REFERENCES

Abdel-Ghany, M., & Sharpe, D. L. (1997). Consumption patterns among the
young-old and old-old. The Journa of Consumer Affairs, 31, 90-112.

American Apparel Manufacturers Association. (1984). Apparel manufacturing
strategies. Arlington, VA: Author.

American Apparel Manufacturers Association. (1995). Focus. Arlington, VA:
Author.

American War Production Board. (1942). Federal Register. (The National
Archives of the U.S. Publication No. 7-69, pp. 2722-2729). Washington, DC: Author.

Bauer, R. A., & Cunningham, S. A. (1970). The Negro market. Journal of
Advertising Research, 10 (2), 3-13.

Barten, A. (1969). Maximum likelihood estimation of a complete system of
demand equations. European Economic Review, 1, 7-73.

Blanciforti, L., Green, R. D., & King, G. A. (1986, August). U.S. consumer
behavior over the postwar period: An amost ideal demand system analysis, Giannini
Foundation Monograph no. 40. Division of Agriculture and Natural Resources Caifornia
Agricultural Experiment Station, University of California.

Boykin, A. W. (1983). The academic performance of Afro-American children. In
J. T. Spence (Ed.), Achievement and achievement motives. Psychological and sociological
approaches (pp. 325-371). New York: W. H. Freeman and Company.

Britton, V. (1973). Clothing budgets for children from the USDA: Annual costs
at three levels infour regions. Home Economics Research Journal, 1, 173-184.

Bryant, W. K., & Wang, Y. (1990). American consumption patterns and the price
of time: A time-series analysis. The Journal of Consumer Affairs, 24, 280-306.

Buse, A. (1994). Evauating the linearized amost ideal demand system. American
Journal of Agricultural Economics, 76, 781-793.

Capps, O., Tsal, R, Kirby, R, & Williams, G. W. (1994) A comparison of
demand for meat products in the Pacific rim region. Journa of Agricultural and Resource
Economics, 19, 210-224.

108



Cassill, N. (1990). Employment orientation of women as a market segmentation
variable for apparel. Clothing and Textiles Research Journal, 9(1), 59-64.

Cassll, N., & Drake, M. F. (1987). Employment orientation’ s influence on
lifestyle and evaluative criteriafor apparel. Home Economics Research Journal, 16, 23-
35.

Chow, G. (1960). Statistical demand functions for automobiles and their use for
forecasting. In A. C. Harberger (Ed.), The demand for durable goods (pp. 149-178).
Chicago: University of Chicago Press.

Christensen, L. R., Jorgenson, D. W., & Lau, L. J. (1975). Transcendenta
logarithmic utility function. American Economic Review, 65, 367-383.

Chung, Y. S., & Magrabi, F. M. (1990). Age-related changesin expenditure
patterns. In M. Carsky (Ed.), Proceedings of American Council on Consumer Interests
(pp. 200-206).

Cline, W. R. (1990). The future of world trade in textiles and apparel (Rev. ed.).
Washington, DC: Institute for International Economics.

Courtless, J. (1987). Recent trendsin clothing and textiles. Family Economics
Review, 1, 1-9.

Crispdl, D. (1995, January). Generations to 2025. American Demographics,
17(2), 4.

Ddyrumple, D. J., Robertson, T., & Yoshino, M. (1971). Consumer behavior
across ethnic categories. California Management Review, 14, 65-70.

Dardis, R., Derrick, F., & Lehfeld, A. (1981). Clothing demand in the United
States: A cross-sectional analysis. Home Economics Research Journal, 10, 212-221.

Day, J. C. (1992). Population projections of the United States, by age, sex, race,
and hispanic origin: 1992 to 2050. Current Population Reports. U.S. Bureau of the
Census, Series P25-1092. Washington, DC: U.S. Government Printing Office.

Day, J. C. (1993). Population projections of the United States, by age, sex, race,
and hispanic origin: 1993 to 2050. Current Population Reports. U.S. Bureau of the
Census, Series P25-1104. Washington, DC: U.S. Government Printing Office.

Deaton, A. & Muellbauer, J. (1993). Economics and consumer behavior. New
Y ork: Cambridge University Press.

109



Deaton, A., & Muellbauer, J. (1980). An amost ideal demand system. American
Economic Review, 70, 312-326.

DeWeese, G. (1993). Female-headed households: Impact of family structure on
quarterly expenditures for clothing. Home Economics Research Journal, 22, 39-57.

