed for the rest of the week. 

Some flea market vendors set up along 
the fences which can be used for 
displaying goods. others set up in the 
open parking spaces.

there is a small storage unit that remains 
on site where some of the vendors keep 
their tables and merchandise when the 
flea market is not in session.
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Aerial view during fleamarketFigure 11. 
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Street Section: Historic Market Building + Theater Entrance Canopy 1/4”=1’

Section: Theater Loading Dock + Vending Spaces 1/4”=1’ Street Section: Vending Spaces + DC Farmers Market 1/4”=1’

section- entry to historic market buildings
0’ 5’ 10’
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Street Section: Historic Market Building + Theater Entrance Canopy 1/4”=1’

Section: Theater Loading Dock + Vending Spaces 1/4”=1’Street Section: Vending Spaces + DC Farmers Market 1/4”=1’

section- daily vending tents in 
front of DC Farmers Market

0’ 5’ 10’
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Existing Flea Market Vending Spaces 1/4”=1’

Penthouse + Roof Plan 1/8”=1’

Drama Studio Section: Open 1/4”=1’

Drama Studio Section: Closed 1/4”=1’

Section- fleamarket vending tents 
0’ 5’ 10’
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Existing Flea Market Vending Spaces 1/4”=1’

Penthouse + Roof Plan 1/8”=1’

Drama Studio Section: Open 1/4”=1’

Drama Studio Section: Closed 1/4”=1’

section- fence and parking space vending
0’ 5’ 10’
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  DC Farmers Market Building
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4. DESIGN INFLUENCES  Funky Flea Market
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street VALUe
shoppinG pLAnninG AnD 
poLitiCs At FULton MALL

the Fulton Mall is a major retail street 
which runs for several miles stemming 
from the heart of Downtown Brooklyn. 
By most standards the Fulton Mall would 
be considered a great success. it has 
some of the highest retail rents in the 
country and has a vibrant street life.  
however its unconventional character, 
diverse racial constituency, and lack 
of design order have caused it to be 
a constant target for planners and 
urban designers who often refer to it as 
“blighted.” over the years a number 
of masterplans have been proposed 
to unify the architecture and draw in a 
more traditional clientele. though, these 
plans were all partially implemented, 
none were as comprehensive as 
initially intended. Currently the city is 
again trying to sanitize the area and 
coordinate the design. in street Value8, 
the authors critically examine the 
planning history of the site and propose 
design guidelines that celebrate the 
dynamic value inherent to the Mall.

images from Figure 12. Street Value
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“The decision to redesign the 
mall was publicly promoted 
as a site specific response 
to research conducted in 
the course of preparing the 
Downtown Brooklyn Plan. 
But as our interviews make 
clear, design decisions 
(both physical and financial) 
also drew on a number of 
different desires, contexts, 
and assumptions, and many 
of those had more to do 
with trends in architecture 
and urban planning at that 
time, than with the specifics 
of life on Fulton Street.”8

- Meredith tenhoor,
Street Value

images from Figure 13. Street Value
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UrBAn DiAries
WALter hooD

Walter hood recognized that urban 
parks in low-income communities 
are typically designed according to 
predetermined values about public 
space imported from middle class 
sensibilities. According to hood this not 
only makes the parks less usable but also 
contributes to a negative perception of 
users who seem out of place in these 
spaces that do not serve their needs. in 
Urban Diaries,6 hood observes actual use 
patterns in three urban parks. Without 
judging them based on a normative 
view of appropriate behavior, he 
proposes “improvisation” as a design 
strategy where new designs are aimed 
at dignifying existing uses and creating 
an environment that is specifically 
tailored to the needs of the existing 
residents. ideas from this book can be 
seen in his built work such as Lafayette 
square park. the city’s impetus for the 
redevelopment of the park was to 
clean up the existing park which had 
many transient inhabitants. rather than 
designing exclusively for new affluent 
users. hood’s design allows new and 
existing users to coexist by minimizing 
conflict areas and providing amenities 
such as public toilets and showers.

images of Lafayette square parkFigure 14. 
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images from Figure 15. Urban Diaries
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FooD FenCe-
FieLD FenCe

