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Definitions of Terms
1. "Radius” (plural of radii) is used to designate distance from the
market.
2, A "grower" 1s a person selling his own produce on the market,
8. A "penter" is one vho rents a stall for a period of time as specified.
4. A "gopmumer® is a person buying produce for thc purpose .of preparation
for human consumption, ineluding home consusption and
public sating places, |
6+ 4 "regord” is the S.nfomts.on taken from & produter on a blank form,
8. An "ptierdant® is s person tending the sale of produse in a atall,
7. "Layout® pertains to the physiocal annt of the place or thing
montioned,
8. "Siorea" refers to those stores within Lynchburg,
9. "Other plages” means towns or cities other than Lynghburg.

During September, 1933, each individual produscer on the market during
that time was personally interviewed for the purpose of securing the record
data. A blank for Public Market Swrvey work, found in Appendix A of ™A
Survey of Some Publio Produce Markets in Up~State New York® by F. P, Weaver,
was used to record the informetion, One-hundred nine produsers were
interviewed. The information from five of this group was considered of no
value because of either a lack of kmowledge of the business in some cases
or 8 lack of a desire to give such information.

The questions asked led to a determination of such facts as the size
of business the average producer was operating, the smounts each produser
sold on the market, the area from which the produse came, the effects of
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distances upon the amounts, types, and values of produce, and the atti-
tudes of the producers toward the market. A

The records covered the entire business of esch producer, the place
of sale of his produce, frequency ty weeks of market attendance, and
_ﬁwtmm &8 to changes they would like to have made in the merket which
night lead to its improvement.,

The information taken was tabulated without ary abdtempt to estimate
sdditional business that was carried on in the market during the year.
The resson for this was the fact that Seplember, as shown ly later tabw-
lation, is the peak month for numbers of producers on the market, snd
included in the group interviewed were practically all of the regular
attendants. Minor, aww attendants would be only day renters, and
therefore quite difficult to get any estimates from.

The date obtained were estimates of the growers, as very few of them
kept accounts, and these were not referred to. To the estimated smount
of produce & money value was epplied frowm a prige list representative for
the pericd. The estimated total years' sales (estimate of growers) checked
to within $170 of the caloulated total yeara' sales. This furnished a
good demonstration of the agcursay of the survey method of obtaining this
kind of data.



Originally the farmers sterted driving their wagons against the eurd
on Haln Street betwsen 12th and Washington Streets, and selling their
produse on the street. The butchers and grocery store propristors seon
saw that the value of their business was being lowered, As & result an
ordinance was passed Ly the oity prohibiting meh stopping of wagons on
the street hegause they blocked traffic. The ordimanee provided that
fammers eould not peddle on down-town streets balow Federal Street until
after 12100 M. The evening trade was light, This inoluded also the
present stedius site, which some of he produsers had received permission
from the ity to use. This condition existed until someone of several
producers were taken into court for violation of the city ordinamve.
Judge of the Court, F, P, Christian, in a decision squashed the ordinsnse.
Being free to p back into the business section some of the mailn producers
started agltation for some kind of a city public produce market. In the
meantime the farmers needed shelter. A mmber of them got topth;r, sone
of them gusranteeing the rent, MnumwmrM tobasoo warshouse
fram the ILynchburg Tobacco Warehouse Compary. Only sufficlent fees were
gharged to pay the rent. Within a short time a full Saturday market was
_established. This comtimed for about 15 years. Then the alty purchased
the site of the 0ld Paces Warehouse and bullt the present new Ammory and
City Movket., A committes e appointed ty the City Couneil in March,
1929, to study the situstion, The comaittes was composed of L. P. Mann,
chairman, Allen Cuowllu, H. E, Steptoe, and R. W, B, Hart, ity manager.
They made recommendations for the establishment of the market in the
present stadium site, after having conferred with Mr. H, E. Crouch, market-
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ing speaislist, of New York, This rm%ﬁ was overruled when the
plan for combining the construction of an armory and a market together
— |

The combined oost of the armory and market was $200,000 inoluding
the land, The land eiwh vag $16,§00. The cost of construetion applieable
to0 the market was §$35,000. Thus we may w the market néat approximately
$48,000, |

The «uw does not operate the market on & profit-making besis, but
mmm”wmmmma.marmammmnm
aﬂMaﬁ%Mmarmm@@mamm, combined plant. _!iu
budget figures for the market and armory are $3800 per year.

