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Chapter I 

INTRODUCTION 

Many factors in one's environment affect the way an individual 

behaves. One type of behavior which is influenced by the environment 

is that associated with clothing. Why people choose and wear certain 

articles of clothing and the importance and interest they have in 

clothing has been of concern to psychologists and sociologists for 

many years. "On the basis of research done to date, as well as on 

the points of agreement found in earlier writings concerning the in-

terpretation of clothing behavior, we see that clothing is a symbol 

of crucial social and psychological importance to the individual" 

(Horn, 1972, p. 2). Even though it is known that clothing is impor-

tant to the individual, all of the factors which might influence its 

use have not been researched. One such factor which might exert an 

important in.fluence on clothing selection and use is birth order. 

Each birth order position has been found through research to 

have specific strengths and weaknesses for the individual. Konig 

(1963) believed that there was a definite relationship between per-

sonality and the order in which ones birth occurred. He claimed that 

there were only four basic chronological places in the family: only 

children, first, second, and third positions. After this, he believed 

the positions of birth just repeated over and over; for example, the 

fourth child would have the characteristics of the first born child. 

1 
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Konig described a person born in the first position as having charac-

teristics such as ambition, aggressive behavior, independence, and 

leadership. The person in a second birth order position is portrayed 

as being casual, leisurely, easy to get along with and a follower. 

Whereas those that are third are said to have the personality traits 

of being overly sensitive, withdrawn, and reflective. The only child 

is characterized as having a combination of the first and third ordi-

nal family positions (Konig, 1963). 

Birth order has been found to influence various social and psych-

logical factors. Differences in behavior, personality traits and 

abilities have been explained by the numerous ordinal positions. Rela-

tionships have been discovered between intelligence, popularity, col-· 

lege attendance, conformity, homosexuality, juvenile delinquency, child 

rearing practices, affiliation, achievement, and alcoholism. (Kammeyer, 

1967). According to Allmon (1973) many of these studies have been con-

cerned with personality which may influence innovative behavior. He 

believed such traits as dependence, confoEIDitr, creativity and willing-

ness to volunteer were related to innovativeness. Findings showed that 

first horns are more adult oriented, have a greater need for achieve-

ment and tend to be more creative. 

Birth order influenced personality characteristics are an impor-

tant determinant of overt behavior. Because an individual's general 

attitudes and orientation toward clothing are manifested in clothing 

behavior, one type of overt behavior, this researcher believed that 

birth order positions have some influence on one's clothing behavior. 
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Personality characteristics such as fashion opinion leadership and 

conformity are two variables which affect clothing behavior. 

Fashion diffusion and adoption play a role in our everyday lives. 

How fashion spreads to all types of people has been looked at for many 

years. As far back as 1928, Nystrom said, "fashion has always been a 

factor in human life, but never more forceful, never more influential, 

and never wider in scope than in the last decade and it gives every 

indication of growing still more important" (page 3). There have 

been at least three theories that have attempted to explain how 

fashions are adopted. These included: the trickle-down theory, the 

upward-flow theory, and the horizontal theory. All of these theories 

require two types of people, leaders and followers. The trickle-down 

theory is considered to be the oldest explanation of how people adopted 

fashions. It is based on the assumption that there are various social 

class levels. First the upper-class adopts the new fashion, then later, 

the lower classes accept the new item or idea, Of course, by this time 

the upper-class has adopted another item so they can keep themselves 

distinguished from the other groups. Just the opposite principle is 

the basis for the upward-flow theory. Fashion adoption begins with the 

lower classes, especially the youth of these classes, and then moves 

upward to the higher social classes. The horizontal-flow theory holds 

that fashion adoption does not run vertically from one social class to 

another but horizontally between groups on similar social levels. The 

speed at which fashions appear and are adopted on the market means 

that everyone knows about them at approximately the same time. 
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Proponents of this theory claim almost no lag between the time when 

different social classes adopt a new fashion item (Troxell, 1976). 

After studying the literature, Rogers (1962) identified six factors 

which he thought were important to examine in the diffusion process. 

The six factors included: (1) security-anxiety, (2) values, 

(3) mental ability and conceptual skills. (4) social status 1 (5) cos-

mopolitanism, and (6) opinion leadership. 

The distinction between the terms, fashion leaders and fashion 

opinion leaders has not been made clear in the literature of clothing 

behavior. Allowing the two to overlap or mean the same thing is 

commonly found. However, this author has used Schrank's (1970) defi-

nition and has separated fashion opinion leaders as one type of leader. 

According to Schrank, fashion opinion leaders are people who are and 

believe they are a source of information and advice for others. Studies 

such as Loinberger (1951) and Rahudkar (1958) have found that opinion 

leaders are of ten more important than mass media in influencing others 

to adopt an innovation. Rogers 'and Cartano (1962), compiling a list 

of characteristics of opinion leaders in comparison to followers, 

said that they tend "to use more impersonal and more technically ac-

curate sources of information; ••. be more cosmopolitan in their 

communication behavior and social relationships; ••• to participate 

more in both formal and informal organizations; ••• have higher social 

status; ••• to be more innovative" (page 437). 

Conformity, the other variable in this study, is often a visible 

external sign which people portray through the way they dress. It 
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has been defined as "a change in behavior or belief toward a group as 

a result of real or imagined group pressure" (Kiesler, 1969, p. 2). 

A classical conformity study by Asch can be used as an example of how 

group pressure can change a person's judgments (1955). In this study, 

the subjects were asked which of the lines shown them were of equal 

length. By themselves, with no group by which they might be pressured 

to conform, hardly any mistakes were made. However, when three con-

federates were with the individual and always gave their answers 

first, the respondents agreed with them more and their mistakes jumped 

to thirty-seven percent (Asch, 1955). 

The group or groups to which the individual conforms offers pro-

tection to its conforming members from outsiders. Inside the group 

members are not criticized for their behavior and how they dress. This 

gives a sense of confidence to the members. Even though people out-

side the group may criticize them, the members by acceptance emphasize 

that their actions are valid (Engel, Kollat, Blackwell, 1968). 

What makes an individual conform and what determines how much a 

person will conform are two questions which many researchers have tried 

to answer. Studies which have been done indicate that how much an 

individual will conform depends on the characteristics of the person 

and the nature of the situation. For example, researchers have dis-

covered that children raised in stable homes tend to be higher conformers 

than children from broken homes (Engel, Kollat, Blackwell, 1968). 

Although there is not universal agreement, relationship between 

birth order and conformity have been found, but there has been no 
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conclusive evidence as to the nature of these relationships. Some 

literature suggested that first horns tend to be more conforming in 

their general behavior (Schachter, 1964; Dit~es. 1961; Staples and 

Walters, 1961), On the other hand, Becker, Lerner and Carroll (1964) 

and Sampson (1962) found that those in other ordinal positions were 

more conforming. 

In conclusion, conformity plays an important part in our lives. 

It affects people from the time they are aware of what others wear 

until they die, At various times during one's life, conformity be-

comes very important. As a person grows in maturity, conformity 

usually lessens and individuality becomes more important. A knowledge 

of conformity and individuality, one of the basic socio-psychological 

theories of behavior, helps researchers to understand some of the main 

reasons why people wear the kinds of clothes and behave as they do in 

society. 

No evidence of any attempt to establish relationships between 

birth order, clothing conformity, and fashion opinion leadership was 

found in the research literature, Such relationships are of interest 

to those concerned with the social-psychological aspects of dress 

since it would help to understand better why people dress the way they 

do and how they use clothing, 

According to Kammeyer (1967) most researchers just stumble on 

birth order as a variable and, as a consequence, there has been little 

systematic and theoretically based research. It is important in the 

area of clothing, where no research was found, to direct attention 
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specifically to birth order in a systematic way and with strong the-

oretically based research methodology. 

With these facts in mind, this research was designed to determine 

whether those in the first birth order position were more likely to 

be fashion followers than fashion opinion leaders. Also, the effects 

that birth order had on conformity in clothing behavior was investi-

gated. 

Statement of the Problem 

The purpose of this research was to determine whether relation-

ships exist between birth order, clothing conformity and fashion 

opinion leadership. Specifically, the two questions that were ex-

plored were whether first borns were more likely to be fashion opinion 

leaders or followers and, secondly, to determine whether they would 

be more or less conforming in their clothing behavior. The theoreti-

cal framework underlying these questions comes from birth order re-

search suggesting that those in the first born position tend to be 

less socially secure, lack self-confidence and tend to conform more 

than do later borns. People who are socially insecure and lack self-

confidence are less likely to risk making decisions on their own. They 

would rather listen to the advice of others who were secure, comfort-

able with themselves and self-assured to see which fashions were ac-

cepted. To follow others in their clothing behavior and advice is 

less threatening than trying something new on the market. 
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Hypotheses 

The hypotheses formulated for use in this research, stated in 

the null form, concern the relationship between birth order, clothing 

conformity, and fashion opinion leadership. 

Hypothesis 1 

First barns are not more likely to be fashion opinion followers 

than those in other birth order positions. 

Hypothesis 2 

First barns are not more likely to conform in their clothing be-

haviour than those in other birth order positions. 

Definitions 

For the purpose of this research, the following terms are de-

fined: 

Fashion Opinion Leader--people who report they are a source of 

fashion advice and information for others. Individuals who consider 

themselves fashion opinion leaders will have lower scores on the 

Fashion Opinion Leadership Inventory (Schrank, 1970) than people who 

are not and do not consider themselves fashion opinion leaders. 

