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Abst r act

Many aspects of the Nazis’ methods of persuasion, especially the
rhetoric and psychol ogy of printed propaganda and the speeches of Adolf
Hitler and Joseph CGoebbel s have been the subjects of intensive study.
Qddly, the subject of technol ogy applied as an instrunent or suppl enment
to propaganda, or the rhetorical contributions of technol ogica
devices, has very little representation in Nazi studies, despite the
significance it played in their rise to power.

This thesis attenpts to fill that gap. Specifically, | will be
treating lights and lighting, sound and rnusic, the Nuremberg Party
Rallies, radio, and cinema froma rhetorical perspective. The
rhetorical framework | have constructed to analyze these el enents
relies on a synthesis of Richard Weaver’'s Tyranni zi ng | mage and Kenneth
Burke’'s Term nistic Screen concepts. Burke provides an inportant
connection to visual rhetoric while Waver provides links to culture,
myt h, and history.

The ultimte goal of this thesis is to show how the rhetorica
t heori es of Kenneth Burke and Ri chard Weaver can be used to explain the
Nazi s’ persuasion tactics. Aristotle demanded that rhetors “know al
avai |l abl e means of persuasion,” and obviously, technol ogical devices
have rhetorical value. To prove this, | have relied as nmuch as possible
on primary sources, especially the autobiographies of forner Nazis and
Hitler's Mein Kanpf, but the Hitler biographers (Joachi m Fest, Robert
Waite, and John Tol and) have al so proved their useful ness.

While this thesis is not an exhaustive treatnment of the subject,
it at least sows the field with seeds of thought. | do not address
either the printed propaganda of Nazism or the speeches of Htler or
Goebbels. | examine instead the rhetorical devices and nethods used by

the Nazis to reinforce these types of persuasion
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Preface

“The evil that men do lives after them”™ Such was the case with
Shakespeare’s Julius Caesar, and so it is with Adolf Hitler. Fifty-
three years after his death, his nane still inspires fear, hatred, and
guilt all over the world. His incredible rise to power fromvirtua
obscurity to the mghty seat of the Fuhrer is the story of a man, his
convi ction, and his unconquerable will. But it is also a story with a
bad ending. Half of a century has passed since Adolf Hitler left this
worl d, but the hate and fear he caused remain as fiery enbers in a pile
of ash and debris.

The tinme has conme when we must, with all the powers of our
intellect, come to an understanding of howit all began. As Richard
Tayl or, the author of a book on Soviet and Nazi filmhas so el oquently
put it, “The past does not die. W must contenplate it and know how to
recogni ze the future in it” (10).

During the course of my research for this project, | found that
the | anguage used by npbst mai nstream schol ars when di scussing Hitler is
al nost al ways negative. Wile this is understandable, | feel that these
enotions may cloud the researcher’s nmind, blinding himto the true
threat of Nazism As Sir Neville Henderson, British anbassador to
Germany before the Second World War writes, “ldeological hatreds can be
as dangerous to the peace of mankind as the anbitions of a dictator”
(17).

The Germans were not hate machi nes. They were human bei ngs caught
in the Nazi tenpest. They believed that their nation was falling apart,
that their people were in grave danger, and that Htler and the Nazis
were their only hope for salvation. They were a people wi thout hope;
the Nazis swore that they would rise again. They were a people without

faith; the Nazis provided a scapegoat and restored their confidence.
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They were a people without a | eader; the Nazis gave them a psychopathic
god.

One of the goals for this thesis is to at the subject matter with
objectivity and di spassion. The norality of Nazismis not at question
here. Few know t he hearts of men, but with careful analysis we can hope

to learn their m nd and net hods.
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I ntroduction

I f anyone had cause to fear for his life on August 31, 1946, it
was Al bert Speer, former Mnister of Armaments and War Production under
Adolf Hitler's Third Reich. He was “Hitler’s man,” the designer of
projects that surpassed even Hitler's “mamoth dreans” (Scmidt 44). The
Nur emberg War Tribunal’s charges |evel ed agai nst hi m neant al npst
certain death--nmen far |ess inportant than Al bert Speer had al ready net
their doom Unlike so many other prom nent Nazi |eaders that faced
that vengeful court, however, Speer did not attenpt to deny his guilt
by claimng to be a loyal officer who had just followed orders.
I nstead, he made a daring and seenmi ngly suicidal nove that would save
his life. The forner “Architect of the Reich” was the only top Nazi
| eader that confessed and took full responsibility for his actions
(Speer xv). The court had before themthe man who had kept the war
draggi ng on even when nost of Germany was reduced to rubble, the sane
cunni ng i ndividual an English newspaper clained “was nore inportant to
the German war effort than Hitler hinself” (Speer xvi). He received a
twenty-year sentence; just |ong enough to mss the beginning of the
Space Age.

Speer’s speech is intriguing for many reasons other than the
dire context behind it. He describes aspects of the Third Reich that
only a German who experienced them coul d describe. For the first tine,
the world's attention was directed towards the critical role technol ogy
played in the rise of Nazism He talked of radios and | oudspeakers
that deprived eighty mllion Germans of “independent thought” (Tribuna
405). Hitler was one of the first Gernman politicians to see the
“synbol i c and practical” inportance of canpaigning by plane and radio

(Stokes 124). Speer’'s final address to the Nurenberg War Tribunal is a
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warning to the world about the threat of technol ogy, especially when it
is used to supplenent and intensify verbal persuasion

“Htler's dictatorship differed in one fundanmental point from al
its predecessors in history,” Speer declared to his judges. He defined
the Third Reich as the “first dictatorship in the present period of
nodern techni cal devel oprnent, a dictatorship which made conpl ete use of
all technical neans in a perfect manner for the dom nation of its own
peopl e” (Speer 405). The time has cone to heed Speer’'s warning: “Today
the danger of being terrorized by technocracy threatens every country
in the world . . . The nore technical the world becones, the nore
necessary i s the pronotion of individual freedom and the individual’s
awar eness of hinself as a counterbal ance” (406). Eric Rentschler
wites, “The Third Reich fostered the nmodern era's first full-blown
media culture, strategically instrunmentalizing audi ovisua
fantasyware,” (38). The Nazis, he argues, wasted no tine “introducing
radi os into al nost every househol d, devel opi ng tel evi si on technol ogy,
[and] staging political events as grand photo opportunities”
(Rentschler 38). The fact that the term “psychol ogi cal warfare” was
coined in Germany was no coi nci dence (Wight 66). To understand the
rise of Nazism we should investigate their propaganda nmethods; we nust
understand the role technology played in the rise of Nazism

Many aspects of the Nazis’' nethods of persuasion, especially the
rhetoric and psychol ogy of printed propaganda and the speeches of Adolf
Hitler and Joseph CGoebbel s, have been the subjects of intensive (and
even exhaustive) scholarly and popul ar studies. To nane a few, GCeorge

Mosse (The Nationalization of the Masses), CGeorge Gl bert (The

Psychol ogy of Dictatorship), Serge Chakotin (The Rape of the Masses),

and |l an Kershaw (The Hitler Myth) have published substantial works on

t he subject. What a researcher can expect to find when approaching the



Barton 9

“how’ of the Nazis’ rise to power are countless articles enphasizing
Hitler's skills as an orator, analyses of the tenperanent of the
Germans (usually with an enphasis on their attitudes toward the
Versailles treaty), and conpl ex psychol ogi cal studies delving into
their nental conditioning by the disasters of World War |I. Karl
Bracher was one of the first to recognize that Nazi Germany was the
first dictatorship to take place in a highly-devel oped i ndustria
society (114). Oddly, the subject of technol ogy applied persuasively,
or the rhetorical contributions of technol ogi cal devices, has very
little representation in Nazi studies, despite the significance it

pl ayed in the Nazis’ rise to power. Speer’s warning has renai ned, for
the nost part, unheeded.

Many not abl e schol ars have asked thensel ves how Adolf Hitler, a
man with very little formal education and few connections could rise to
the incredible power and supreme authority of the Fihrer. Historians
li ke Robert Waite and Joachi m Fest have | ooked deeply into Hitler’s
life and mind to find the answer. How did this “painter fromLinz,” as
he once styled hinself, rise fromvirtual anonymty to the greatest
hei ght of fame and infany? lronically, Hitler was indeed a naster
artist, but not of brushes and canvases as we think about them Rather
his brush was his excellent know edge of speech, synbols, and
propaganda, and his canvas was the hearts and mnds of the Gernman
peopl e.

Unl ess one is content to blanme fate, or divine intervention, we
must |l ook to history to find the answer to this question—but not just
its raw facts. In an abstruse paragraph of Mein Kanpf, Hitler argued
that learning history is a search for the nethods and causes of what we
| ater perceive as “historical events” (14). This is precisely what |

intend to do in this thesis, with the help of Kenneth Burke and Richard
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Weaver. The five chapters of this study are not neant to be the

begi nni ng and the end. They are intended to open up a new |line of
research about a rather conplex phenonenon. The first chapter exani nes
the influences upon the Nazis' persuasion nethods: the church, opera,
and mlitary tradition. The second chapter shows those nethods in
action at the height of the Nazis’ power. Specifically, the chapter

di scusses the Nurenberg Party Rallies, German cinema, and radi o. The
next chapter brings us to an exam nation of the German people’s
reactions to those tactics. The testinonies of wonen, Hitler Youth,
comon citizens, and nmenbers of the Nazi Elite will denonstrate just
how wi despread and effective the methods of persuasion were. The fourth
chapter sets up the rhetorical framework. Kenneth Burke's Termnistic
Screen theory and Richard Waver’'s concepts of the Tyranni zing | mge
and Myth will provide a | ens for exam ning the Nazi phenonenon. In the
fifth chapter, we will apply the theories to the data, show ng how they
can be hel pful when discerning the role of technology in the Nazis’
rise to success.

I have two goals to acconplish in this thesis. My ultinmate
purpose is to prove the value of rhetorical theory in understanding
certain historical phenonena. Specifically, |I wish to analyze the
Nazi s’ nonverbal propaganda nethods with the rhetorical theories of
Weaver and Burke. The Terministic Screen is a useful concept for
under st andi ng nonverbal rhetoric, and the Tyrannizing | mage provides a
link to history and nyth. The integration of these two concepts
provi des scholars with an excellent rhetorical structure for
deci phering the Nazis' nethods. In the end, | hope to prove that, by
nature of its synbolic character, the Nazis’ nonverbal rhetoric (with
an enphasis on their technol ogy) was a powerful supplenment to and

magni fier of their other propaganda.
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Chapter One: Influences on the Nazis’' Methods of Persuasion

Per haps one of the best sources to exam ne when considering the
Nazis’ rise to power is Mein Kanpf, the book of their |eader, Adolf
Hitler. This book is widely held as a travesty of literature, a badly
written and poorly organized work. It is alleged to contain 164, 000
errors in German gramrar and syntax (Waite 72). Still, while Hitler’'s
prose is a bit garbled in places and nmany of his netaphors farcical
the book reveals a vivid picture of the Fihrer’s mnd and his plans for
Germany’'s future. In the tradition of an Aristotle or a Machi avel |
Hitler adopts a direct, frank style when discussing his rather bruta
i deas on nob oratory and political persuasion. These revealing passages
concerni ng net hodol ogy are invaluable to scholars studying the Nazis’
propaganda net hods. From Mein Kanpf we can gl ean the three inportant
sources that influenced Htler's conception of persuasion. These are
the Roman Cat holic Church, the opera (specifically that of Richard
Wagner), and the popular German military tradition.
The Roman Cat holic Church

The Roman Cat holic Church was one of the earliest influences on
Hitler. Indeed, it nmay quite possibly be the nost inportant. John
Tol and, a Hitler biographer, tells us that Hitler often draped the
kitchen apron of the nmaid across his shoulders and imtated his abbot,
delivering sermons fromatop a chair (12). Wiite wites that Hitler
dreaned of becom ng an abbot as a boy, but as the Fihrer, raised his
sights and desired to beconme “a political Pope with an apostolic
succession” (29). Ironically, Htler managed to |live out this fantasy,
t hough i nstead of a Pope preaching the sermon of |ove, he becone the
Fuhrer, and preached the sernmon of hate.

In Mein Kanpf, Hitler mentions how his youth gave him “an

excel l ent opportunity of intoxicating [hinself] with the solem
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spl endor of a magnificent church festival” (6). It was not the nmessage
of the sernon that so intrigued him however--1t was the spiritua
at nosphere of the cathedrals that captured his inmagination. He was
especially observant of the effect that “lighted candles, incense and
censers” had on his emptions (Hitler 475). The purpose of these
effects, Hitler wites, is to “weaken [the] force of resistance” in the
audi ence (475). The nystery and wonder invoked by the flickering fires
and snol dering incense allowed the young Hitler to escape into a world
of heroic illusion, the “never-forgotten ancestral home” he refers to
in Mein Kanmpf (13). Later, when he worked with Al bert Speer to design
the settings for the Nurenberg Party rallies, he recaptured this effect
with giant bonfires, torches, and Klieg lights. WlliamL. Shirer, an
i mportant C.B.S. correspondent who was living in Germany during the
Nazi period, recognized this aspect of the Nazis’' persuasion nethods:
I’ m beginning to conprehend some of the reasons for
Hitler’s astoundi ng success. Borrowi ng a chapter fromthe
Roman Church, he is restoring pageantry and col our and
nysticismto the drab lives of twentieth century Gernmans.
(Shirer 18)

In his fascinating nenoirs, Alfons Heck, a nmenber of the Hitler Youth,

writes that “no one who ever attended a Nurenberg Rei chsparteitag

[Party Rally] can forget the simlarity to religious mass fervor it
exuded” (25). Obviously, Hitler and the Nazis had successfully
integrated the nystic elenments of the Roman Catholic Church into their
per suasi on strategy.

