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CHAPTER I 

INTRODUCTION 

It is a little known fact that in the United States alone over 

10,000,000 people have seae degree of visual impairment. Approximately 

1,)06,000 people have such severe visual 1mpaim8llt that they are 

unable to read ordinary newsprint, even with the aid of glasses. In 

1972, over SOO.OOO persons 1n the United States were reported to be 

legally blind (National Association for the Prevention of Blindness, 

1972) • The above figures are all considered low est1llates, as many 

cases of visual 1mpa1%1lent are never reported. Little research has 

been done to provide abetter understanding of this portion of the 

population. 

According to reports from blind persons, their blindness over

whelms all other attributes they possess and do.ra1nates the responses 

they receive from sighted persons (Lukoff & Cohen, 1972). "Society 

believes the blind man cannot escape the melancholy imposed by his 

condition. When denied, he 1s not believed and is oonsidered. to be 

extreaely courageous and brave about the situation (Chevigny & 

Bra-vemen, 19.50, p. 123)." Helen Keller felt that" ••• not blindness, 

but the attitude of the seeing to the blind is the hardest burden to 

bear (Gowan. 1957. p. 9)." It has been further specified that 

". • • blindness is 11 ttle more than a 25% obstaole and that most 
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of the difficulties derive from dealing with sighted people who 

believe that blindness is a terrible affliction (Lukoff & Whiteman, 

1970. p. 24)." In desm bing the onset of blindness, Chevigny (1946) 

wrote. 

Toward the blind the world presents a face it turns to no 
other group on earth. Everyone else must struggle for his 
existence, must fight for his survival. The blind, however, 
need not want. Society, profoundly convinced of the utter 
helplessness of a man who has lost his Sight, stands ever 
ready to help him, whether his need be so small a thing as 
crossing the street or the larger one of food and shelter 
for the rest of his days (p. 77). 

'tAn attitude 1s an enduring, acquired predisposition to react in 

a characteristic way, favorable or unfavorable, toward a given type of 

pers on, soclal group, or ideal (Stelng1sser, 19;;"', p. 10). It The 

blind frequently encounter negative stereotypes and attitudes whenever 

they attempt to participate in the Sighted cODlIILuni ty. Consequently, 

• • • they internalize these negative orientations and tend 
to develop self-conceptions that correspond to these negative 
and hostile attitudes. They may maneuver themselves into 
positions where they are recipients of pity and, therefore, 
see themselves as helpless (Lukoff & Whiteman, 1970, p. 5). 

The kinds of standards and attitudes directed toward blind people 

are often influenced by their age, social class, ethnici ty, and 

education • Although this 1s true in regard to Sighted people, it is 

particularly true as related to the blind. "Thus, if a blind person is 

female, an older person, and less well educated, sighted. people are 

muoh more likely to expect that the blind indiv1dual will be dependent 

(Lukoff & Cohen, 1970, p. 8)." 
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The at tl tudes, self-concepts. and goals of blind persons 
are likely to be influenced by those who are 'significant 
others'. • •• I t is the lndl viduals who play a significant 
role in their llves-their families, friends, eaployers-whose 
perspectives have the most iapact on the way blind people 
behave (Lukoff & Cohen, 1972, p. 11). 

"Social and economic stereotyping plays a crucial role in the 

developnent of a.ttitudes toward the blind (Himes, 1958, p. 5)." 

Because they are considered sooially inferior, they are often pitied 

and degraded. The ideas that blindness 1s a fate worse than death 

and that blind people are lnoapable of living 1nd.ependant17 are quite 

demoralizing to the blind person and most damaging to his self-concept 

(Braverman, 1951). The expectations that blind persons encounter 

greatly influence their role pertormanoe. 

According to Oscar Cohen (1972), attl tudes toward the blind may 

have been 

••• significantly frozen into rigid behavior as a result 
of patterns of belief developed with some continuity over 
several thousand years. • • • People toclay hold many of the 
same a ttl tudes toward the blind as those developed in the 
Biblical era. This syndrome of bellefs about the blind 
considers blindness as the ult1JDate ca.tastrophe, and blind 
persons with some exoept1ons as helpless, Wlhappy, bitter, 
and doomed. (Lukoff &: Cohen, 1972, p. 18). 

The blind, themselves, have been influenoed by these attitudes and 

often tend to a.ct as they are expected to act. Even agencies organized 

to help the blind are frequently accused. of perpetuating the belief 

that blind people are helpless and dependent. "Competition with the 

blind is 'off limits' in our society (Lukoff &: Cohen, 1972, p. 19)." 
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The facts known about the dependence of the blind seem to suggest that 

blind persons are not prepared to live in a sighted world and to 

utilize their talents to their best advantage. A study of the history 

of the blind by Schauer (1951) found tha~wlth decreasing fears and 

superstitions concerning blindness on the part of the seeing, the 

blind person's usefulness to himself and to others rose in multiple 

proportions. 

The blind man who is given the opportunity to become rehabi
litated physically and economically is the kind of man who 1s 
a mem.ber of a minority group which exists as a distinct unit 
off in a corner of that society (Braverman, 1951, p. 32). 

Blindness 1s only a deficit to the blind person. It 18 not a complete 

cutting off of contact with events of the seeing society (Klein, 1970). 

Because of this, clothing for the blind and visually handicapped is as 

important as it 1s for Sighted people. The clothing of a blind 

person 1s very s1Jallar to that of his seeing friends, yet speoial needs 

m.ust be met and problems overcome before his clothing can be chosen 

(Welch, 1950). Although research evidence indicates the relative 

importance of clothing and gives situations under which clothing affects 

the body image and self-concept, there is little research defining the 

clothing attitudes and problems of the blind and visually handicapped. 

This study attempted to determine the relationships between the 

body image and olothing attitudes of blind and visually handicapped 

adolescents. 
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For a better understanding of this research, it is necessary to 

define the following relevant ter..SI 

Blindness I a condition of little or no vision. 

Congenital Blindness. a condition of little or no vision since birth. 

Medical or Legal. Blindness a 

1. A central visual acuity of 20/200 or less in the better eye with 

correcting lenses. 

2. A central visual acuity of 20/200 if there 1s a field defect in 

which the peripheral field has contracted to such an extent that 

the widest diameter of visual field subtends an angular distance 

no greater than 20 degrees. 

Visually Handicapped or Partially Sighted. a person possessing the 

degree of vision as defined under "legal blindness." 

Self-Concept I an ind1 vidual's perception of his own chara.cteristics, 

his abll1 ties or his tail1ngs, his appearance, and &11 the 

characteristics he perceives as d1st1ngu1shing him. as an 1nd1 vidual 

(Ryan. 1966). 

Body Concept or Body Image. one's perceptions of one's total physical 

being (Hamachek, 1971). 



REVIEW OF RELATED LITERATURE 

AtUtudM And A41uotaent 

Sight is the human sense whioh overocaes distance and, at 
the same tae, gives details and relationships of tom, size, 
and posit1on. This 'object quality' of vision permits more 
effective contact with and control of the environment than 
are achieved by the other senses. This lack of sight 
(blindness). causes a detachment frOll. the physical and 
soc1&1 world (Lowenf'eld, 1963, p. 285). 

Prevailing attitudes t01l8.rd· blindness. often influenced by notions of 

helplessness, unhappiness. and 1apoverishment, frequently serve as a 

deterrent to successful adjustaent (Rusalem, 1972). Accol:d1ng to 

Cutsforth (1951), "The seeing members of society and the self-regard1ng 

attitudes they induce in the blind are entirely rea pons ible, for the 

emotional disturbances found in the blind as a group (Pp.124-12S)." 

A list of historically based attitudes toward the blind which 

exists today 1s summarized as follows I 

1. The blind deserve pity and sympathy and this must be based 
on our religious ideals of charity. 

2. The bUnd are a miserable group. 
3. People who are blind live in a world of darkness. 
4. People who are blind are a helpless group, groping, 

stumbling, and unable to find their way. 
5. People who are blind are useless and unproductive. 
6. The blind are COIIlpensated for their lack of sight by the 

sharpening of their senses. 
7. The blind are being punished for past sins. 
8. The blind are maladjusted. 
9. The bllnd are iaora.l and evil. 

6 
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10. The bl1nd are superior to sighted people. 
11. The blind are associated with magic and with supernatural 

powers (Luko:f'f & Cohen, 1972, p. 21). 

People fom opinions and maintain attitudes about the bl1nd. based. 

on the tact of blindness when no other intomatlon about the individual. 

is available. Psychologists feel that the blind. person reacts to these 

attitudes in ways that affect his psychological adjustaent (Cowen, 

Underberg, Verillo, & Benham, 19(1). 

Nomal reactions to the blind are defined as relations with an 

inferior. This resuJ.ts in pity. sympathy, and generosity (Himes, 19.50). 

Blind persons frequently resent these reactions as "patronizing," 

Such behavior exercises a powerful influence in the blind person t s 

conception of self and soclal roles. "It 18 this fact, perhaps more 

than any other element of the social situation, that ls damaging to 

his morale. It Ileans he enters the struggle of life with both a 

physical and social strike against him (Himes, 19.50, pp. 414-415) ... 