Fashion Follower--people who do not believe they are a source 

of fashion advice and information for others. Higher scores on the 

Fashion Opinion Leadership Inventory (Schrank, 1970) will distinguish 

the followers from the fashion opinion leaders. 
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Fashion Innovator--a fashion innovator is one who adopts and 

wears the latest fashions earlier in the fashion cycle than most 

other women. 

Conformity--the voluntary imitation of the accepted modes of 

dress or fashion of one's peer group. Conforming behavior was indi-

cated by lower scores on Schrank's (1970) Attitudes-Toward-Conformity 

Inventory and higher scores on Borsari's Subscale of the revised 

Creekmore "Importance of Clothing" questionnaire (1978) than individ-

uals who did not show conforming behavior. 

Abbreviations 

For ease of .clarification, the following abbreviations have been 

formulated to identify the measuring instruments used in this re-

search: 

1. Fashion Opinion Leadership Inventory 
by Schrank (1970) • • • • • • • • • • • • FOL 

2. Attitudes-Teward-Conform:i.ty 
Inventory by Schrank (1970) • • • • Conformity Measure I 

3. Borsari's subscale of the revised 
Creekmore's '"Importance of Clothing" 
questionnaire (1978) •••••••••• Conformity Measure II. 



Chapter II 

REVIEW OF RELATED LITERATURE 

Since the purpose of this research was to determine whether there 

were differences between birth order positions and fashion opinion 

leaders and conformity this review of literature is divided into three 

topics: (1) birth order, (2) fashion opinion leadership, and 

(3) clothing conformity. 

Birth Order 

Birth order is the chronological ordering of positions in the 

family in which one's birth occurs. Studies concerning birth order 

range from classic research done over 100 years ago (Galton, 1874) to 

current interest by those engaged in social science research. Even 

the popular press, both in books and magazine articles, has shown in-

terest in the subject (Forer, 1976; Hennig, 1977; and Creature, 1978). 

Scientifically designed research concerning the effects of birth order 

positions on personality and demographic variables has taken place 

within the framework of the discipline of child development, both by 

psychologists and home economists and limited to two positions in the 

family, first horns and later borns. "Historically more than a thou-

sand statistical studies have been reported linking birth order with 

various aspects of human behavior and personality" (Forer, 1976, 

p. 285). Adler, one of the first psychologists to be interested in 

ordinal family positions, has often been called the father of birth 

10 
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order research. He demonstrated how this factor would be influential 

in determining life styles. The interactions that developed between 

parents and children result in the children having certain traits and 

characteristics. The emphasis he placed on the individual was evident 

in all his work, particular the ideas he proposed concerning relation-

ships and interactions among siblings (Adler, 1958). 

Studies using as a variable, peoples' chronological place in their 

family, ao back as far as 1874 when Galton examined the differences that 

various orders of birth had on the daily activities of people. He 

found that oldest or only children were usually more independent and 

followed their own tastes and opinions; he postulated that one reason 

for this was that parents tended to give the oldest child more respon-

sibility than they gave to other children. His research findings sug-

gested that firstborns weremoreindividualistic and tended to be 

leaders rather than followers. Likewise, in 1963, Smith and Goodchilds 

tested the hypothesis that "first borns learn to interact more success-

fully because of their stronger dependence and affiliation needs" 

(p. 300). They also found that a first born's greater interactional 

skills were more noticeable in larger and more complex groups and that 

they were also more effective problem solvers, conformed more and had 

less self-confidence. Both Galton and Smith and Goodchilds illustrated 

that those who were first in the family were of ten leaders in their 

group. It is of considerable interest to note that studies widely 

separated in time, from Galton in 1874 to Smith and Goodchilds in 
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1963, found similar results regarding first horns and potential 

leadership qualities. 

In 1965, Muller measured aspiration levels and discovered that 

numerical computation scores were higher for the older and the only 

children than they were for the younger ones. "In responding to 

situations that required predictions of performance, oldest siblings 

and single children raised their estimations more and by more, and 

lowered it less often and by less, than did youngest siblings" 

(Toman, 1970, p. 247). 

Although various studies have produced conflicting results, one 

of the most stable concerns birth order and college attendance. In 

each of the following studies an overrepresentation of first horns 

appeared in the college population: Capra and Dittes (1962), Schach 

ter (1963), Warren (1963, 1964, 1966), Danskin (1964), Hall and Barger 

(1964), and Altus (1965). Altus and Warren in separate instances 

discovered that there seemed to be more only and first position chil-

dren in college. Warren added sex to his variables and found that the 

results remained the same. First horns of both sexes went to college 

more than later horns. Bayer in 1966, however, did not find as con-

clusive results as did the studies above but he did agree that there 

seemed to be more only children in college and that there did seem to 

be less middle position children. 

Whether or not first horns are more intelligent than later horns 

has been investigated by many psychologists, but in this area also 

there has been no consensus. "Studies examining the relationship of 
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birth order to intelligence fall into one of three categories: those 

which find first born and only children to be more intelligent than 

later borns; those showing the opposite; and those which fail to find 

birth order differences" (Havassy, 1971, p. 348). Altus (1965) believed 

that first borne were more intelligent than later borne. He suggested 

that this may be a result of the child rearing practices or the influ-

ence of the high expectations that parents have for the first child. 

Because of this the first born works more diligently and longer in 

school situations. These experiences may put the first born at an 

advantage over later borne. Adams and Phillips (1972) illustrated that 

motivational differences may be the cause for the discrepancies found 

in intellectual and academic functioning. They revealed that first 

borne were higher motivated and they also attributed this to child rear-

ing practices. 

Langemayr, in 1966, measured susceptibility to group pressure in 

relation to birth order. Findings demonstrated that the influence of 

group pressure "was greatest among middle siblings, lowest among single 

and among persons with one sibling only and stronger among persons coming 

from heterosexual sibling configurations than expected by chance" (Toman, 

1970, p. 247). Warren (1966) also found that first borne were more 

dependent and susceptible to social pressure. First born females 

. desired others more in anxiety producing situations than later born 

women. Males did not show this same tendency. 

Schachter (1959) was the first researcher to attempt to relate 

birth order and affiliation, dependence, and conformity. He 
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demonstrated in his research that only and first born females reacted 

to stress by withdrawing and that first horns generally tended to be 

more anxious and af filiatively dependent than later born persons. This 

suggested that the first born individual was prone to influence by 

others. If the tendency to be influenced by others is similar to the 

personality characteristics of acceptance then, although the variables 

studied were somewhat different, Allman and White's (1968) description 

of children who were in the first position as conservative, simple, and 

accepting seems to agree. They described those in the second position 

and children who were the youngest as more self-sufficient, aloof, 

and radical. 

Another study on conformity by Schmuch (1963) revealed that "girls 

with a sister more often have personal tendencies to defy than girls 

with a brother" (p. 918). Sampson (1962) and Schachter (1964) had 

previously confirmed these same findings. Sampson also showed that 

later born females were less resistant to social change than first 

horns. This was reversed with males: first born males were less 

resistant than later horns to social influence. He also found a 

tendency for first horns to have a higher need for achievement than 

later born individuals. Recent publications have made note of the 

same need to achieve (Hennig, 1977 and Creature, 1978). 

Rhine (1968) investigated differences between conformity and 

achievement arousal in relationship to birth order. He discovered 

that differences in birth order that related to conformity depended 

on the motivational and situational variables. First horns conformed 
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more when the quality of performance did not matter and "conformity 

was instrumental to affiliation" (p. 994). 

Using white, middle-class undergraduates, Chemers illustrated 

that first borns were more authoritarian while later borns were more 

socially oriented (1970). ·When Hardy repeated Chemers' study he used 

white, middle-class undergraduates from a large midwestern university 

and a group of lower middle-class fifth and sixth grade black ele-

mentary students from Washington, D.C. Again the results demonstrated 

that first borns were more authoritarian than later borns and these 

relationships were obtained with different age and racial groups 

(Hardy, 1972). 

Almost all of the research which has been done on birth order has 

been limited to adults. However, the study by McGurk and Lewis (1972) 

used children 44 months of age(+ 4 weeks). They demonstrated that 

second borns"sought more adult help (p < .001) and more adult approval 

(p < .001) than first or later borne. They also spent more time in 

individual activity (p < .OS), were generally more talkative (p < .01) 

and expressed more negative affects (p < .01) than other subjects" 

(p. 366). 

Personality traits of compliance, aggressiveness, and detachment 

were investigated by Allmon to see if there were relationships between 

these variables and innovativeness and birth order. He could not find 

any significant differences between any of the variables used and birth 

order. Of particular interest here was the fact that no significant 

difference was found between first borns and innovative characteris-

tics (1974). 
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Fashion Opinion Leadership 

The results of the previously cited studies gave some indication 

as to how birth order.might be related to various personality variables. 

While clothing researchers tried to identify personality traits that 

related to fashion opinion leadership and clothing conformity, birth 

order research has suggested that leadership and conformity may be 

linked to the first born position. Those who were born first are more 

likely to be less socially secure, to conform more, and to lack self-

confidence. However, no evidence has been found where researchers have 

attempted to combine the two ideas, birth order and the behavioral as-

pects of clothing. Traits associated with birth order positions may 

also explain fashion behavior, or more specifically whether a person 

is more or less likely to be a fashion opinion leader because of birth 

order. 