Al t hough Hitler may have held high respect for the Church's
met hods of persuasion, he had very little appreciation for the truly
personal, spiritual nature of Christianity. He reveals his sentinents
in a nunber of places in Mein Kanpf. He clearly states his opinion of
Judai sm “The Msaic religion is nothing other than a doctrine for the

preservation of the Jew sh race” (150). As far as Christianity is
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concerned, however, we nust ook a little deeper. In the chapter of
Mein Kanpf entitled “Religious Conditions,” Hitler wites that “for the
political man, the value of a religion nust be estimated . . . by the
virtue of a visibly better substitute” (267). If this substitute

”

“appears to be lacking,” then only a fool would attenpt to “denvolish
it” (Hitler 267). One wonders if Hitler considered National Socialism
to be a visibly better substitute. In the sane chapter, Hitler wites
that “we cannot sharply enough attack those wetched crooks who woul d
like to make religion an inplenent to performpolitical or rather
busi ness services for theni (268). Speer gives sone interesting
guotations fromHitler on the subject in his nenoirs. “It’s been our
m sfortune to have the wong religion. Wiy didn’t we have the religion
of the Japanese, who regard sacrifice for the Fatherland as the hi ghest
good?” (cited in Speer, 96). Speer explains that while he ordered
Goering and Goebbels to remain active nmenbers of the Catholic Church
Htler hinmself had no “real attachnment to it” (96). August Kubizek, a
teenage friend of Hitler, wites that while Hitler showed no contenpt
for the Church, he never attended (80). Kubizek thinks that Hitler was
only active in the church during his youth: “As long as the little
Adol f remmi ned close to his nother, he was conpletely influenced by her
devout behavior and receptive to all the grandeur and beauty of the
church” (80). Sir Neville Henderson wites that “Hitler in his speeches
constantly referred to the Almghty . . . [Hitler] was pro-Htler and
anti-Christian” (69). Whatever Hitler’s later religious convictions, we
can rest assured that he had been exposed | ong enough to the Church to
appreciate its persuasive aspects.
Cer man Qper a

The second influence critical to the Nazis' persuasion strategy

was the operas of Richard Wagner. As Joachi m Fest points out, many have
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percei ved the “showy, colorful ritual of the Catholic Church” in the
Nat i onal i st Soci alist spectacles. According to Fest, however, the
heritage of Richard Wagner is equally evident (22). Hitler reveled in
Wagner’'s mmj estic operas—the “charged enptionality of this nmusic seens
to have served himas a neans of self-hypnosis” (Fest 22). Another

hi storian, Robert G L. Wiaite, wites that when Hitler visited an opera
house, he “no longer felt lonely and outl awed and m sjudged by society.
He was intoxicated and bewi tched. He was transported into the blissfu
regions of German antiquity” (64). Kubizek calls Wagner’'s operas “the

i deal world which was the lofty goal of all [Hitler’ s] endeavors”

(192). Kubizek, who regularly attended operas with the young Hitler
describes Hitler as followi ng all opera perfornmances with “glistening
eyes” (7). “Nothing could conpete with the great nystical world,”

Kubi zek wites, “that the Master [Wagner] conjured up for us” (187). In
Mein Kanpf, Hitler clains to have seen Wagner’s Lohengrin for the first
tinme at age twelve (16). “My yout hful enthusiasmfor the master of
Bayreuth [Wagner] knew no bounds,” he wites (17).

Just as it was not the content of the sernons that interested
Hitler in the church, it was not the nusic that kept himenthralled
with the opera house. After watching a Wagner opera, Hitler would speak
excl usively on questions of stage technique or the character of
production; the nusic nmeant little nore to himthan “an extrenely
ef fective acoustic means to heighten theatrical effects” (Fest 520).
Kubi zek, an eager nusic student, confessed that his know edge of nusic
was far superior to Hitler’'s; on the other hand, Kubizek enphatically
agreed with Hitler’'s comments on casting or stage techni que (Kubizek
7).

While Hitler was enjoyi ng these operas, he was thinking of ways

to capture their magic and adapt it to his own purposes. What he
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| earned from Wagner becones very evident in the Nuremberg Party
Ral li es, where the “splendiferous theatrical liturgy was carried to its
ultimate point” (Fest 512). Indeed, Hitler clainms to have |l earned the
advant age of giving speeches at night to his experiences at the
theater: “Aman . . . will be able to establish at once that the
i npressi on made by the performance at three in the afternoon is not as
great as that made in the evening.” (Htler 474). “At night,” Hitler
writes, nen “succunb nore easily to the dom nating force of a single
will” (475). It is of critical inportance here to realize that Richard
Wagner was the first conposer ever to darken the audi ence area during
opera performances, beginning in 1876 (“Stage Lighting”). O course,
Hitl er had experienced first hand the psychol ogi cal inpact of darkness
and would take it into consideration when he schedul ed his speeches.
Mlitarism
The third influence Hitler was subjected to in his youth and

early adul thood was the strong German and Austrian military tradition.
Goose-stepping soldiers in full mlitary regalia were no uncommon or
unpopul ar sight during Kaiser WlhemIll’'s rule (Waite 292). Dressed in
t heir gaudy uniforms, nedals, and ribbons, forner officers of the war
were cheered by the popul ace when they appeared for royal funerals or
political denonstrations. \Wen the Wei mar Republic renoved the gl anour
of militarismfromthe governnment, it |ost the respect and confi dence
of nbst Germans. The spirit of military heroisminpressed Hitler so
much that in Mein Kanpf he |laments the fact that he was not born a
hundred years earlier, when “a man was still worth sonething, quite
apart from business” (67). Speaking on the frequent mlitary parades he
saw in Vienna, Hitler wites, “the insignia of forner inperial glory .

still seemto cast a magic spell” (13). In 1933, Hitler said that

the Third Reich would not have been possible without the aid of the
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army and its popular traditions (Wiite 292). Austria had the sane
enthusiasmfor mlitarism its arnmy was “the chief supporter and
mai nt ai ner of the nonarchy” (Jaszi 141). Certainly, Hitler received a
full dose of military influence during nost of his Iife. The ideas he
borrowed fromthe mlitary, such as uniforns, standards, flags,
par ades, decorations, and rank, all had very inportant parts to play in
Nazi cerenonies of all kinds.

Waite vividly describes the influence the inperial army exerted
on German society. “Mlitary standards were reflected [even] in
institutions that would seemleast likely to cultivate soldierly

val ues,” Waite wites, listing the university and hone parlors as
exanples. The mlitary’'s standards and val ues, Wiite argues, were
carried over into civilian social etiquette, inperial hierarchy, rank
and status (293). The mlitary has been called the “cenent” that bound
toget her German society; the great inmportance the society placed on
mlitary excellence is hard to underestimte (Waite 294). Shirer cones
to a very interesting conclusion in his Nurenmberg journal
Al'l those Anmericans and English who thought that Gernman
mlitarismwas nerely a product of the Hohenzoll erns—from
Frederick the Great to Kaiser WlhelmI|—ade a mistake. It
is rather something ingrained in all Germans. (22)
The fact that Hitler volunteered to serve Germany during the first
world war, and receiving the Iron Cross for his efforts, is no small
i ndi cation of his own enthusiasmfor mlitarism But the question is
not resolved here.
Al though Hitler gives the inpression in Mein Kanpf that he al ways
appreci ated the arny, Kubizek gives another story. “Wien | knew
Hitler,” Kubizek wites, “he was utterly adverse to anything to do with

war or soldiers” (77). According to Kubizek, Hitler was extrenely

jealous and bitter towards the young officers who always flirted with
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Stefanie, an early love interest (77). In many conversations with
Kubi zek, Hitler |aunched into vicious tirades against conscription.

Of course, we can assign this anti-mlitarismto a nunber of
factors. First, at the tinme Hitler was living in Austria, it was under
the rule of the Hapsburg monarchy. Hitler had little |love for this
regi me, and al ways considered hinself a German rather than an Austrian
When the First World War erupted, Hitler nmade a special effort to enter
a Bavarian regi ment despite his Austrian citizenship (Fest 64). Perhaps
Hitler nerely resented these sol diers because they were Austrian and
supported the nonarchy. The fact that the Austrian army was nade up of
many nationalities, many of whom were Slavic, could also have hel ped
shape Hitler’s opinion. Oscar Jaszi wites that the Austrian officers
were filled with “an exclusive Habsburg patriotisnf and were encouraged
to foster a spirit of “apolitical nationalisnm in the troops (144).
There was al so sone serious controversy within the army over which
| anguage it should adopt (Jaszi 144). Undoubtedly, Hitler would have
had little love for this state of affairs. Regardless of his feelings
at the tine, however, Hitler’'s attitude towards nilitarism had changed
fromone extrene to the other after the First World War
Concl usi on

The Church, opera, and military tradition were all necessary
conponents in the formng of Hitler’ s persuasion strategies.
Significantly, the contribution of all three of these el enents was
required to produce a truly satisfactory rally; excluding one of them
fromthe trinity could quite possibly have disrupted the overal
sensation of a Hitler speech. For exanple, if Htler had based the
nature of his rallies solely on the gloomhe took fromthe theater, he
m ght well have sent his audience into slunber (the soporific effect of

operas on disinterested people has been the subject of countless
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j okes). Instead, he brought over the nystery and awe of the church with
the enforced participation and rigor of a mlitary ritual. To counter
the dull routine of a precise mlitary march, he suggested sonething
deeper and nore spiritual with fires and |ighting effects inspired by
the Church. To add punch to the mythic solemity of the Church aspects,
he inplenmented i npressive and often bew tching theatrics. One could say
with some truth that for his purpose, Hitler took the best aspects of
all three of these conmponents and conbined themto create a
tremendously successful nmethod of persuasion. This trinity of staging

served Hitler and the Nazis extrenmely well in their rise to power.
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Chapter Two: Technol ogy and Nazi Persuasion Tactics
Qovi ously, the persuasive conponents of the Church, opera, and
mlitary have existed for quite sone tine. How were Hitler and the
Nazis able to nerge and use them so successfully? The answer night be
| ocated in the econom ¢ context. The Nazis had one inportant advantage
over the Russian and the Italian dictatorships: advanced technol ogy.
The Nazis realized the potential of their technology early on, and were
quick to seize its propaganda value. In an early governnment directive
in 1933, Hitler sumuarized his plans for the future regarding
propaganda and technol ogy:
In relation to the political decontam nation of our public
life, the governnment will enbark upon a systematic canpaign
to restore the nation’s noral and material health. The
whol e educational system theater, film literature, the
press, and broadcasting—all these will be used to this end.
They will be harnessed to help preserve the eternal val ues
which are part of the integral nature of our people. (Welch
40).
Goebbel s was particul arly enthusiastic about the potential of
radio to transmt the Nazi message to the German public. H's nmass-
produced, inexpensive radio set that could only tune to certain

i

frequencies, the “People’s Set,” was delivering Nazi propaganda to over
nine mllion |isteners by 1938 (Bergneier 8). Wth a program of
propagandi stic tal ks, classical nusic, and carefully edited news
summari es, the radi o becanme a val uabl e weapon in the Nazis' propaganda
arsenal . Because of its Blitzkrieg-like potential to quickly effect a

| arge area, Goebbels coined it the “m nd-bonmber” (Bergneier 3). The
cinema was |ikewise a crucial part of Nazi propaganda. David Welch
writes that the Nazi |eaders considered filmthe “nost highly esteened”
means of exerting control over the mass’s opinion (1). In Min Kanpf,

Hitler discusses the propagandi stic advantage of pictures to texts:

“The picture brings themin a nuch briefer tine, | nmight alnost say at
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one stroke, the enlightennent which they obtain fromwitten matter
only after arduous reading” (470). Hitler considered pictoria
representations nmuch nore effective than textual -based propaganda. In
Mei n Kanpf he conpares the two: “The picture in all its forns up to the
filmhas greater possibilities [than witten propaganda]” (470). Film
opened up new visual and aural possibilities for propaganda.

The Nazis had many ways of getting their filns to the masses.
Laws were passed to force German schools to show Nazi educational filns

(Wel ch 25), and the RWP (Rei chsnmi ni sterium fur Vol ksaufkl arung und

Propaganda) established a network of 1500 nobile filmunits to expose
rural populations to their cinema (Welch 28). The popularity of these
rural shows was so great they “offset the influence of the church” in
nost areas (Welch 27).