According to Chevigny (1946), "Salvation for one who loses sight 

consists of avoidance of a vicious circle in which the world's fixed 

notion of the helplessness of the blind oreates that helplessness, and 

their consequent exhibition of helplessness confirms the world in its 

fixed notion (p. 88) .. " FWlctioning in a society that responds emotion

ally to his condition, the blind person cannot avoid having profound 

feelings about his disabill ty. So much anxiety, fear, repugnanoe, and 

self-depreoation are involved in these feelings that working through 

the emotional impact often preoccupies the blind person excluding many 
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other constructive activities (Rusalem, 1972). A blind person is 

forced to function in an environment in which his capacit1es and 

potentialities are almost invariably underestimated. Claiming that the 

attitudes toward blindness root in six major phenomena of American 

life, Rusalem (1972) listed them as follows I 

1. The cultural heri tags 
2. Unfamiliarity with blindness 
). Family insecurity 
4. Unconscious mechanisms 
5. The independence ideal 
6. Self-perpetuating reactions (p. ;6). 

"Cultural mechanisms • • • result in the routine subordinat1on of 

blind persons and restriction of their behavior potentials with 

attendant injuries to morale, conception of self, and effectiveness of 

social roles (Himes, 1950, p. 416)." Society often determines what 

constitutes a successful person and each individual feels the impact 

of this concept (Anderson, 1950). The blind as a group are mentally 

competent, psychologically stable, and soc1&lly adaptable. Their needs 

are therefore those of normal people, of ordinary men and women, caught 

at a physical and social disadvantage (tenBroek & Matson, 1959). This 

implies that the blind have a need for adjustment and acceptance, but 

not a need for toleration or patronage. 

According to tenBroek and Matson (1959), "The foremost handicap of 

blindness is the invisible barrier it erects against the possibility of 

self-reliance and the opportunl ty of self-support 1n the rom of poll te 

rejection from the main channels of social and economic activity (p. 

13)." In social situations. the blind person cannot become informed 
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about the required behavior as seeing people can by watching others. 

The isolating effect of this lack of vision restricts the blind indivi

dual in his control of the environment and resul ta in increased 

feelings of insecurity and in a state of higher nervous tension 

(Lowenfeld, 1946). Blindness causes, by itself, no emotional 

disturbance. In fact, the major portion of the reorganization is 

achieved unnoticed. Only when the blind person is involved in social 

s1 tua tions, real or imaginary, does he experience any emotional 

disturbance (Cutsforth, 19.51). 

Himes (1950) claimed that social stereotyping was the cause of 

many of the misconceptions relating to the blind. He felt that often 

social behavior became a response to -the total person who was identified 

and classified by reference to the readily observed physical disability. 

It is a general assumption of society that the blind person is 

also deaf. Often people shout at a blind person or talk about him. as 

though he were not present. A lack of intelligence is also associated 

with blindness. According to Chevigny (1946). "People choose their 

words with great care, as if addressing a child or an idiot (p. 201). n 

"The blind person, trained, ready, and able to be useful 18 often 

constaatly presented with charity, rather than the opportunity for 

self support (Chevigny & Braverman. 19.50, p. 292)." 

Adjustment to blindness is not the same for all people. Severson 

(1953), however, stated that there were only three adjustments 

necessitated solely by the loss of vision. They were, as follows. 
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1. The problem of accepting loss of sight in as matter-of
fact a way as possible and so freeing himself from the 
bitterness, the resentment, the self-p1ty, and the 
feeling of 1solation which so easily can make life a 
burden. 

2. The task of acquiring the specialized skills available to 
blind people. 

J. The problem of knowing how to deal with the attitudes 
and actions of sighted people toward blind people 
(p. 81). 

Many problems of adjustment facing blind people are common to all 

human beings. Loss of sight, however, 1s such a severe handicap that 

these problems of adjustment tend too often to appear to the person as 

a result of blindness. "The whole range of d1t:f'icul ties, faced by the 

person seem to cluster about blindness and find in blindness their 

false explanation (Severson, 1953, p. 81)." 

A variety of research has shown that blind persons were often under 

more nervous strain and harbored greater feelings of 1nsecur1ty and 

frustration than Sighted persons (Lowenfeld, 1963). Meyerson (1953) 

found that economic, physical, and emotional security in early life 

tended to determine the personal and social adjustment of the subjects. 

A study using the California Test of Personality, with a group of 

sighted and a group of blind adolescents, showed that the personal and 

social adjustment of blind adolescents, as a group, was below that of 

the seeing. The study also indicated that emotional disturbances and 

maladjustments resulted more frequently from the conditions and social 

attitudes of the person's environment than from the sensory handicap 

1 tself • Blind children worried three times more often than did seeing 
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children (Lowenfeld, 19(3). A study by Morgan (1944) found that 

maladjustaent correlated inversely with 1ntelligence and directly with 

the number of years during which the visual handicap had been recognized. 

Lowenfeld (1959) felt that, "Because blindness is a sensory 

handicap, it may contribute to any difference between blind and seeing 

adolescents, their attitudes, and their interrelationships (p. 310)." 

He believed tha. t since adolescence liIaS a time of radical changes for 

the individual in the physical, emotional, and soclal aspects of his 

11fe, it seemed only logical that adjustment would be especially 

difficult far the v1sually impaired youth. Several special pre

occupations make acceptance of blindness part1cularly difficult far 

adolescents, 

1. The iaportance of bodily attractiveness in the feaale 
and masculine strength and independence in the male. 
This is related to the sexual fears which are accentuated 
in the blind adolescent. 

2. The probleas of developing independence in an adolescent 
who must accept certain dependencies which are characteris
tic for blindness. 

3_ The exhibitionism accompanied with the desire for 
anonymity of the adolescent (Lowenfeld, 1963, p. 278). 

In'separate studies by Griffis (1935) and Cowen et al. (1961), in 

which adolescents were the subjects, little difference was found 

between adolescents with defective vision and adolescents with normal 

vision on measures of neurotic tendencies. Griffis (1935) did fInd, 

however, that the blind students showed a tendency to be more submissive 

and less self-sufficient than the sighted students. Abel (1961) noted 
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that t "Perhaps adolescence is an excellent period far the professional 

person to assess the blind person's awareness of good skills, and his 

evaluation of his own functioning in te:ans of his self-concept, and his 

role in his environJllent (Pt 310). II 

The tam 'blindness' in cCIIllIlon usage inoludes not only total 

absence of vision but all degree of visual 1Jnpairaent so severe as to 

prevent one from. oarry1ng on the daily activities for which sight is 

essential (Lowenfeld, 1946). Some studies of the blind have found that 

society tends to lwap all forms of bl1ndness together (Lowenfeld, 1963). 

Under the def1ni tion of legal blindness I 

••• individuals who are totally blind, who have llgp,t 
perception (ability to distingu1sh darlmess and light) or 
llght projection (abi11ty to indicate the source of light), 
who can distinguish hand movements in front of their eyes, 
who have fom or object perception, who have 'travel viSion, t 
and whose vision can be measured with the Snellen Chart up 
to and including 20/200 are all considered as blind 
(Lowenfeld, 196;, pp. 228-229). 

This oversimplification of blindness is a problem since those who 

are blind fran. birth would have a different means of conceptualizing, a 

different orientation, and a d.1fferent perception of reality than would 

those blinded later in life or with partial vision. The full extent of 

the restrictions resulting !rca the visual handicap may be felt only by 

individuals who have been totally blind since birth or who became blind 

at such an early age that they have no visual imagery (Lowenfeld, 1946). 

The congenitally blind have great cultural pressure to adapt to their 

environment "like everybody else," yet they have no accurate manner in 

which to even caamun1cate their feelings, since the language they are 

forced. to use is the language ot the seeing. 
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The attitudes of blind persons, themselves, toward blindness are 

not homogeneous. Determining factors of these attitudes include age, 

intelligence, social level, employment status, occupation, and sex 

(Rusalem, 1972). Voorhees (1949) made a study of the attitudes of the 

blind toward blindness and found that out of 340 subjects (both men 

and women) 87% felt there were disabilities worse than blindness, such 

as deafness, paralysis, double amputation, and mental disorders. Only 

20% expressed the desire for special help by being given a seat on a 

bus, or of receiving discounts on needed purchases. Almost all (91%) 

felt that if employed in a private competitive job, their work should 

be as good as that of a Sighted person. Over one-third (3~) of the 

group surveyed believed that sighted people avoided them. 

"More research is needed • • • not only to solidify the scientific 

base for our knowledge about visual disability, but ultima.tely to 

contribute to a more effective way of life for the visually disabled 

person himself (Cowen et al., 1961, p. 2.59)." As the educational 

campaign gains direction and momentum in persuading the public that 

blind persons are actually human beings, the national attitude toward 

the loss of sight will probably improve (Voorhees, 1949). 

self=CQnce;pt and Body Image 

Perceptions of the body relate intimately to perceptions of larger 

aspects of the self (Hamachek, 1971). Feelings about the body are 

related both to feelings about the self and to feelings of psycholo

gical s ecur1 ty and ins ecuri ty (Weinberg, 1960). It Anything that impli as 
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a man t s inferiority can be an insult and the kind of pity shown the 

blind does, tor the most part just that (Chevigny, 1946, p. 127). II 

According to Cole and Taboroff (1955), the reaction of pity i8 the 

usual defense used to cover the horror people feel when confronted with 

the blind. "Pity is the luxury of the g1 ver and the destroyer ot the 

reoipient (Ohevigny, 1946. p. 141)." Inf'luenciDg an individual's 

self-concept and subsequent life adjustments are these degrading 

cClDDlunica.tions, as well as the label blind (Rusalem, 1972). 