Fashions are accepted by a few individuals before the majority 

adopts them. How and why the majority starts to endorse these products 

is of interest to researchers in clothing and in the business world. 

Fashion opinion leaders play an important role in the diffusion of 

clothing styles on the market. According to Schrank, fashion opinion 

leaders are people who believe they are a source of information and 

advice for others (1970). Katz and Lazarsfeld (1955) have suggested 

that the transfer of information takes place in two steps, from mass 

media through opinion leaders and from them to their followers through 

personal communication. This personal influence has been found to carry 

more weight in the diffusion of fashion than does the mass media. 
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Determining who are more likely to be fashion opinion leaders and 

their characteristics has been the topic or research through the years. 

Glickman (1952) investigated clothing leadership among boys in the 

fifth through the tenth grade. He concluded that boys who were leaders 

in cooperative group activities were more likely to be considered 

leaders in clothing. Boys with older brothers were more likely to 

be clothing followers. Even at this age, young boys appear to know 

what they want and observe others' clothing habits. 

Later Grindereng (1965) conducted an investigation with women 

concerning fashion diffusion, price ranges of women's suits, and style 

leadership. She compared price ranges: custom salon, moderate price, 

budget, and basement. Contrary to the popular belief that style leader-

ship begins with the wealthy and then "trickles down" to the lower 

social classes, Grindereng's research revealed that style leadership 

happens at all social class levels. To classify the respondents, a 

self-identification question was asked to identify the adopter cate-

gory to which they felt they belonged. In describing the early adopters 

in this study she stated that they had high fashion interest, they used 

mass communication rather than personal contacts as their source of 

information about fashion. They used nationally and internationally 

prominent women as a fashion reference. On the other hand, followers 

had lower interest in fashion, used personal contacts as their infor-

mational source of fashion news and used their peer group or close 

friends as a fashion reference. 
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Goodell (1967), interested in determining which would help clas-

sify fashion leaders more efficiently, compared two instruments which 

had been used to identify fashion leaders. The two techniques in-

cluded a sociometric questionnaire which depended on others to recog-

nize leaders and a self-identification questionnaire. Undergraduate 

sorority women made up the group of respondents. Using the sociometric 

questionnaire, respondents were asked to identify fashion leaders in 

two categories: active fashion leaders (wear and own the latest 

fashions as well as influence others) and passive fashion leaders 

(wear and own the latest fashions but do not influence others). Then 

they were asked to identify, within their group, five people to whom 

they went for fashion information and advice. Also named were five 

individuals who were admired for their clothing but to whom the respon-

dents did not go for information and advice. The self-identification 

method measured the degree the respondents perceived themselves as 

influencing others concerning fashion. The respondents were asked if 

they: had told anyone about a new fashion; were asked for advice 

about fashions from their friends; asked for someone's opinion on a 

new fashion; just listened or•expressed their ideas about new fashions 

when discussing it.with friends and if they told their friends more 

often than their friends told them about some new fashion. Both in-

struments asked about fashion wardrobes presently owned, amount of 

social participation, clothing interst and importance, sources of 

fashion information and class rank. By comparing the scores on both 
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instruments she found, while both identified fashion leaders, the self-

identification technique appeared to be more successful. 

Another study, done in 1967, by Johnson investigated how a fashion 

is introduced and adopted within a particular social system. The 

fashion item investigated for fashion diffusion was textured hosiery 

worn by mothers and their teenage daughters. The diffusion process 

was divided into the following stages: (1) awareness; (2) interest; 

(3) evaluation; (4) trial; and (5) adoption. A questionnaire was de-

veloped to examine at what stage the textured hosiery was accepted by 

the respondents. The research illustrated that daughters changed with 

fashion faster than did their mothers. She found some support for the 

idea that fashion opinion leaders were more influential in promoting 

a new item or idea on the market than was commercial advertising. 

Robertson and Myers (1969) in an investigation of relationships 

between personality traits and innovativeness and opinion leadership 

used standardized variables taken from the California Psychological 

Inventory: feminity, flexibility, psychological mindedness, intel-

lectual efficiency, achievement via independence, achievement via con-

formance, communality, good impression, tolerance, self-control, 

socialization, responsibility, sense of well-being, self~acceptance, 

social presence, sociability, capacity for status and dominance. The 

sample consisted of 95 housewives. Regression equations revealed that 

the personality variables could not predict opinion leadership or 

innovative behavior. 
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Watson (1970) was concerned with the adoption of the mini-skirt, 

maxi-coat and the midi-dress in relation to the diffusion process. 

She found that there was no significant difference between the adopter 

categories of awareness, interest, evaluation, trial and adoption and 

the personal characteristics of year in school, membership in social 

sororities, hometown size, state of residence, and parental income. 

To determine whether or not consumers were opinion leaders in 

more than one category was the purpose of the research done by King 

and Summers (1970). They found that most individuals were opinion 

leaders in some product category. The categories used were packaged 

foods, household cleaners and detergents, women's fashions, cosmetics 

and personal grooming aids, drugs and pharmaceutical products, cloth-

ing materials, and large and small appliances. Similar product cate-

gories had the highest overlap in opinion leadership. 

Schrank (1970) investigated the relationship between fashion in-

novativeness, fashion opinion leadership, social insecurity, attitudes 

toward conformity, clothing interest and socioeconomic level. Fashion 

innovators and fashion opinion leaders were differentiated in this 

study. To Schrank, a fashion innovator was a women who wore new 

fashions earlier than most others did, whereas fashion opinion leaders 

were those women who reported that they were a source of fashion ad-

vice and information but may or may not wear the latest fashions. She 

found that innovators were more secure and had a higher clothing in-

terest than non-innovators. They did not have a negative attitude 

toward conformity or belong to a higher social class level than late 
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adopters as predicted by the author. However, fashion opinion leaders, 

who were anticipated to be socially secure like innovators, were not 

found to be significantly more secure than people who were not opinion 

leaders. Unlike the innovators, fashion opinion leaders had a sig-

nificantly positive attitude toward conformity. A high interest in 

clothing was also characteristic of a fashion opinion leader. Neither 

innovativeness nor opinion leadership was related to socioeconomic 

levels. Although it was not expected, fashion opinion leadership was 

found to be related to fashion innovativeness. Some respondents 

functioned as both types of leaders in the diffusion of fashions. One 

explanation for this may be the speed at which clothing styles dif-

fused through the system in comparison to other innovations. 

Darden and Reynolds (1972) used a number of variables in order to 

determine which ones would predict opinion leadership of apparel for 

a group of fraternity and non-fraternity men. To measure opinion 

leadership they used a modification of Rogers' (1962) self-designation 

scale. They found that fashion interest and venturesomeness were the 

most important variables in predicting opinion leadership for members 

of a fraternity. However, for the non-fraternity group, only venture-

someness was the dominant predictor of opinion leaders while fashion 

interest played a secondary role. Venturesomeness was defined as the 

willingness to take a risk in buying new clothing fashions. 

Snowden's (1974) research was concerned with the college man's 

clothing interest and buying habits. She thought it would seem logi-

cal to assume that fashion opinion leaders on a college campus would 
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be the campus leaders; however, they were not found to be a major 

source of clothing information. Not only did these college men re-

ject campus leaders as fashion opinion leaders, but they named them-

selves as their major source of information about clothes and rated 

Playboy magazine as the most reliable media source when they needed 

fashion information. Personal friends influenced them more than com-

mercial sources of advertisement. 

Clothing Conformity 

The other variable of interest here, conformity, has been shown 

to have an influence on ~lathing practices. What makes an individual 

conform and what determines how much a person will conform depends on 

the characteristics of the individual and the nature of the situation. 

Four different variables which have been associated with conformity 

in a group are the status, size and unity of the group and how deci-

sions are made by the group members (Kendler, 1974). There are vari-

ous stages in a person's life when conformity is more important than 

at other times. When a child first enters school and the uncertainty 

of the adolescent years are two times when a particularly strong desire 

to conform and be a part of the group are felt by the individual 

(Kefgen, Touchie-Specht, 1971). 

In a study done by Crutchfield, individuals who had a tendency 

to be high conformers of ten showed feelings of inferiority and inade-

quacy. They seemed to be very concerned about what other people thought. 
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On the other hand, people who had a tendency to exhibit more signs 

of individuality were sure of their judgments (Crutchfield, 1955). 

In 1961, Lapitsky investigated clothing values and their relation 

to general values, social security and insecurity. Although Lapitsky, 

in her classic study of values, was not specifically looking for con-

forming values in dress among her subjects she did find that women 

who were socially insecure valued obtaining social approval through 

conformity. These results confirmed the findings of Crutchfield's 

earlier research. 

What influenced the clothing purchases of consumers was investi-

gated by Altpeter (1963) to see if there were any relationships to 

personal clothing values. For most women in her sample, aesthetics 

and economic values were the most important. These same values were 

found to be important in Lapitsky's (1961) research. She did not 

observe that women with high conforming values wore the same popular 

styles as their friends to be assured of social approval. Her re-

search did determine that conformity values were related to having an 

average amount of interest in clothes. 