DeWeese, G., & Norton, M. J. T. (1991). Impact of married women's
employment on individual household member expenditures for clothing. The Journal of
Consumer Affairs, 25, 235-257.

Dickerson, K. G. (1995). Textiles and apparel in the global economy (2™ ed.).
Englewood Cliffs, NJ: Prentice-Hall.

Discount Store News. (1996, August). Planning new strategies. Focus on
children’swear. 35(16), 46.

Dutter, G. (1995, May). Can you hear the echo? Earnshaw’s, 18-24, 34-38, 40-
42, 44.

Edwards, C. (1994, January). Retailers, grocers marketing to segmented ethnic
society. Marketing News, 28(2), 8.

Erickson, A. (1968). Clothing the urban American family: How much for whom?
Monthly L abor Review, 91, 14-19.

Eastwood, D. B., & Craven, J. A. (1981). Food demand and savingsin a
complete, extended, linear expenditure system. American Journal of Agricultural
Economics, 63, 544-549.

Fan, X. J. (1997). Expenditure patterns of Asian Americans. Evidence from the
U.S. consumer expenditure survey, 1980-1992. Family and Consumer Sciences Research
Journal, 25, 339-368.

Fan, X. J. (1994). Household budget allocation patterns of Asian-Americans. Are
they different from other ethnic groups?. In T. Mauldin (Ed.), Proceedings of American
Council on Consumer Interests, (pp. 81-88).

Fan, X. J., & Zuiker, V. S. (1994). Budget allocation patterns of hispanic versus
non-hispanic white households. In T. Mauldin (Ed.), Proceedings of American Council
on Consumer Interests, (pp. 89-96).

110



Fan, X. J.,, Lee, J., & Hanna, S. (1996). Household expenditures on apparel: A
complete demand system approach. In T. Mauldin (Ed.), Proceedings of American
Council on Consumer Interests, (pp. 173-180).

Fearnley-Whittingstall, S. (1994, March 15). Kmart gets trendy. Women's Wear
Daily, 167(50), p. 14.

Francese, P. (1995, February). Americaat mid-decade. American Demographics,

17(2), 23- 31.

Fujii, E. T., Khaed, M., & Mark, J. (1985). An amost ideal demand system for
visitor expenditures. Journal of Transport Economics and Poalicy, 19, 161-171.

Goldstein, S. (1965). Changing income and consumption patterns of the aged
1950-1969. Journal of Gerontology, 20, 4453-461.

Gorman, W. M. (1953). Community preference fields. Econometrica, 21, 63-80.

Gorman, W. M. (1961). On aclass of preference fields. Metroeconomica, 13,
53-56.

Greene, W.H. (1997). Econometric analysis. New Y ork: Macmillian Publishing
Company.

Griliches, Z. (1960). The demand for durable inputs: Farm tractors in the United
States, 1921-1957. In A. C. Harberger (Ed. ), The demand for durable goods (pp. 181-
207). Chicago: University of Chicago Press.

Hager, C. J.,, & Bryant, W.K. (1977). Clothing expenditures of low income rural
families. The Journa of Consumer Affairs, 11, 127-132.

Hamburg, M. (1960). Demand for clothing. In 1. Friend, & R. Jones (Eds.),
Study of consumer expenditures, incomes, and savings, Proceedings of the Conference on
Consumption and Saving (pp. 311-358). Philadel phia: University of Pennsylvania.

Harris, S. E. (1976). Price and related controlsin the United States. New Y ork:
Da Capo Press.

Hausman, J. A. (1978). Specification tests in econometrics. Econometrica, 46,
1251-1271.

111



Hirschman, E. (1982). Ethnic variation in leisure activities and motives. American
Marketing Association Educators’ Proceedings, (pp. 93-98). Chicago: American
Marketing Association.

Hitschler, P. S. (1993). Spending by older consumers: 1980 and 1990 compared.
Monthly L abor Review, 116, 3-13.

Horn, M. J., & Gurel, L. M. (1981). The second skin (3" ed.). New Y ork:
Houghton Mifflin.

Horton, S. E., & Hafstrom, J. L. (1985). Income elasticities for selected
consumption categories. Comparison of single female-headed and two-parent families.
Home Economics Research Journal, 13, 292-303.

Houthakker, H. S., & Taylor, L. D. (1970). Consumer demand in the United
States: Analysis and projections. Cambridge: Harvard University Press.

Jackson, K. C., & Al-Douri, S. M. (1977). The demand for clothing: An
econometric analysis. Clothing Research Journal, 5, 129-138.

Johnson, R. C. (1981). The Black family and Black community development.
The Journal of Black Psychology.8, 23-39.