The location of the market is on the west side of Main Street in the
bloak between 18%h and 15th Streets. The main eptrance is from Main Street
with a back entrance from Church Street, Thls section is spoken of as the
lower end of Msin Street, where we find hardware and !‘.d stores located,
or in gensral, where the heavy merchandising is carried on. |

The Armory faces on Church Street, and is on the street level. The
market has its maln entrance off Maln Street. The floor of the Armory
forms the oceliling of the back part of the market, whioh extends in an
mndriw sided by sheds out to Main Street. The market floor is on
a level with Main Street, and an inclining side driveway opens onto Churah
Street. |

Usually traffic 1s quite heavy on Main Street past the market entrance.
This is an undesirable feature. It often delays the producer in getting
on the market promptly. It alows up the movement of traffle through the
market bscause it is necessary to wait until Main Strest is clear before
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Mag from the market drive, This keeps mary ounsumers off the market
because of their disglike arnd fear of getting into traffic jams.

The location is ly m mesns a central ons. The residential section
of White Rock Hill is most readily accessible to the market. However, this
is one of the smaller sections. The residential section of Rivermont, which
ia one of the largest, both in mumber and in buying power, has no cholce
other than passing entirely through the business seetion of the aity to
reach the market., The seotions of Fort Hill and West End may avoid passing
through the business section of the eity ty using 12th Street apd the
Church Street entrance, Because of the distance they travel, howsver, the
market is not central to them. Using these last three seatlons named, which
represent Lynchburg's greatest population and buying power, we find that
the market is sitting off in a corner from them.

From the standpoint of the producers we can mot say that the loeation
18 central to them on & basis of distance travelled o the market after
reaching the city lmcu.‘ Asherst, Nelson, Rockbridge, and part of the
Bedford producers have to pass through the business ssction of town. The
Campbell, Charlotte, Halifax, Pittsylvania, and the remsinder of the Bed-
ford producers must travel the entire length of 12th Street, passing
through the district in which a large number of consumers live. However,
it does place the producer near the supply stores, convenient for hiu to
get grain, seeds, fertiliser, and various needed supplies.

The market is convenient for hotel and restaurant proprietors of the
down-town section.

With respsct to lighting, sanitation, and law enforcement, the looa-
tion u very good, Bulldings around the market are not too close, and mt
very high, so ventilation is very good. , *
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Parking space on the present location 48 a problem that will be hard

to solve, and one which will be discussed later,

Nature of the &gw of Good
Thatywefaﬁlwa&bw«ran%hebmh&rgmkﬂhmﬂym
plained. The sellers conslst of growers, and the buyers consist of

consumers.

Growers make up the seller group and have for sale produce grown hy
themselves on land they either own or rent. Often several members of the
same family had prodwoe on the market being sold ly only one member, Sush
sales were made for no profit and could be alassed only as producer sales.
Amother variation was that of a grower bringing produse to market apd
selling it for a nedghbor. Supposedly there was m profit invelved in
such cases. The fact that the olty raqm persons to pay a licgense fee
w_m;t produce other than that grown by themselves keepas such selling
down considersebly., We are safe in saying that the Lynohburg market is
W a producer market,

The sales on the market are made to consumers, mainly to privete
families. Housewives do a good part of the buying, ofttimes accompanied
ly & male member of the family. Representstives of the more financially
&mmns femilies may be found on t&u market in the mornings from
abous § %0 11 ofoloek. During these hours they got the choice produce
befors 1t has been plaked and pulled over. ﬁurz:;g lunch heur, from 12
to 1 moon, store clerks, m& other working olasses, mey be fourd on the
aatket, Sales are slow in the early afternoon until factories begin
letting out, Trade is ususlly brisk sll day Saturday with a mixture of

classes of conspumer buyerd,
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Hotel and restaurant representatives are usually on the market sarly.
They w produse inp larger quantities, according to thelr expected needs
for the day. Mawy of these representatives have standing orders with
partioular growers. Suoh buying is grestly limited on this market, um
porhaps ty an uncertainty of learamm&mknipm
tims. Ouch buying shovld be encouraged,

Saturday is the big day for both grower and consumer. Over-crowded
conditions exist. This will be discussed later, Nondays smd Fridays have
1ight sttendance on the part of growers snd buying is slow, especially on
Mondey. Tuesdays, Wednesdays, end Thursdays vary in attendance ly Mu
and in buying ¥ consumers frum week %o week and from season 0 season.
Growers cemtend that they would come to the market mors often and mwore
W&y‘ﬁmwmwﬂﬁmamwg The consumers say they
weuld come to the market more often ani mors regularly if they knew the
produos was therse.