To determine whether other-directed people were more susceptible 

to the influence of others than inner-directed people was the purpose 

of the research by Centers and Horowitz (1963). The sample included 

students enrolled in a freshman level class. The data collected sup-

ported the hypothesis that other-directed people were more likely to 

conform to the situation than inner-directed individuals. According 

to Centers and Horowitz, inner-directed people are "governed by their 
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own, less group standardized and more individualistic inner values and 

morals, while the other-directed individuals depended primarily upon 

the behavior and opinion of the people around them to give direction 

to their actions" (p. 343). 

Koelling (1966) conducted a study to determine if there was a 

difference between peoples' self-concepts and their reference group's 

concept of them and their clothing conformity. The sample consisted 

of teenage girls enrolled in homemaking classes. There was a signifi-

cant relationship between the girls' self-concepts and their reference 

group's concept of their clothing conformity. The same results were 

confirmed by Takahashi and Newton (1967) in a similar study. The 

majority of the respondents perceived themselves as conforming to their 

reference group's expectations. 

O'Conner (1967) investigated the clothing behaviors of male stu-

dents in relation to general values. She used Spranger's six ideal 

and isolated types (1928). Her results indicated that men with high 

political values scored high on clothing fashion and conformity be-

havior. On the other hand, men with high theoretical values had little 

concern with clothing. 

Most research has found that teenage years are often conforming 

ones as the adolescent tries to limit the uncertainty felt during this 

time. However, contrary to this belief, when Hockman (1968) examined 

some factors which might influence the clothing buying habits of teen-

age boys such as the number of siblings, influence of mass media, em-

ployment of mother, shopping companions such as a girl friend, boy 
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friend, peer group and parents, she found that the major influence was 

not their peer group but their mothers. Teenage boys usually shopped 

alone and purchased most of their clothing with money given to them by 

their parents. 

Herk (1968) did her research with college women investigating 

clothing conformity, security and insecurity. She demonstrated that 

people who were socially secure tended to be more nonconforming as 

exhibited by their clothing behavior. The insecure individuals were 

more likely to show conforming attitudes toward clothing. This is 

similar to the results found by Lapitsky (1961) and Altpeter (1963). 

It is often thought that social acceptance and participation in 

high school activities is related to personal appearance. This idea 

was incorporated into research by Strickland (1969) using. 94 teenage 

girls in grade nine through twelve. Appearance was the most impor-

tant factor in helping them become part of a group. Most of the girls 

felt that their clothes were similar to their friends' clothes. She 

was unable to demonstrate that clothes and appearance were associated 

with participation in school or social activities. 

In 1969, Roth investigated fraternity members' attitudes toward 

conformity. She compared the scores on measures of conformity between 

fraternity members at two different schools, The Ohio State University 

and the Columbia University and found that there were differences in 

fashion attitudes and clothing conformity between students at the two 

schools. However, there ware no differences between the men at the same 

college. Fraternity brothers at The Ohio State University had less 
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favorable fashion attitudes and conformed more in their clothing be-

havior than similar students at Columbia University. 

The early seventies saw considerable investigation in the area of 

conformity. One such project was done by Bonaker in 1970. The purpose 

of her study was to investigate fashion interest and motives in cloth-

ing selection. The variables she chose to look at were age, sex, 

marital status, number of children living at home, level of education, 

occupation, income, and size of the respondent's hometown. The sample 

included 532 volunteer subjects, 107 adult males and 424 females. An 

objective questionnaire was used to measure the degree of an individual's 

interest in fashion and basic motives which influenced the selection. 

By analyzing the data Bonaker demonstrated that the conformity motive 

was significantly related to the number of children living at home, 

marital status, income level, and age. People for whom it was impor-

tant to conform "tended to be married or divorced, had some children 

living at home, (were) between 21 and 24, 30 and 39 or over 50 years 

of age, with total family incomes in the $8,000 to $12,999 range or the 

very high income category" (p. 73). The results also showed that 

fashion interest was significantly related to sex, age, educational 

level, and marital status. People who had a high interest in fashion 

tended to be young, single females with less education than people who 

did not have a high fashion interest. 

Later, Hougen (1971) investigated the friendship patterns of 

teenage boys in relation to clothing conformity. She identified four 

friendship patterns: (1) crowds, (2) chains, (3) isolates and 
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(4) mutual pairs. Friendship groups were distinguished on the basis 

of friendship choices on a sociometric question. The only significant 

difference between clothing conformity and friendship types was 

found in mutual pairs who had higher conformity scores. The most 

discriminating variable in this study was grade point average in dis-

tinguishing friendship groups. The higher a boy's grade point average 

the more likely he would be a member of a crowd. 

Another study which dealt with teenage boys and conformity was 

one done by Frye (1971). She used 183 poys in grades nine through 

twelve. She concluded that boys in the ninth grade had the highest 

level of conformity and that overall, conformity tended to decrease 

as age increased. 

While Hougan and Frye were looking at teenage boys, Johnson (1971) 

was investigating teenage girls in relationship to personal appearance. 

Two hundred and two females from a midwestern high school were used for 

this study. She demonstrated that there was no significant difference 

between the images the girls projected and clothing conformity, social 

acceptance, participation, grade point average, or social status. 

Crowley (1971) like Hougen, was interested in friendship groups. 

She used adolescent girls; however, she limited her subjects to those 

in their junior year. The results from this study indicated that 

there was no significant difference between clique groups and clothing 

conformity. Significant relationships were found between clique groups 

and skirt lengths, social acceptance, social participation, social 

status, and grade point average. 
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The relationships between clothing conformity and peer acceptance 

was the main theme of the research done by Ehrman (1971). The sample 

consisted of 151 adolescent girls in grades eight through twelve. Her 

results indicated a positive relationship between peer acceptance and 

the desire to conform. Unlike Frye's (1971) results, Ehrman found 

that girls in the eighth grade had the highest desire to conform. 

Benson (1971) studied clothing conformity in relation to self-

esteem of teenage girls, 89 tenth graders and 95 seniors. Results 

failed to indicate a relationship between a person's attitude toward 

clothing conformity and her self-esteem. She did demonstrate that 

there was a negative relationship between clothing conformity and self-

esteem which differed when the variables of grade, social participation 

and clothing interest were held constant. 

Both teenage boys and girls were included in the study by Smucker 

and Creekmore (1972) when they looked at clothing awareness, conformity 

and peer acceptance. 'fhe results from their research demonstrated that 

clothing awareness was positively related to conformity and peer ac-

ceptance. Conformity also was positively related to peer acceptance. 

These findings were the same for both boys and girls. 

In another study done concerning teenagers, eighth and ninth 

graders, relationships between school-controlled conformity of dress 

and specific behaviors and security-insecurity was examined. Behaviors 

investigated were dress appearance, motivation, cooperation, emotional 

stability, responsibility, leadership, industriousness, initiative, 

costume choice, personal standards, integrity, concern for others, and 
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grooming. Relationships were found between the way teenagers dress 

and their behavior and attitudes toward controlled conformity, Teen-

agers with positive behaviors chose different clothes to wear than 

teenagers with less positive behaviors. Some students said that school 

dress codes gave them feelings of security while others resented school-

controlled conformity. Most students wore the same general styles that 

their peer group wore; grooming, dress choice and appearance were posi-

tively related to feelings of security for girls but not for boys 

(Laubach, 1972). 

Allen and Eicher (1973) examined the acceptance and rejection 

of adolescent girls based on appearance of dress. They discovered 

that a higher percentage of girls were rejected from peer group mem-

bership than from being individual girls friends on a one-to-one 

basis. This percentage was higher for twelfth graders than for girls 

in the ninth grade. Girls in the lower social class, as determined 

by Warner's Index of Status Characteristics, were the least rejecting. 

The most popular and best dressed group was only slightly more reject-

ing. 

In 1975, Parrish found relationships between self-perception, 

clothing attitudes, practices, and usage. Her sample contained 100 

female adolescents divided into two groups. Group 1 with 45 respon-

dents consisted of freshmen and sophomores. The remaining girls were 

juniors and seniors. The findings demonstrated that self-perception 

was negatively related to conformity for freshmen and sophomores. 

Members of the girls group scored significantly higher on a measure 
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of conformity which is consistent with other research findings. This 

first group was found to be also more aware of fashion. 

Summary 

In suunnary, birth order, fashion opinion leadership, and clothing 

conformity have been investigated by many researchers over the years. 

Birth order, a current interest topic, has been written about in the 

popular press. Most scientific studies have been done by those in the 

area of child development and limited to people in two positions in 

the family: first and later borns. Research on birth position has 

demonstrated that those who were born first are more likely to be less 

socially secure, conform more, and lack self-confidence. Fashion 

opinion leaders and people who exhibit conformity through their cloth-

ing are two variables in which home economists and business researchers 

have been interested. Looking for the traits which would predict 

these variables has been their goal. Fashion opinion leaders have 

often been grouped under the general heading of fashion leaders. 

However, it is the opinion of this researcher that while they may often 

overlap, the two terms are different. Fashion opinion leaders are 

people who believe they are a source of information and advice but 

may or may not be wearing the latest fashions. Fashion opinion 

leaders have been discovered to exert great influence in persudading 

others to buy certain new items on the market. Clothing conformity 

has been demonstrated over theyears to be very high during the teenage 



31 

period of life. A strong motivational force in some people's lives 

in their clothing selection has been conformity. How strong this 

force is has depended on the situation and the characteristics of the 

individual. 