Lazear, E. P., & Michadl, R.T. (1980). Rea income equivalence among one-
earner and two-earner families. American Economic Review, 70, 203-208.

Lee, F. (1970). Estimation of dynamic demand relations from atime series of
family budget data. Journal of the American Statistical Association, 65, 586-597.

Lino, M. (1990). Factors affecting expenditures of single-parent households.
Home Economics Research Journal, 18, 191-201.

MacDonald, L., & McAllister, B. (1996, June). The great retail debate: What will
the future bring? Footwear News, 52(26), 1.

Mack, R. P. (1954). Factors influencing consumption: An experimental analysis
of shoe buying. New Y ork: National Bureau of Economic Research.

McCal, S. H. (1977). Meet the workwife. Journal of Marketing, 41(3), 55-65.

McConnel, C.E., & Ddjavan, F. (1983). Consumption patterns of the retired
household. Journal of Gerontology, 38, 481-490.

112



McGuirk, A. M., Driscall, P., Alwang, J., & Huang, H. (1995). System
misspecification testing and structural change in the demand for meats. Journal of
Agricultural and Resource Economics, 20, 1-21.

Mokhatari, M. (1992). An aternative model of U.S. clothing expenditures:
Application of cointegration techniques. The Journal of Consumer Affairs, 26, 305-323.

Moschini, G. (1995). Units measurement and the Stone index in demand system
estimation. American Journal of Agricultural Economics, 77, 63-68.

Muellbauer, J. (1975). Aggregation, income distribution, and consumer demand.
Review of Economic Studies, 42, 525-543.

Muellbauer, J. (1976). Community preferences and the representative consumer.
Econometrica, 44, 979-999.

Murray, M. P. (1990). Changing stylesin fashion: Who, what, why. New Y ork:
Fairchild Publications.

Nelson, J. A. (1989). Individua consumption within the household: A study of
expenditures on clothing. The Journal of Consumer Affairs, 23, 21-43.

Nerlove, M. (1956). Estimates of the elasticities of supply of selected agricultural
commodities. Journal of Farm Economics, 38, 496-5009.

Norum, P. S. (1989). Economic analysis of quarterly household expenditures on
apparel. Home Economics Research Journal, 17, 228-240.

Norton, M. J. T., & Park, J. O. (1986). Household demand, expenditures, and
budgets for clothing. In M.J. Sporakowski, R.P. Lovingood, J.A. Driskell, & B.E.
Densmore (Ed.), College of Human Resources. Research Conference Proceedings Fall
1986, (pp. 71-90). Blacksburg, VA: Virginia Agricultural Experiment Station, Virginia
Polytechnic Institute and State University.

O'Hare, W. (1987, March). Blacks and Whites: One market or two? American
Demographics, 9(3), 44-48.

Organization for Economic Cooperation and Development. (1983). Textile and
clothing industries: Structural problems and policiesin OECD countries. Paris. Author.

Ott, R. L. (1993). Anintroduction to statistical methods and data analysis (4™
ed.). Belmont, CA: Duxbury Press.

Phlips, L. (1983). Applied consumption analysis. Amsterdam: North-Holland.

113



Polenberg, R. (1972). War and society. Westport, CT: Greenwood Press.

Pollak, R. A. (1970). Habit formation and dynamic demand functions. Journal of Political

Economy, 78, 745-763.

Pollak, R. A., & Wales, T. J. (1992). Demand system specification and
estimation. New Y ork: Oxford University Press.

Rao, C. R. (1973). Linear statistical inference and its applications. New Y ork:
John Wiley and Sons.

Raushenbush, W. (1942). How to dressin wartime. U.S.A: Coward-McCann.

Ray, R. (1984). A dynamic generaization of the amost ideal demand system.
Economics L etters, 14, 235-239.

Robertson, T. S., Darymple, D. J.,, & Yoshino, M. Y. (1969). Culturad
compatibility in new product adoption. In P. R. McDonald (Ed.), Marketing involvement
in society and the economy, (pp. 70-75). Chicago: American Marketing Association.

Rossi, W. (1994, August). Go find them! Lost customers can be tracked with
demographic and psychographic tools. Footwear News, 50(34), 27.

Rubin, R. M., Riney, B. J., & Malina, D. J. (1990). Expenditure pattern
differentials between one-earner and dual-earner households; 1972-1973 and 1984.
Journa of Consumer Research, 17, 43-52.

