Twelve radio tives made.

Five thousand copirvs of & "Fresh Fruit and Vegetable Calendar” printed

and distributed.

(e) Twelve articles explain iy consumer behavior and attitudes published in
trade or professional publications.
() Aa {llustrated discussiim comcaniiag retail beaf pricing presented te

at least three consumer groups.

v. Evaluation

There will be an sttempt to nstablish some bench marks ‘uring 1959 vhich may
be used for future evaluation. Mt evaluation actually dome duriag 1957, how-
ever, will be basey uptm acceptanie of the program and faformation,and materials

b axteneion, coasumer, producer, and trade groups.




ssasonalicy, relative costs, quality, ete,., information about currest

eonsumer research, faformation about new products, and information

explaiaing or describing some martetiang problems or primciple.

Developmat of an illustrated presectation to 2xmplaia to consumers the
retail priciag of beef.

Development and publication of a "Fresh Fruit snd Vegetabie Jeiendar”
to help explain to comsumers the measonality of .wese products.
Praparation of articles and materisls comceruing consumsr wants, pref-
erences, end demauds 48 they sffect the production and marketing of
agricultural products fior relasse through professiomal publications,
house orgavs, aud industry publicetions.

Preparation of radio tepes on subjects dealing with consuwsption eco~
nomice for release through the V. P, 1. extension informstior office.
An sttempt to develop a series of newspaper articles, to be tested ia a
Rotnoke newspaper, dealing with sarketing problems of consumers.
Cooparate with other extasniion speclalists and trede and producer groups
in « resource or complementsery vole, as they work on commodity marketing
problems by snslysing snd interpreting comeumer imtevest and iafluvence
in thesa problems.

Assist county extensiocs persoumel in anslysing their county comsump’ion

situation and help develop comsumer programs based on the analysis,

Results Expected

Although 1959 will be, in gemervl, a year of ianitiation rather “han results,
some definite results are expectad. Amag thess ares

(s) Pour monthly releases rrapared and distributed.

(b) Assistance provided to two counties in determining the concumption situ-

ation and comnsumer ocomomic programs started.




m

The movemaat towavd urbaniszation and rural mea-farm liviang mesns & larger

gap between the fermer and the ceonsumer. Marketiag, the vovemeat of agricultural

products betweea farwers and consumers, becoves more ool wore Lmportant. It poses
problems of communication, however. It is difficult for producers and marketers
to have direct coatact with consuaers and to get relisble and timely iaformation
conceoraing consumer wants, prefersnces and habits, «s well as trends in these
charzcterdstics. At the same time, meny consvaers bave little persosal experience
with either agricultural production or marksting. Comsequeatly, they have prob-
lens ig making vetional marketing decisious and ia trassmitting their wants and

preisvences back to wmarkecters and prodecers.

11. Objectives
The objective of consumer sducation relating to farm products is to assist
ia word orderly and eafficicat markering of rhese products through:
(a) Increasing the general level of economic understanding smounyg consumers
18 It relates to the production and marketiag of asgricultural products.
The determination and ilatorpretation of the present patterns and trends
in consumption patterns, wants, demands and praferences for use by the
production and marketia; segments of agriculture.
Assistance for consumers, producers aad marksters of agricultural pro-

ducts in solving specific marketing problems flavolviag consumption eco-

nomics.

II1. ¥ork to be Dome and Procedure
Duriag 1959, the activities of the Conswwr Bducation Relating to Farm Pro-
ducks projr .t will b as follows:
(a) Iadtistion of a monthly release, containing such short rua sutlook in-

formation for agriculture products as prospective supply, demand,




CONSUMER EDUCATIVN RELATING TO FARM PR/IDUCTS

1959 PLAN 4F womx

1. fSituation
Thare are more than '4 million consumers of agricultural products who are
recideats of Yirginia. At present asbout hals of these are urban dwellers and half

are rural dwellers, with aporoximately two-thirds of the rmural dwellers being non-

fare and one-third farm dwellers, During the past 60 years, each census hes

shown » smaller proportion of the populatioa being farm dwellers than did the pre-
virus cencvs, Both the urban and rvral non-farm proportions have geined com-
sistently.

in genaral, the educationsi level of Virgiais consumers is relatively low.
ia 1950, over om~helf of thu adults over 24 years of age had no high school
training, asbout one-third aad at leas: some bigh school training, and about one-
sixth hed some college fraining. This may infer that because of low schooling
levels, Virginis consumers, while no less iatalligent, are morc poorly informed
snd trained purchasers of agricultural products then are those in many other
areas.

Agricultuce is a major source of incoms for the state of Virgiauis. Ia 1954,
the total volume of production was valued at move than $360 million. Of this
amount, field crops (ilncluding tobacco) furnished the largest preportion, followed
in ovder by livestock and livestock products, poultry and poultry products, dairy
prodsets, fruits and nuts, vegetables, fovest products, and horticultural special~
itles,

Alco in 1954, there were 100 thousend people, 455 of those Virgiaia pecple
eugaged in manufacturing, employed ia proecessing farm grown products or ia fabri-
cotlng farm machinery or supplies. Eleven thousand people, ona~fourth of those

engosod in wholesaling ia Virgiaia, were wholesaling farm products.
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Twalve radio tapas made
Five thousand copiles of a “Fresh Fruit snd Vegatable Calender” printed
sy distributed.