Chapter III 

PROCEDURE 

The purpose of this study was to determine whether there was a 

relationship between birth order, fashion opinion leadership, and 

clothing conformity. Procedural objectives are discussed under the 

following topics: (1) selection of the sample, (2) selection of the 

instrument, (3) collection of the data, and (4) statistical analysis 

of the data. 

Selection of the Sample 

The subjects for this study were composed of a convenience sample 

of students enrolled in classes at Virginia Polytechnic Institute and 

State University in Blacksburg, Virginia. Students from the following 

classes were used: Introductory Chemistry (Chem 1013), Clothing and 

Man (CTRA 1000), Introductory Sociology (Soc 1000), Human Sexual De-

velopment (MHFD 2200) and Market Management (BAd 3501). These classes 

were chosen because the instructors were willing to allow the re-

searcher to take class time to describe briefly the research and pass 

out the questionnaires. Five hundred questionnaires were distributed. 

After the data were returned, in order to keep the sample sizes the 

same for statistical purposes, the number of questionnaires from other 

birth positions was selected randomly to equal the usable question-

naires received from first horns. 

32 
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Selection of the Instrument 

An extensive search was conducted to find an appropriate instru-

ment in order to fulfill best the two major objectives of the study, 

to determine if relationships exist between (1) birth order and 

fashion opinion leadership and (2) birth order and clothing conform-

ity. After receiving permission it was decided to use Schrank's 

(1970) scales for fashion opinion leadership and for conformity. 

Borsari's subscale of the revised Creekmore "Importance of Clothing" 

questionnaire (1978) was also added because these items have consis-

tently measured conforming behaviors over time. The estimated time 

to fill out the questionnaire was approximately 15 minutes. The com-

pleted instrument is reproduced in Appendix A. 

Schrank's (1970) fashion opinion leadership and conformity scales 

were developed in 1970. The names of the final scales used in her re-

search were the Fashion Opinion Leadership Inventory and the Attitudes-

Toward-Conf ormity Inventory. The statements for the fashion opinion 

leadership scale were produced through a review of the literature of 

a list of behaviors regarded to be characteristic of opinion leaders. 

These statements were judged for face validity and pretested. Results 

of an item analysis showed that the twenty original items were highly 

discriminating. A reliability coefficient of .93 was found through 

the Spearman-Brown Prophecy Formula for a split-half reliability. The 

Attitudes-Toward-Conformity Inventory statements were selected from the 

previous works of Selker (1962) and Herk (1968). The statements 
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chosen after being judged for face validity were pretested. The 

twenty statements which seem to be the most discriminating by item 

analysis made up the final scale. The conformity scale was also 

found to have a high reliability. The final scale's reliability 

was .85. 

The nine statements from Borsari's (1978) research originally 

came from Creekmore's (1967-1968) study and comprised one sub~cale 

labeled conformity from the "Importance of Clothing" questionnaire. 

In 1974, the questionnaire was subjected to factor analysis by Gurel. 

A high correlation (.912) was found between the items assigned to the 

subscale by Creekmore and the items assigned to factors by Gurel. 

The original subscale contained eleven items. However, the factor 

structure only included nine of these items. Gurel also entitled 

the factor, conformity. Borsari (1978) found exactly the same factor 

structure as Gurel (1974) on these items which she also entitled, 

conformity. The scores on Schrank's (1970) conformity measure and 

the nine items from Borsari (1978) were compared and used as evidence 

.of validity for the conformity measures. 

Data Collection 

Data from the questionnaires and a demographic data sheet were 

collected at Virginia Polytechnic Institute and State University 

during spring quarter, 1978. The demographic data requested included 

age, sex, year in college, college and area of present study, educa-

tional level of father and mother, birth order position of respondent 
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number of children in the family and the sex and ages of siblings. 

The questionnaires were passed out in the classes after a brief intro-

duction by the researcher which included instruction on how the ques-

tionnaire was to be filled out. The respondents were to fill out the 

questionnaire on their own time and return them through campus mail 

in the addressed envelope provided by the researcher. 

In order to assure consistence in both explanation and instruc-

tion, and avoid administrator bias, the following was read to each 

class. 

My name is Roberta Beasley and I am a graduate student in 
Clothing and Textiles. I am starting to collect my data for 
my research which concerns birth order, the position in which 
you were born, and certain clothing variables. This ques-
tionnaire is essential for my research. In front of the ques-
tionnaire is a page for background information. Please answer 
all questions--it will only take about 15 minutes of your time 
and would be greatly appreciated. Please put the completed 
questionnaire in a campus mail box or give it to a department 
secretary. The envelope has already been addressed for you. 
Thank you very much. 

Analysis of Data 

The data collected were coded and punched on computer cards by 

the researcher. Missing data in the scales were filled by the com-

puter after the average answer for each statement was tabulated. The 

researcher decided not to just use the undecided category because it 

was felt that for some statements this would not be the average. 

Frequency counts for sex, college, year in school, number of 

children in the family, birth positions, father's education, and 

mother's education were tabulated. The mean and range were calculated 
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for age. Analyses of variance were performed for each of the follow-

ing variables: fashion opinion leadership and conformity (both instru-

ments) and year in school, college pcesently enrolled, and the number 

of children in the family. Correlations were then obtained in order 

to determine whether there was any significant difference between the 

college of attendance and scores on any of the instruments. T-tests 

were calculated between scores on the three instruments and sex, 

birth position, and mother's and father's educational level, 



Chapter IV 

FINDINGS AND DISCUSSION 

The two ~jor purposes of this study were to determine if (1) 

first borne were more likely to be fashion opinion leaders than those 
' in other birth order positions and if (2) first borns were more likely 

to conform than those in other birth order positions. First, the 

sample is described based on the information gathered from the demo-

graphic sheet. Then the relationships that were found between birth 

position and the scores from the following: FOL, Conformity Measure I 

and Conformity Measure II are reported. Following is a discussion of 

the relationships discovered between these instruments and the demo-

graphic variables. 

The Sample 

Students enrolled in classes at Virginia Polytechnic Institute and 

State University during the spring quarter, 1978, were used as sub-

jects for this research. Included in the list of available classes 

were Introductory Chemistry (Chem 1013), Clothing and Man (CTRA 1000), 

Introductory Sociology (Soc 1000), Human Sexual Development (MHFD 2200) 

and Market Management (BAd 3501). Of the 500 questionnaires given out 

to these classes, 189 or 37.8 percent were returned. However, of the 

189 that were returned only 175 were usable. The remaining 14 were 

not acceptable because the demographic sheet had not been completed. 

Of these there were 60 questionnaires from first borne. Unequal 
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sample sizes can often produce statistical differences, therefore, 

to eliminate this possible problem, 60 questionnaires were selected 

randomly from all the other birth order questionnaires that were re-

turned to make the total sample size of 120 students. 

Subjects included in this study ranged in age from 18 to 28 with 

a mean ·age of 20 years. The sample was predominantly female (73.3%), 

fairly equally distributed between the four classes and although all 

colleges at the University were represented they came mostly from the 

Colleges of Arts and Sciences (34.2%) and Home Economics (26.6%). 

The number of children in their families ranged from one to six; how-

ever, 86.7% came from homes with 2, 3, or 4 children. See Table 1 

for the frequencies and percentages of all demographic data. 

Educational levels were derived from information given about the 

father's and mother's education. Because of small sample sizes, the 

educational levels had to be regrouped or collapsed before further 

analysis could be done. The first group included, for both mothers 

and fathers, those with advanced college degrees and graduates of a 

four year college. The second grouping included junior college gradu-

ates, those with less than two years of college or those with some 

post-high school training or trade school. High school graduates and 

persons who attended high school but did not graduate, as well as 

those who only finished eighth grade, made up the third group for the 

fathers. However, for the mothers, the third group included high 

school graduates, people who attended high school but did not graduate 

and those that received less than eighth grade education. The last 
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Table 1 

Demographic Data 

Number of 
Variable Participants Percentage 

Sex -
Males 32 26.70 
Females 88 73.30 
Total 120 100.00 

Year in School 
Freshman 25 20.80 
Sophomores 30 25.00 
Juniors 29 24.20 
Seniors 36 30.00 
Total 120 100.00 

College · 
Agriculture and Life Sciences 12 10.00 
Architecture 2 1. 70 
Arts and Sciences 41 34.20 
Business 19 15.80 
Education 6 5.00 
Engineering 8 6.70 
Home Economics 32 26.60 
Total 120 100.00 

Number of Children in the Familz 
One 3 2.50 
Two 32 26.70 
Three 42 35.00 
Four 30 25.00 
Five 8 6.70 
Six 5 4.10 
Total 120 100.00 
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Table 1 (Continued) 

Number of 
Variable Participants Percentage 

Father's Education 
Advanced college degree 33 27.50 
Four year college graduate 29 24.20 
Junior college graduate 3 2.50 
Less than two years of college 12 10.00 
Training or trade school 10 8.30 
'High school graduate 18 15.00 
Some high school 7 5.80 
Finished eighth grade 4 3.30 
Less than eighth grade 0 o.oo 
Other 4 3.40 
Total 120 100.00 

Mother's Education 
Advanced college degree 9 7.50 
Four year college graduate 24 20.00 
Junior college graduate 10 8.40 
Less than two years of college 12 10.00 
Training or trade school 15 12.50 
High school graduate 36 30.00 
Some high school 7 5.80 
Finished eighth grade 0 o.oo 
Less than eighth grade 1 0.80 
Other 6 5.00 
Total 120 100.00 
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category or "other" grouping was not used for either mothers or 

fathers because extremely small size made the problem of classifica-

tion difficult (Table 2). 