Red Hook Park has a large field that 
attracts neighborhood residents to play 
and watch soccer. seeing its popularity 
some of the local residents (primarily Latin 
American) began vending homemade 
food for the players and spectators. 
the vendors which have been serving 
at the park since 1978, recently began 
to receive high praises from foodies 
and bloggers throughout the city, who 
were impressed by the quality and 
authenticity of the homemade cuisine.  
in response to this popularity the city 
began to regulate the market to control 
the crowds and ensure the sanitation 
of the food. one requirement forced 
the vendors to work from trailers at the 
edge of the park. these trailer are cost 
prohibitive for many of the vendors 
and detracted from the previous 
open character.9 to address this issue 
the local chapter of Architecture for 
humanity organized a competition to 
design a suitable home for the vendors 
that would not impede other uses of the 
park. the winning design by Carolina 
Cineros and Mateo pinto works within 
the space of the existing fence line 
to provide deployable vending and 
seating spaces for the market.

Design images for Food Fence-Field FenceFigure 16. 
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DeAFspACe

“Deaf people inhabit a rich sensory 
world where vision and touch are a 
primary means of spatial awareness and 
orientation. Many use sign language, a 
visual-kinetic mode of communication 
and maintain a strong cultural identity 
built around these sensibilities and 
shared life experiences. our built 
environment, largely constructed by 
and for hearing individuals, presents 
a variety of surprising challenges for 
deaf people. recently, deaf people 
have responded to these designs with 
their own particular way of altering 
their surroundings to fit their unique 
ways-of-being. this approach is often 
referred to as Deafspace”10 hansel 
Bauman who is the Director of Campus 
Design + planning for the university has 
been participating in research into 
this phenomenon and is developing a 
series of Deafspace Design Guidelines. 
These guidelines define architectural 
design elements that address five major 
intersections between deaf experience 
and the built environment: space and 
proximity, sensory reach, mobility and 
proximity, light and color, and finally, 
acoustics.

Deafspace Design GuidelinesFigure 17. 
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  historic Market Buildings 
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5. AN ALTERNATIVE VISION  Funky Flea Market 
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An environment that cannot be changed 
invites its own destruction. We prefer a world 
that can be modified progressively against 
a background of valued remains, a world 
in which one can leave a personal mark 
alongside the marks of history.11

         – kevin Lynch, “What time is this place?”
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An ALternAtiVe
Vision

Many times when a neighborhood 
becomes loved by residents and visitors 
there will be attempts to preserve its 
existing condition through planning 
and zoning ordinances. At this site, 
while there is significant opposition 
to the current redevelopment plans, 
there is also a strong recognition 
among users of the need for change. 
During my ethnographic research at 
the market i met a number of people 
who said they benefitted from changes 
in the area such as decreased crime 
and new amenities. there is also an 
appreciation of many of the aesthetic 
improvements.

Also from a smart growth perspective 
overly restrictive neighborhood 
preservation regulations can reduce 
urban density which can increase rents 
and reduce the amount of people 
that benefit from walkable urban 
communities and mass transit. restricting 
density also encourages development 
on the fringes of the city which takes 

place on previously undeveloped land 
and requires less sustainable forms of 
transportation.

this project will propose an alternative 
vision for the development of the 
market that will support the existing 
users and respect the distinct cultural 
value of the site. While this vision aims 
to retain much of the existing character 
of the site, i will not approach this as a 
cultural preservation project. Any major 
redevelopment of the site will alter it 
into something new and an attempt 
at complete preservation would only 
result in faux reproductions of the 
existing market. in contrast this project 
will propose the next evolution of the 
market by building on its unique history, 
while embracing changes and new 
users. there is potential for a wonderful 
synthesis of the two neighboring cultures, 
that of the market and that of deaf 
community. in addition the new vision 
aims to attract visitors from throughout 
the city as well as tourism. 
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eXpAnsion oF 
GALLAUDet

the diagram on the following page 
shows the property owned by Gallaudet 
University and the limited access to 
the campus. As mentioned earlier, 
the isolated nature of the campus 
was originally an asset that attracted 
prospective students who were often 
disrespected by mainstream society. 
however, this is no longer the case as 
new technologies and changing social 
perceptions have allowed young deaf 
people to take part in the same culture 
as their hearing peers. now many 
prospective students are discouraged 
by the isolation of the campus, thinking 
that they will be confined to only 
interacting with other deaf students 
and have limited access outside of this 
community. 