Toelve articles explaining consumer bebavier and attitwdcs published i3
trade or professional publications.
Aa {llustrated discussion concerning retail beef pricing presented te

st least three coawumer groups.

Pvaluatica

There will Ne an stteapt o 2:tablish sous bemch marks during 1959 vhich may

be used for future evaluation. That wvalvation sctually done duriang 1959, how-

¢ver, will be based upou ascceptance of L% program sod faforastion,srd matervisls

by extsasion, comsumer, producer, and trade groups.




oo

seasonality, relative costs. cuality, ete., information about curreat
consumer research, iaformatioan sbout mew products, and informstion
explainiag or desceibiug some marketing problems or principle.
, ! (b) Development of sn {llustrated presentation to expleis to conswmers the
retail pricing of beef.

(c) DPavelopment and publication of a "Fraeh Fruit sand Vegetable Caleandar”

to help axplain te s the ity of these products.
(d4) Preparation of srticles and materials concerviag consumer waats, pref-
= erences, and demands as they affect the production and marbetiag of
agricultural products for release through professiocal publications,
| house organs, and industry publicatioms.
| (a) Preparsation of radio tapes on subjects decling with consusption e~
nomics for release through the V. P. 1. extension iaformstion office.

(f) An sttempt to develop & series of newspaper srticles, to be tested in »

Roanoke newcpapar, dealing with merketing problems of conswsers.
(f) Cooperate with other extension specialists and trade and producer groups

iG & vesource «r comylesmntary vele, as they work om cremodity marketisg

«! problems by snslysing ared laterpreting cousumer iaterest snd ilaflusnce
in these problems.
3 (h) Assist county extensior persommel ia smalyzing their county comsusption

L situation and help develop comsumer progvams based ou the analysis,

. Bosules Expected

Although 959 will be, in gesersl, & yeur of faflciastion sether then results,

definite results are expected. Amoug theos ares

(a) Pour monthly relsases prepared and distributed.

(b) Assistance providid to two cousties in determining the consumption situ-

stion and consumer ecoroaic programs started.



The moveneni toward urbaanisstica and rural sea~farm liviag mesns & larger
g2p between the farmer and the comsumer. Marketing, the movemsat of agricultural
products becween farmers and comsumers, becomes wore and wors important. It poses
yrobless of coomuaication, however. 7t is Jiffdeuit for producers and sarketers
to Yava direct contact with conssmers and to got reliable and timely iaforwation
concen\ing voususer wants, preferences and habdits, &+ well as trends in these
charscteristics. At the seme tise, meny consumers hewe little personal axperisnce
vith sither agricultural productiom or marketing. Conseguantly, they have prob=
lems in making petional marketin; decisions and in transmitting their wents and

preferences back to marketers asni producers.

II. Objectives
The objective of comsmer slucation relatisng te farm products is to rssist

in wore srderly sad afficlent aerketing of these products through:

(«) Increasing the general lovel of ic undersisading smomy rs
a4 1t relates to the producrion and marketiog of agrisultural products.

The determination and Literpretstion of the present patterns and trends

ia coasumption patterns, wants, daands and praferences for use by the

production and marketing sagments of agriswlture.

A

« saistance for e, p s apd sarheters of agricultural proe-

ducit ia solving specific marketing probless {svolving consumption eco-

nouics.

IIX. Vork to be Done an' Procedurs
Juring 1959, the sctivities of the Consumer Bducation Relsting to Farm Pro-

ducts pruject will be as follows:
fe) Initiation of a monthly release, containing such short run outlosk ia=

formation for agriculture products as prospective supply, demand,




CONSUMER EDUCATION RELATING TO FARM PRODUCTS

1959 FLAN OF WORK

1. fSicuation

There are more than 34 million concumers of agricultural products who are
residents of Virginia. At present about helf of these are urban dwellars and half
are 7urzl dwellers, with approximately two-thirds of the rural dwillers being non-
fars and one~third farm dwellers. During the past 60 years, eoch census hao

shown & smailer prop-rtion of the populaticn being Curm dwellers then did the pre~

visus census. Both the urbas and rursl son-farm propurtiocas have gained com-

siscently.

In genaral, the educational level of Virginis cossumers is relatively low.

In 1950, over one-half of the adults over 24 years of age had wo high school
training, about cas~third had at lesst some high school training, snd about one~
sixth hed some college trainiag. This may infer that because of lov schooling
levels, Virgiais consumers, vhile no less flatelligent, are more poerly ianformed
and trained purchasers of agricultural products tham are thoss ia many cther
areas.

Agriculture i. a major source of incoms for the state of Virginia. Ia 1954,
the total volume of production wes valued at mory than §360 uillion. Of this
amouat. field crops (ilncluding tobnecco) furnished the largest pruportion, followed
ia ovder by livestock and livestock products, poultry and peultry products, dairy
products, fruits and auts, vegetablec, forest products, and horticultural specisle
ities,

Alse in 1954, there wers 100 thousand people, 43% of those Virgiais pecple
engage! in menufacturing, employed in processing fars grown products or ia fabri-
cating farm machinery or supplies. Eleven thousand peopls, one-fourth of those

eagaged in whwlesaling ia Virginia, wavre vhelesaling farm products.
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