Analyses of Hypotheses 

Since the primary objective of this study was to test Hypotheses 

1 and 2, the data were then analyzed to fulfill this purpose. Mean 

scores.of .the respondents for each of the following--FOL, Conformity 

Measure I and Conformity Measure !!--were tabulated in order to 

analyze the hypotheses by using T-tests. The results provided the 

basis for acceptance or rejection for each hypothesis. Significance 

levels were set at p < .05 for all statistical analysis. 

Hypothesis 1 

First borns are not more likely to be fashion opinion fol-

lowers than those in other birth order positions. 

Mean scores on the FOL scale were tabulated for respondents in the 

first birth position and compared to the mean scores of respondents 

in th_e other birth positions. T-tests showed that there was no sig-

nificant difference between the mean scores of the first borns and 

those in other birth positions on the Fashion Opinion Leadership In-

ventory Scale. Therefore, Hypothesis 1 was accepted. The results may 

be observed in Table 3. 
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Table 2 

Birth Order Position and Parental Education 

Variable 

Father's Education 

Group 1 

Group 2 

Group 3 

Total 

Mother's Education 

Group 1 

Group 2 

Group 3 

Total 

* Totals do not equal 
category was not included. 

by Groupings 

Number of 
First Borns 

30 (25.00%) 

14 (11.67%) 

15 (12.50%) 

59 (49.17%) 

16 (13.33%) 

18 (15 .00%) 

23 (19.16%) 

* 57 (47.49%) 

Number of 
Other Birth Positions 

32 (26.66%) 

11 ( 9.17%) 

14 (11. 6 7%) 

57 (47.50%) 

17 (14.17%) 

19 (15.83%) 

21 (17.50%) 

57 (47.50%) * 

60 subjects or 50% because the "other" 
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Table 3 

Birth Order Position in Relation to the 

FOL Scale 

Birth Position Mean Scores Significance Level 

First Borns 55.967 
.3866 

Other Birth Positions 58.967 
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Hypothesis 2 

First borns are not more likely to conform in their clothing 

lehavior than those in other birth order positions. 

The first born respondents' mean scores for the Conformity 

Measure I were compared to the mean scores of the respondents in the 

other birth order positions. When testing the scores from the Con-

formity Measure I there were no significant differences at the 

.05 level between first barns or those in other birth order posi-

tions. Another T-test was done between the scores on the Conformity 

Measure II and the scores of those in the other birth order positions: 

no significant difference could be observed between these variables 

either. Since neither Conformity Measure I nor Conformity Measure II 

indicated any difference between birth order and conformity, the second 

Hypothesis was accepted (Tables 4 and 5). 

Demographic Relationships 

This last section discusses the demographic variables in relation 

to FOL and the two measures of conformity. The demographic variables 

include sex, year in school, number of children in the family, college 

presently attending, and social status. 

Sex in Relation to Each of the Variables 

Grouping the subjects by sex, T-tests were calculated for the re-

spondents' mean scores on the following instruments: FOL, Conformity 

Measure I and Conformity Measure II to determine if there was any 
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Table 4 

Birth Order Position in Relation to the 

Conformity Measure I 

Birth Position Mean Scores Significance Level 

First Borns 64.983 
.8257 

Other Birth Positions 65.516 
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Table 5 

Birth Order Position in Relation to the 

Conformity Measure II 

Birth Position Mean Scores Significance Level 

Fint Borns 23.583 
.8065 

Other Birth Positions 23.867 
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difference in fashion opinion leadership or conformity between males 

and females. A significant difference was found between the two 

groups differentiated by sex on the FOL scale. The lower the score 

on this questionnaire, the more likely the respondent was to be a 

fashion opinion leader; according to the scores listed in Table 6, 

females were more likely to be fashion opinion leaders. Conformity 

Measure I did not indicate that there was any significant difference 

between sex and conforming behavior. Likewise, the second Conformity 

Measure did not uncover any significant differences between males and 

females (Tables 7 and 8). 

Year in School in Relation to Each of the Variables 

Analysis of variance was used to see if there was a relationship 

between year in school and each of the following: FOL and the two 

measures of conformity. None of the respondents' mean scores showed 

a significant difference for year in college. Respondents in each of 

the school years: freshmen, sophomores, juniors and seniors, were 

just as likely in one year or another to be a fashion opinion leader 

or to show conformity in clothing behavior (Table 9). 

Number of Children in Relation to Each of the Variables 

Analysis of variance was also used to see if any relationships 

existed between the number of children in the family and the three 

clothing variables. Again, there were no significant differences 

between the dependent and independent variables (Table 10). 
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Table 6 

Sex in Relation to the FOL Scale 

Sex Mean Score Significance Level 

Male 69.687 
.0001 

Female 53.023 
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Table 7 

Sex in Relation to the Conformity Measure I 

Sex Mean Scores Significance Level 

Male 65.656 
.8397 

Female 65.102 
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Table 8 

Sex in Relation to the Conformity Measure II 

Sex Mean Scores Significance Level 

Male 22.469 
.1887 

Female 24.182 
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Table 9 

Analysis of Variance Between FOL, both Conformity Measures 

and Year in School (Freshman-Senior) 

Instrument Mean Scores Significance Level 

FOL 57.467 .2686 

Conformity Measure I 65.250 .1817 

Conformity Measure II 23. 725 .3496 
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Table 10 

Analysis of Variance between FOL, both Conformity Measures 

and Number of Children in the Family 

Instrument Mean Scores Significance Level 

FOL 57.467 .2416 

Conformity Measure I 65.250 .2032 

Conformity Measure II 23.725 .1795 
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College in Relation to Each of the Variables 

It was thought that which college an individual was enrolled in 

might result in differences in the scores on the FOL scale, Confor-

mity Measure I and Conformity Measure II. The results of an analysis 

of variance indicated that there was a significant difference between 

college attended and the scores on the fashion opinion leadership 

inventory. Duncan's Multiple Range Test showed that there was a sig-

nificant difference between the mean scores of students in Home 

Economics and the mean scores of students in Business and Arts and 

Sciences. Students in the College of Home Economics had significantly 

lower scores than did the students in the Colleges of Business and 

Arts and Sciences. Since lower scores indicated the more likely a 

person was to be an opinion leader, Home Economic student would be 

more likely than other students to be fashion opinion leaders. Mean 

scores from the respondents on the first conformity measure also 

indicated a significant difference at the .05 level between this instru-

ment and the variable of college as shown by analysis of variance. 

Home Economic students were shown to be significantly different from 

students in the colleges of Agriculture and Life Sciences, Architec-

ture and Arts and Sciences by the Duncan Multiple Range Test. Students 

from the College of Home Economics were found to more likely exhibit 

conformity in their clothing than the other students. The mean scores 

did not reveal any significant difference between the Conformity 

Measure I and ~he variable, college, when tested by analysis of vari-

ance (Table 11). 
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Table 11 

Analysis of Variance Between FOL, both Conformity Measures 

and College 

Instrument Mean Scores Significance Level 

FOL 57.467 .0018 

Conformity Measure I 65.250 .0051 

Conformity Measure II 23.725 .0623 



55 

Educational Levels in Relation to Each of the Variables 

Educational levels were derived from information given about the 

father's and mother's education. Because of small sample sizes, the 

educational levels had to be regrouped or collapsed before further 

analysis could be done. The first group included, for both mothers 

and fathers, those with advanced college degrees and graduates of a 

four year college. The second grouping included junior college gradu-

ates, those with less than two years of college or those with some post-

high school training or trade school. High school graduates and persons 

who attended high school but did not graduate as well as those who 

only finished eighth grade made up the third group for the fathers. 

However, f'or the mothers, the third group included high school gradu-

ates, people who attended high school but did not graduate and those 

that received less than eighth grade education. The last category or 

"other" grouping was not used for either mothers or fathers because 

extremely small sample size made the problem of classification dif fi-

cult. After the levels of education were regrouped to make larger 

sample sizes, T-tests were used to analyze respondents' mean scores 

from each of the instruments in relationship to birth order position 

while educational levels were held constant. Again no significant 

differences were found between birth order position and each of the 

following: FOL, Conformity Measure I and Conformity Measure II 

(Tables 12-17). 