For this reason the university is 
attempting to open up its campus 
to be more integrated with the 
surrounding neighborhood. this will 
include developing their property within 
the market as well as creating new 
entrances to the site along 6th street.
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  site plan- Gallaudet University property and boundaries



76

GALLAUDet 
innoVAtion LAB

one of the projects that Gallaudet is 
exploring is to develop an innovation lab 
at the corner of 6th street and Florida 
Avenue. some of the programs proposed 
for this multi-use building include a deaf 
cultural museum, culinary arts center, 
health clinic, business incubator, student 
housing, research labs and classroom 
space.  the innovation lab would focus 
on research partnerships between the 
university and outside institutions. this 
was the proposal that i took on for my 
original studio project. the project site 
is situated within the current campus 
boundary which currently acts as a 
barrier between the market and the 
university. this project aimed to dissolve 
this boundary by creating a public 
plaza to serve as a new entryway to 
the campus. this plaza was thought of 
as a front porch for the university where 
students could gather in a comfortable 
campus setting but still be connected 
with the vibrant urban market adjacent 
to the site. the building was designed to 
celebrate the Deaf Design Guidelines, 
focusing on visual continuity, quality of 
light and deaf social patterns.
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site Model- Gallaudet University innovation Lab
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eXpAnsion into 
MArket

Gallaudet also plans to expand its 
campus into the market area with 
student housing, as well as a theatre 
and other facilities for their visual and 
performing arts program. this project 
is being proposed for the parking lot 
where the flea market currently takes 
place. For my thesis project i laid out a 
plan for two university buildings which 
would provide space for these programs 
and also support the existing uses of the 
site. 

to accomplish this, the project will rely 
of the ingenuity of the existing users, 
primarily the street vendors, to take 
advantage of architectural resources 
provided by the design and also to 
reappropriate spaces temporally, 
making use of opportunities when 
spaces are not being used for university 
purposes. the project is designed as two 
buildings oriented around a large public 
plaza which is designed to facilitate 
this creative and unpredictable use of 
open space by the existing users.
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site Model- Gallaudet University Buildings at Florida Avenue Market



83

site Model- Gallaudet University Buildings at Florida Avenue Market
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MArket 
pLAZA

in this design the practice of street 
vending is legitimized by providing 
architectural elements and spaces 
specifically designed for this purpose. 
permanent benches and ledges provide 
a platform for vendors to display their 
goods and steel framed shade structures 
reflect the historic open market spaces 
of the original Union Market. these daily 
vending spaces are provided at the 
edges of the plaza to engage visitors. 
the seating for the amphitheater is 
designed to double as vending space 
for the flea market with accessibility for 
trucks. the lobby and theatre spaces 
of the arts building can be converted 
to indoor vending spaces. the A/V 
room at the back of the amphitheater 
will replace the existing DJ booth. Also 
storage space and public restrooms are 
provided as resources for the vendors, 
on the ground floor of the student 
housing building. these amenities give 
the vendors much needed privacy and 
security which allows them to conduct 
their business with dignity and respect.  
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Street Section: Historic Market Building + Theater Entrance Canopy 1/4”=1’

Section: Theater Loading Dock + Vending Spaces 1/4”=1’ Street Section: Vending Spaces + DC Farmers Market 1/4”=1’

Street Section: Historic Market Building + Theater Entrance Canopy 1/4”=1’

Section: Theater Loading Dock + Vending Spaces 1/4”=1’ Street Section: Vending Spaces + DC Farmers Market 1/4”=1’

N Street Level Plan 1/16”=1’
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section- new and existing vending spaces

plan Detail- new and existing vending spaces perspective View- of vending spaces and loading dock
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Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’