The city does mt seem o dosire to make the market a money making
proposition. The comstruction of the market and armory was at public
exponss. The desire of the oity officlals seems merely to charge emough
in renting stalls, and occcasional renting of the hall ir the armory, %o
taks oare of the operating expenses and upkeep of the bullding. It is
about on this basis mow, asince the market has become more popular than
wher it wae first opened in 1982,

Citisens who patronise the market like it. They seam satisfied with
iﬁmmn'mmwﬁaamlyafmm. Wam*&:
enjoy the mmaﬂ) gontact with the grower, and like %o krow the person
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from whom they My Mrfood, Such patronage 1s beooming more popular,
which will of course mean mors produce is likely to be handled in'oor.

Oity offielals have considered that this market would develop trusk
groving in the area surrounding Lynchburg, Sush a development, they
reason, would uturumem for more buying on the part of the growers,
which should in turn inorease their purchasing power, Also 1t should, om
inoreasing the amount of produce, give to the consumers of Lynchburg a
supply of fresh products cheaper and fresher than if they had to be
shipped in from some other sections. Such a development is alowly taking
s, |

It was hoped that the establiisiment of the market would help to
stabilise prices of produce as between growers at & partiscular time.
Porbaps this may be true in the future; at present, however, the variation
is great, '

By grouvping the growers there is a tendengy to create anhpruvmm
in the produce handled, and the methods of handling. This faoct was veal-
4304 and is working out, Hush discussion of a graded market has been held,

‘with the outesme that esch individual gives more sbtention %o the sorting
of his produse, and in sone cases vary the prige o correspond to the
quality of the produce. As yet the process is mot satisfactory, although
it is beling encouraged.

The oity employs a market superintendent whose job, as far as possible,
is to coordinate the demands and needs of the produser &nd consumer on
‘the market, to encourage regular supplies of goods by the producer, and
%o sdvertise the market and enosurage consumers of the olty to pstronise
it, ’
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Upon the whole the attitude of the oity toward the market is
encoursging. It is new and modern and they are proud of it, along with
the realisation of the bensfits mentioned above.

Table 1 gives the relative importance of the varicus counties in
fursiabing produce to the Lynchburg Gommurity Markst. Csspbell cownty
took the lead ty furnishing $89,371 worth of produce, whish proved to
ba 38.2) per cent of the todal amount sold on the market. The sverage
total yearly sale of §1,0R7 per grower in Cmmpbell, however, took the
lowest rerk, '

Iin gersral, the average amount of produce sold per mm inoreased
_as the distance from the market inorsased. This fact would exist because
of the necessity of a larger load to justify the inercased distance
travelled., The fact ,ﬁat the larger growers céxe a greater distance also
. Justifies the fact. )

de county followsd in second place with & total yearly sale
of $30,481, or 25.72 per cent of the market total. 4t §1,424 the averege

total yearly salo per grower from Bodford was the second lzrgest. Appo~
mattox county was thind with total yearly sales of £17,758, or 14.97 per
cent of the market totel. it $1,304 this county was third for the average
total individual sale. Amherat county sold s total of $11,990, or 10,12
per cent of the market total, taking sixth place for the average total
ipdividual sale at $1,214, OCharlotte county held fifth plage for total
yearly sales at $10,208, or 8,61 per cent of the market total, having an
average total individusl sale of $1,505, Pittaylvaria county was in
sixth place for total sales at $5,276, or 4.45 per gent of the market

total, and holds first place in average totel individual sales, at 91,759,
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Halifax county had $1,283 totsal sales, or 1.07 per cent of the market
total, with the fifth lowest average total individual sales of $1,268,
Rockbridge sounty sold §1,148% worth of produce, or .88 per cent of the
urktt total, with the seventh lowest average total individual sales of
$1,143, Nelson county hed only one grower on the markat and his total
yearly sales were $1,051, or .89 per cent of the total for the market. |