The self-concept of an individual 1s a result of interaction with 

the enviromaent and other people. Since visually handicapped people 

interact daily with normally sIghted people in a nOJ!ll&lly sighted 

world, they rate themselves in terms of nomal individuals. Because of 

this manner of self'-evalua.tlon, anxiety 1s created when a blind person 

teels tha. t he lacks certain qual! t1es required by socIety. otten 

visually handicapped people teel a d.1screpancy between what they think 

ought to be and what actua.11y is. This results in feeJ~ngs of inade

quacy and poor self-concepts (Zurich & Ledwith, 1965). 

Attitudes toward the blind are usually motivated by one's 

attitudes toward self' and toward one's own vision. Cowan et ale 

(1961) f'ound an evident relationship between adjustment reflected 

by one's selt-concept measure and socIoeconomic status. Ste1ngisser 

(1954) found a substantIal correlation between attitudes of' acceptance 

of and respect for selt, and attitudes of acceptance of and respect 

for others. 
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According to Blank (1957). a COJUlon character disorder of blind 

persons was chronic dependency. The lnd1 vidual expected to be taken 

care of as a helpless person because he was blind. He was encouraged 

by family and friends, as well as by the common belief that blindness 

was an acceptable reason for dependence. This dependency directly 

related to the low respect for self of many blind people. Chordorkoff 

(19.54) compared the perceived self with the ideal self. He found one 

type of individual with adequate adjustment. This kind of person 

showed a high correspondence between the perceived and ideal self, 

but he was not Bloti va ted to change in a direction which would be more 

satisfying to him. Chordorkoff described the poorly adjusted person 

as dissatisfied. with himself and as having a self ideal which was 

d1screpant with his perceived self. He was t however, not as motivated 

for change as was the better adjusted person. Deemer (1967) found that 

great d1spa.r1 ties existed between the self and the ideal self in 

selected characteristic traits as measured by the Index of Adjustments 

and Values Measure (IAV) and the Clothing and Appearance Image Measure 

(CAlM). Often in order to avoid any more social segregation and to keep 

front accentuating already existing differences, SCDe blind people will 

accept and interject the attitudes and misconceptions about blindness 

held by the seeing (Stelngisser. 1954). This reaction is due to the 

poor adjustments and conceptions of self held by many blind people. 

Brownf'ain (19.52) studied the stability of the self-concept and found 

that an individual with a stable self-concept is one who accepts 

himself, values himself highly, and who feels secure about himself. 
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Congen1 tal blindness does not always cause ego defects or 
personall ty disorder, but blindness occurring when ego 
functions are already developed is inevitably traumatic 
because it disrupts established patterns or cOIDlunicatlon, 
Mot1l! ty. work. recreation, and feeling about oneself. such 
as ~ image and other aspects of awareness (Blank, 1957, 
p. 11). 

The visually handicapped individual. does not consider his body image to 

be nomal (Zurich & Ledwith, 196,5). Research by Rosen and Ross (1958) 

showed that satisfaction with body image and satisfaction with self

concept were posit1vely related. When the appearance of the trainees 

in McArthur's (1969) study improved, 80 did their self-concept, their 

1deal self-concept. and their ratings of others. A study by Robinson 

(1961) found that the subjects selt-concepts correlated significantly 

with feelings about their bodies. Negative feeUngs about the body were 

associated with feelings of insecurity involving the selt (Secord &: 

Jourard, 1953). 

Since our bodies are oonstantly changing, there 1s often a time 

lag in bringing our body concepts up-to-date. A middle aged man, who 

had lost his sight at the age of ten, maintained in his memory a visual 

image of a ten year old. Such reports about both Sighted and blind 

people 1nd.1cated that an indiv1dual may not know his body as well as be 

could because he was holding on to a more out-of-date version (Fisher, 

1973). 

Body image is another factor which pla.ys an 1.JIportant role in the 

individual's self-concept. The inti vidual's att1 tudes towards his body 

are of extreme importance to any com.prehensi ve theory of personall ty. 
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Feelings about the body are believed to be integra.ll.y related to the 

self-concept, although 1 t 1s identified as a separate aspect (Secord de 

Jourard, 1953). The body 1s often experienced as the outer boundary for 

the self' (Hamachek, 1971). 

The body image 1s a sensitive indicator registering many of the 

individual's basic social relationships, especially those involved in 

his development of a sense of identity (Fisher & Cleveland, 1968). 

"The feelings one has toward his body are significant personall ty 

variables with mental health implications (Jourard & Secord, 1955, 

p. 243). t. Few studies have been done w1 th the blind and. visually 

handicapped in this area. Most research on normal populations, however, 

have shown that wOllen usually desire to be smaller than they actually 

are, while men want to be larger and more muscular than they really are. 

The satisfactions with aspects ot the body varies with the magnitude of 

the deviation between measured size and ideal size. These llm1ted. ideal 

dimensions are often sources of insecurity and anxiety (Jourard & Secord, 

19.55) • The closer the proportions of the self to the ideal self, the 

better one thinks ot both his physical and non-phys1ca.l self. The 

greater the deviation from the body ideal, the lower 1s the self-esteem. 

(Horn, 1968). 

Another source of a.nx1ety for the visually handlca.pped that is 

seldom. mentioned is special eye eondl tions. Eye problems and 

disfigurements may make the individual quite selt-conscious and ill at 

ease. Some studies of the more common eye detects reveal that they 

cause fears, anxieties, self-centeredness, or extroverted. behavior. The 



18 

prolonged treatment of eye diseases by medication often has emotional 

effects on the child and his environment (Lowenf'eld, 1963). 

Clothing Attitudes 

Much t1m.e and effort 1s spent in altering the body's a.ppearance 

by means of clothes, bleaches, skin preparations, c08l1etica, tatooing, 

and plastio surgery with the primary goal of looking m.ore like the 

ideal image. Psychologists have found an intimate relationship between 

clothes and other body deoorations and the psychological variables of a 

body' image order. A variety of research showed that clothing played an 

important role in the development of the self and that values and 

clothing attitudes were found to be related. 1n varying degrees 

(Fisher & Cleveland, 1968). 

Appearance is largely related to the formulation of the conception 

of self (Stone, 1965). "The self-concept 1s believed by many social 

psychologists to be an important factor behind the behavioral patterns 

of individuals and 1s developed and maintained by interaction among 

people (Klaasen, 1967, p. 81)." The way a person dresses has a close 

connection with the unoonscious perception of himself which he wishes to 

convey (Bergler, 1953). According to FIUgel (1940), clothing was used 

to express feelings and wishes and in 1dentl:tying and protecting 

oneself psychologica.lly. Throughout life. the ind1 vidual t S self-concept 

is greatly influenced by the image one has of his body. Clothing may be 

viewed as an extension of the physical body, or as an extension of the 

total personality, and may be inoluded in the body image (Richards & 
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Hawthorne, 1971). "Our body iBLage changes continually and we trltaph 

over the I1m1tations of the body by adding masks and clothes to the 

body iMge •••• Clothes are thus only a method of transforming the 

body 1ma.ge (Sch1lder, 1950, p. 2(4). ft By the use of clothing to 

expa.nd and contract the body image, it becomes a part of the body 

illage. 

Fieher (1973) stated that one may get a feeling of increased size 

by identifying with a tool or m.echanlcal objeot, such as by ca.rry1ng a 

cane. In an exper1m.ent, each subject was asked to est1Jaate the length 

of his &'l1l when he was holding and when be was not holding a pointer in 

his hand. The attachment of the pointer made the hand feel longer. 

Often people who tend to have feelings of depression and unworthiness 

are likely to portray themselves as small (Fisher, 1973). 

Clothing 1s often used to lnfluence the impressions made during 

soclal interaction with other people (Klaasen, 1967). People identify 

theaselves with others by means of clothes (Schilder, 1950). The less 

favorable the overall self-concept, the greater 1s the interest and 

need for clothes (Ryan, 1966). Research by Calvin and Holtzman (1953) 

found that the tendency to enhance the self was inversely related to 

maladjustment. The more poorly adjusted the ind1 vidual, the aore aelt

depreciative he appeared. Women who were 1D8ecure may wear clothes 

which emphasize certain colors and designs as a way of re1ntorcing their 

boundaries and reassuring themselves that a clear line of deaa.rcat1on 

existed between their own body and others (Fisher, 1970). 
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Psychologists feel that the greatest needs during adolescence seem 

to be confom1 ty to the peer group and to escape its ridicule (Klaas en , 

1967). It is a person's perception ot others' reactions to his 

appearance, rather than one's actual a.ppearance, which 1s more 

innuential in shaping the self (Humphrey, 1968). Fisher (1970) foWld 

that the need to secure approval from others was an important factor in 

the enjoyment of clothing. Most studies have shown that during adoles

cence, girls were more conscious of and interested in clothing than were 

boys (nsher, 1973). Wa.x (1965) theorized that the teenage girl 

followed fads and fashion to the extent that she did because she was 

experim.ent1ng with herself' and had not developed a self-image with 

which she could be comfortable. 

As early as 1891, concern was expressed about dress and 1 ts 

relation to the success of the blind. Hosmer (1891) stated that, 

"The blind are subjected to the most minute and consistant inspection, 

wherever duty or pleasure leads them (p. S:n." This may either 

strengthen or weaken the confidence of sighted people in blind people, 

just in the measure that neatness or untidiness was displayed in their 

personal appearance (Hoamer, 1891). He also felt that, "There is a 

popular bellef that blindness is always and necessarily accompanied by 

marks of miSery, poverty, and disorder of very pronounced types (p • .56) ,-

Bissell (1969) found that blind girls did not obtain as great a 

sense of satisfaction through their clothing as did a sighted. group of 

girls. and tha. t they did not believe clothing to be as important as a 

contributing factor to their personality as did the sighted group. 
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Both the blind and sighted teenage girls placed imporlance on their 

clothing and were concerned about dressing like their friends. They 

viewed clothing as a means of gaining the acceptance of others. thus 

creating a sense of belonging. She found, however, that the blind 

teenage girl felt that her clothing did not affect her feelings and 

actions to the degree that clothing did for the sighted. teenage girls. 