Theater Section: Flea Market Configuration 1/4”=1’ Amphitheatre Section: Flea Market Configuration 1/4”=1’

Theater Section: Traverse Configuration 1/4”=1’ Amphitheatre Section: Trees + Underground Parking 1/4”=1’

Theater Section: Flea Market Configuration 1/4”=1’ Amphitheatre Section: Flea Market Configuration 1/4”=1’

Theater Section: Traverse Configuration 1/4”=1’ Amphitheatre Section: Trees + Underground Parking 1/4”=1’
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Street Section: Historic Market Building + Theater Entrance Canopy 1/4”=1’

Section: Theater Loading Dock + Vending Spaces 1/4”=1’ Street Section: Vending Spaces + DC Farmers Market 1/4”=1’

Theater Section: Flea Market Configuration 1/4”=1’ Amphitheatre Section: Flea Market Configuration 1/4”=1’

Theater Section: Traverse Configuration 1/4”=1’ Amphitheatre Section: Trees + Underground Parking 1/4”=1’

section- vending spaces in amphitheater
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N Street Level Plan 1/8”=1’
BLACk BoX +
AMphitheAter

the theater will attract visitors from 
around the region providing an 
opportunity for all people to engage 
with the deaf culture at Gallaudet. 
the black box theater typology was 
chosen for its flexibility and will be used 
for lectures, theater, dance, and visual 
arts performances. it will also serve as 
an indoor space for the flea market. 
The space can be easily reconfigured 
because of its exposed infrastructure 
and mobile seating platforms which 
can be tucked away at the rear of the 
theater. the stage is bi-directional, with 
large steel sliding doors that open to 
the rear. set construction is treated as 
an urban spectacle with the loading 
dock in the front of the amphitheater. 
the open foyer at the south of the 
building is glass on three sides which 
can be covered by rolling steel doors. 
During use these doors can be rolled up 
and the room will be a beacon of light 
and activity in the market. the space 
is entered under large canopies that 
facilitate vending for the visitors. the 
space can also serve as indoor vending 
space during the flea market. 

  

plan- black box theater and amphitheater
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perspective- view to closed stage from amphitheater
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Section 1/8”=1’

DC FARMERS MARKET

section- black box theater and amphitheater

a

0’ 20’ 40’
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Section 1/8”=1’

section- black box theater and lobby

b

0’ 10’ 20’
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N Underground Plan 1/8”=1’BACk oF hoUse 
perForMAnCe

the lines between service and public 
spaces are blurred as the underground 
parking garage is treated as a 
continuation of the public realm. trees 
are planted at the first level below 
grade and rise up through large 
openings which provide ventilation and 
natural daylighing for the garage. the 
stairs ascend around the tree trunks to 
the outside. At the plaza level visitors 
walk amongst the tree canopy, which 
architecturally informs them that they are 
standing on an artificially constructed 
ground plane. Below the foyer a cafe 
and dining area provide refreshments 
for theatergoers. the glass storefront of 
the cafe opens to an alee of trees in the 
garage level which is neither exterior 
nor interior. the below grade dressing 
rooms receive daylight from a large 
atrium. Whilst the dressing rooms remain 
private the green room is open creating 
a visual connection between the public 
spaces of the building and the back of 
house functions of the theater. 

a

 Below Grade plan- dressing rooms, theater cafe, and parking garage

0’ 20’ 40’
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Theater Section: Flea Market Configuration 1/4”=1’ Amphitheatre Section: Flea Market Configuration 1/4”=1’

Theater Section: Traverse Configuration 1/4”=1’ Amphitheatre Section: Trees + Underground Parking 1/4”=1’

a

section- through stairwells and tree boxes
0’ 5’ 10’
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VisUAL & perForMinG 
Arts BUiLDinG

the educational spaces of the Visual 
and performing Arts Building are 
concentrated in an 11-story tower at 
the north east end of the building. 
one faculty member at the university 
expressed the desire to create a silent 
restaurant and bar, where alumni and 
students could gather and outsiders 
would come to experience the social 
atmosphere at Gallaudet. this restaurant 
is located at the base of the tower. 
rather than providing a stage for live 
music, the 2-story bar is oriented toward 
an open kitchen where patrons are 
treated to culinary performances. the 
kitchen also opens up to the sidewalk 
where food is served to the exterior 
cafe seating.  