Table 2 presents faots relative to the importance of the different
distanse sones as sources of supply for this merket, The ¥ to 55 mile
sone had the largest total years' ssles, amounting to $84,855, or £1.08
per oent of the market total. The totsl average sales per individusl
m $1,939. This amount ranked second in sise among the distance aones.
The 20 te %4 mile sone made the second largest total seles, smounting to
$28,882, or 19.64 per aent of the merke: total. With §1,524 the average
todal individual sale for this sone held third place. The 15 to 19 mile
gone was third with total yeerly sales of $80,284, or 17.07 per gent of
the market total. The 25 to 29 alle sone took fourth place in total
seles with $20,289, or 17.08 per cent of the market total. The 10 to 14
mile area held fifth place with $10,771 in totsl sales, or 9,09 per cent
of the market total.

Thus we find that Campbell, Bedford, Amherst, Appomsttox, and
Charlotte were the most lmportant sdowrces of supply. Thess counties fall
within the § to 34 mile sones.



Table 1.~ Growers' 8ales on the Lynch Community Market
Classified Yy Goumy at rigin, 198

mm Mmm.mu.. Pn' ecm of wm

11 $ 11,999 $ 1,814 10.12

Amherst

ApPORALLOR e 18 17,756 1,504 14,97
Bedford 24 50,491 1,426 26.72
Campbell —amee-ee 41 g0, 371 1,027 55,21
Oharlotts ——— 9 10,208 1,803 8.6
Halifax 1 1,265 1,268 1.07
Nelson 1 1,061 1,081 .89
Pittsylvania — 5 5,276 1,768 4.45
Rockbridge ——— 1 1,148 1,148 88

Total 104  $118,556 $ 1,140 100,00




. Table z.-- Growers' Sales on the Lynchburg Community Market

iz,

15 - 19
20 ~ 24
25 - 29

0 - 34
- %
0 -
45 - 49
50 - 54

Classified by m-np ﬁom, 1988

Por cent of total

2 $ 1,30 § en 1,15
) 7,188 796 6.02
7 10,772 1,481 9.09
22 20,284 1,162 17.07
25 25,282 1,524 19.64
18 20,229 1,618 17,06
14 24,955 1,950 21.08
5 1,009 566 1.48
5 1,412 a7 1.19
4 5,620 1,004 5,08
2 5,800 1,980 5.20
104 $u18,888 $1,140 100,00
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Relative Importance of Truck Crops, Berries, and Tree
Prults on Farms Supplying Produce to the Lynchburg
Publie Market

With the exeeption of fogkbridge we find that the more remote
counties have the largeat average sige farm represented on this market.
Charlotte county leads the grouwp with an average sisze of farm of 4%0 |
acres, but with 4.9 acres falls to third place in the average acres in
truck orops, and with an average of 2 acres ties with Campbell and
Appomattox for fourth plase for scres in tree fruit. Rookbridge county
farms have less than one-tenth of an acre in berries. '

With an average of 258 acres Pittsylvania coumty growers delivering
produce to this market had the second lavgest average sise farms, and with
5.7 acres they had the second largest average area in trueck erops. Growers
of this county had less than one-~tenth of an sore per farm in berries., It
had an average of 8 acres per farm in tree fruits, the same as Rockbridge
county. Halifax county farms averaged 254 acres in sige, With 15 acres
per farm this county had the largest average aores in truck orops, with no
acreage in berries, and 3 acres in tree fruits. Nelson county had the
fourth largest average size faras, but had no truck erops, berries, or tree
fruits. The remaining counties arrunged in order of average sise of farm
were Campbell, Appomatbox, Bedt‘erd, imberst, and Rookbridge., (Table 8.).

The 50 to 54 nile zone had the largest average size farm, 1,250 acres,
the la‘rgnﬁ average aeres in imiok, 15 scres, and the third largest average
agres in tree frult, ¥ aeres, They had no berries. The 5 1o 9 mile sone
had an average size farm of 106 acres, an average acreage in trusk of 5.6,
an average acreage in berries of 0.2, and a one-acre average in tree fruit,
Of all the arsas this zone had the highest per cent of the fam in truck,
berries, and tree fruit
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Table 8.~ The Average Sisze of Farm and the Average
, Aereage per Farm of Truck Orops, Berries,
and Tree Fruits, Classified by Counties
Delivering Produce to the Lynchburg Com-
aunity Market, 1988

saherst e 11 95 5.5 .2 4
ippomattox ——— 18 148 1.8 * 2
Bedford e 24 182 2.9 . 1
Compbell —— 41 178 5.5 . 2
Charlotte — L 4%0 4.9 * 2
BalifaX e 1 284 15.0 .0 -
Felson ———e—eee 1 200 0 0 0
Pittaylvanis —— 8 258 5.7 . 8
Roekbridge —— 1 80 BT W0 8

)

Total 104 178 5.4 .