Studies done by the American Foundation for the BUnd (1970) 

emphasized the importance of fabric texture and weight. A looseleaf 

sample book of fabrics was made available as a tactual aid. To explain 

design, teachers used tactual aids along with a discussion ot the 

ditter-ent types of printed and woven patterns. Another aspect 

considered. was the pattern design on figure proportions. It 1s 

1aportant that the blind be kept aware of d1fferent fashion trends. 

Extremes in fashion, however, should usually be a voided (American 

Foundation for the Blind, 1970). 

SJmmary 

Mu.ch research has been done with blind and visually handicapped 

indiv1duals, but little recent research was found when this literature 

search was being conducted. Up to this time, few studies have 

inves tlga ted. the c~oth1ng attitudes and needs of blind and visually 

handicapped adolescents. This researcher found no evidence that 

clothing attitudes and needs had ever been compared to body concepts of 

this special population. 

This 11 tera ture review sum.m.ar1zes many of the important studies and 

researoh relevant to the purpose of this thesis. It 1s evident that 
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there is a great deal of research still rema1n1ng to be done in this 

area. of the pBycholog1eal manifestations of attitudes of blind and vi

sually handicapped adolesoents toward clothing and its effect on 

self-concept and bodY image. 



CHAPTER III 

STATEJttENT OF THE RESEARCH PROBL»1 

Pu;:pgso 

The purpose of this study was to investigate the relationships 

between clothing attitudes and the body concept of blind and visually 

handicapped adolescents. 

Hx;pothgses 

The following statistical hypothesis, stated in the null toxa 

was postulated far this study. 

There 1s no relationship between body concept and selected attitUdes 

toward clothing by blind and visually handicapped adolescents. 

Under the major hypothesis stated above, three sub-hypotheses were 

foxmulateda 

a. There 1s no relationship between body concept and special 

attention given clothing by blind and visually handicapped 

adolescents. 

b. There 1s no relationship between body concept and attitudes 

toward. clothing management of blind and visually handicapped 

adolescents. 

c. There is no relationship between body concept and the social 

approval provided by clothing of blind and visually 

handicapped adolescents. 

23 
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Limitations 

Due to the nature of this study, certain limitations were 

inherent. The size of the population was small (29), even though 

this represented approx1ma. tely one-half of the blind and visually 

handicapped adolescents enrolled. in state schools for the blind and 

visually handicapped in the state of Virginia. It must also be 

considered that the sample was taken trom a residential school. 

This group of 29 adolescents was understood to be 8Jl intact 

group. The extent of statistical inference, even though inferential 

statistios were used, may be a l1a1ta.t1on to this study 1n that 

inference to other populations may not be made. 

Rellabill ty and validity of the instruments must also be 

considered. Several reliability studies have been oarried out on the 

Importance of Clothing Questionnaire (Brady, 1963, Creekaore. 1966, 

Diokey, 1967), as well as one study on its oonstruct va.lidity (Gurel, 

1974) • No formal studies on valid1 ty and rel1abll1 ty t however, were 

made on the Body Concept Questionnaire. There was an infoma.l 

assessment of the content or faoe validity. As a result of this 

lnforuJ. assessment the questions were revised. 



CHAPTER IV 

PR 00 EDURE 

This study attempted to compare the relationships between the 

body image and the clothing attitudes of blind and visually handicapped 

adolescents. 

SelegtipD 9{ ~be Instruments 

Importance pi C1QthiDi guestionnaire 

A review of a large number of instruments purporting to measure 

clothing attitudes and interests indicated that one measure which had 

been frequently used in its original form and in revisions and 

refinements was one developed by Dr. Anna H. Creekmore and five 

graduate students at Michigan State University.l The "Importance of 

Clothing Questionna1r~was developed and revised under the direction 

of Dr. Creekmore in 1966-67. The revision was completed in 1968. 

Work on this instrument began with Creekmore's scale (1963) and the 

revisions and refinements of Brady (1963) and Sharpe (1963). The 

measure initially contained 170 statements. It was pretested and 

revised three times. The final questionnaire consisted of 88 

statements divided. into eight subscales of 11 items each. Three of 

these subscales were specifically selected for this study of clothing 

1Ka.ren Engel, Carolyn Andree Humphrey, Winfred Sue Hundley, . Mary Green 
Kl8.asen, and Mary Jane Young. 
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a.ttitudes of blind and visually handicapped adolescents. They werea 

1) Special Attention, 2) Management, 3) Social Approval. 

This questionnaire and these subsca.les were chosen tor this study 

for several reasons. The instrument was orig1nally developed for 

teenaged males and females (Creekmore, 1963) and couJ.d easily be 

machine scored. Some reliability had been shown for this instrument 

(Brady, 1963, Creekmore, 1966, D1ckey, 1967), as well as some construct 

valld1ty (Gurel, 1974). The three subscales of Special Attention, 

Management J and Social Approval, were chosen because they seemed. 

particularly applicable to teenagers. 

The instruments were cOJIlpleted by each subject, either in Braille 

or typed print. They answered in a space next to each question, the 

questions were read orally. 

A four choice response sca.le was used, forcing either a positive 

or negative response. The four choices and their Jleasured weights were. 

4. Almost Always-very few exceptions 
3. Usually-majority of the time 
2. S eldom.-not very often 
1. Almost Never--very few exceptions 

High scores on each subscale represented a favorable attitude toward 

that particular aspect of clothing behavior. The three subscales used. 

are included in the Appendix, 

BodY Concept Questionnaire 

The instrument developed by the researcher attempted to determine 

the a.ttitudes of each subject toward his body. The questionnaire 
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consisted of five statements relating to self-consciousness and body 

sa tlsfaction • The response scale was the same as for the Clothing 

Interest Questionnaire. This questiorma.ire is also found in the 

Appendix. 

Dppg;a.ph,ic Data. 

Background blographlca.l data was obtained. from each subject 

participating in the study. The items requested 1ncluded nue, sex, 

age, grade in school, and degree of blindness. The ft degree of 

blindness " category was di v1ded into four sections I totally, light 

perception, travel vision, and reading vision. 

The following data were collected frOll each subject. 

1. Information frOll three subscalesl Special Attention, 
Manag_ent, and Social Approval. Theae subscales were a 
part of the "Importance of Clothing Questionnaire" 
developed by Dr. Anna M. Creekmore and her associat •• 
in 1968. 

2. Information frOll. a body concept questionnaire developed 
by the researcher. 

3. Demographic data concerning name, sex, age, grade in 
school, and degree of blindness. 

The subjects were divided into two groups. One group was totally 

blind aDd were given Braille questionnaires. The other group had 

reading vision of either large print or regular print. They were 

given typed copies of the questionnaire. Each quest1on ... answered by 

indicating a nuaber (represent1ng the four possible anawers) beside it. 

The questions were read to each group. 
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Data AnalYSis 

In testing the hypotheses stated in Chapter III, a principal 

components factor analysis with orthogoaaJ. rotation was performed 

on each of the two questionna1res. The purpose of this factor 

analysis was to detem1ne the number and nature ot the underlying 

constructs within a large number ot variables (Ker11nger, 1964). 

Two factors resulted from the factor analysis of the Body Concept 

Questionnairel after a review by the researcher they were named. 

1) self-consciousness and 2) body satisfaction. This resulted in a 

further refining of the hypotheses, stated. in the null tom, as 

follows. 

HypothesiS i. There is no relationship between self-consciousness and 

special. attention given clothing by blind and visually 

handicapped adolescents. 

Hypothesis 2. There is no relationship between self-consciousness and 

attitudes toward clothing management of blind and 

visua.lly handicapped adolescents. 

Hypothesis 3. There 1s no relationship between self-consciousness and 

social approval provided by clothing of the blind and 

visually handicapped adolesoents. 

Hypothesis 4. There is no relationship between body satisfaction and 

special attention given clothing by blind and visually 

handicapped adolescents. 

Hypothesis S. There is no relationship between body satisfaction and 
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attitudes toward clothing management of blind and 

visually handicapped adolescents. 

Hypothesis 6. There 1s no relationship between body satisfaction and 

the sooial approval provided by clothing of the blind 

and visually handicapped adolescent. 

Based on the assumption that the Creekmore subsca.les were in faot 

m.easuring one attl tude per subsca.le, the i tams of each subsoa.le were 

sUlIlDled. These three sums were then correlated with the factor 

scores obtained from the factor analysis of the Body Concept Question

naire. The resulting correlations were then tested for significance 

at the 0( - .05 level. The statistically significant correlations are 

discussed in Chapter V. 

Due to the small size of the sample, a faotor analysis of the 33 

items in the Importance of Clothing Questionnaire was de.ad in.appro

priate. The individual subscales were, however, factor analyzed to 

determine if all items in each subseale were measuring the same 

construct as assumed fran the literature. For each subseale, the 

principal cOIlponent was extracted and the 1 tems which loaded sign1f1can~ 

on this factor were examined. The results of' this analysis are alao 

discussed in Chapter V. 