The fact that Hitler and the Nazis were quick to inplenent these
gifts of science may well have been the key to their success. Hitler
and Goebbel s thought that the ideol ogical exanple set by nmen like Field
Mar shal Hi ndenburg, who said that “A decent soldier should fight with
only a weapon in his hand,” was hopel essly obsol ete and i neffective
(Bergnmeier 1). If the Nazis were to successfully cross the Gernmans’
rivers of resistance, they must know and use all avail abl e neans of
per suasi on—and that included the exciting new bridges built by
t echnol ogy.

To describe Hitler's goals for setting the stage for a speech, we
must return to the Nazis’ trinity of persuasion. Inspired by the
i npressive theatrics of R chard Wagner’s operas, he strove for
dar kness, mnystery, and heroic imagery, distinctly preferring to give
hi s speeches at night (Fest 513). Touched by the solem illum nation of
the great Roman Catholic Cathedrals, he wanted fascinating and eerie

lighting effects; his stage designers used searchlights, flickering
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torches, fireworks and even colored |light shows to arrest the
audi ence’ s attention and influence their nood. Influenced by the ponp
and ritual of mlitary cerenpnies, Hitler wanted precise order and the
bri ght synbols of soldiery to bolster up his verbal thenmes of
sacrifice, heroism and obedi ence. The thenmes of Nazi cerenpni es—
solemity, devotion, obedience, mystery, destiny, and strength were al
borrowed fromthe Church, the opera, and the mlitary. It was a system
that soon proved its effectiveness.

But exactly what role did propaganda play in the Third Reich?
Many schol ars are surprised to | earn of the great differences between
Adol f Hitler’s and Joseph Goebbels’ theories of propaganda. On many
poi nts, these two propaganda gurus shared the sane convictions.

“Propaganda has only one object—to conquer the masses,” Goebbels wote
in his Diaries, “Every neans that furthers this aimis good; every
means that hinders it is bad” (13). This seens quite in line with
Hitler’s understandi ng of propaganda; he too believed that propaganda
nmust be addressed “al ways and exclusively to the masses” (Hitler 78).
Still, Hitler's understandi ng of “nasses” was quite different
from Goebbels’. Hitler characterized the people as fickle followers of
their enotions. When he wites about the psyche of the great masses in
Mei n Kanpf, he conpares themto a “wonman, whose psychic state is
deternmi ned | ess by grounds of abstract reason than by an indefinable
enotional longing for a force which will conplenent her nature” (42).
In other words, what the “people” needed was a sinple, direct |ine of

propaganda that required heavy repetition and virtually no abstract

r easoni ng.

“ ”

Hitler also insisted on a clear separation of “art” from
propaganda, seeing no possible correlation between the two (Tayl or

163). Posters, for exanple, were useful only as a nmeans of attracting
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peopl e to an exhibition, never as “a substitute for the art on display”
(Hitler 179). “It makes ne sick when | see political propaganda hiding

under the guise of art,” he told Tony Van Eyck in a 1933 interview
(Welch 44). Unlike Htler, Goebbels felt that propaganda shoul d
infiltrate every aspect of culture, especially art. “The nonent a
person is conscious of propaganda,” Goebbels wote, “[it] becones

i neffective” (Welch 48). Goebbels felt, for exanple, that propaganda
was nore powerful if it remained in the background of a very human
setting (Welch 48). Films that conforned to Hitler’'s specifications,

and very blatantly delivered their political nessage |ike Triunph of

the WII, SA-Mann Brand, Hitlerjunge Quex, and Hans Westmar, were, in

Goebbel s’ opinion, less effective than a filmlike Jud Suss, an anti -
Semitic filmwhich offered sone entertai nnent value as a drama. Tayl or

writes that Goebbels disliked Triunmph of the WII| because he feared it

could cause a “hostile audience reaction” (163). “We Nationa
Socialists do not place any particul ar val ue on our SA marching the
stage or screen,” Goebbels said in a 1933 speech, “their domain is the

street” (cited in Taylor 163). Even though Triunph of the WIIl won the

Grand Prix at the Exposition Internationale des Arts et des Techni ques

in Paris, and he hinself awarded it a prestigious German fil m award,
Goebbels still felt that propaganda films should not blatantly glorify
the Party itself (Barsam 26). Goebbels saw the propaganda film
achieving its ends via association and synbolism leaving it to the
audi ence to determne the noral of the story. Goebbels reasoned that

t he message of propaganda should remain in the background, “becom ng
apparent through human bei ngs” (Welch 44). To put it sinply, he wanted
Nazi films to show but not tell their propagandistic purpose. Goebbels
al so found the “rel axati on and entertai nment” el enent of popular radio

music an irresistible avenue for propaganda (Bergneier 141). Why shoul d
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propaganda be direct, when it could be made into a popul ar and
desirable format for the people? Hitler’'s cut and dry notion of
propaganda cl ashed strongly with Goebbels’ plans to diffuse the nessage
of Nazi propaganda into artistic (and intellectual) channels. Goebbels
felt that propaganda should function sonething Iike the nythical hydra,
striking out at nultiple targets, some of which were traditionally
consi dered outside the real mof politics.

The Nazis took propaganda very seriously. In 1934, the Mnistry
of Propaganda was al |l owed a £2, 000, 000 budget, which rose to £4, 000, 000
i n subsequent years (Chakotin 183). This |large sum of noney allowed the
Nazis to develop a very wi despread and conpl ex propaganda network

Identifying and di scussing their various nmeans of persuasion
requires a careful plan and organi zation. To this purpose, | have
divided this chapter into six sections. In the first three, | wll
di scuss lighting, sound (and radio), and the various mlitary elenments
the Nazis used to enhance their speeches. The fourth section will cover
film In the last section, | will describe the Nurenberg Party Rallies,
a particularly potent exanple of the power of Nazi propaganda nethods
in action.
Li ghts and Lighting

According to historian George Msse, lights “exerted a clear
i nfluence on the presentation of many Nazi cerenonies” (3). From

”

bonfires to the great “Cathedral of Ice” searchlight effect, presented
at the 1938 Party Rally, Hitler and the Nazis realized the great
potential that lighting effects could have on enotion and nade rapid
strides to inplenent themin their political canpaigns. The Nazis were
ent husi astic masters of pyrotechnics, and often staged inpressive

fireworks shows after significant canpai gn speeches to gratify the

public’'s appetite for such displays. While electioneering in
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“Thal burg”, the Nazis put on the |argest fireworks show the town had
ever seen (Allen 150). (Thalburg is a pseudonymfor a small German town
that the historian Wlliam Al len studied intensively after the war).
Perhaps the oldest lighting “effect” is fire. The flicker of
fl ames has fascinated mankind since his birth, and the Nazis used it
quite liberally to generate the appropriate enotion. “Torches, pyres,
and flam ng wheels were continually being kindled,” Fest wites (513).
Al fons Heck, a menber of the Hitler Youth, wites in his nenories that

he was greatly touched by the “flanes of a huge bonfire” lit on the
center of his division’ s assenbly center (25). The fire, Heck wites,
“lent an air of nysticismremn niscent of ancient Teutonic festivals”
(25). Heck’s nythic association with the Teutons is an inportant one;
wWill return to this point later in Chapter Five of this thesis. In his
menoirs, Neville Henderson, a British anmbassador who visited an SS canp
at Nurenberg, describes the experience very vividly:

The canp in the darkness, dimy |lit by flares, with the

bl ack uniformin the silent background and the skull and

crossbones on the druns and trunpets |lent the scene a

sini ster and nenaci ng i npression. (55)

The Nazis al so mani pul ated the color of lights to achieve and

enhance their political synmbolism JoachimFest nentions a col ored
i ght show the Nazis held for Miussolini. The green, white, and red
beanms of the Italian national colors danced and collided with the
bl ack, white, and red beans of Germany’'s (503). Apparently, this was a
rat her expensive and extensive project. “The pavenents have been torn

up the length of Unter den Linden,” the London Tines of the day

reported, “and special cables laid for the electric lighting effects in
the planned schene of the dictators” (Septenber 4, 1937). The fact that
the Nazis were willing to pay such high costs for this kind of display

shows how critical it was to their propaganda strategy.
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Fl oodl i ghts and searchlights also had their place in many Nazi
cerenonies. One of the nost fanous |lighting effects in history, the
“Cathedral of Ice,” which utilized 150 anti-aircraft searchlights to
create a mpjestic done of |ight during the 1938 Nurenberg Party Rally,
was perhaps the pinnacle of the Nazis’' |ighting extravaganzas. | will
di scuss the “Cathedral” in greater detail in the Nurenberg Party Rally
section, but mention of it nowillustrates the great inportance Nazis
pl aced on lighting effects.

Musi c, Sound Effects, and Radio

Musi ¢ and sound effects also had their place at Nazi festivals
and cerenonies. Certainly Hitler was interested in opera—al nost every
Hitl er biographer nentions how often he visited the opera to pay homage
to Richard Wagner. Fest comments that “nusic neant little nore to
[Hitler] than an extrenely effective acoustic neans to hei ghten
theatrical effects” (520). Wiite dedicates a |large section in Hitler

The Psychopathic God to conparing the beliefs and personalities of

Wagner and Hitler. Hitler devoted a great deal of tinme to studying
Wagner's prose, a great deal of which was nationalistic and anti -
Semitic (Waite 103).

VWhat ever the reasons Hitler |oved Wagner, no one can deny that he
was fascinated by his stage techni ques and adapted nmany of themto
enhance his speeches. In an interesting discussion of the 1938
Nurenmberg Party Rally, Serge Chakotin describes the persuasive use of
sound during an indoor speech. On a “foundati on of Wagnerian nusic,”
listeners heard runmbling, slow drumrolls, heavy footfalls, and the
rattl e and swi sh of armed masses on the nmarch (88). The Nazis
recogni zed the potential to use aural backdrops to pronote various
themes. In this case, Chakotin argues that the nessage was “Germany is

on the road to war” (88).
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The Nazis realized the utility of song early on, and created
patriotic songs for alnost every occasion. “No political organization
in the history of the world sang as nuch as the Hitler Youth,” Heck

wrote in his autobiography, going on to say that such songs were “a
tool to bind us together in the common cause of Germany” (103). The
Nazis were well aware of the hypnotic nature of group singing. They

wrot e songs and made sure they were frequently sung. Hitler even had

his own thene nusic: The Badenweil er March (Shirer 18). This nmarch was

pl ayed whenever Hitler nade his great entrances. Oher inportant pieces

were the Horst Wesl Song, dedicated to the first Nazi martyr, and

Deut schl and Uber Alles, the German national anthem

The first event of every Party Rally was a performance of

Wagner’'s Di e Meistersinger (Speer 60). A rather amnusing incident Speer

di scusses in his memoirs is Hitler's efforts to foster an appreciation
for WAgner’s operas by reserving seats and sending out invitations to
the other |eaders of the Party. Alas, this was not to be. In 1933, when
Hitler entered an al nost enpty Nurenberg Opera House, Speer wites that
he “reacted with intense vexation,” and sent out patrols to round up
the m ssing functionaries (60). In the followi ng year, Htler nade a
special order to the party chiefs to attend the performance. The
audi ence’ s obvi ous boredom sparse appl ause, and general indifference
did little to satisfy Hitler (Speer 61). In the follow ng years, the
tickets were sold out to the public for hard cash, providing a nore
supportive and enthusiastic audi ence (Speer 61). This incident shows
t he weakness of the opera conponent of the Nazis' persuasion method.
What ever sensations Wagner’s operas aroused in Hitler, the party
functionaries were unaffected.

Anot her aspect of technology the Nazis inplenented into their

propaganda canpai gns was the | oudspeaker. O course, electric
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anplification itself was a relatively new concept in Hitler's tine.
Fest wites that when Hitler first used a mcrophone, he “listened
intoxicated to the anplification of his own voice” (519). In Thal burg,
the Nazis set up |oudspeakers that boosted Hitler’'s voice until it
“booned across the town” (Allen 150). Coupled with the use of radio,
Hitler could have his speeches broadcast all over Germany at the tine
he made them O course, the Nazis realized this feature and took
advantage of it with enthusiasm

Hor st Bergnei er, author of Hitler's Airwaves, wites that

Goebbel s made radio the central concept of an “all enbraci ng propaganda
operation at home and abroad” (3). In the early thirties, Coebbels
rel eased the “People’s set,” a very inexpensive mass-produced unit that
had a key feature—t could only receive certain frequencies. The
Peopl e’ s Set had over four mllion registered |isteners in 1933, and
over nine mllion in 1938 (Bergneier 8). Obviously, radio was becom ng
a very popul ar and ubi quit ous phenonenon in Germany. In a 1939 address,
Goebbel s enphasi zed the inportance of “relaxation and entertai nment on
the radi 0" (Bergneier 141). Although the Nazis prohibited jazz in
Germany, describing it as “nusical decadence,” Goebbels saw no probl em
with using it in foreign broadcasts to bait |isteners (Bergneier 138).
Mlitary El enents

The defeat of Germany in the First World War did not defeat their
faith in their arnmy and its traditions (Waite 307). Rather than accept
t he conclusion that this defeat was due to inferior mlitary strength
or strategy, the common theory was the “stab in the back nyth,” that
is, that a betrayal by treacherous Jews and other revolutionaries at
home caused the defeat (Waite 307). The historical inportance of this
nyth, Waite argues, is not that it was false but that it was “believed

to be true” (307). As a consequence of this belief, unabashed
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nati onali sm continued even in the aftermath of defeat. The new Wi mar
Republic, worried about the increasing hatred agai nst them |owered ban
after ban against Hitler and nen like himholding mlitary parades
(Fest 161). In 1923 the Republic issued a ban agai nst dedicating the
nati onal standards in outdoor cerenonies (Fest 161).