¥ Tess than one-tenth of an aere.
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Table 4+~ The  8ize of Ferm apd the Sverage
Ares per in Truck Creps, Berries,
and Tres Fruits, Classified ty
from the Narket, for Produse Delivered to
m Img Community Market, 1983

i e e S D e R T
0- 4 2 20 7.6 .0 1
5- 9 ° 196 5.6 .2 N

10 - 14 7 116 4 3 .
15 - 19 22 149 2.4 a1 2
20 - 24 25 181 5.4 * ¢
%% 15 170 1.5 .0 L
% - 5 14 214 5.8 R 2
%% 5 88 1.8 0 1
0 - 44 s 280 2.0 0 Y
“ -6 4 128 5.7 0 4
0-8 L 1,880 18,0 30 5

Total 104 2

178 3.4 *

¥ Loss than one-tenth of an sove,
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The average size farm of all growers was 178 sores, of which an
average of 5.4 acres was in truck orops, leas than 0,1 acres in berries,
and an average of £ aeres in tree frults.

These faots, which are presented in tables 5 and 4, bear out the
eonclusion that the growers covering the grestest distance and coming from
the more remote éevnti“ operate the largest sise farms. Their acreage in
truck runs high in several cases, which is explained ly the faot that they
produced more mw and less perishable products, suoh as melons which
require greater acreage. BHowever, irn spite of the faet that the siszes of
the farms were found to decrease as the oity was approached, the per cent
of the farm in truck orops, berries, and tree frult increased. The type
of produst changed, as whll be shown later.

Bslative S8ize of irea in'r,m;ch Crops, Qghar Crops,

Table § gives the total and avex?ago of the acres in truck erops,
other orops, and additional acres sultable for truck orops, acoording to
counties. On the farms from which the records wers obtained the following
dats exists, as grouped by counties: fmherst county farms had en an
average 4 per cent of the area in truck crops, 17 per cent in other erups,
~ and 20 per cemt sultable for truck erops. Appomattox county farms had 1
per csnt of the ares in truek, 17 per cent in other crops, andi 25 per gent
suitable for growing truck wdps. Bedford county farms hed 2 per cent of
the area in truck crops, 18 per cent in other erops, aé:d 18 per cent suit~
able for growing truck crops. ‘ Campbell county farms had R per cent of the
area in truck crops, 18 per cent in other orops, and 18 per cent sultable
for growing truck orops. Ghuﬁotto county farms had 1 per cent of the area



Table 5.~ Relative Size of ires in M Crops, Other Crops, and Additional Aeres

Swlhhlo for Truck Orope on Farms Supplying the Lynchburg Narket,
Classified ly Counties, 1933

Famber | TaiiTionl seres siteiis

imherst 1 $5.8 5.5 178 16.2 210 19
 Appomattox ———— 13 24.4 1.8 522 24.8 4% 8.4
Bedford 24 68.5 2.9 521 21.7 4% 18,5
Campbell — - &1 141.7 5.5 1,141 27.8 915 22.5
Charlotte 9 44.0 4.9 921  102.3 1,810 201.1
Halifax 1 15.0 15.0 40 40.0 40 0.0
Belson 1 .0 -0 80 80,0 50 50.0
Pittaylvamia — 5 17.0 5.7 217 72.5 ses 108.5
Rockbridge 1 2.7 2.7 10 10.0 70 70.0
Total 104 549.5 5.4 5,560 52.5 4,27 a.1

19



18

in truck crops. Halifax county farms had € pni' gont of the area in truck
eieps, 17 per cent in other orops, and 17 per cent suitable for growing
truck orops. ﬁi»n county farms had nome of the area in truck erops, 15
per cent in other crops, and 1§ psr cent suitable for growing trusk crops.
Pittsylvania and Roakbridge counties had 2 and 5 per cent of the areas of
their farms in truck crops, £8 and 13 per cent in other crops, and 4R and
88 per cent suitadble for growing truck erops, respectively.