A third fa.ctor analysis was then perfonned on those items that 

had loaded Significantly on the principal component in the previous 

analysis, in hopes that factor scores from the analysis could be 

oorrelated with factor scores obtained when the Body Concept 
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Questionnaire was faotor analyzed. Faotor analysis of these items did 

not, however, produce the original three factors whioh were generated 

by the principal cODlponent extraction. As a result. faotor scores or 

the Body Concept Questionnaire were not oorrela ted with the factor 

scores of the Importance of Clothing Questionnaire that resulted frail 

the above analysis. 

Because of the inability to successfully oorrelate the factor 

scores of the two questionnaires, correlation coefficients were 

computed between the two factors from the Body Concept Questionnaire 

and the responses to the 3) items of the Importance of Clothing 

QuestlOJUla1re. These significant correlations are discussed in 

Chapter V. 



CHAPTER V 

RESULTS AND DISCUSSION 

The relat10nships between the body concept and clothing attitudes 

of blind and visually handicapped adolescents were analyzed by this 

study. 

Descript10n of the Sample 

The sample was made up of 29 blind and visually handicapped 

adolescents, ranging from 14 to 19 years of age, from the Virginia 

School for the Deaf and Blind in Staunton, Virginia. Twenty of the 

students were male and 9 were female. Of the 29 students in the study, 

seven were totally blind, four had l1ght perception, six had travel 

vision, and 12 had. reading vision. Questionnaires were given each 

subject, in either Bra1lle or typed form. The questions were read 

orally to the subjects as a group, and answers were marked on the 

questionnaires by the students. 

AnaJ.ys1s Of R! ta 

The first statistical procedure was to determine what, in fact, 

the Body Concept Questionnaire measured. A principal component factor 

analysis showed that two attitudes were measured. The rotated factor 

31 
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loadings for this analysis are presented in Table 1. Statements one. 

three, and four loaded significantly on the first factor and after 

reviewing these three statements, the researcher decided that this 

factor described a construct called "self-consciousness." Statements 

two and five loaded significantly on factor two. A review of these two 

items indicated to the researcher that they described a construct 

called "body satisfaction." These factors indicated that the Body 

Concept Questionnaire measured two distinct attitudes toward one's body. 

The second step in the data. analysis was to sum the item weights 

for each of the three subecales of the Importance of Clothing Question

naire, a higher weight indicated more positive responses and a lower 

weight indicated more negative responses to the respective Importance 

of Clothing subscale. These weights or scores were then correa ted with 

the factor scores of the Body Concept Questionnaire and tested for 

statistical significance ( 0\. - .Os). The results of these correlations 

are shown in Table 2. Three significant correlations were found, two 

of which were associated with the hypotheses to be tested. the thIrd 

was an intercorrelation of two of the subscales, Management and Social 

Approval. Results of the analysis above were the basis for the 

rejection of Hypotheses 2 and 3. There were significant relationships 

between the body concept factor, self-oonsciousness, and two of the 

clothing a tti tudes measured by the Creekmore subs cales those of 

Management and Social Approval. The two rejected Dull hypotheses weres 

Hypothesis 21 There 1s no relationship between self-consciousness and 

attitudes toward clothing management of blind and 
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TABLE 1 

Rotated Factor Matrix of the Body Concept Questionnaire 

Items Factor I Factor II 

1. I feel uneasy in public because of my 
bodily appearance. .8313* -.0338 

2. I feel that I am physically attractive 
to others. -.1611 .7914* 

3· I feel that people stare at me 
because I'm blind. .63.50* -.1665 

4. My body movements and gestures cause 
me embarrassment. .8374* -.0419 

.5. I am. sa tis f'i ed. with my body • -.0173 .86:}4* 

Note.--- * designates significant factor l~ ~.4000 



TABLE 2 

Correlation Matrix for the Two Factors Scores fro. the 
Body Concept Questionnaire and the Summed. Scores 

of the Three Subscales of the 
Importanoe of Clothing Questionnaire 

Factor I Faotor II Subsoale I Subscale II Subscale III 

Faotor I 1.0000 

Faotor II 

Subscale I 

Subscale II 

Subsoale III 

Note.- *p" .0,5 

df - 27 

.0000 

1.0000 

-.0285 

.0318 

1.0000 

-.4755* 

.1076 

.3821* 

1.0000 

-.3582* 

-.1182 

.2875 

.1723 

1.0000 
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visually handicapped adolescents. 

Hypothesis 31 There is no relationship between self-consciousness and 

the social approval provided by clothing of blind and 

visually handicapped adolescents. 

Hypotheses 1, 4, 5, and 6 were not rejected. The results of this study 

indicated no significant correlations between the body concept construct 

of self-consciousness and special attention given clothing, and none 

between the construct, body satisfaction, and any of the three subscales, 

Special Attention, Management, and Social Approval, used in the study. 

Factor I (self-consciousness) had a significant negative correla

tion (r - -.4755) with the subscale Management, and, therefore this 

indica ted one of two things I e1 ther a high degree of self-consciousness 

was associated with poor management of clothing or little self

consciousness was associated with better management of clothing. Self

consciousness also had a significant correlation (r - -.3582) with 

the subsca.le Social Approval. This correlation indica.ted that students 

who were not self-consciOUS had a greater desire for social approv.al 

frOM their clothing than did those who were more self-conscious. The 

third significant correlation was a. positive correlation (r - .3821) 

between special attention given clothing and management of clothing. 

Since neither faotors from the Body Concept Questionnaire were involved 

1n this correlation, 1 t had no relation to any of the hypotheses being 

tested. This correlation indicated that the Blore special attention was 

given clothing, the better the management of clothing was, also. The 

above analysis also showed no relationShip between self-consciousness 



and the special attention given clothing or between body satisfaction 

and any of the three subsca.les. Because non-sign1fica.nt correlations 

were fOWld between these constructs, Hypotheses 1, 4, 5, and 6 were 

not rejected. 

The three individual subscales were then factor analyzed to 

detemine if all the 1 t_s wi thin the individual subsca.les measured the 

same construct. Tables), 4, and 5 show the unrotated factor matrix for 

each subscale. Factor I for each subscale represents the principal 

component extraction for that particular set of stateaents. As can be 

seen in Table ), seven of the eleven items loaded Significantly on the 

principal component. The other four items had sIgnificant loadings on 

other unnamed factors. A review of' these seven items by the researcher 

indicated that they tended to describe fashion consciousness rather 

than special attention (the descriptive name given the original 11 items 

in the subsoale). The factor analysIs of the second subsca1e, Manage

ment, showed five state1lants loading signif1cantly on the principal 

component (see Table 4). After studying these five statements, the 

researcher decided that the principal component for this subsca.le 

described planning ahead for clothing needs, more specifically than 

just clothing management. The third subsca.le had six lteJIS which 

loaded significantly on the principal component. The term conformity 

was used to describe this subscale rather than Social Approval, which 

was the original name assigned. to these items (see Table .5). 

A factor analysis of all 33 items was considered inappropriate 

because of the sull sample s1ze of 29; therefore, the 18 iteas 



TABLE J 

Non-Rotated Factor Matrix of Subscale I 

Items Factor I** Factor II Factor III Factor IV 

1. !Ihen new fashions appea.r on the market, I am 
one of the first to own them. .6319* -.0891 .1461 -.5147* 

2. I have clothes that I don't wear because every-
one else has them. .:3004 .&f2:3* .0771 .1504 

\.tJ 

3· I like to be considered an outstanding dresser -..J 

by my friends. • 5694* .2709 .3833 -~3711 

4. I try to keep my wardrobe in line with the 
latest styles. .6452* -.4813 -.2375 .03~ 

5. I go to nearby cities to shop for better 
fashions. .lf435 .2696 .7°38* .0433 

6. I try to buy clothes which are very 
unusual. .4245 .6770* .1583 .1696 

7. I avoid wearing certain clothes because 
they do not make me look distinctive. .4861 -.109.5 -·3517 - . .5232* 

Note.- * designates significant factor loadings 
** designates principal component--Fashion Consciolwness 



TABLE:3 (cont1nued) 

Items Factor 1** Factor II Faotor III Factor IV 

8. I enjoy wearing very different clothing even 
though I attraot attention. ·5799* .2668 -.6396* -.0123 

9. I try to buy clothes with the best labels. .5734* -·3394 .2254 .2891 

10. I wear different clothes to impress people. • .5877* -.0397 -.1842 .3101 

11. I am interested in why some people choose 
to wear suoh unusual clothes. ·5111* -.1799 -.0761 .5713* VJ 

<» 



TABLE 4 

Non-Rota.ted Factor Matrix of Subscale II 

_ ... ..:::-_ .<itO-'" _...-..-- -...a 
-":'~',". ,~. 