the bar is situated directly off of the large 
atrium. this atrium ascends top of the 
tower, providing open sight lines, which 
allow for visual communication between 
spaces and levels of the building. the 
centrally located atrium also promotes 
natural ventilation and provides 
ambient multi-directional daylighting 

for spaces throughout the building. the 
quality of light is particularly important for 
deaf people who rely heavily on visual 
communication and often experience 
eye fatigue. hearing people often use 
audio clues to form a connection with 
circulation spaces outside of enclosed 
offices. This connection is augmented 
in the building by providing interior 
windows from the offices.

The rooms on the upper floors are laid out 
around the atrium. the atrium is slightly 
off-center to allow for larger rooms on 
the south west end of the tower.  the 
studios and classroom spaces are 
located at this end with unobstructed 
views to the Washington Monument 
and Capital Dome. Each of the office 
spaces also has a view to at least one of 
these landmarks. the studios are double 
height spaces with walkways above to 
allow other students to watch rehearsals 
or performances. The fourth floor opens 
up to a large green roof above the 
theater. The rehearsal studio on this floor 
has full height sliding glass doors which 
can be opened to serve as a stage for 
a smaller outdoor performance space 
on the roof.

N 2nd Plan 1/8”=1’ 3rd Floor Plan 1/8”=1’
0’ 20’ 40’
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second Floor plan



97

N 2nd Plan 1/8”=1’ 3rd Floor Plan 1/8”=1’ N 4th Floor Plan 1/8”=1’ 9th Floor Plan 1/8”=1’

5th Floor Plan 1/8”=1’
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third Floor plan Fourth Floor plan/roof terrace
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Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’

0’ 5’ 10’
section- central atrium
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Section 1/8”=1’0’ 10’ 20’
section- central atrium
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perspective View- silent restaurant and bar, cafe seating
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Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’

0’ 5’ 10’
section- silent restaurant and bar
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N 4th Floor Plan 1/8”=1’ 9th Floor Plan 1/8”=1’

5th Floor Plan 1/8”=1’

BUiLDinG 
enVeLope

the building’s facade features a variety 
of treatments, inspired by the bricolage 
of the market. however the design 
does not rely on users to make major 
architectural alterations, because this 
would be unlikely for a building of this 
type. rather, materials and details were 
selected to allow the users to manipulate 
the facade to accommodate their 
needs.

the rehearsal and design studios in the 
tower have large south facing curtain 
walls with adjustable perforated-steel 
sun shades on the exterior to control the 
quality of light. When the shades are 
open, the studios are visible from the 
plaza and rehearsals become quasi-
performances. When the shades are 
closed movement within the studios will 
create dynamic shadow effects on the 
façade.  

Windows for office space on the 
southeast facade are fitted with planter 
boxes. each faculty or staff member will 
be in charge of their own gardens, which 
will encourage variation in the amounts 

and types of plantings. Additional areas 
of the building are designed for larger 
climbing gardens, which could be 
tended maintenance staff or students. 
The other office windows are fitted with 
projecting steel frames that block direct 
sunlight and are varied depending on 
the orientation of the window.  

Circulation such as the glass elevators 
and open stairwells are located at 
the edge of the building and will give 
movement to the facade. the exposed 
steel stairwells and window frames will 
patina over time and react with the 
reclaimed bricks that clad most of the 
building. 

Specific areas of the facade are 
left unobstructed to provide space 
for theater posters to be painted 
directly onto the brick. As new posters 
are painted for each subsequent 
performance the previous posters will 
fade, creating a visual record of the 
history of the theater. the name of the 
university is displayed by removed bricks 
on the northwest facade. this brick 
cladding sits in front of glass which will 
allow light to shine through the lettering 
in the evening.