Schaninger, C. M., & Allen, C. T. (1981). Wife soccupational status as a
consumer behavior construct. Journa of Consumer Research, 8, 189-196.

Sexauer, B. (1977a). A monthly analysis of consumer demand in the United
States. Quarterly Review of Economics and Business, 17, 27-41.

Sexauer, B. (1977b). Therole of habits and stocks in consumer expenditures.
Quarterly Journal of Economics, 91, 127-142.

Stone, R., & Rowe, D. A. (1960). The durability of consumers durable goods.
Econometrica, 28, 407-416.

Stone, R. (1954). Linear expenditure systems and demand analysis. An
application to the pattern of British demand. The Economic Journal, 64, 511-527.

Swartz, J. (1963). Men's clothing and the Negro. Phylon,24, 230.

114



Taeuber, C. (1992). Sixty-five plusin America. Current population reports.
Bureau of the Census, Series P23-178. Washington, DC: U.S. Government Printing
Office.

U.S. Bureau of the Census. (1975). Historical statistics of the United States.
Coalonia timesto 1970, Bicentennia Edition, Part 1. Washington, DC: U.S. Government
Printing Office.

U.S. Bureau of the Census. (1982). Preliminary estimates of the population of the
U.S.A. by age, sex and race: 1970 to 1981. Current population reports, Series P25-917.
Washington, DC: U.S. Government Printing Office.

U.S. Bureau of the Census. (1988a). United States population estimates by age,
sex and race: 1970 to 1987. Current population reports, Series P25-1023. Washington,
DC: U.S. Government Printing Office.

U.S. Bureau of the Census. (1988b). United States population estimates by age,
sex and race: 1980 to 1987. Current population reports, Series P25-1022. Washington,
DC: U.S. Government Printing Office.

U.S. Bureau of the Census. (1992). Statistical abstract of the United States
(112"). Washington, DC: U.S. Government Printing Office.

U.S. Bureau of the Census. (1995). Statistical abstract of the United States
(115™). Washington, DC: U.S. Government Printing Office.

U.S. Bureau of the Census. (1996). Statistical abstract of the United States
(116™). Washington, DC: U.S. Government Printing Office.

U.S. Bureau of the Census, Statistical abstract of the United States, Various
issues. Washington, DC: U.S. Government Printing Office.

U.S. Department of Commerce, Bureau of Economic Analysis. (1992). The
national income and product accounts of the United States: 1959-1988. Washington, DC:
U.S. Government Printing Office.

U.S. Department of Commerce, Bureau of Economic Analysis. (1993). The
national income and product accounts of the United States: 1929-1958. Washington, DC:
U.S. Government Printing Office.

U.S. Department of Commerce, Bureau of Economic Analysis. (1995). The
national income and product accounts of the United States. 1985-1992, 1993-1994.
Washington, DC: U.S. Government Printing Office.

115



U.S. Department of Labor, Bureau of Labor Statistics. (1989). Handbook of
labor statistics, Bulletin 2340. Washington, DC: U.S. Government Printing Office.

Vatter, H. G. (1985). The U.S. economy in World War 11. New Y ork: Columbia
University Press.

Wagner, J., & Soberon-Ferrer, H. (1990). The effect of ethnicity on selected
household expenditures. The Social Science Journal, 27, 181-198.

Wang, H., Abdd-Ghany, M., & Sharpe, D. L. (1993). Consumer expenditure
pattern differentials between working-wife and non-working wife families. In T. Mauldin
(Ed.), Proceedings of American Council on Consumer Interests, (pp. 50-56).

Winakor, G. (1962). Consumer expenditures for clothing in the United States,
1929-1958. Journal of Home Economics, 54, 115-118.

Winakor, G. (1966). New bases suggested for clothing budget standard. Journal
of Home Economics, 58, 283-285.

Winakor, G. (1969). The process of clothing consumption, Journal of Home
Economics, 61, 629-634.

Winakor, G. (1979). Demand for clothing. Unpublished manuscript, lowa State
University, Ames.

Winakor, G. (1989). The decline in expenditures for clothing relative to total
consumer spending, 1929-1986. Home Economics Research Journal, 17, 195-215.

Winakor, G., MacDonad, N. M., Kunz, G. I., & Saladino, K. B. (1971).
Clothing budgets. Journal of Home Economics, 63, 354-362.

Yankelovitch, D. (1973, August). A new look at the Black consumer. Sales
Management, 111, 13.

Zhang, Z., & Norton, M. J. T. (1995). Family members expenditures for clothing
categories. Family and Consumer Sciences Research Journal, 23, 311-336.

116