Items Factor I** Factor II Factor III Factor IV 
,~~ 

~--
,. ,,"~_""'''''''''f·.- ... ~~~ .. r ___ ~'1'I~~P_._~ __ 

12. I plan for and prepare clothes to wear 
several days in advance. • 7576* -.2687 -.0676 -.0245 

i). I see that my out-of-season clothing is 
cleaned and stored. .0767 -.3306 .79)6* -.0032 

14. I look over the clothing in my wardrobe before 
each season so that I know what I have. .6316* .1193 .4652 -.2569 

15· I am enticed into buying garments I like 
without having anything to go with them. .4252 .6415* -.0026 -.4282 

16. I enjoy trying to get the most for my money in 
clothing purchases. -.67.53* ·3432 .0635 .1265 

17· I wear a raincoat or carry an umbrella to 
.0146 protect my clothes in rainy weather. .4242 .4069 .3452 

18. I have something to wear for any occasion 
• 2356 that occurs. .7649* -.0926 -.1109 

• vz =-. Zli •• ~~ ____ ~ ...,.,......~.'""..c"~..".~_~~ ~, ,. • ........ - -=-1IIt -, 

Note.-- *designates Significant factor loadings 
**deslgnates principal component--Planning Ahead 

'v.) 
'-0 



TABLE 4 (continued) 

........ ~~\~_ .... ~~¢ ... ¢"~ ...... ~.~·~~I-~~~~l~"I'I.·.:o":--~~"'1:_".'I'~·0\; 1 RiIiid! 'tit ......... cd 1WI"" ~-.... ~.-s.\' 
~~"'~~&.~~ .. ., at: ,.r'7 __ .~t • ,...,. ~ a 'Fw_ _ ".,..,,~. , •• ""'1' '""'"'"" "'":1IIt'/R.' .. ~~.......,iU_ iU!u& .. _..,,_.-.: 4iitMU:$""""-

Iterlls Factor 1** Factor II Factor III Factor IV 
~""""'~'HI_Q .... _I>lfMlW!l_ 

~ ________ "'~ ____ '~'w. ______ ~~~~~'''''''' _____ _ 

19. I have a long-te:r:m id.ea for purchasing more 
expensive items of clotrdng such as coats or 
suits. 

20, I carefully plan every purchase so that I 
know what I need when I get to a store. 

21 • I am more concerned about the care of my 
clothing than my friends are about theirs. 

22. I try to find out how I can save as much 
time, energy anel money as possible with 
my clothes. 

.5762* 

-.1461 

.0717 

-.0455 

.0628 

.2618 

·598)* 

.6590* 

-·3711 .6228* 

.4978 .4663 

-.)603 .... 1862 

.1919 ·3345 
____ ~ __ ~ ____________ . __ ~_~ ____ ~~u______________ __ ~ . ~~; __________ ~ ____ ~ 

+=" 
0 



TABLE 5 

Non-Rotated Factor Matrix of Subscale III 

Items Factor I** Factor II Factor III Factor IV 

23- I check with my friends about what they 
are wearing to a gathering before I decide 
what to wear. .7576* -.2687 -.0676 -.024,5 

24. I would rather miss something than to wear 
clothes which are not really appropriate. .0768 -.3306 • 7936* -.0032 

.f:' ..... 
25. I feel more a part of the group if I am 

dressed like my friends. .6316* .1193 .4652 -.2569 

26. I wear clothes that everyone is wearing 
even though they may not look as good on me. .4251 .6415* .0026 -.4282 

27. I am uncomfortable when my clothes are 
different from all others a t a party. -.6753* .3432 .0635 .1264 

28. I try to dress like others in my group so 
that people will know we are friends. .4242 .4069 ·3452 .0146 

29. I get new clothes for a special occasion if 
the clothes I have are not the type my fr1ends 
will be wearing. .7649* -.0926 -.1109 .2356 

Note.- *designates significant factor loadings 
**designates principal component--Conformity 



TABLE 5 ( continued) 

Items Factor 1** Factor II Faotor III Factor IV 

:30. I have gone places and then wished after I 
got there that I had not gone because my 
clothes were not suitable. .5762* .0628 -·3711 .6228* 

31. I wear what I llke even though some of my 
friends do not approve. -.1461 .2618 .4978 .4662 

32. When I buy new articles of clothine, I try 
to buy something similar to what my 

.{:::-
friends are wearing. .0718 ·5983* -.3603 -.1862 N 

33· When someone comes to school dressed 
unsul tably, I try to figure out why he is 
dressed as he ls. -.0455 .6590* .1919 .3344 
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generated frOll the above individual factor analyses by sign1ficant 

factor loa.dj ngs, were factor a.na.lyzed. to see if, in fact, the three 

areas defined above were being measured. The rotated factor matrix for 

these 18 variables is found in Table 6. The three attitudes found by 

the principal component extraction in the above analysis clearly were 

not the only clothing attitudes being measured. If the 18 items had 

only been measuring three items, the first seven items would have had 

significant loadings on the one factor. The next ii ve items would have 

loaded significantly on another faotor and the final six would have 

loaded significantly on a third factor. As Table 6 illustrates, this is 

not what occured. Because of the results of the above analysis, it was 

assumed that the three subseales were measuring more than the three fac

tors indicated in an earUer factor analysis of the individual subscales. 

In further analyzing the data, Pearson product moment correlation 

coefficients were oomputed between the factor scores of the Body Concept 

Questionnaire and the items of the Importance of Clothing Questionnaire. 

Only five Significant correlations were found between the two factor 

scores and all 33 items (Table 1). A sign1ficant positive correlation 

(r III • ~~) was found between self-consciousness and being economical 

(i.e. getting the most for the money). This 1lI1pl1ed. that one who was 

self-conscious usually tried to get the most for the money. A signifi

cant negative correlation (r - -.5188) was found between self

consciousness and a long-term purchasing pla.n for clothing. One of 

two inferences may be made to these correla.tions, 1) a person who was 

self-conscious did not have a long term purchasing plan tor his clothing, 



1. 

3· 

4. 

8. 

9. 

10. 

11. 

12. 

TABLE 6 

Rotated Factor Matrix of the Importance of Clothing Questionnaire 
With Deleted Items 

Factor I Factor II 

When new fashions appear on the market, I am one of the 
:first to own them. .1419 -.5067* 

I like to be considered an outstanding dresser by my 
friends. -.02.55 - • .5029* 

I try to keep my wardrobe in line with the latest styles. .1498 .2992 

I enjoy wearing very different clothing even though I 
attract attention. .0880 -·3221 

I try to buy clothes with the best labels. -.3692 -.1430 

I wear different clothes to impress people. -.0034 -.0797 

I am interested in why some people choose to wear 
such unusual clothes. .2787 -.0827 

I plan for and prepare clothes to wear several days in 
advance. • 5949* .5876* 

Note. · *designates significant factor loadings 

Factor III 

.1253 

.0214 
~ 

.742)* 

.4547 

.6589* 

.7388* 

.6605* 

.0332 



TABLE 6 (continued) 

Factor I Factor II Factor III 

14. I look over the clothing in my wardrobe before each 
season so that I know what I have. .2968 .6701* .2.564 

16. I enjoy trying to get the most for my money 1n 
clothing purchases. -.6572* -.0805 .0717 

18. I have something to wear for any occasion that occurs. .4614 .4266 -.1369 

19. I have a long-term idea for purchasing more expensive 
-'=" i tams of clothing such as coats or suits. .5967* .0105 -.0420 \.n 

25· I feel more a part of the group if I am dressed like 
my friends. .168.5 - • .5468* .0872 

26. I wear clothes that everyone is wearing even though they 
may not look as good on me. .4855 -.0321 .1933 

28. I try to dress like others in my group so that people 
will know we are friend_s. .4902 -.4489 .079.5 

29. I get nelf olothes for a. special occasion if the 
clothes I have are not the type my friends w111 be 
wearing. .5926* -.2572 .213.5 

30. I have gone places and then wished after I got there 
that I had not gone because my clothes were not sui table. .0610 -.7071* .0721 



TABLE 6 (continued) 

32. When I buy new articles of clothing, I try to buy 
something similar to what my friends are wearine. 

Factor I 

.7893* 

Factor II Factor III 

-.1551 .1043 

-------------------------------------

~ 



TABLE 7 

Statistically Significant Correlation Coefficients Between Factor Soores 
on the Body Conoept Questionnaire and Individual Items on the 
Three Subs cales of the Importance of Clothing Questionnaire 

Body Concept Factors 

Factor I (self-consciousness) 

Factor I (self-conscioDBness) 

Factor I (self-consciousness) 

Factor II (body satisfaction) 

Factor II (body satis£actlon) 

X 

X 

X 

x 

x 

Correlation 
Importance of Clothing Questions Coefficients 

Q,16 (economical-rnost for money) .4534 

~9 (long term purchasing plan) -.S188 

~9 (conformity with peer clothing) -.3603 

~1 

~9 

(better care of clothing than friends) .4535 

(conformity with peer clothing) -.3622 

.~--~--------.-----~--~------~----.. -----------.---~----------~--------------------~------------
Note. _ significant correlations when r ~ .355, Ot -.05 

+=" 
-..J 
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or 2) a person who was not self-consoious did long term planning for 

his wardrobe. A positive oorrelation (r - .4.535) between body 

satisfaction and the amount of care given olothing indicated that a 

person with a feeling of body satisfaotion took better care of his 

clothing than a person with little body satisfaction. Conformity with 

peer olothing correlated negatively (r - -.3603 and r - -.)622) with 

both self-oonsoiousness and body satisfaction, respectively. This 

indicated that the subjects who were self-conscious, yet were satisfied 

wi th their bodies. dId not conform to the clothing of their peer group. 

It also indicated that subjects who lacked. self-consciousness, but were 

dissatisfied with their bodies, tended to conform aore to the clothing 

of their peers (Note Table 2). 