Mlitarism however, was a key ingredient of Nazism “The forest
of flags and flickering torches, the marching colums, and the blaring
bands,” Fest writes, “conmbined to nake a nmagic that the nmentality of
the age, haunted by images of anarchy, could scarcely resist” (512).
Probably the nost significant elements of nmilitarisminplenmented by the
Nazis were its unifornms, flags, parades, nusic, and discipline. The
i mportance of mlitarismto Nazismis hard to underestimate. “It was
especially the ponp and paraphernalia, especially the flag worship of
the Hitler Youth,” Heck wites, “which instilled the belief in us that
we belonged to the chosen ones [the New Germans]” (66). Fest discusses
Hitler’'s obsession with mlitary standards and synbols. He took the use
of standards fromltalian Fascism introduced “Heil!” as a greeting and
enforced strict rules for the wearing of uniforns (Fest 128). Hitler
di scovered the eagle that served as the official rubber stanp of the
party after hours of hunting in the Munich State Library's heraldic
departnent (Fest 128). As the chairman of the National Socialists, his
first circular letter concerned the party badge. Not only were the
heads of the |ocal groups to “energetically pronmote” the wearing of
t hese badges, they were to deal with any Jews who took of fense
i medi ately (Fest 129).

Nazi colors were also chosen with care. In Mein Kanpf, Hitler
writes that the color red was picked for the swastika flag because it
was the nost “exciting color,” and would best serve to “infuriate and

provoke our adversaries” (366). As far as Hitler’'s personal dress is
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concerned, Henderson wites that he always wore a “sinple brown tunic
wi t hout any decorations except the Iron Cross” (38). In contrast to
heavily uniforned nmen |like Goering, Hitler stood out as both a nan of
the people and a man of the mlitary. Speer wites that although Hitler
| oved the ponp of resplendent uniforns, he kept his dress nodest as
part of a careful strategy. He quotes Hitler froma persona
conversation as follows: “M surroundi ngs nust | ook magnificent. Then
nmy sinplicity makes a striking effect” (Speer 110).

From the very beginning, the Nazis had strove to identify

thenmsel ves with nilitarismand patriotism Even the London Tines,

covering a march by the SA on Septenber 10'", 1934, renmark that “the
el aborate care shown in the synmetrical grouping of the various
formations, their thousands of swastika banners . . . nade the whole
scene inpressive even to foreign visitors” (“Brown Army,” 12).

Anyone who has seen Triunph of the WIIl can appreciate the

preci sion and discipline of the Nazis it portrays. Everyone seens to be
mar chi ng. A rather unusual style of marching invented during the reign
of Frederick Il, the goose step, gave the Gernmans an “aspect which
seens at once form dable and comc to a spectator who can withstand its
fascination” (Chakotin 88). Fest argues that when one conpares the “to-
do with marching colums, forests of banners and bl ocks of humanity to

the rites of primtive tribes,” the conparison is not as far-fetched as
it sounds (517).
The Nurenberg Party Rallies

All of Hitler s ideas about propaganda and persuasi on fused
together for the Nurenmberg Party Rallies. In his menoirs, Al bert Speer
an architect Hitler made the “Chief Decorator” of the rallies, was the
brai n behind nmany of their innovations, including the fanous “Cathedra

of Ice” (Speer 58). This post as “Chief Decorator” was inpressive
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i ndeed, considering how inmportant Hitler considered these rallies.

Al t hough Speer had a |l arge responsibility, Hitler was an al nost

omi present supervisor. Fest wites that Hitler “personally checked
seemngly trivial points” when he was setting the stage for these
rallies: “He approved every scene, every novenent, as he did the

sel ection of flags or flowers, and even the seating of the guests of
honor” (512). Matthias Scnmidt called these Parties the "I argest
artistic construction project of the new Reich” (44). Heck, a Hitler
Yout h, described these rallies as “a jubilant Teutonic renai ssance”
(19). Compared to other Nazi festivals held throughout the year, the
Nurenmberg Party Rallies were the grandest—a cel ebration steeped in the
i mgery of Nazi persuasion. They were the “public climx of the
Nat i onal Soci alist cal endar year” (Fest 515).

The city of Nurenberg was a very strategic |ocation for the Party
Rallies. Heck calls it the “nmedi eval showcase of Germany” (20). He goes
on to say that the city’s unique architecture appealed to the
nationalist “instincts” of all Germans—ts castles, gates, and turrets
were an “ideal nythical backdrop” for Hitler’s enption-|laden speeches

(20). Cecil Headlam author of a small book on the city, wites that

“in spite of all its changes, and in spite of the disfigurements of
nodern industry, Nurenberg is and will renmain a nedieval city” (1).
Headl am goes on to call it the “city of the soul,” and gives severa

| egends that attenpt to identify the city’'s origin (3). The “scenic
drama” that Speer strove for in his grand designs made Nurenberg the
perfect choice.

The Nurenberg Party Rally of 1934 was, in nmany ways, a specia
one. Hitler billed it as the “Triunph of the WII” (Waite 69), which
was al so the nanme Leni Riefenstahl chose for her infanous docunentary

of the event. “Every effort is being nade to render it an even greater
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triunph of grandi ose stagecraft than its predecessors,” announced the
London Tines (5 Septenber 1934, 12). WIlliam Shirer, a CB.S
correspondent present at the rally, wites that “two hundred thousand
party officials packed in the Zeppelin Wese with their twenty-one
thousand flags unfurled Iike a forest of weird trees” (21). Hitler’'s
words rang out across the eerie field with the aid of | oudspeakers,
enrapturing the entire audience (Shirer 21). Afterwards, after they had
“recovered enough,” the assenbly, fifteen thousand of them forned a
torch |light parade through the streets of Nurenberg (Shirer 21).

O course, Riefenstahl’s Triunph of the WIIl provides us with an

excel l ent source of information on the 1934 Party Rally. The fil m opens
with a shot fromthe window of Hitler’s plane, soaring above the
clouds. After a few shots of the city of Nurenberg, the plane | ands and
Hitler is greeted wildly by hordes of exuberant Nazis. Many nenorabl e
scenes follow, but perhaps the npst sensational is the outdoor menoria
service. In these shots, we see hundreds of thousands of unifornmed
soldiers in huge, block-like formations, with a narrow alley between
themto allow Hitler and his entourage to pass. The soldiers are so
still that the viewer nmust constantly rem nd hinmself that they are
human beings at all; they seemrather |ike scenery. After a synbolic

wr eat h-laying cerenony to the dead, Hitler and the Nazis begin to
march. On the film they resenbled a sea of flags, flowing fromthe top
to the bottom of the screen. Another interesting scene is a night
speech by Hitler to his stormtroopers. In a glow of spotlights, Hitler
stands before a huge, mmjestic eagle, gesticulating wildly and speaki ng
in his |legendary style. On a personal note, | nust admt that even
though I do not understand German, | was still awed by this spectacul ar

flight of oratory.



Barton 32

The Rally of 1938 was, if not the nost fampus, the nost
extravagant. The high point of this rally was Speer’s “Cathedral of

Ice.” The London Tines eloquently describes it as a “dome of blue
light,” and nentions how the eagles, swastikas, and standards “fl ashed
like jewels” in the searchlight (Septenber 10, 1938).
Speer tal ks about his inspiration for the Cathedral in Inside the
Third Reich
I had occasionally seen our new anti-aircraft searchlights
blazing mles into the sky. | asked Hitler to Il et me have a
hundred and thirty of these. Goering nade a fuss at first,
since these hundred and thirty searchlights represented the
greater part of the strategic reserve. But Hitler won him
over: ‘If we use themin such |arge nunbers for a thing
like this, other countries will think we're swinming in
searchlights.’ (59)
Even Speer was inpressed with the effect, commenting that it
“surpassed anything” he had dared to inmagine (59). The beans were
visible to a height of twenty to twenty-five thousand feet, where
they coal esced into a brilliant glow “The feeling was of a vast
room” Speer wites, “with the beans serving as mghty pillars of
infinitely high outer walls. Now and then a cl oud noved through
this weath of lights, bringing an elenment of surrealistic
surprise to the nmrage” (59). Speer believed it to be his finest
architectural concept (59). Also of note is the fact that Hitler
was willing to conprom se the national defense for a lighting
ef fect. Cbviously, he took such natters very seriously.
Besi des fantastic lighting techniques, Speer also relied
heavily on flags and banners. “I dearly |loved flags and used them
wherever | could,” Speer wites (59), especially since they were
“a way of introducing a play of color into sonber architecture”

(59). Hitler's swastika flag, Speer thought, was particularly

useful because of its vivid color contrast, but quite often he
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added gol d ribbons for an added effect (60). Seem ngly, Speer’s
ent husi asm for flags and banners knew no bounds: “l1 arranged for
veritable orgies of flags in the narrow streets of Goslar and
Nur enberg, with banners stretched from house to house, so that
the sky was al nost blotted out” (60).

The Nazi Cinema

Leni Riefenstahl’s film Triunph of the WIIl, a quasi-

docunent ary, quasi-propaganda work, serves as an excellent source of
i nformati on on both the Nurenberg Party Rallies and Nazi filmin

general . Viewers of Triunph of the WII, regardless of their

under st andi ng of the German | anguage, often find themsel ves bew tched
by the order and precision displayed in the film Scenes of powerfu
orations and countl ess marching Nazis spliced with i nnunerabl e shots of
flags, statues, nedieval architecture, and pagan imagery, nmake for a
very inpressive film

Barsam writes that the Nurenmberg portrayed in Riefenstahl’s film
seens |like a “Val halla, a place apart, surrounded by clouds and m st,
peopl ed by heroes, and ruled from above by gods” (27). The shots of
heroi c statues and nmonunents sprinkled throughout the film obviously
contribute to this effect, but there are many subtler aspects of

Triunph of the WIIl that contribute to its otherworldliness. Wenever

Hitler is shown, for instance, the canera is |looking up at himfrom

bel ow. There is also sonme interesting juxtaposition. At several points,
the filmsw tches back and forth between a shot of a swastika and a
shot of some anci ent German nmonunent or mnythic synmbol. This dramatic

ef fect occurs during the weath-laying cerenony. The scene rapidly
shifts fromthe funeral pyre, to a swastika, and finally to Hitler

There is obviously sonme attenpt at identification at work here.
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Leni Riefenstahl’s Triunph of the WII is historically valuable

as an exanple of Nazi film perhaps the glinpses it gives us into the
Nati onal Socialist society are even greater treasures. But just how
coherent and accurate is the National Socialist Germany the film
portrays? There is nmuch evidence to suggest that Leni Riefenstahl, a
former dancer and costume designer, was never a Nazi (Barsam9). Still,

many schol ars debate the docunmentary status of Triunph of the WII,

arguing that it is nore a propaganda work than a docunentary. “Gernman
cinema of the Third Reich still pronpts extrene reactions and

hyperbolic formnul ati ons,” Rentschler wites. Wether Triunph of the

W1l displays truth or illusion is still open to debate.

Ri ef enst ahl had serious doubts about her ability to make a film
like Triunph, but Hitler, with his |egendary persistence, finally
convinced her to direct it (Wl ch 14). Wen Ri efenstahl conpl ai ned t hat
she knew very little about the novenent, and would not even know which
men were politically inportant, Hitler responded that “it is not
important who is in the film It is inportant that the film has the
at nosphere” (cited in Welch 14). “Her task,” Barsamwites, “was to
make a filmof the party rally, not a docunentary of prevailing socia
conditions or a statement of party philosophy” (21). Still, Barsam sees
the filmas a “cinematic expression of the Nazi nystique” rather than a
cogent record of events (22). “The filmis both docunentary and

”

propaganda,” Barsam wites, “and noreover it succeeds in fusing
politics with art” (68). The kinetics of the filmhelp to maintain the
i nterest of the audience. Either the canera or the people it captures
are always noving with the same, hypnotic rhythm

Speer and the other planners of the rally nmade their preparations

with the filmin mnd; however, to say that the Rally was staged for

the canera seens a bit drastic (Welch 148). Barsam argues that the
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Ral li es were annual events, and the 1934 rally was staged “only to the
extent that nost political conventions in the United States are staged

for the television,” which seens a fair conparison to npst viewers
(21).
Al though it is hailed today as a propaganda nasterpiece, at the

time of its release Triunph of the WIIl generated very little popul ar

ent husi asm and coul d claimonly nodest popularity. Although Hitler was
pl eased with it, Barsamwites that it “was not successful with the
general public and was not used very wi dely as propaganda” (26).