0’ 20’ 40’

Fifth Floor plan

tenth Floor plan

1

5

2

22

2

2

43
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Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’

0’ 10’ 20’

Existing Flea Market Vending Spaces 1/4”=1’

Penthouse + Roof Plan 1/8”=1’

Drama Studio Section: Open 1/4”=1’

Drama Studio Section: Closed 1/4”=1’

Existing Flea Market Vending Spaces 1/4”=1’

Penthouse + Roof Plan 1/8”=1’

Drama Studio Section: Open 1/4”=1’

Drama Studio Section: Closed 1/4”=1’

Existing Flea Market Vending Spaces 1/4”=1’

Penthouse + Roof Plan 1/8”=1’

Drama Studio Section: Open 1/4”=1’

Drama Studio Section: Closed 1/4”=1’

Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’Atrium Section 1/4”=1’

Wall Section: 
NW Student Lounge 1/4”=1’

Wall Section: 
NW Office 1/4”=1’

Wall Section: 
SE Office 1/4”=1’

Kitchen Section: 1/4”=1’

Lobby Section: Flea Market Configuration 1/4”=1’

n

penthouse/roof plan

section- study Area section- north Facade section- south Facade

section- rehearsal studio 
   screen Closed

section- rehearsal studio 
   screen open

6
7

1- study Area/Lounge
2- Faculty Offices
3- Classroom
4- rehearsal studio
5- Visual Art studio
6- event/hospitality space
7- Avian Gardens
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northwest elevation
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southeast elevation
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perspective View to tower from West
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perspective View to tower from south
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perspective View to from West
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perspective View to from south



110

Works 
CiteD

1- DCOP. District of Columbia, Office of Planning, (2009). Florida avenue market study. Retrieved from website: http://planning.
 dc.gov/DC/planning/in your neighborhood/Wards/Ward 5/small Area plans & studies/Florida Avenue Market small Area
 plan Main page

2- Weiss, M. A. (2006) “new york Avenue Metro station, Washington DC”. national Council for public-private partnerships http://
 www.ncppp.org/cases/nystation.shtml (accessed 2010).

3- silverman, elissa. (2006) “new town Market proposal Approved.” Washington post, December 20, 2006

4- Chase, J., Crawford, M., & kaliski, J. (2008). everyday Urbanism expanded edition. Monacelli press

5- Jacobs, J. (1961). the Death and Life of Great American Cities. new york: Modern Library.

6- hood, W., & Levy, L. (1997). Urban Diaries. spacemaker press.

7- Duneier, M., & hasan, h. (2000). sidewalk. new york, ny: Farrar, straus and Giroux.

8- Woo, r., tenhoor, M., & rich, D. (2010). street Value: shopping planning and politics at Fulton Mall. princeton, nJ: princeton 
 Architectural press.

9- Zukin, s. (2011). naked City: the Death and Life of Authentic Urban places. oxford University press

10- Bauman, h. Deafspace. retrieved from http://www.hbhmarchitecture.com/index.php?/ongoing/deaf-space-design-guide/

11 Lynch, k. as quoted in; Gratz, r. B. (1995). the living city: how America’s Cities are Being revitalized by thinking small in a Big 
 Way . hoboken, nJ: Wiley.