One last analysis was performed in order to show the rela.tionshlps 

between 8&ch of the questions on the Body Concept QuestIonnaire and 

each of the questions on the Importance of Clothing Questionnaire (see 

Table 8). As oould be expected beca.use of the results of the analysis 

between the two faotors and the :3) i tams, i teas 1, :3, and 4 (Fa.ctor 

One) had frequent significant correlations with the J3 items, while 

items 2 and 5 (Factor Two) had vf!1rY few significant correlations with 

the 33 individual items (See Table 2). Item one of the Body Concept 

Questionnaire correlated significantly with questions 17, 23, and 29 of 

the clothing attitudes questionnaire. The correlations were r .. -.3921, 

r .. -.4438, and r - -.)637. respectively. These three quest10ns were 

concerned withl 1) protecting clothing in rainy weather, 2) wea.r1ng 

what friends were wearing, and 3) buying new clothes for a. spec1al 



TABLE 8 

Statistically Significant Correlation Coefficients Between Individual Items 
on the Body Concept Questionna1re and the Individual Items of the 

Three Subscales of the Importance of Clothing Questionnaire 

X Correlation Body Concept Questions Importance of Clothing Questions 
Coefficients 

BC~ (people stare because X ICQq, (own latest styles) -.4186 
of blindness) 

BC~ (people stare because X IC~2 (plan clothing outfits) - • .5184 
ot blindness) 

BC~ (people stare because X IC~4 (seasonal wardrobe planning) -.S2A7 
of blindness) 

BCQ.5 (body satisfaction) X IC~S (impulsive buying) .4004 

BCQ" (body satisfaction) X IC~6 (economlca.l-most for money) .3998 

BC~ (uneasy in public due to X 
bodily appearance) 

IC~7 (protect clothing in bad weather) -·3921 

BC~ (people stare because X IC~8 (clothing for any occasion) -.6.559 
of blindness) 

Note. significant correlations when r 2!!.. 355, 0( - .0,5 

.c:-
\0 



TABLE 8 (continued) 

Body Concept Questions X Importance of Clothing Questions Correlation 
Coefficients 

BC~ (people stare because X 1CQ19 (long term purchasing plan) -.4882 
of blindness) 

BCQ.,; (body satisfaction) X IC~l (better care of clothing than .413.5 
friends) 

BC~ (uneasy in public due X IC~3 (dress like friends) -.44)8 
to bodily appearance) 

BCQ.,; (body satisfaction) X IC~8 (group identity through clothing) -.4053 '<S 

BCQ.,; (body satisfaction) X IC~9 (new clothes for special oocasions) -.4294 

BC~ (uneasy in public due X IC~9 (new clothes for special occasions) -.)631 
to bodily appearance) 

BC~ (people stare because X IC~O ( unsui table clothing) .4661 
of blindness) 

BC~ (physically attractive) X IC~3 (unsul table dress on others) .4)83 
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occasion. These coeffIcients indicated that a. person who was at ease 

in public 1) protected his clothing in rainy weather, 2) wore what 

:tr1ends were wearing, and ,) bought new clothes for special occasions. 

or the subjects in this study, those who felt uneasy in public did not 

do any of these three things. 

Item two on the Body Concept Questionnaire correlated positively 

(r - .4838) with the question perta1n1ng to why others dressed unsuita

bly. This implied that one who felt he was physically a.ttractive to 

others wondered why others dressed unsuitably. 

Item three on the Body Concept Questionnaire correlated positively 

(r - .4611) with the item concerning wearing suitable clothes. This 

indicated that a person who felt people stared at him because of his 

blindness was also very worried about whether bis clothes were suitable. 

This item correlated. negatively with five other Items, Indicating that 

one who felt people stared at h1m because of his blindness did nota 

1) wear the latest styles, 2) plan clothing outfits in advance, 

3) plan wa.rdrobe seasonally, 4) have something to wear for any occasion, 

and 5) have a long-term purchasing plan for clothing. The preceding 

may be true or the person may not feel that people stare at him because 

of his blindness, in which case he would do the five things mentioned 

above. 

Item four, concerning body aov_ents and gestures causing 

embarrassm.ent, had no Significant correlations with any of the 33 items 

on the Importance of' Clothing Questionnaire. 

Three pos1 tl va significant correla tiona were shown for the item 

concerning body satisfaction. This indicated that a person satisif'ed 
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with his body 1) was an impulsive buyer, 2) tried to get the most for 

the money, and 3) was more concemed about the care of clothing than 

were his friends. Negative correlations (r - -.4053 and r - -.4294) 

between body satisfaction and dressing 11ke others in the group and 

getting new clothes for a special occasion were found. This indicated 

that people satisfied with their bodies did not dress like others in 

their group and did not get new clothes for a special occasion. This 

correlation also indicated that persons not satisfied with their 

bodies did dress like others in their group and get new clothes for 

special occasions. 

In summary, factor analysis of the Body Concept Questionnaire 

established two constructs, self-consciousness and body satisfaotion. 

When faetor scores of these two constructs were correlated with the 

total scores of the Importance of Clothing Questionnaire subscales it 

was found that there were negative correlations between the construct 

self-consciousness and the subscales Management and Social Approval, 

thereby rejecting the second and third hypotheses. Because of the 

non-significant correlations found, Hypotheses 1, 4, 5, and 6 were not 

rejected. 

Conclusions 

This study analyze' the relationships between body concept and 

selected clothing attitudes of blind and visually handicapped adoles

cents. 
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The statistical hypotheses, stated in the null fora which were 

tested in this study are as follows. 

Hypothesis 11 There is no relationship between self-oonsciousness 

and special attention given clothing by blind and 

visually handicapped adolescents. 

Hypothesis 2. There is no relationship between selt-consciousnesa and 

management of clothing of blind and visually handicapped. 

adolescents. 

Hypothesis,31 There is no relationship between self-consciousness and 

the social approval provided by clothing for blind and 

visually handicapped adolescents. 

HypothesiS 41 There is no relationship between body satisfaction and 

the special attention given clothing by blind and 

visually handicapped adolescents. 

Hypothesis 5. There is no relationship between body satisfaction and 

management of clothing of blind and visually handicapped 

adolescents. 

Hypothesis 6, There 1s no relationship between body satisfaction and 

the social approval provided by clothing for blind and 

visually handicapped adolescents. 

Statistically significant negative correlations were found 

between the construct, self-consciousness, of the Body Concept 

Questionnaire and the two 8ubscales, Management and Social Approval, of 

the Importance of Clothing Questionnaire. These correlations were the 

basis for the rejection of Hypotheses 2 and 3. A significant positive 



lntercorrelation was found between clothing management and social 

approval, which indicated that persons with good clothing aa.nageaent 

also tended to confoxm in dress. 

A further analysis was made to find if there were any relationships 

between the five individual items on the Body Concept Questionnaire and 

the 33 individual items on the Importance of Clothing Questionnaire. 

While additional significant correlat1ons were found, this writer 

concludes the following to be more important in regard to blind and 

visually handicapped adolescents in this selected sample, 

1. Adolescents who felt that people stared a.t them. because or their 

blindness tended not to own the latest styles, not to plan their 

clothing outfits, and not to have clothing for a:ny occasion. This 

also means tha. t blind and visually handicapped a.dolesoents who 

tended to own the latest styles planned their clothing outfits, and 

had clothing for any occasion. A significant negative correlation 

indicated that this group of adolescents who felt that people 

stared at them because of their blindness would rather have stayed 

home than. gone somewhere dressed unsuitably. 

2. Persons satisfied with their bodies were more inclined to buy 

impulsively and take better care of their clothing than were their 

friends. They did not identify with their group through clothing 

or buy new clothes for speoial occasions. Those who were 

dissatisfied with their bodies, however, did use clothing to 

identify with their group and bought new clothes for special 

occasions. 
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J. People who were uneasy in public due to bodily appearance did not 

dress like their friends or get new clothes for special occasions. 

This also tends to indicate that people who were at ease in public 

due to bodily appearance dressed like their friends and got new 

clothes for spectal occasions. 

These correlations indicatec(sane relationship between blind 

adolescents' body concepts (including body satisfaction) and their 

clothing attitudes. The number of significant correlations between the 

i tem.s concerning people staring because of blindness and the ind1 vidual 

items concerning clothing attitudes describeia special kind of concern 

which blind people may have about their bodies and their clothing. 



CHAPTER VI 

SUMMARY 

In the United States alone, it is estimated that over 10,000,000 

people have sOIle degree of visual impairment. In 1972, over 500,000 

persons were reported to be legally blind in the United States; since 

many cases of visual lIlpairment are not reported. these figures are 

considered low. In an attempt to provide a better understanding of 

this portion of the population, this research studied the relationships, 

between body concept and the clothing attitudes of blind and visually 

handicapped adolescents. 

The hypotheses formulated for this study, stated in the null fCttm, 

were a 

1. There is no relationship between self-consciousness and special 

attention given clothing by blind and visually handicapped adoles

cents. 

2. There is no relationship between self-consciousness and attitudes 

toward olothing management by blind and visually handicapped 

adolesoents. 

). There is no relationship between self-oonsoiousness and the 

social approval provided by clothing for blind and visually 

handicapped adolescents. 

4. There 1s no relationship between body satisfaction and the speoial 
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attention given clothing by blind and visually handicapped 

adolesoents. 

5. There 1s no relationship between body satisfaotion and attitudes 

toward clothing manag_ent by blind and visually ha.nd1ca.pped 

adolescents. 

6. There 1s no rela tlo1l8hip between body sa tisfaotion and the social 

approval provided by clothing for blind and visually handicapped 

adolescents. 

A review of the literature provided some evidence that the body 

concepts of most blind and visually handicapped people are influenced 

by social and cultural attl tudes toward blindness. Because of the 

many misconceptions about blindness, blind people often have poor body 

concepts. These body conoepts are an important part of a better 

understanding of blind and visually handicapped people in genera.l, and 

a.:re especially important to those interested in knowing .ore about their 

clothing attItudes. Little research has been done in this area of study. 

A need for information ·concerning olothing attitudes of blind and 

visually handicapped people was indicated by the literature reviewed. 