Al t hough the filmwon Goebbels’ National Filmprize and the G and Prix

at the French Exposition Internationale des Arts et des Techniques in

1937, mpost Germans were not interested in the film “No one coul d

sinmply mandate that German audi ences |ike German filns,” Rentschler
wites wyly (38). The film seens to have always interested schol ars
and intellectuals nore than lay nen. There are several scenes that many
viewers would find boring (the dozens of |ong marching scenes for

exanpl e). The lack of dialogue and sense of tinme has a soporific effect

that also |ikely contributed to the filn s dem se. Unfortunately for

the Nazis, Triunph of the WIIl did not achieve its expected potenti al

In June of 1934, the “Reich O fice for Educational Filnms” was
founded to install “instructional” filnms in schools (Welch 25). Dr.
Bernhard Rust, the Mnister of Education, directed that these filns
must “clarify political problens of today, [foster] know edge about
Germany’s heroic past, and [instill] profound understandi ng of the
future devel opnent of the Third Reich” (26). The Hitler Youth had their

daily “filmhour for the young,” which was acconpani ed by guest
speakers and followed by patriotic cerenonies (27).
On a side note, the Nazi-sponsored studi os al so produced filnms

for entertai nment and leisure. An article by Louis Marcorelles tells us
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that these “pure entertai nment or escapist” films fulfilled the

wi despread “hunger for entertainment” that gripped the nation as it
plumeted into war (67). “It has been argued that only a very snal
nunber of the filns produced during the Third Reich can be construed as

i

political,” Taylor wites, going on to say that even the nbst “non-
political” filmshould not be considered “apolitical” (161). For while
these filns appear on the surface to be quite innocent, their purpose
was to “lull audiences into a sense of security” (161). Rentschler
wites that Goebbels “endeavored to mexinize film s seductive
potential, to cloak Party priorities in alluring cinematic shapes, to
aestheticize politics in order to anesthetize the popul ace” (34).
Political filns called the Germans’ attention to thenselves, while
| eisure films distracted themfromtheir own situation—a distraction
that becanme nore inportant as the war dragged on
Concl usi on

Cbvi ously, propaganda played a very central role in Nazism To
keep the broad nmasses under control, the Nazis had to keep them under a
deep, sustai ned psychol ogi cal influence, or a “nedium of enotiona
renmote control” as Rentschler describes it (34). The nature of a
fasci st governnent requires the al nost unani nous support of the people
it exploits. Gaining and keeping this support is an arduous task; as we
have seen, the Nazis spent al nost incal cul able sums of nobney and
manpower in their quest for the ultimte stage. In the next chapter,
will explore the various reactions of individuals to this spiritua

purmel i ng.
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Chapter Three: Acting or Reacting?: Reactions to Nazi Persuasion

VWhen di scussing the changing political attitudes of the average
German during the Nazis' rise to power, lan Kershaw wites that the
| ack of “direct, authentic expressions of opinion in their origina
formare few and far between” (20). This lack of primry sources
creates an al nost insurmountable difficulty to scholars trying to
nmeasure the success of Nazi propaganda (Kershaw 20). The debate over
whet her or not the Nazis' nethods of persuasion were effective is a

conpl ex and often polarized one. On the positive side, Triunph of the

W1, even though some prom nent schol ars have questioned its
legitimacy as a docunentary, still lives as a testament to the power of
Nazi persuasion. In Triunph of the WIl, we witness the titanic Nazi

persuasion strategy at its peak. Reifenstahl’'s caneras capture | egions
of cheerful, enthusiastic Nazi supporters. In many scenes, fanatica
wonen al nost seemto swoon in the presence of Hitler. In no scene do we
see a disillusioned face; at least in Reifenstahl’s Nurenberg, everyone
is raving about Nazism
Besi des the evidence of the film there exist severa

enlightening diaries, journals, and essays that docunent the success of
Nazi persuasion. Kurt Ludecke, a Cerman busi nessman, tal ks about how
Hitler's speech swept away his “critical faculty,” holding himand al
the rest of the nob “under a hypnotic spell by the sheer force of his
conviction” (Heineman 388). He conpares his experience to a religious
conversion. A female eyewitness to Hitler’s oratory describes the nood
of the audience quite vividly:

You cannot inmagi ne how silent it becones as soon as this

man speaks; it is as if all of the thousand |isteners are

no longer able to breathe . . . Adolf Hitler is so firmy

convinced of the correctness of his nationalistic views

that he automatically communicates this conviction to his
listeners. (Heineman 389)
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As a nenber of the Hitler Youth, Heck saw a different side of
Nazi persuasion. “Of all the Nazi organizations,” Heck wites, “the
Hitler Youth was by far the npbst naively fanatical. We had no politica
past” (21). Fromthe very begi nning, these youth were taught that their
destiny was to rule the world” (Heck 22). Like so many other Nazi
converts, Heck cannot seemto remenber the “exact content” of his first
Hitler speech (22). “But I'Il never forget its enptional inpact,” Heck
writes (22). Heck had devoted hinmself, body and soul, to the god-Ilike
Fihrer. Several tinmes in his menoirs Heck refers to Hitler as his Cod.
“Htler was beconing a God-like figure in our world,” Heck wites (17).
After Germany’s defeat in the Second World War, Heck writes that he
“felt betrayed by the man who had becone ny God” (202). Heck attributes
his profound faith to the i mature censoring abilities of children (3).
“To us the fatherland was a somewhat nystical yet real concept of a
nati on which was infinitely dear and threatened by unrelenting
enem es,” Heck explains (8). Undoubtedly, the Hitler Youth would have
remai ned Hitler’s nost sincere followers had Gernany won the war.
Aut obi ogr aphi cal Essays

In 1934 Dr. Theodore Abel held a contest for the best essay on
“Why | am a Nazi” (Heineman 390). Many of these essays have survived
and been published in English translations. Their confessions of
undyi ng, unquestioned loyalty to the Fihrer are very enlightening to
schol ars anal yzing the inpact of political rallies. Usually these
accounts stress Hitler’s extraordinary skill at public speaking or his
overwhel m ng chari sma. Marl ene Heder, who was present when Hitler
visited Kassel in 1931, indicates in her essay just how influentia
Hitler had becone. According to her account, many ol d people had cone
fromfar distances to see the Fihrer and fulfill the dreamof a

lifetime (Heineman 388). Valentin von Berg, a thirty-five year old
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Nazi, describes his enotional reaction after hearing Hitler speak for
the first tinme: “lI could not see out of nmy eyes anynore. There were too
many tears; my throat was all tight fromcrying” (Hei neman 400). Wen
the speech was over, Berg found hi nself speechless. “A liberating
scream of the purest enthusiasm di scharged the unbearabl e tension, as

t he auditoriumrocked with applause,” he wites (Heineman 400). In his
aut obi ographi cal essay, CGeorg Zeidler wites that “it was our feelings
that led us to Hitler” (Heineman 401). Zeidler was nost inpressed with
Hitler’'s record of service at the front and his undeni able patriotism
But he ends his essay with a cormment about Hitler’'s eyes: “He who once
| ooked into Hitler's eyes will never get away from hi magai n” (Hei neman
401) .

Nevil |l e Henderson, a British anbassador in Gernany until the war,
writes, “Hitler had one quality which placed himin an unassail abl e
position—his faith” (32). In many of their post-war accounts, ex-Nazis
identify Hitler’s uncanny conviction as the primary reason for joining
the Nazi party. Captain Hugo Seiler is one of these nmen. Seiler wites
about his initial inpression of Hitler in an autobiographical essay:

Later, when | saw the Fuhrer and heard hi m speak for the
first time, his inmpact on nme was overpowering. Here [was] a
man who also felt deeply in his heart that which he
uttered, for it arose out of passionate |love for his
peopl e. Unpretentious and enphatic, |ike his own being,
were his words—and yet so powerful. Everyone followed his

t hought s expectantly, and whoever once heard hi m woul d have
to become his follower, that is if he thought and acted in
a German, Vol ki sch, and social manner. (Hei nenen 391)

There are a great many nore accounts of this sort, all stressing
t he persuasive power of Adolf Hitler. But what was it about Hitler’s
speeches that people found so alluring? A 1927 newspaper account of a
Hitler speech indicates that it was not Hitler’'s words:

In the faces of the stormtroopers who were guarding the

hall you saw a vain effort to follow the details of what
the speaker was saying. But their faces did not relax. What
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they heard in his words was sonething that, w thout having
created any intellectual concepts, will energe in sone
street battle when they will defend their swastika.

(Hei neman 392)

Of course, what we need to learn is the inportance of the role
that technol ogy played in the awesone success of Nazi persuasion. Wile
many of these accounts nention Htler's penetrating gaze or the
conviction in his voice, they seemto be generally disinterested in the
speech- enhanci ng technol ogy i nvol ved. One can draw two concl usions from
this. To understand the first, let us use the anal ogy of a makeup
artist involved in a high-budget film In nost cases, the artist’s work
wi || be considered nost successful if the audience is unaware that the
actors are wearing nmakeup. We can apply this analogy very easy to
technol ogy and persuasi on; nanely, that once we becone aware of the
i nfluence of technology, we are no |onger affected by it. Joseph
Goebbel s saw this very clearly, and commented once that “the noment a
person is conscious of propaganda, propaganda beconmes ineffective”
(cited in Welch 48). If we accept this conclusion, then we shoul d not
be surprised at the lack of attention nbst Nazis paid to technology in
their nmenoirs.

Acting or Reacting
Perhaps one of the greatest challenges to a scholar studying the

reacti ons of Nazi propaganda is discovering the true feelings of the

al nost invisible people under the swastika flags. Triunph of the WII,

for instance, does not allow us to glinpse into the inner feelings of
i ndi vi dual Nazis. What we see is the outward appearance of fanatica
nationalism especially in the Party |eaders. To what extent was this
fervor an act? Heck writes, “despite the unsurpassed propaganda skil

of the Nazis, the enthusiasm of both spectators and participants was
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genuine” (20). In his nmenoirs, Albert Speer recalls an incident that

seenms to contradict Heck’s analysis:
| recall, incidentally, that the footage taken during one
of the solemm sessions of the 1935 Party Congress was
spoiled. At Leni Riefenstahl’s suggestion Hitler gave
orders for the shots to be refilmed in the studio
Hess arrived and was asked to pose for the first shot.
Exactly as he had done before an audi ence of 30,000 at the
Party Congress, he solemmly raised his hand [and gave his
speech] . . . He did it all so convincingly that fromthat
point on I was no |onger so sure of the genuineness of his
feelings. The three others al so gave excellent performances
in the enptiness of the studio, proving thenselves gifted
actors. (62)

What ever the feelings of the Party | eaders, the sincerity of the Nazi

“masses” has been observed by Wlliam Shirer. In his diary, he notes

the fanaticismof “ten thousand hysterics” crowding around Hitler’s

hotel the night of Septenber 4"
I was a little shocked at the faces, especially those of
the wonen, when Hitler finally appeared on the bal cony for
a nonment. He renmi nded ne of the crazed expressions | saw
once in the back country of Louisiana on the faces of sone
Holy Rollers who were about to hit the trail. They | ooked
up at himas if he were a Messiah, their faces transforned
into sonething positively inhuman. (17)

Shirer’s colorful conparison between Nazis and religious fanatics is an

i nteresting one on nany |levels. To what extent did the Nazis consider

Hitler a Messiah?

Hitler as a Messiah

Wi te nakes a convincing argunent that Hitler considered hinself

sonmet hing of a Messiah. Hi s evidence consists of several incrimnating

quotations fromHitler’s speeches, nost of which have parallels in the

Bible (Wiite 27). Hitler likened himself to Jesus at |east on two

separate occasions. Once was in 1922 when he said “in driving out the

Jews | remind nyself of Jesus in the tenple,” and another tine was when

he said, “Just |ike Jesus Christ, | have a duty to ny own people” (qtd.

in Waite 27). At one of Hitler’s last suppers in 1945, he invited his
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foll owers to make bl ood sausage out of his corpse—a invitation Wiite
conpares to Jesus’ commndnent to his disciples: “Take, eat: this is ny
body which is broken for you” (cited in Waite 32).