111

ADDitionAL 
soUrCes

Blokland, t., (2008) Gardening with a Little help from your (Middle Class) Friends: Bridging social Capital Across race and Class in 
 a Mixed income neighborhood, ed. Blokland and savage, 85-103. Burlington, Vt: Ashgate publishing  Company 
Gehl, J. (2010). Cities for people. Washington, DC: island press.
Gehl, Jan. (1986) Life Between Buildings. Jo koch. new york: Van nostrand reinhold
hester, r. t. (2010). Design for ecological Democracy. Cambridge, MA: Mit press.
hou, J. (2010). insurgent public space: Guerrilla urbanism and the remaking of contemporary cities . routledge.
hyra, D. (2008). the new Urban renewal. Chicago: University of Chicago press.
Jacobs, A. B. (1995). Great streets. Cambridge, MA: Mit press.
koetter, F., & rowe, C. (1984). Collage City. Cambridge, MA: Mit press.
Layman, R. (2009, February 20). Retail planning and the florida market. Retrieved from http://urbanplacesandspaces.blogspot.
 com/search?q=florida market
Logan, J. r., & Molotch, h. L. (1987). Urban Fortunes: the political economy of place. Berkeley, CA: University of California press.
Lynch, k. (1960). the image of the City. Cambridge, MA: Mit press.
rottenberg, F., & provoost, M. (2008). Wimby! hoogvliet. rotterdam, nL: nAi publishers.
sitte, Camillo. (1986) City planning According to Artistic principles. Verlag von Carl Graeser. Mineola ny: Dover publications, inc, 
talen, e. (2002) the social Goals of new Urbanism. housing policy Debate,13(1) 165-188
Webber, h. s., Chaskin, r. J., & Joseph, M. L. (2007). the theoretical Basis for Addressing poverty through Mixed-income 
 Development. Urban Affairs review, 42(3), 369-409. 
Whyte, W. h. (1980). the social life of small urban spaces. the Conservation Foundation.



112

iMAGe 
CreDits

All images and drawings are produced by the author unless otherwise noted. 
All referenced images comply with the fair use policy of Virginia polytechnic institute and state University.
Figure 1.  Florida Avenue Market small Area plan in Context- p. vi
DC Office of Planning, Florida Avenue Market Small Area Plan, http://planning.dc.gov/DC/Planning/In+Your+Neighborhood/
Wards/Ward+6/small+Area+plans+&+studies/Florida+Avenue+Market+small+Area+plan
Figure 2. Gallaudet University 1864- p. 4
Gallaudet University image Archive
Figure 3. Center Market (1878-1931)- p. 6 
smithsonian national Museum of American history, all images on page, http://americanhistory.si.edu/onthemove/exhibition/
exhibition_4_2.html
Figure 4. Union Market (1921-present)- p. 7
DC Office of Planning, Florida Avenue Market Small Area Plan, all images on page, http://planning.dc.gov/DC/Planning/
in+your+neighborhood/Wards/Ward+6/small+Area+plans+&+studies/Florida+Avenue+Market+small+Area+plan
Figure 5.  Florida Avenue Market & Context- p. 9
pictometry international Corp., background image, http://www.bing.com/maps/ 
Figure 6. Funky Fleamarket images- p. 10
Funky Fleamarket, http://www.thefunkyfleamarket.com/
Figure 7. Funky Fleamarket overview- p. 11
Richard-Sia, Malonda, Funky Fleamarket http://www.thefunkyfleamarket.com/
Figure 8. one of two illustrative site plans provided in the DCop Florida Avenue small Area plan- p. 23
DC Office of Planning, Florida Avenue Market Small Area Plan, http://planning.dc.gov/DC/Planning/In+Your+Neighborhood/
Wards/Ward+6/small+Area+plans+&+studies/Florida+Avenue+Market+small+Area+plan



113

Figure 9. renderings intended to help visualize the character of the public spaces recommended by the Florida Avenue Market 
small Area plan.- p. 24
ibid. all images on page
Figure 10. renderings intended to help visualize the character of the public spaces recommended by the Florida Avenue Market 
small Area plan.- p. 25
ibid. all images on page
Figure 11. Aerial view during fleamarket- p. 55
Google earth, background image http://maps.google.com/
Figure 12. images from Street Value- p. 62
Woo, r., tenhoor, M., & rich, D. (2010)
Figure 13. images from Street Value- p. 63
ibid.
Figure 14. images of Lafayette square park- p. 64
hood Design, http://www.wjhooddesign.com/ . all images on page
Figure 15. images from Urban Diaries- p. 65
hood, W., & Levy, L. (1997). all images on page
Figure 16.  Design images for Food Fence-Field Fence- p. 66-67
pinto, Mateo, http://mp-into.com/index.php?/architecture/rhv-marketplace/ all images on page spread
Figure 17. Deafspace Design Guidelines- p. 68-69
Bauman, h. Deafspace. retrieved from http://www.hbhmarchitecture.com/index.php?/ongoing/deaf-space-design-guide/