The instruments used in this study were the Importance of Clothing 

Questionnaire developed by Dr. Anna M. Creekmore and five graduate 

students1 at Michigan State University in 1968, and a Body Concept 

Questionnaire developed by this researCher. Reliabil1ty has been 

demonstrated for the CreeIaaore lnstrullent (Brady, 1963. Creek:m.ore, 1966, 

Dickey, 1967), along with some construct validity (Gurel, 1974). 

lKaren Engel, carolyn Andree Humphrey, Winfred. Sue Hundley, Mary Green 
Klaas en • and Mary Jane Young. 
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The content valid1ty of the Body Concept Questionnaire was evaluated 

by a group of professionals experienced with either the blind ano/or 

with clothing attitudes and interests. For the data oollection, the 

two instruments were a.dm1nistered to 29 blind and visually handicapped 

high school students at the Virginia School for the Deaf and Blind in 

Staunton, Virginia. The subjects used either Braille or typed. copies 

of the lnstruaent which was read to them orally. 

A factor analysis was performed to determine the underlying 

constructs in the Body Concept Questionnaire. These two constructs, 

self-consciousness and body satisfaction, were then correlated with 

the summed soores of the three subs cales of the Importance of Clothing 

Questionnaire by Pearson product moment correlations. 

Due to the significant negative correlations found between the 

body concept construct of self-consciousness, and two of the Creekmore 

subscales, Management and Social Approval, Hypothesis 2, stating that 

there is no relationship between self-consciousness and management 

given clothing, and HypothesiS ), stating that there is no relation

ship between self-consciousness and the sooial approval provided by 

clothing, were rejected.. This research indicated that there was a 

strong relationShip between these variables. There was also an 

interoorrelation between the two subsca.les Management and Social 

Approval, indicating that a person desiring social approval of clothing 

had good clothing management. 



59 

Because no other significant oorrelations were found, Hypotheses 

1, 4, 5. and 6 were not rejeoted. This study showed no significant 

correlations between the construct of self-consciousness and special 

attention given clothing, and none between the oonstruct. body satis

faotion, and any of the three s ubscales of the I.porlance of Clothing 

Questionnaire used. 

Pearson product moment correlations were then performed on the five 

items of the Body Concept Questionnaire and the 33 items of the 

Importance of Clothing Questionnaire. This analysis showed that many 

of the adolescents in the study felt that people stared at them 

because of their blindness and that this had a great effect on their 

attitudes toward clothing. The degree of body satisfaction also 

related negatively to the degree of conformity exhibited by the subjects 

in this study. 

Relationships were shown between body concept and selected clothing 

attitudes of the blind and visually handicapped adolescents who took 

part in this study. 



CHAPTER VII 

SUGGESTIONS FOR FURTHER RESEARCH 

From the factor analyses that were perfo::r::med, it appeared that 

the three subseales !rca Cre eIaa. ore , 8 Importance of Clothing Question

naire may not have been lBeasuring only the one construct indicated 

for each subscale. other (construct validity) studies should be done 

to detemine exactly what each subscale measures. 

The s8.1Ilple size in this study wa.s small, it is, therefore, 

reoommended that this study be rapes. ted with larger samples and other 

populations of the blind. A study done with blind people from 

another geographical area or of a different age range might result in 

different conclusions or strengthen the conclusions d.ra.wn from. this 

study. 

Because the instrument used to measure clothing attl tudes was 

designed and tested for use with sighted popula. tiona, many facets were 

not directly applicable to blind a.nd visually handicapped adolescents. 

No instruments could be found which were designed to measure attitudes 

toward clothing of the blind and visually handicapped. (in any age 

bracket or educational range). This is one area. which has, to a large 

degree, been ignored. Instruments need to be developed specifically 

for use with this special population. 

60 
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BlOORAPHICAL DATA 

Name ________________________________________________________ __ 

Sex. Male ___ _ Female ___ _ 

Age ___ _ 

Grade in School ___ _ 

Degree of Blindness, 

Totally Blind ___ _ 
Light Perception ___ _ 
Travel Vision ___ _ 
Reading Vision ___ _ 

BODY CONCEPT QUESTIONNAIRE 

Rate the following according to the scale given belowl 

4. Almost Always-very few exceptions 

3. Usually-majori ty of the time 

2. SeldOll-not very often 

1. Almost Never--very few exceptions 

__ 1. I feel uneasy in public because of my bodily appearance. 

__ 2. I feel that I am physically attractive to others. 

__ 3. I feel that people stare at IRe beca.use I'll blind. 

__ 4. My body movements and gestures cause me embarrassment. 

__ 5. I &II satisfied. with my body. 
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IMPORTANCE OF CLOTHING QUESTIONNAIRE 

by 

Anna M. Creekmore, et ale 

Rate the following statements according to the following scale, 

4. Almost Always-very few exceptions 

3. Usually--majority of the time 

2. Seldom-very few exceptions 

1. Almost NeV8I'--Very few exceptions 

SPElgIAL ATTENTION 

__ 1. When new fashions appear on the market, I aa one of the first 
to own them. 

__ 2. I have clothes that I don't wear because everyone else has 
them. 

__ 3. I like to be considered an outstanding dresser by my friends. 

__ 4. I try to keep .y wardrobe in line with the latest styles. 

__ 5. I go to nearby cities to shop tor better fashions. 

__ 6. I try to buy clothes which are very unusual. 

__ 7. I avoid wearing certain clothes because they do not make me 
look distinctive. 

__ 8. I enjoy wearing very different clothing even though I attract 
a.ttention. 

__ 9. I try to buy clothes with the best labels. 

__ ,10. I wear different clothes to 1lIpress people. 

__ ".11. I am interested. in why soae people choose to wear such 
unusual clothes. 
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MANAGplENT 

__ ..,..12. I plan for and prepare clothes to wear several days in 
advance. 

_____ 13- I see that .Y out-ot-sea.son clothing 1s cleaned and stored. 

__ ... 14. I look over the olothing in .Y wardrobe betore each season 
80 that I know what I have. 

__ ",..15. I am entioed into buying garments I like without having 
anything to go with them. 

__ ",..16. I enjoy trying to get the most tor .y aoney in clothing 
purchases. 

__ ",..17. I wear a raincoat or carry an UIlbrella to protect my clothes 
in rainy wea thar. 

__ ",..18. I have something to wear for any occasion that occurs. 

__ ",..19. I have a long-tera idea for purchasing more expensive items 
of clothing suoh as coats or suits. 

__ "...20. I carefully plan every purchase so that I know what I need 
when I get to a store. 

__ ,.21. I am more ooncerned about the care of my clothing than my 
friends are about theirs. 

__ ,.22. I try to find out how I can save as much time, energy and 
money as possible with .y clothes. 

SOCIAL APPROVAL 

___ 2;. I check with my friends about wha. t they are wearing to a 
gathering before I decide what to wear. 

___ 24. I would rather m.iss something than to wear clothes which are 
not really appropriate. . 

_--:25. I feel more a part of the group if I aa dressed like my 
friends. 

____ 26. I wear clothes tha. t everyone 1s wearing even though they may 
not look as good on me. 
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_--,27. I am. uncOIIfortable when my clothes are different from all 
others at a party. 

__ ,.28. I try to dress like others in lI.y group so that people will 
know we are friends. 

____ 29. I get new clothes for a special occasion if the clothes I 
ha ve are not the type ray frlends will be wearing. 

__ ~30. I have gone places and then wished after I got there that I 
had not gone because my clothes were not suitable. 

__ ~31. I wear what I 11ke even though sOlIe of my friends do not 
approve. 

__ ~32. When I buy new articles of clothing. I try to buy something 
a1Jailar to what JAy friends are wearing. 

__ ~33. When someone comes to school dressed unsuitably, I try to 
figure out why he is dressed as he ls. 

What other clothing problems have you encountered because of your 
visual handicap? 
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Do you have any concerns about your physical appearance which were not 
covered in the questionnaire? 
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RELATIONSHIPS BE1'WEEN BODY CONCEPT AND CLorHING ATTITUDES 

OF BLIND AND· VISUALLY HANDICAPPED ADOLl!SCENTS 

by 

Jane Hall Settle 

(ABSTRACT) 

The purpose of this researoh was to oompare the relationships 

between body conoept and clothing attitudes of blind and visually 

handicapped adolescents. The instruments used. in this research were 

three subscales (Speo1&l Attention, Management, and Social Approval) 

of the Importance of Clothing Questionnaire developed by Dr. Anna M. 

CreeIaaore, et al., and the Body Concept Questionnaire developed by the 

researcher. Data were collected from 29 blind and visually handi

capped adolescents, ranging fran 14 to 19 years of age, at the Virginia 

School for the Deaf' and Blind in Staunton, Virginia. 

A factor analysis was used to deteralne the two underlying 

oonstructs of the Body Conoept Questionnaire. These two constructs, 

self-consciousness and body satisfaction, were then correlated with 

the summed. scores of the three subscales and then vi th the 33 ind! vidual 

1 tem.s of the Importance of Clothing Ques tionnalre, by Pearson product 

moment correlations. 

Two of the six null hypotheses were rejected. relationships were 

found between self-consciousness and attitudes toward clothing 



aaDagement, and between self-consoiousness and the social approval. 

provided by clothing of blind and visually handicapped adolescents. 

A positive intercor.relatlan was indicated between the two 8ubscales, 

Management and Social Approval. Significant correlation coefficients 

were found between the five items of the Body Concept Questionnaire 

and the 3:3 items of the Im.portance of Clothing Questionnaire. 

Relationships were shown between body concept and selected 

clothing attitudes of the blind and visually handicapped adolescents 

who took part in this study. 