What ever Hitler thought of hinself, the real issue is whether the
peopl e actually thought of himas a Messiah. Waite gives three very
di st urbi ng exanpl es of people who certainly believed so. The first
i nvol ves a young boy with an “emaci ated face” who fell very sick after
a forced Hitler Youth march (88). As the nother and the doctor
di scussed the boy’s stubborn father, who was a Storm Trooper and
i nsisted his son follow the commands of the Hitler Youth (89). Although
badly sick and in desperate pain, the boy kept his armin a Hitler
salute and repeated “I nust die for Hitler!” at the top of his voice
until he passed out (Waite 89). Another exanple is of a badly wounded
German prisoner discovered by a French doctor. The Frenchman asks the
German to have a life-saving blood transfusion. “I will not have ny
Cerman bl ood polluted with French bl ood,” the German replied, drying
shortly thereafter (89). The | ast exanple concerns a nortally wounded
Nazi sol di er who was approached by a priest. Rather than receive any
final religious rites, the Nazi insisted the priest to get a snal
portrait of the Fuhrer fromhis pocket. “My Fihrer,” the soldier
nmurmured as he gazed upon the portrait, “I am happy to die for you”
(89). Wonren were also prone to Hitler worship. Caudia Koonz, author of
an essay addressing the role of wonen in the Third Reich, nentions in
the witings of female Nazis, “Hitler appeared to be the Messiah of a
secul ar religion” (452). What these three stories indicate is just how
deep the Nazis' devotion to Hitler could reach. Their conversion to

Nazi sm was absol ute.
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Fai l ures of Nazi Persuasion
On the other hand, the Nazis’ nethod of persuasion did not always
live up to their expectations. Hans L. Leonhardt, author of The Nazi

Conquest of Danzig, indicates that the | oudspeakers, flags, unifornms,

and general noise the Nazis brought to their city during their

political canpaigns served nostly to irritate the citizens. “The

di splay of flags and uniforms and the noi se of |oudspeakers and brass
bands were such that people were al nost driven out of their senses,” he
writes (118). On el ection days, Cerman airplanes flew over Danzig,
droppi ng sone 12,000 yards of swastika material (Leonhardt 118). The

| oudspeakers the Nazis set up all over town blasted out, w thout pause,
“one mlitary march after another” (Leonhardt 121). Despite this

t echnol ogi cal | y-support ed propaganda bonbast, the Nazis still did
rather poorly at the Danzig el ections (Leonhardt 121).

Kershaw writes that nost converts to Nazi sm were won through
“their bitterness at the course of Weinmar politics and through the
expectation that their self-interest woul d best be served by a Nazi
government” (28). Wile Kershaw s statenent nmay hold true for sone
Nazi s, the accounts | presented earlier in this chapter contradict it.
Worren do not often swoon, and grown nen do not often cry (although
there may be quite substantial gnashing of teeth), for a selfish
interest. If there was any feeling fostered by Nazism it was
nati onal i sm—and who could termnationalistic feeling as a “self-
interest?” Furthernore, to deny that Nazi propaganda did not win
support for Nazism seens farcical. After all, the whole thing started
with the del usi ons of one man and a rather obscure beer-hall club.
Propaganda was responsible for creating the larger-than-life inmage the
Nazis required. Self-interest and bitterness may have opened the

Germans to radicalism but it seens unlikely that these feelings al one
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could have noved so many nen’s hearts to Nazism In many cases, joining
the Nazi party was a huge economic risk. Helen Ratke’ s autobi ographica
essay details the hardshi ps she and her husband endured as a result of

her ardent Nazism “In July 1931 the norning mail brought a bl ue

envel ope for my husband—a court-ordered fine because of nmy politica

”

activities,” Ratke wites (Heineman 396). This petty fine did very
little to danpen her enthusiasm in response she “sewed a 12 foot w de
Swasti ka banner” and hung it in front of her house on every conceivable
occasi on (Hei neman 396). Communi st beatings, potential unenploynent,
and arrest were only a few dangers faced by Nazis in the early years of
its development. Wth this high cost of nmenmbership, it seems even |ess
likely that Germans woul d have joined the party for selfish reasons.
Concl usi on

There is no question that the |ack of good primary sources mnekes
determ ning the success of Nazi propaganda a chall enge. O course,

after the War, political pressure probably influenced many fornmer Nazis

to burn their links with the past. Filns |ike The Ni ght Porter

dramati ze the dil emma many of these Germans found thenselves in after
the last shots of World War Il were over. The Nurenberg War Trials had
shown them the bl oody wath of the Allies, and with “de-Nazification”
squads out for blood, it is likely that nost fornmer Nazis preferred to
deny their once great devotion to their Fuhrer. |ndeed, the safest
course was to deny that one had ever been under the influence of
Hitler. For historians, this cloud of silence is a tragedy, but an
under st andabl e one.

An even nore difficult challenge is discerning the effectiveness
of the technol ogi cal aspect of Nazi persuasion. To what extent was
technol ogy responsible for the Nazis’ rise to power? Little recourse

remains to the scholar but to place hinself in a German’s shoes during
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a Nurenberg Party Rally. What would it feel like to be one of 100, 000
Germans surrounded by 150 anti-aircraft searchlights, their beamns
firing into heaven like ghostly colums? W can ask nmany questions and
provi de few answers. What we do know is that the Nazis |iberally used
such technol ogy to enhance their speeches. Fromvirtual obscurity, the
Nati onal Socialists rose to dominate their nation, eventually breaking
it on the anvil of war. The Nazis were very serious about propaganda,
constantly exploring new neans of persuasion to achieve their ends. If
their technol ogi cal innovations were not having the desired effect, the

Nazi s woul d have ceased using them
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Chapter Four: Terministic Screens and Tyranni zi ng | nages

There are many rhetorical thinkers whose theories could prove
val uabl e to a schol ar anal yzi ng Nazi propaganda. | have chosen the work
of two nodern rhetoricians, Kenneth Burke and Ri chard Waver, but there
are many ol der and nore traditional rhetorical thinkers that m ght have
proven useful. Sonme obvious choices are Aristotle’s Rhetoric (which

lists the avail abl e neans of persuasion), Francis Bacon’s Novum Organum

(useful for his Idols of the Marketplace, or a list of rhetorica

snares that restrict reason), or Glbert Austin’'s Chironoma (visua
rhetoric in the formof hand and body gestures). | chose Burke and
Weaver for two reasons. First, their theories of rhetoric have nmuch

wi der inplications than traditional rhetoric. Waver and Burke want to
get behind our words and see what nmkes them work; they seek answers
bel ow the surface of speech and synbols. Rather than ask how a man can
be persuasive, Burke and Weaver ask why he is able to persuade in the
first place. The second reason is a bit nore obvious. The study of
rhetoric has nade sone progress since Aristotle’'s tinme. Just as a

bi ol ogi st would not limt hinself to Charles Darwin’s work when
studying a detail of evolution, a rhetorician should not rely totally
on ol der works to understand a rhetorical phenonenon. Besides these two
reasons, Burke and Weaver have both nade quite an inmpact on rhetorica
study. Al though neither man can be classified as a “rhetorician” (Burke
and Weaver are usually considered phil osophers), they can be found in
many prom nent rhetoric anthol ogies, Bizzel and Herzberg' s The

Rhetorical Tradition to name only one.

Kennet h Bur ke

One of Burke's npst intriguing concepts is the “Term nistic

” ”

Screen.” “Term nol ogy,” Burke explains in Language as Synbolic Action
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“serves as a reflection of reality, by its very nature as a term nol ogy
it must also function as a deflection of reality” (45). He goes on to
expl ain how colored filters change one's perception of a photograph

Qur very observations of reality, according to Burke, “are but
implications of the particular term nology in terms of which the
observations are nmade” (46). In other words, human beings can only
perceive reality through a “Termi nistic Screen,” which is directly

i nfluenced by | anguage, or nore broadly, a people’'s synbol ogy (system
of synbols). As certain synbols gain significance through propaganda,
for example, they becone stronger “deflectors” of reality. In Burke's

Rhetoric of Motives, he argues that “every aspect of man's reality is

likely to be seen through a fog of synbols” (136). Nonverbal kinds of
rhetoric persuade by neans of their synbolic character (Rhetoric 172).
In this way, inmages, sounds, or even snells can becone synbols that
gui de action. One exanmple Burke gives is mlitary force: “Mlitary
force can persuade by its sheer “neaning” as well as by its use in
actual conbat” (Rhetoric 161). Another exanple is a piece of nedica
equi pnent in a doctor’'s office: “Even [this] is not to be judged purely
for its diagnhostic usefulness, but also [as] a function in the rhetoric
of medicine” (Rhetoric 171).

Whenever Burke tal ks about persuasion or rhetoric, he always

returns to “identification” and “consubstantiality.” These two are

directly rel ated:
A is not identical with his colleague, B. But insofar as
their interests are joined, Ais identified with B. . . To
identify Awith Bis to nmake A ‘consubstantial’ with B
(Rhetoric 21)
“You persuade a nman,” Burke wites, “only insofar as you can talk

hi s | anguage by speech, gesture, tonality, order, imge, attitude,

i dea, identifying your way with his” (Rhetoric 55). Although both the
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per suader and his audi ence are uni que individuals, for identification
to occur, the target of the persuasion nust consider hinself
“consubstantial” with or of the same substance as the persuader. A
literal exanple of this is the parent/child relationship. Al though the
child is distinct fromhis parents, he is of the sane substance

bi ol ogically. The sane is true for the persuader and his audience,

t hough the link is synbolic rather than physical. In Mein Kanpf, Hitler
writes that “it belongs to the genius of a great |eader to nake even
adversaries far renoved from one another seemto belong to the sane
category” (118). To achieve this end, Hitler argued that all of the
Nazi s’ enem es were consubstantial w th Judaism Once these |inks were
forged, Hitler could concentrate on the Jewish threat, snmiting the rest
by extension. Thus, if a Nazi hated the Conmunists, the femnists, or
honmobsexual s, he was encouraged to hate the Jews by neans of
identification and consubstantiality.

The ultimate expression of identification is nysticism where the
“infinitesimally frail” identifies with the “infinitely powerful”
(Rhetoric, Burke 326). Burke argues that this type of identification is
particularly prevalent in hierarchy, where it can exist in “nature,
soci ety, |anguage, and the division of |abor” (Rhetoric 333). The basic
principle of hierarchy, that some parts are superior to other parts,
| eads one to visualize the ultimate superior, or the Geat Leader

“When a figure becones the personification of sone inpersona

”

notive,” Burke argues, “the result is a depersonalization. The person
becones the charismatic vessel of sone ‘absolute’ substance” (Rhetoric
277). This person then “transcends” his nature, becom ng consubstantia
with the image or idea he stands for. This is quite easy to see in

politics, when a candi date keeps his personal life in the background,

stressing only his stance on a particular issue. If successful, he
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beconmes consubstantial with his position on the issue, and voters see,
not the man, but the position he has beconme when they pull the |ever
for him

To summarize, the termnistic screen is the system of synbols
t hrough and by which we perceive reality. The function of propaganda is
to make a synmbol nore or less significant (by rendering it
consubstantial with an idea, enotion, or another synbol). For exanple,
a brass eagle can stand for nmany things, but through patriotic and
national i stic propaganda it becones a political statenent; a synbo
that can influence action. By affecting synbols in this way, propaganda
creates or nodifies the termnistic screen. If successful, it can
actually control the way its victins perceive reality.
Ri chard Weaver

Weaver’s “Tyranni zi ng | nage” concept resenbles the termnistic
screen in many ways, but Waver mekes nore of an attenpt to explain how
culture, society, and | anguage conbine to create and influence a
person’s conception of reality. Waver’s definition of a culture is a
“compl ex of val ues polarized by a [system of] inmage[s] or idea[s]”
(Weaver 20). To Weaver, nen have two selves: the existential
animalistic self, and the i mage he evolves fromhis spirit (Waver 9).
When a man becones part of a conmunity, the “collective consci ousness”
of this group, made of up his and everyone el se’'s hopes and fears,
“creates a node of |ooking at the world” (Waver 10). At the center of

”

this matrix lies the “tyranni zing i nage,” which everyone in the society
is drawn to (Weaver 10). Anyone who does not conformto the inage mnust
remai n outside the society (the prison systemis an effort to renove
these el ements fromthe popul ation) (Waver 11). According to Waver, a

cul ture nust be both inclusive and exclusive of certain values to exist

(12). If a culture did not reject anything, it would disintegrate into
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tiny, unconnected factions. For instance, a Christian society nust
necessarily exclude values that conflict with the doctrines of
Christianity.

A good exanpl e of the expression of a culture's tyrannizing inmge
isits style. “All culture incorporates the idea of style,” Waver
argues, “which is an homage to an intangible but felt need of the
spirit” (19). Art, then, becones a partial reflection of the society’s
tyranni zing i nage. Why do certain cultures prefer a special type of
architecture? Waver woul d argue that the secret lies in the | anguage,
beliefs, and underlying nyths of that culture.

Weaver makes sone interesting observations on the “|eaders of
strong nationalistic nmovenents in the present age” (7). Parnell, Sun
Yat -sen, Gandhi, Stalin, and Hitler were all nmen of sone type of
“out si de experience” (Waver 7) that allowed themto view their nations
from anot her vantage point than the natives. “These nen had all at one
ti me been far enough renoved fromtheir future nations to see what

these were,” Weaver wites, “and what they saw engendered in them an
urge to define the reality and the consci ousness of that nati onhood”
(7). Hitler, it nust be renenbered, was by birth an Austrian, though by
all historic accounts, he wished to think of hinself as a German. From
a distance, Hitler was able to discern clearly what nakes the Germans
“German:” their tyrannizing i mages; the hopes and dreans of their
ancestors, all subnerged beneath their cultural consciousness.