Educational 
Level 

Group 1 

Group 2 

Group 3 
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Table 12 

Birth Position in Relation to FOL with Education 

for Fathers Held Constant 

Birth Position Mean Scores 

First 55.400 

Other Birth Positions 58.906 

First 52.643 

Other Birth Positions 50.273 

First 58.467 

Other Birth Positions 63.714 

Significance 
Level 

.4892 

.7479 

.4313 
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Table 13 

Birth Position in Relation to the Conformity Measure I 

Educational 
Level 

Group 1 

Group 2 

Group 3 

with Education for Fathers Held Constant 

Birth Position Mean Scores 

First 62.233 

Other Birth Positions 63.031 

First 64.286 

Other Birth Positions 60.364 

First 70.267 

Other Birth Positions 74.000 

Significance 
Level 

.7998 

.4986 

.4335 
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Table 14 

Birth Position in Relation to the Conformity Measure II 

with Education for Fathers Held Constant 

Educational 
Level 

Group 1 

Group 2 

Group 3 

Birth Position 

First 

Other Birth Positions 

First 

Other Birth Positions 

First 

Other Birth Positions 

Mean Scores 

24.233 

25.156 

24. 571 

27.909 

21.200 

18.857 

Significance 
Level 

.5079 

.2769 

.2499 
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Table 15 

Birth Position in Relation to the FOL Scale with Education 

Educational 
Level 

Group 1 

Group 2 

Group 3 

for Mothers Held Constant 

Birth Position Mean Scores 

First 61.875 

Other Birth Positions 59.647 

First 51.889 

Other Birth Positions 58.421 

First 57.304 

Other Birth Positions 58.050 

Significance 
Level 

• 7281 

.3458 

.8963 
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Table 16 

Birth Position in Relation to the Conformity Measure I 

Educational 
Level 

Group 1 

Group 2 

Group 3 

with Education for Mothers Held Constant 

Birth Position Mean Scores 

First 64.625 

Other Birth Positions 62.294 

First 64.333 

Other Birth Positions 68.105 

First 67.913 

Other Birth Positions 67.250 

Significance 
Level 

.5990 

.3706 

.8779 
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Table 17 

Birth Position in Relation to the Confirmity Measure II 

Educational 
Level 

Group 1 

Group 2 

Group 3 

with Education for Mothers Held Constant 

Birth Positions- Mean Scores 

First 22.937 

Other Birth Positions 24.353 

First 23. 778 

Other Birth Positions 23.526 

First 23.217 

Other Birth Positions 23.050 

Significance 
Level 

.5418 

.8987 

.9357 
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Correlation Between Conformity Measure I 

and Conformity Neasure II 

In order to make sure that both of these instruments were measur-

ing the same variable, a Pearson r correlation was run between sub-

jects mean scores. The results, significant at the .0001 level, 

showed that they were highly related. Since these two different 

instruments were assumed to be measuring the same behavior, that has 

been titled conformity, both appear to be a valid measure of con-

formity. 

Discussion 

Literature about birth order difference has been on the rise in 

the past few years. Popular magazines such as Cosmopolitan and best 

sellers such as The Managerial Women claimed that many personality and 

social differences can be attributed to birth order positions. They 

both said that the women in top management, successful jobs were more 

likely to be first borns. However, their samples were very small in 

size and often bias to birth order differences from the beginning. 

Such claims have not been demonstrated by scientific research as evi-

denced by a study such as this one. 

Down through the ages, women for the most part have been more 

interested in clothes and fashion. Being interested in fashion, 

women seemed to discuss what they bought and how they liked the item. 

Such conversations have been of ten classified under the heading of 

"girl talk." Therefore, it was not surprising to find differences 
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between males and females on the fashion opinion leadership instru-

ment. Men, until recently, have been rather subdued in their clothing 

selection and in talking about fashions. They were less likely to 

share ideas about clothing with other men. However, the author be-

lieves as fashion plays a bigger part in men's lives the differences 

will taper off and man will be just as likely as women to be fashion 

opinion leaders. 

To find that Home Economics students were more likely to be 

fashion opinion leaders than students of Arts and Sciences and Busi-

ness was also not surprising. Schools of Home Economics are largely 

made up of women and the curriculum from high school through advanced 

graduate programs tends to place a greater emphasis on appearance 

and clothing than other schools do. 

Other variables, such as year in school, number of children in 

the family, and parental education seem not to be importantly related 

to birth order. Perhaps it is now time to consider other factors 

which are less obvious but which might be more crucial to an under-

standing of the effects of birth order on various aspects of a per-

son's life. 



Chapter V 

SUMMARY AND CONCLUSIONS 

Even though it is known that clothing is important to the indi-

vidual, all of the factors which might influence its use have not 

been researched. One such factor which might exert an important 

influence on clothing selection and use is birth order. Each birth 

order position has been found through research to have specific 

strengths and weaknesses for the individual. Konig described a 

person born in the first position as having characteristics such as 

ambition, aggressive behavior, independence, and leadership. The 

person who is a second birth position is portrayed as being casual, 

leisurely, easy to get along with, and a follower. Whereas those 

that are third are said to have the personality traits of being overly 

sensitive, withdrawn, and reflective. The only child is character-

ized as having a combination of the first and third ordinal family 

positions (Konig, 1963). 

Birth order influenced personality characteristics are an impor-

tant determinant of overt behavior. An individual's general attitudes 

and orientation toward clothing is manifested in clothing behavior, 

one type of overt behavior. Therefore, this researcher believed that 

birth order positions have some influence on one's clothing behavior. 

Personality characteristics such as fashion opinion leadership and 

conformity are two variables which affect clothing behavior. Rogers 

64 
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and Cartano (1962), compiling a list of characteristics of opinion 

leaders in comparison to followers, said that they tend "to use more 

impersonal and more technically accurate sources of information; 

be more cosmopolitan in their communication behavior and social 

relationships; ••. to participate more in both formal and informal 

organization; .•• have higher social status; , •. be more innovative" 

(page 437). 

What makes an individual conform and what determines how much a 

person will conform are two questions which many researchers have 

tried to answer. Studies which have been done indicate that how 

much an individual will conform depends on the characteristics of 

the person and the nature of the situation. 

Although there is not universal agreement, relationships between 

birth order and conformity have been found, but there has been no 

conclusive evidence as to the nature of the relationship. The litera-

ture has suggested that first horns te~d to be more conforming in 

their general behavior (Schachter, 1964; Dittes, 1961; Staples and 

Walters, 1961). On the other hand, Becker, Lerner and Carroll 

(1964) and Sampson (1962) have found that those in other ordinal 

positions are more conforming. 

The purpose of this research was to determine if relationships 

existed between birth order, clothing conformity, and fashion opinion 

leadership. Specifically, the two questions that were explored were 

whether first horns were more likely to be fashion opinion leaders or 
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followers and, secondly, to determine whether they would be more or 

less conforming in clothing behavior. 

The hypotheses formulated for use in this research, stated in 

the null form, concerned the relationship between birth order, cloth-

ing conformity and fashion opinion leadership. 

Hypothesis 1. 

First horns are not more likely to be fashion opinion followers 

than those in other birth order positions. 

Hypothesis 2. 

First horns are not more likely to conform in their clothing 

behavior than those in other birth order positions. 

The sample of 60 first borns and 60 subjects in other ordinal 

positions were willing students enrolled in available classes at 

Virginia Polytechnic Institute and State University. The instrument 

used in this research consisted of three parts: Schrank's (1970) 

Fashion Opinion Leadership Inventory and her Attitudes-Toward-

Conformity Inventory and the nine statements forming a subscale of 

Borsari's revision of Creekmore's "Importance of Clothing" ques-

tionnaire (1978). 

Frequency counts, means and ranges were tabulated for the demo-

graphic data. Analyses of variance were performed for each of the 

following variables: fashion opinion leadership and conformity 

(both measures) and year in school, college presently enrolled in, 

and the number of children in the family. Correlations were then 
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obtained in order to determine whether there was any significant dif-

ference between the college of attendance and scores on any of the 

instruments. T-tests were calculated between each person's score on 

the three instruments and sex, birth position, and mother's and 

father's educational level. 

T-tests showed that there was no significant difference between 

the mean scores of the first horns and those in other ordinal positions 

on Schrank's Fashion Opinion Leadership Inventory. Therefore, Hypo-

thesis 1, that first horns are not more likely to be fashion opinion 

followers than those in other birth order positions, was accepted. 

Likewise, T-tests were performed between the subjects mean scores on 

both of the conformity measures and no significant difference could 

be observed between these variables and birth order, either; there-

fore, the second hypothesis was accepted. First horns are not more 

likely to conform in their clothing behavior than those in other 

birth order positions. 

Although there was no significant relationship found between 

birth order and each of the clothing measurement variables, certain 

demographic variables were found to be related. One such variable 

was sex. A significant difference was found between the two groups 

differentiatedby sex on the FOL scale. The scores indicated that 

females were more likely to be fashion opinion leaders. The results 

of an analysis of variance indicated that there was a significant 

difference between college attended and scores on the FOL scale and 

Conformity Measure I. Students in the College of Home Economics were 
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more likely than the students in the Colleges of Business and Arts and 

Sciences to be fashion opinion leaders. On the Conformity Measure I, 

students from the College of Home Economics were more likely to con-

form than students from the Colleges of Agriculture and Life Sci-

ences, Architecture, and Arts and Sciences. No other significant 

differences were found for any of the other variables in relationship 

to the instruments used in this research. These variables include 

year in school, educational level of mother and father, and the 

number of children in the family. 

In order to make sure that both conformity measures were evalu-

ating the same variable, a Pearson r correlation was used. The 

resulting correlation was significant (p < ,001) indicating a certain 

degree of validity for the two measures. 

In conclusion it could be stated that there was no difference 

between first borns and other birth positions in fashion opinion 

leadership or in clothing conformity. However, these variables were 

related to sex and to the college of enrollment. Females were more 

likely to be fashion opinion leaders. Students from the College of 

Home Economics were also found to be more.likely to be fashion opinion 

leaders and clothing conformists. 

