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Sork Area: General Ecomomic Education in Marketing

Problem: Few Virginia people have bhad formsl tralaing in ecomomics. Few Virgilala youths have an
opportunity to become familiar with the ilatricacles and lnner workiags of our market system prior to
their first job seexing.

As a result, they lack knowledge about ecomomics and our marketing system as they affect every-
say livimg.

Objectives: A. Vor Virglola pecple to obtain & greater understanding of and ability to apply ecomomic
priociples im their daily liviag.
B. VYor Virgianis people to obtaln s greater understanding of the workings, fuactions amd
bencfits derived through our agricultural marketing system.

Auclence: All Virgiaia people

Subject Matter: A. Ecomomic primciples as they apply to everyday liviag.
B. The functions, operation and istricacies of our agricultural marketing systes and
the benefits to the people of Virgiaia.
Methods: A. Weekly news relesses issued to mass media ocutlets im Virgiala.
. WVeekly radio tapes issued through the Agricultural Extension Service tape service.
C. 4&-E Yown and Country Business Clubs ia selected Virglals counties.
o

Bome Demoustration Club lessons, either ageat or leader tralaing, on some aspect of
economics io &t least two Virgimia counties.
E. Retaller-supp ! . er-producer coanferences, in cooperationm with Virginia Retail Council

A. Nusber of papers carryiog sews releases.
B. Number of radio statioms carryiag the tape series.
C Earolleent, attemdance, and completion of 4-F project.

In addition, & formal evaluation of the exteat of learning will be conducted ia cooperation

with the 4~FE Department.




Work Area: Management of Marketiang Firws

Problem: Lack of training ia firm management prianciples.

Objective: To assist managers of Virginis werketing firms ia raisiang their level of firm managessat to
4 stage comparabtle with that of managers ia competing areas.

Audience: Officials of Virginia marketing floms.

Swl Matter Principles of firm managesent such as planning, organizing, directing, coordimating,

and comtroll

Evaluation:
and susber of

ing.

Methods of amalyzing individual firm operations.

Procedures for adoption of laproved msanagement techalques.

Participate ia firs sanagesent workshops with persommel of the Department of Agricultural
Ecomomics .

Demonstrat ion of how & firm masag tean op + im cooperatiom with a cooperative
grocery warehouse,
Long-range planaing demounstration for retall grocery stores ilavolviamg store locatiom,

sales planning, and facilities plamaiug, in cooperatiom with a cooperstive grocery ware-
bouse .

Evaluation will be in terms of whether fiowms adopt the firm managesent principles demonstrated
times they are utilised.



Work Area: Utilizatioan

Problem: Lack of knuwledge by producers and markscters of Virginia agricultural produccs of the whats,
whens, bhows, and whys of consumer behavior.

Objective: For producers and marketers of agricultural products to better analyze consnmption patteras
and consumer behavior and relate the findings to specific agricultural commodities and industries that
they may more efficiently plan their operations.

Subject Matter: Results of comsumer preference, acceptance, wotivation, and bebavior research.

Articles in trade organs anc sass media.

Case studies coucerning consumer bebavior toward specific procucts or marketing practices.
la-store d rations of r behavior, preference, and scceptance.

Assisting producer and marketing groups im the procurement and ssalyzation of ilaformation
on consumer attitudes about specific agricultural products an. marketing practices.

Acceptance and adoption by the trade of the results of case studies and la-store demoastrations.




Work Area: Price Analysis

froblem: Virginia consumsers lack timely and avequate information regarding price variations, supply-
demand relatiowsshipe, price forsulation, and competitive forces im the pricimg of agricultural products.
They also lack the skill im the laterpretation and applicstion of such information as they already possess
to present buying decisions.

Objective: For Virgiuia people to obtain a better knowledge and undierstamding of our price making system
and to obtain the skills in msking isproved interpretations and utilizatiom of this knowledge .

Audience: All Virgiania people

Subject Matter:

A. Supply-demand relationships
B. Price making factors
c.

Outlook iaformatiom

Methods: A. Mass media veleases
B. Howe Demonstration Clubs
C. Talks to groups
P. Exteasion publications

Evaluation: A. MNumber of mewspapers carrying news releases
B. Nuasber of radio statioms carrying tapes










PROJECT 1V

MARKETING AND UTILIZATION

Phase General Economic Education and Marketing

OBJECTIVES

Program Obj \ For people to acquire a knowledge and understandi

marke pri economy and skill in f{ts application to every-day
Teaching Objective For people to acquire a better understanding
ir market « to acquire greater skill |
principies ¢t their individual situations.
SUMMARY OF PROGRESS
Qut | Extension personnel have uses for economic situation and out
look. They incorporate the materia n thelr plans for programs and teaching
materials. The January mference for Extension administrative, supervisory,
and specialist staff, both men and women, was devoted to outlook for the
general economy, the national and state farm economy, farm policy, fa
management, international trade and th Common Market, employment, home
onomics, and the detalls of outlook for several important wmmodities (1
This year a panel was also provided to discuss adjustment
Extension work arising from adjustments in agriculture. Adjustm
included the Role of V.P.1 in Virginia's Agriculture; Extension work
RAD; Population Trends; Farm Management, Marketing, and Home Economics,.
Following the general staff meeting, the AMA specialists conducted
saminars with staff members of tt several production departments where
ad justments wer ) jered detaill. The nference
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s was distributed t *llers and buyers through the county extension

The Marketi ‘ assisted Virginia Department of Agr
nne and V n attle industry leaders in revising and
ng the standards used for feeder calf and feeder cattle grades.
The Specialist assisted i(n training State Department of Agriculture
graders at two training sessions held in 1963, Information on the per-
various grades of feeder cattls and the comp tive per
graders was analyzed, The acceptance by
ised was discussed and changes made
where there appeared to be a real

AMA Fruit and < 1 o/ production data were analyzed

the AMA Spe i te relationships between raw produc
ality, canning pra , and tt quality of the canned produc
This work was aimed at increasing the price for good processing
ymatoes, thus encour X N rment in the quality availab
se data were published,

iling was prepared and distri
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lar was better handling t

treatment to prevent decay and rot
narketing was explained by personal visits
tension publications, and mass media
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D, U, Livermore

Served as chalrman wmittee on arrengements for t

Departmental Visiting Scholar Program,

Attended the National Outlook Conference
Based o r r ) r vious years, with the aid
a bulletin entitled

Peanut~Cashew Demand Re

review and criticism of his

"Impacts of As Fixity on
Aggregate P A A Response.” About 50 coples weres
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