Weaver also tal ks a great deal about myth. Myths, according to
Weaver, are “great synbolic structures which hold together the
i magi nati ons of a people and provi de bases of harnoni ous thought and
action” (34). Waver would argue that every culture requires myths to
exi st. These myths, thought buried deep within a culture s | anguage and

ethics, are the founding principles upon which the culture is based.
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George Mosse, a German historian, agrees with this analysis, and wites
that “synbols, the objectification of popular nyths, give a people
their identity” (7). Why do people fromdifferent cultures respond
differently to simlar thenes? The answer, according to Waver, is that
every culture has its own nythic foundati on upon which the entire
culture (especially its language) is built. Al though these nyths seem
to di sappear with tine, they linger on, occasionally form ng certain
outlets for release (theater, opera, religion, literature, and
political demagoguery).

A third topic Waver approaches is nenory. “Between nyth and
status and nmenory there is a necessary connection,” he wites, adding
that societies are their history, and any “sign of prejudice against
menory is a signal of danger” (40). This danger arises because “no man
exi sts really except through that nysterious storehouse of his
remenbered acts and his formed personality” (Waver 40). In Mein Kanpf,
Hitler shows that he shared this sanme attitude towards history: “For
the whol e of human culture, as well as nman hinself, is only the result
of a single |long devel opnent in which every generation contributed and
fitted its stone” (261). According to Weaver, man’'s very reality
depends upon his menmory and his ability to conpare past with present.
Weaver notes that many tines throughout history, extrenely successful
men have possessed outstandi ng nmenories, indeed, they often renenber
seenmingly trifling details (Waver 42). W should note here that Fest
and Waite both agree that Hitler had a profound nmenory; his ability to
menorize statistics and names amazed everyone.

The synthesis of Waver’s tyranni zing i mage and nmyth concepts
with Burke's termnistic screen and identification concepts provides a
coherent and applicable rhetorical framework for studying Nazi

persuasion. Integrating their theories becones possible with this
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argunment: The tyranni zing i mage i s possi ble because of termnistic

Screens.
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Chapter Five: The Rhetoric of Nazi Persuasion

Ri chard Barsam has this to say about Triunph of the WII:

According to 20'" century standards of humani sm and
denocracy, the nost insidious aspects of the filmare its
depiction of the individual as an unidentified part of a
regi mented mass and its adulatory and uncritica
presentation of Hitler and the Party. Its npst dangerous
suggestion is that enption is superior to reason. (17)
Barsami s statenment could just as well be applied to Nazi persuasion in
general. Hitler believed that good propaganda nust aimat the enptions,
rather than the reason, of its recipients (This is essentially the
di stinction between rhetoric and dialectic). Dr. Dietrich, the chief of
the Reich Press organization, said in a Party Rally speech that
“Per haps the secret of the National Socialist idea is that it cannot be
grasped intellectually” (“Nazi Secret,” Septenber 7, 1937). Nazism
never aimed at the nmind;, its target was the soul. There is no Karl Marx
of Nazi sm because it was never an intellectual nmovenent. Its chief
appeal was its nationalism racial superiority, and nysticism
Nazi Myth as a Terministic Screen
One of the biggest problens with studying Nazi ideology is that
there does not appear to be one. Welch wites that the “so-called
i deol ogy of the Nazi revolution was based upon what were presuned to be
Cermanic traditions” (97). The true nmeaning of Nazismis hard to grasp;
it seenms to reject and enbrace the past and the future sinultaneously.
Wel ch explains, “Wiile the revolution |ooked to the future, it tried to
recapture a mythical past and with it old traditions which to many
peopl e provided the only hope of overcom ng the chaos of the present”
(97). Together with the rest of Europe, Germany’'s traditional culture
was radically changed with the rise of industrialism Traditiona

val ues were being rendered obsolete, with nothing to replace them

Nazi sm stepped in to give the nodern spirit a foundation in the
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ancient, nythic past. Viewed externally, Germany was a towering nmachine
of steel and snoke, but her true power and purpose cane fromthe sacred
bl ood that flowed within her people.

“Htler's secret,” according to Heck, was that Htler “wasn’'t
afraid to shout out loud . . . that we deserve to rule the world” (23).
The Nazis justified this desire to conquer other peoples with their
racial nyth. The Nazi Prinmer, the official handbook of the Hitler
Youth, stresses that the “fate of a people is determined primarily by
its . . . biological forces” (99). Hitler explains this concept in Mein
Kanpf: “Events in the lives of peoples are not expressions of chance,
but processes related to the self-preservation of the race . . . even
if people are not conscious of the inner reason for their actions”
(283). This nmyth of the blood was one of the nobst preval ent nyths of
Nazism It explained that the fate of all peoples is determi ned by the
mysti c makeup of their blood. Belief in this nmyth gives substance to
ot her nyths, such as the Aryan destiny to rule the world that Heck

mentions. In Mein Kanpf, Hitler explains that “all the human culture,
all the results of art, science, and technol ogy that we see before us
today, are al nost exclusively the creative product of the Aryan” (290).
Hitler argued that the disintegration of every civilization was due to
the defiling of their blood through sexual contact with other peoples.

“All who are not of good race in this world are chaff,” Hitler wites
in Mein Kanpf (296).

This brings us to the Jewish nyth. Hitler believed that “the
m ghtiest counterpart to the Aryan is represented by the Jew (Hitler
300). Throughout Mein Kanpf, and indeed, throughout his reign as the
Fuhrer, Hitler characterized human history as an eternal struggle

bet ween Aryan and Jew, Good and Evil. Anyone or anything that

t hreat ened Nazi sm was of Jewi sh origin. Historian Dietrich Olow wites
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that this myth becane a "totalizing and reflexive" one (4). This form
of nyth, according to Orlow, "reduces all past, present, and future
events to a binary division and sinultaneously inparts a noral value to
both of the factors in the set" (4). Olowidentifies this set as the
Aryan- Ger man, who represented "total good," and the Jew, who
represented "total evil" (4). This powerful noral conmponent of the nyth
"conpletely politicized" those individuals accepting it, and thus
became an integral part of their perception of reality.

Myths |ike these were undoubtedly one of the npbst inportant
aspects of Nazism Hitler was very famliar with ancient German mnyth.
As Kubizek wites in his nenoirs that “outstanding” anong Hitler’'s
books “were the Gernman heroic | egends. He al ways cane back to them and
knew them by heart” (182). Perhaps Hitler’'s great interest in nyth was
critical to his political success. Wiite wites, “Hitler knew how
desperately his people wanted to believe in heroic nyths” (343). Wy
woul d people feel this need for myth?

At this point, we should turn to Weaver. To him nyths are the
foundati ons upon which every culture is built, Germany being no
exception. Fromthe beginning, Hitler and the Nazis relied on nyth to
gai n support; one thinks of the “stab in the back” theory that first
roused the Gernmmns against the Weimar Republic. It was nuch easier for
patriotic Germans to believe this nyth than to accept an honest
mlitary defeat. By nurturing this nmyth, the Nazis were able to unite
all sorts of people with their cause. In Waver’s ternms, the myth
allowed themto “provide a base of harnoni ous thought and action”
(Visions 34). Another critical myth the Nazis relied on was the extrene
sinmplification and polarization of politics (and peoples). According to
this myth, only the National Socialist Party stood for a Germany for

Germans. Every opponent of Nazismwas in sone way associated with the
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anci ent eneny of the Aryan, the Jew, who existed solely to defile the

sacred bl ood of the Aryan. “National Socialism” wites Hitler, “nust
teach our people to | ook beyond trifles and see the biggest things”
(635). The “biggest thing,” of course, is that Nazismis a “fight for
the bare existence of our people,” and the sole enemy is the “power
whi ch is robbing us of our existence,” nanmely, the Jew (Hitler 635).
The goal of this nyth was to persuade the Germans that Nazismwas the
only alternative to serving the enem es of their people.

O course, for these myths to nean anything to the Germans, the
Nazis had to nake every effort to encourage themto absorb them in
short, to identify thenselves with the nythic Aryan destiny. This is
where Kenneth Burke conmes in. According to Burke, for this
identification to take place, the Nazis had to make thensel ves and
their audi ence consubstantial with the nyths. Specifically, the Nazis
created a supernatural scene with the help of technology. In Burke's
terms, this was a mani pul ati on of the scene/agent ratio. Burke wites
that supernatural scenes will allow the “agent contained to partake of
the sane quality” (Grammar 999). Lighting and sound effects are
utilized to create the nystic backdrop. Let us take the exanpl e of
lighting. “Artificial light denies illusion and also tends to
exaggerate it beyond true enotionality,” Msse argues (114). The
greater the light effect (Speer’s “Cathedral of lce”) the nore the
“functions of reality-testing and adaptive val ue judgnments” becone
inmpaired (G lbert 308). Sound effects work in the same way. Wen
soneone hears an artificial reproduction of the sound of a car whizzing
past, he experiences part of the reaction he would have if he heard and
saw a real car whizzing past. In sone cases, visual and aural effects
are provoki ng enough to cause the audience to flinch. Who has not once

felt their nmouth watering at the sight of delicious-Ilooking food on the
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tel evision? The power of this sensory manipulation is hard to
under esti nat e.

Essentially, Nazi nyths provided a “termnistic screen,” or way
of | ooking at the world. The nyths were able to nmake certain synbols
extrenely significant—bl ood, for exanple, and the Jew. A German who
believed the loss of World War | was due to an inferior mlitary force
certainly had a different outlook on life than a German who thought it
was all due to a “stab in the back” by a Jew sh-sponsored Wi mar
Republic. The Nazis’' tyrannizing i mage becane so powerful to certain
menbers of the SS that “Jews” ceased to be human bei ngs. These nen saw
them as parasites, and considered their nmurder no different fromthe
cl eansing of an infected wound.

The Tyranni zing | mage of Adolf Hitler

Hitler's rise to power could well be described as a “rise to
charisma.” The German people’s neaning for “Adolf Hitler” becane far
separated fromthe man hinmsel f. Many Germans even nmade it their God
term a term Waver defines as an “expression about which all other
expressions are ranked as subordinate” (Ethics 212). To achieve this
charisma, Hitler had to becone the “personification of sone inpersona

notive,” specifically, that of the Fiuhrer (Rhetoric 277). Burke argues

that the result of such personification is depersonalization. In other
words, the closer a man is identified with an issue or novement, the
less he is identified as a human being. Hitler made great efforts to
keep his personal |ife out of view Hitler's private life is never
portrayed in any Nazi film indeed, Welch wites that the Nazis woul d
have consi dered portraying Hitler on the novie screen “bl aspheny”
(147). Hitler's effort to keep his past and personal life a secret is
wel | known to his biographers. Fest entitles one of the sections of his

bi ography “View of an Unperson,” in which he discusses this issue. Fest



Barton 58

writes that Hitler “regarded Iife as a kind of pernmanent parade before
a gigantic audi ence” (518). What Hitler strove to becone was an i mage;
his m ssion was to beconme “identified” with the God-Iike Fuhrer, and
that required certain sacrifices. Fest states that Hitler lived Iike an
actor, and needing the “resounding al aruns, explosive effects with
lightning and fanfares” to becone the “Adolf Hitler” the Germans
identified himwith (520). Hitler strove for the inage of a “great,
solitary man bearing the burden of his election by destiny, nmarked by
the nystery of self-sacrifice” (Fest 521). The official and private
life of the Nazi militant, Olow wites, "found nmeaning only in serving
Hitler as the personification of . . . nyth" (10). To these Nazis,
Hitler was no nortal man, capable of mistakes or insincerity. He was
the Flhrer, the axis upon which their life revol ved.

Hitler cleverly manipul ated the scene-agent and the act-agent
ratio to acconplish this identification. As we have already discussed,
the Nazis enhanced Hitler's speeches with lighting and sound to the
poi nt that the person, Hitler, appeared |ike a god. This “concept of
beauty objectified the dream world of happi ness and order while it
enabl ed men to contact those supposedly i mrutable forces which stand
outside the daily flowof life” (Glbert 308). In other words, the
dazzling displays of technological brilliance sent the inmginations of
t he audi ence back to those glorious myths of their culture; they at
once subconsciously struck the tyrannizing i mage of their culture dead
center (Mdsse 2). The Germans becanme consubstantial with their cultura
myt hs.

The view of the world one sees in the Nazis’' displays, (for a

good exanple, take the tinme to see Triunph of the WIIl), is one of

order, happiness, and nystery. The eerie colums of light in the 1938

Nuremberg Party Rally are synbols of the supernatural; they bring back
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the innate associations of the great unknown; the |ong-dormant nyths
identified by Richard Waver.

The Nazis' technology also provided a ternministic screen, or a
view of reality. The sounds of marching nmen provided a backdrop for
Hitler's nessage: Gernmany is on the road to war. This sound effect was
the sane principle as the “colored” filters of Burke' s photographs.