Since many instruments are only used once or twice, it is very 

important to test them for validity, Through correlations, this 

researcher was able to demonstrate validity for the two conforming 

measures. 



Chapter VI 

SUGGESTIONS FOR FUTURE RESEARCH 

1. In view of the overlap of the terms, fashion opinion leader and 

fashion innovator in the literature, it is recommended that a 

study be done on birth order and fashion innovativeness. 

2. A similar study with the same variables could be performed on 

fashion opinion leaders in fields other than clothing to see 

if any relationships ~an be found. 

3. To further test the reliability and validity of the instruments, 

it is recommended that a replicated study be done. 

4. Since the birth order differences in personality traits may have 

diminished by college age, it is recommended that the study be 

revised for younger subjects. 

5. It is recommended that other aspects of social status of college 

students, other than educational level of parents, be investi-

gated to determine if any relationships can be found. 
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May 1978 

Dear Student: 

I am a graduate student at Virginia Polytechnic Institute and 
· State University. At the present time I am working towards a master's 
degree in the Department of Clothing, Textiles and Related Art •. My 
research concerns birth order positions in relationship to clothing 
variables and the attached questionnaire is essential to my research. 

If you would take a few minutes of your valuable time to complete 
the attached questionnaire and return it in the addressed envelope at 
your earliest convenience I would greatly appreciate it. The envelope 
can be sent back through campus mail. It can be placed in a campus 
mailbox or given to a department secretary. 

So that your responses will be completely anonymous, do not sign 
your name to the questionnaire. However, it is very important that 
you complete all questions according to your attitudes at the present 
time. 

I will be glad to share the objectives and final results of this 
research project with you. If you would be interested in knowing more· 
about my research, please contact me through Dr. Lois Gurel in Room 
101, Wallace Hall. 

Thank you for your time and help. 

Sincerely, 

Roberta W. Beasley 
Graduate Research Assistant 

Dr. Lois Gurel 
Thesis Director 
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Biographical Data 

The following information provided by you will be confidential 

and in no way used to identify you. This information is essential 

for my research. 

1. Age ----
2. Sex: 

Male ---
Female ---

3. Year in School: 

Freshman __ Sophomore Junior 

4. College presently enrolled in: 

5. Major area of study: 

6, Highest educational level achieved by father: 

advanced college degree 
---graduate of a four (4) year college 
___ junior college graduate 

less than two (2) years of college ---___ post-high school training or trade school 
high school graduate ---___ attended high school but did not graduate 

---finished eighth (8th) grade 
____ less than eighth (8th) grade 

other (Please explain) ----
7. Highest educational level achieved by mother: 

advanced college degree ----graduate of a four (4) year college ----· __ _,,junior college graduate 
less than two (2) years of college ---___ _.post-high school training or trade school 
high school graduate ---attended high school but did not graduate ----finished eighth (8th) grade ---less than eighth (8th) grade ---other (Please explain) ---

Senior Graduate 
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8. Birth order position that you hold in your family: 

___ Only 
1st ---2nd ---3rd ---4th ---5th ---6th ---7th ---8th (or more) ---

9. Name your other brothers and sisters, give their ages and sex 

Name Age Sex 
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Clothing Questionnaire 

Below are a number of statements about clothing, As you respond 

to each statement think in terms of your friends or close associates. 

Rate each statement as to the extent to which you agree or disagree 

with it. There are no right or wrong answers. Use the following 

guide and circle your response. 

DT--Definitely True 
PT--Partially True, more true than false 

U--Undecided, Uncertain 
PF--Partially False, more false than true 
DF--Definitely False 

1. I generally don't pass along fashion 
information to others. 

2. Fashion holds a low priority as a topic 
of conversation among my friends. 

3. Others consult me for information about 
the latest fashion trends. 

4. I believe I am a very good source of 
advice about fashion. 

5. People talk too much about fashion. 

6. I never borrow or lend fashion 
magazines. 

7. My friends ask for my opinions about 
new styles. 

8. I am more likely than most of my 
friends to be asked for advice about 
fashion. 

9. I do more listening than talking 
during conversations about fashions. 

10. When it comes to fashion, I am among 
the least likely of my friends to be 
thought of as an advice-giver. 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

DT PT 

u PF 

u PF 

u PF 

u PF 

u PF 

u PF 

U PF 

U PF 

U PF 

U PF 

DF 

DF 

DF 

DF 

DF 

DF 

DF 

DF 

DF 

DF 



82 

11. It is important to share one's 
opinions about the new styles with 
others. DT PT U PF DF 

12. My friends don't think of me as a know-
ledgeable source of information about 
fashion trends. 

13. I recently convinced someone to change 
an aspect of their appearance to some-
thing more fashionable. 

14. I believe in sharing with others what 
I know about trends in fashion. 

15. I enjoy discussing fashion, 

16. People bypass me as a source of advice 
about fashion. 

17. I dislike discussing clothes and 
fashions. 

18. I like to help others make decisions 
about fashion. 

19. I am never first to be asked. for an 
opinion about a certain style. 

20. I enjoy being asked about fashion 
trends. 

DT PT U PF DF 

DT PT U PF DF 

DT PT U PF DF 

DT PT U PF DF 

DT PT U PF DF 

DT PT U PF DF 

DT PT u PF DF 

DT PT u PF DF 

DT PT u PF DF 

Part 2: Please read the following statements about clothing. Rate each 

according to the extent to which you agree or disagree. Use 

the following scale and circle your response. 

SA~-Strongly Agreee 
A--Agree 
U--Undecided, Uncertain 
D--Disagree 

SD--Strongly disagree 

1. It isn't important to wear clothes in the 
style that is popular with one's crowd. 

2. Friends who dress similarly strengthen 
the friendship ties. 

SA A 

SA A 

u D 

u D 

SD 

SD 
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3. One should be careful not to dress too 
differently from one's friends. 

4. When one of my group gets something new 
in clothing we all eventually end up 
with something similar. 

5. Dressing similarly to others in my group 
means little to me. 

6. It is important to dress like one's 
friends. 

7. Most of my ideas about clothing are quite 
different from my friend's ideas. 

8. It is not worthwhile to make an effort to 
conform to the clothing standards of 
one's social group. 

9. My ideas about clothes are like my 
friends. 

10. It is important that a person adhere to 
the clothing standards of one's social 
group. 

11. It doesn't matter to me what my friends 
wear. 

12. It is important to be dressed similarly 
to those in one's group. 

13. It isn't of major concern to me whether 
clothes I purchase are like those my 
friends are wearing. 

14. My friends think my ideas about clothing 
are similar to theirs. 

15. What other people are wearing should not 
influence a person's choice of clothes. 

16. It is essential to dress similarly to 
one's friends. 

17. An individual should show his unique 
character by dressing differently than 
people with whom he associates. 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 

SA A U D SD 
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18. Dressing similarly to my friends is a 
matter which never enters my mind, SA A u D 

19. Wearing the right clothes is important 
to acceptance in a group. SA A u D 

20. One should have little concern about 
dressing similarly to others. SA A u D 

Part 3: Read the following statements and rate each according to the 

scale given below. Place the number corresponding to your choice in 

front of each statement. 

Scale: 5--Almost Always--very few exceptions 
4--Usually--majority of the time 
3--Sometimes 
2--Seldom--not very often 
1--Almost Never--very few exceptions. 

SD 

SD 

SD 

--- 1. I try to dress like my friends so that others will know I am 
a part of the group. 

____ 2. I feel more a part of the group if I am dressed like my 
friends. 

----- 3. When I buy a new article of clothing, I try to buy something 
similar to what my friends are wearing. 

---- 4. I would rather miss something than wear clothes that are not 
appropriate. 

____ 5. I get new clothes for a special occasion if the clothes I 
have are not the type my friends will be wearing. 

--- 6. I wear what I like even though some of my friends do not 
approve. 

7. I have gone places and felt uncomfortable because my clothes 
---- were not similar to others. 

--- 8. I ask my friends what they are wearing to an event before I 
decide what to wear. 

---- 9. I am uncomfortable when my clothes are different from all 
others at a party. 
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THE RELATIONSHIPS BETWEEN BIRTH ORDER, FASHION OPINION 

LEADERSHIP AND CLOTHING CONFORMITY 

by 

Roberta Watson Beasley 

(ABSTRACT) 

The purpose of this study was to determine if relationships 

existed between birth order, fashion opinion leadership and clothing 

conformity. The sample consisted of 60 first borns and 60 subjects 

from other ordinal po~itions. The instrument used in this research 

consisted of three parts: Schrank's (1970) Fashion Opinion Leadership 

(FOL) and Attitudes-Toward-Conformity and the nine statements forming 

Borsari's subscale of the revised Creekmore's "Importance of Clothing" 

questionnaire (1978). T-tests revealed that there was no significant 

differences between the mean scores of the first borns and those in 

other ordinal positions on the FOL inventory and both conformity 

measures. A significant difference was found between sex and the FOL 

scale, females were more likely to be fashion opinion leaders. The 

results of analysis of variance indicated that there was a signifi-

can~ difference between college attended and scores on the FOL and 

Schrank's conformity measure. Home Economic students were more likely 

than the students in Business and Arts and Sciences to be fashion 

opinion leaders and more likely than students in Agriculture and Life 



Sciences, Architecture and Arts and Sciences to conform. The results 

from a correlation showed that the validity of the two conforming 

measures was significant at the .05 level. 
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