The disconcerting |light effects also played into this; reality was

defl ected because the Gernmans were reeling fromthis nmanipul ati on of
their emptions. They saw what they were supposed to see: Hitler, alone
in a sea of dazzling lights and gothic gloom a wonderful paradi gm of
the “great CGerman” who was so far rempoved fromreality that no one
could define him but yet, their feeling upon seeing himcould not be
questioned. They revered himas the savior and chanpion of their
people. To see this Hitler, they had to |look through the “filter” of

t echnol ogi cal interference.

In Rhetoric of Mdtives, Burke di scusses the resources of

identification. Wen a sense of consubstantiality (something is
believed to be conposed of the sanme substance as sonething else) a
symbolic link is established between “bei ngs of unequal status” (46).
This link is not a realistic, but an idealistic one. Although Hitler
was a human being, and not a denmigod, by the spectacul ar visual and
aural effects the Nazis had at their disposal, he was rendered
consubstantial with the gods, and thus, the people identified himas a
god. The terministic screen deflected reality. They “deflected” any
statements that ran counter to “Heil! Hitler.”

Weaver’'s discussion of “Utimte terms” could be applied here.
Weaver tal ks about how charismatic terns are inpossible to discover
through a “construct of the imagination” (Ethics 227). He provides the

exanpl e of the term*“freedom” which is obviously a termof no little
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feeling for the majority of Americans. |Ironically, |eaders can use the
termto actually abridge freedom No Anerican really has freedom -what
he has is a tyrannizing i mage that defies definition of freedom or at

| east separates the lexical definition froma practicable one. |f the
government decides that drafting a | arge nunber of American youths into
the arny is the only way to “safeguard freedom” Anmericans must buy it,
or face exile (by exile, I mean much nore than physical renoval from
the culture). Hitler's favorite phrase, “Seig Heil!” (Hail, Victory!)
was in this way a charismatic term Even after the war was obviously

| ost for Germany, the termstill had its enotional value. At the
Nuremberg War Trials, several of those to be executed screaned it
before they died.

Nazi Cul ture

According to Weaver’s Tyranni zing | mage concept, a culture nust
necessarily reject certain values or elenents to exist. For Nazism
this ostracized el ement was the Jews. One of the strengths of Nazism
was that it was able to extend this rejection of the Jews to other
el enents they considered harnful, such as Marxismor internationalism
by connecting themin some fashion with Judaism In Mein Kanpf, Hitler
lanents the fact that “nine tenths of all literary filth, artistic
trash, and theatrical idiocy can be set to the account” of the
relatively small nunber of Jews in the country (58).

By identifying the Jews with all the evils of society, Htler
strengthening the Nazis’ faith in the Aryan nyth. The presence of the
Jew expl ained the loss of World War |, but it al so explained why the
German had not al ready conquered the world. The Jew was as nuch a part
of the Nazi tyrannizing i mage as the Aryan; he was the figure that
uni fied the Germans behind Nazism One could also argue that the Nazis’

eut hanasi a programs for the handi capped were also effects of the
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overwhel mi ng tyranni zi ng i nage; the nmentally and physically handi capped
did not fit the inmage of the strong, heroic German fighter
The Rol e of Technol ogy

Coul d the Nazis’ have risen to power w thout the assistance of
technol ogy? Certainly, Hitler managed to achieve quite a nmeasure of
success with nothing but his willpower and oratorical ability.
I npressive lighting and aural effects were not an option for the Nazis
in their early years; they | acked the noney, expertise, and equi pnent
for “Cathedrals of Ice.”

This is not to say they did not indulge in visual rhetoric. In
Mein Kanpf, Hitler describes his initial inpression of the German
Worker’s Party, which he would shape into the National Socialist Party:
“There was nothing, no program no leaflet, no printed matter at all
no nmenbership cards, not even a m serable rubber stamp,” (222). O
course, Hitler would see that the Party received all these vita
necessities in due tinme. To a nmind seem ngly incapabl e of recogni zi ng
i ndi vi dual s based on their personalities, the need for external synbols
of identification is paranmount.

Consi der the uniform Chakotin wites that the “prine purpose of
the uniformis . . . the maintenance of discipline or physica
organi zation” (88). The uniformis essentially a full-body badge, or
synmbol of belonging. To wear one is to identify, on sone level, with
the organi zation the uni form synbolizes. Kenneth Burke describes this
as a mani pul ation of the scene-agent ratio. The wearing of judicia

robes “not only hypnoti zes the behol der but transforns the wearer,”
Burke wites (Granmar 1004). This effect partly explains the rhetorica
power of mlitary marches. Not only can the soldiers identify with each

other by their unifornms, but also by their very behavior. In

conplicated marches |i ke the goose step, the marchers cease to | ook
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i ke human beings. Their identification with mlitary discipline (and
force) is conplete

This type of discipline and identification was with the Nazi
party at the very beginning (one only needs to think of the
paranm litary SA). Closely related to this type of mlitarismis nusic
and singing. Heck wites that singing “was a tool to bind us together
in the common cause of Germany as well as a form of relaxation. Wen we
were assenbled in |arge nunbers, its effect was hypnotic, as our
| eaders well knew’ (103). Charles J. Stewart wites that songs are a
way to “establish, define, and affirmone’' s selfhood in socia
novenents” (cited in Bowers 25). Singing allows the individuals in the
audi ence to participate. In a mass rally, there are two |evels of
persuasi on. The first level is the actual words of the song, which can
have quite strong persuasive content. The second | evel cones from
identification with the mass, who by sharing the act of singing, allow
the individual to become consubstantial with the mass.

Al ready we have seen several powerful persuasive nethods in the
Nazi arsenal that did not require high technology. The inportance of
technol ogy occurs | ater on, when the nenbership roles entered the
hundreds of thousands. The 1934 Nurenberg Party Rally woul d have been
i mpossi bl e without the | oudspeaker; even Hitler could not shout |oud
enough to be heard by fifty thousand people. The airplane nade it
possible to ship Hitler all over Gernmany to strategically |ocated
speeches, and radi o and ci nema brought his nessage to mllions of
ot hers.

Still, we nmust still wonder about |ighting and aural effects.
Were they icing or cake in the Nazi propaganda nmethod? | have never
come across an account of a German becom ng a Nazi because of sone

i npressive lighting effect. The situation is anal ogous to sone nodern
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Hol | ywood fil ns—are expensive “special effects” enough to get people
into the ci nema? Undoubtedly, sone Germans nust have considered these
theatrics enough reason to attend a Party rally, but it seens unlikely
that nost Gernmans were thus affected. To the mpjority of the Nazis,
these effects nust have served to reinforce their beliefs. The
“Cathedral of Ice” certainly lent a convincing supernatural quality to
the 1938 Party Rally. Just |like colored lights in a nodern theater
production, the “Cathedral” served to alter the scene and thus affect
the nood of the audi ence, perhaps nmeking them nore receptive to the
mythic qualities of the Rally. Lighting alone does not persuade, but in
the right situation, it can be a valuable asset to an orator
Concl usi on

We have seen that the Nazis dedicated huge suns of npney and tine
to propaganda technology. In the case of the fanpus “Cathedral of Ice,”
Hitler was even willing to risk national security. But was it all worth
it? There is great evidence that this noney and tinme paid off. First,
we nust take into consideration Hitler's belief that successfu
propaganda nust be sinple and direct, and Goebbel s’ belief that
propaganda’ s only object was to conquer the nasses. “Every neans that
furthers this aimis good,” Goebbels wites, “every means that hinders
it is bad” (13). Certainly, the Nazis would not have spent so nmuch
noney on things like lighting devices if they did not feel they were
serving a useful purpose. Culling the best persuasive features of the
Roman Cat hol i ¢ Church, Wagner’'s operas, and German and Austri an
mlitarism the Nazis created an al nost irresistible system of
technol ogi cal | y enhanced propaganda.

Secondly, the kind of technol ogy the Nazis mani pul ated to enhance
their speeches is still effectively being put to use today. A good rock

and roll showis a nmodern exanple. Wth the assistance of col ored
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lights, lasers, snpoke, and explosions, the rock star is placed into a
supernatural setting. If the setting is effective, the “nere nortal”
rock star becones consubstantial with the nystery of his surroundings,
and the audience identifies himwith a higher inage.

In the case of the Nurenberg Party Rallies, technol ogy and
mlitarismwas used to create incredible nythical backdrops for

speeches. Triunph of the WII is one of the best ways to see their

method in action. Wth the constant juxtaposition and switching of old,
mythic Germanic inmages (turrets, funeral pyres, and Nurenberg’'s

nmedi eval architecture) with i mages of the boom ng power of npdern

i ndustry and snmooth Nazi mlitarism (uniformed Nazis, swastika flags,
and mlitary vehicles) the audience is induced to identify the Nazis
with the sacred, nysterious race of the Aryans. Wth this clever
mani pul ation, the film adds significance to the synbols of Nazism The
final, catastrophic product of their efforts was the tyrannizing i mage
of the Nazi Aryan, the m ghty avatar of manifest destiny. The purpose
of his existence was to crush German’s enem es and rule the world;
every thought and act that ran counter to this was Jewi sh and alien
foreign to the hearts and mnds of the true Gernman. By creating and
carefully maintaining this tyrannizing i mage, the Nazis were able to
sei ze and hold power until Germany lay in ruins.

There are certainly some difficult points that could be raised
agai nst this argument. Historians |ike Ol ow and Kershaw scarcely
mention the use of technology in Nazi propaganda tactics. For them the
secret of the Nazis’ rise to power lies in econom c factors. Perhaps
the Nazis were just in the right place at the right tine. This argunent
seens quite conpelling if one enphasizes the shame of the Versailles
Treaty and the wetched econony of post-World War | Germany. Stil

anot her possibility is that Hitler’'s |l egendary oratorical gift was
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responsi ble for his success. After all, the Nazis only had access to
nost of their propaganda technol ogy after Hitler had conme to power.

One can certainly not deny that all these factors probably played
arole in the Nazis' success. Still, the National Socialist German
Worker’s Party was not the only such party operating after the First
World War. If the cause of the Nazis' victory rested solely on an
econom ¢ or social coincidence, the NSDAP woul d seem ngly have had to
conpete on less than equal footing with all the other parties operating
at the sane tine, sone of which were nuch |arger and popul ar than
Htler’s.

Hitler’'s great oratorical ability was obviously a great factor in
the Nazis' success. The exanples | provide in the third chapter revea
just how effective his speeches could be. An appropriate analogy to
describe this problemis a revivalist tent preacher and the priest of a
maj estic, eloquent church. While the preacher may have enough fire and
conviction in his sernons to attract |isteners, his congregation is
al ways aware that the preacher, and thensel ves, are human bei ngs on
earth. Their reality-testing ability is challenged only by the
el oquence of the preacher’s words. The priest, on the other hand, has
t he advantage of censors, flickering candles, beautiful paintings, and
awesone architecture to help induce a supernatural nood in the hearts
of his congregation. The haunting environment challenges their
perception of reality. The words of the priest take on part of this
quality, giving his nessage an added strength. The nore nysterious and
mani pul ative a man’s setting is, the harder it is for himto test
reality. The nore enotional he becones, the | ess reasonabl e he renains.

It is precisely this state of mnd the Nazis strove for with
their technol ogy. The purpose of the |ight shows was to awe and

bedazzl e their audience into an enotional tenpest. In this state of
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mnd, Hitler’s powerful speeches took on an al nost divine quality.
Hitler and his speeches were beyond reason. The strings he dangled his
followers fromwere affixed not to German m nds but German hearts.

Under his control, they laughed, cried, shouted, fought, and died. The
tyranni zing i mages and termnistic screens of Nazism provided their way
of looking at and living in the world.

What have we to learn fromthe exanple of the Nazis? Are human
bei ngs incapable of resisting the m ghty influence of technol ogy? Have
there been even nore sinister devel opnents in persuasive technol ogy
that could be inplemented by a post-Hitlerite dictator? The first topic
that comes to nmind is “sublimnal nmessages,” or nessages inserted into
films or nmusic that are only received by the subconsci ous nind
Certainly, Hitler would have used themliberally. Wi can say what
technology will be available to tomorrow s dictator? Qur |evel of
technol ogy has in many ways surpassed the one portrayed in George
Owell’s 1984.

Technol ogi cal devices certainly have their place in rhetoric.

They are rhetorical “devices.” Aristotle argued that a good orator nust
“know the avail abl e neans of persuasion.” | think the tinme has conme for
rhetoric to address these issues; what | have provided here is only a
brief | ook at the subject. Still, | feel safe in asserting that
technol ogy does contribute and influence culture, nodifying or creating
tyranni zing i mages and providing termnistic screens. Sone m ght argue
that this is truly a case for psychol ogy, and not for rhetoric, but I
argue that psychology and rhetoric are sinply two different nethods of
goi ng about the sane problem Still, one nust consider the rhetorica

nature of Nazism-after all, it ainmed at the enptions and not the

reason. Who better to confront these issues than a rhetorician?
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