Table € gives information similar to that presented in table §, but
classified by distance from the market rather than by counties. In gen~
eral it was found that the farms nearer the city, and those located in
the section from 80 to 84 miles away, had the largest average area in
truck orops. In the 30 to 54 mile zone therse was the largest total addi-
tional acresge msgm- for trugk. The largest average per fams was found
%o be in the 50 to 54 mile mﬁo.

From the data preseuted in tables 5 and 6 we may conclude that the
more remote counties and the areas located at the greatest distance from
the eity have the largest proportion of their acreage in other erops, anmd
that the per gent of the acres in truck orops to the aores in other grops
is greatest close to the eity. in mmgﬁ for the entire group of growers
was found to be 5.4 aores in truck, to 32,5 acres in other crops, with
41,1 aores additional which wers suitable for growing trueck orops. This
suggests the possibility that the area whioch now supplies the Lynchburg
Community Market is capable of expanding its acreags in truck erops mawy
times where the need for such expansion arises.



Table 6.~ Relative Sise of Area in Truck Crops, Other Crops, and Additional Acres
Suitable for Truck Crops on Farms Supplying the lynchburg Community
Harket, mmrzm by Distance from larket, 1955

Rumber

of Ty B

Mlep from Harkst records iotel
1- 4 2 15.0 T8 25 11.5 s 1.5
5- 9 9 52.4 5.6 187 15.2 169 18,8
15 - 19 22 53.1 8.4 820 £8.6 568 18.5
20 - 24 25 86.1 3.4 582 2R.1 588 5.3
25 - 29 13 18.1 1.8 540 26,2 35 £24.2
5 - 34 14 52.7 5.8 706 50.4 1,156 2.1
55 ~ 59 .4 4.0 1.5 89 20.7 108 86,0
40 - 44 3 8.0 2.0 197 85.7 270 90,0
45 - 49 4 22.7 8.7 - 88 22.0 195 48.8
50 ~ 54 g §0.0 15.0 475 28.8 1£m §00.0

Total 104 5,380

348,.5 5.4

im.
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Table 7 shows the velue af each kind of vegetable s0ld on this
market during 1988, The volume is somewhat proportional for each indi-
vidual vegstable, Canteloupes and watermelons headsd the 1ist. Inas-
much as the n;iw prohibits the stopping of trucks on Main Street to sell
produce, the lwgai n@hn growera have had to anil from stalle in the
wmarket,

The melon sales were followed Glesely ly sales of such staple
vegetables as mma and potatoes, with shelled beans, sweet corm, green
beans, and peas following in that order, Cabbage sales were only MQ,
or 2,98 per cent of the total vegetable sales. Very littls spinach,
parsnips, carrots, lettuce, kale, and okra was found on the msrket. One
grower from Amherst county made a sale of a few bunches of asperagus.
Consumers seem to be eager to get fresh vegetables. It sesms likely that
much greater sales cowld be mads of the more unstaple vegstables if thay
were produced and put on the market with more regularity.

¥ith few exceptions the vegetables on the market were found to be in
good condition. Very little or no sorting or grading was done. This, of
course, had a maw to hurt the appearance of the entire lot. Clean~
ing of the vegetables before bringing them to w&rket was one outstanding
characteristic., The distances travelled were mot great emough to eause
heavy demages, which sllowed the growers to plck the vegetables m
evening of the day befors so their freshness was quite noticeable. Ko
common or regulatory methods of handling vegstables exist on this market,
Each pmamr differed in his method of handling vegetables between the
farm and market. Preparation of some of the vegetables, such as shelling
beans, was done on the market, This utilised the grower's time and slso
pub & fresh produst on diepley where otherwise it would have been drisd



Table 7.~ Total Valus of Vegetables Sold ty Growers
on the Lynchburg Community Market, 1938

. 489 1,85
M 1.09
540 1,00
308 .89
268 R4
0e .68
180 .58
149 "
136 0
108 .50

) 80
4 24
28 +08
25 .07
15 .04
5 201
$54,084 100,00
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The total vegetable sales amounted to $84,084, and 57 per cent
of that was made up of the sale of cantaloupes, watermelons, tomatoes,
and potatoes.

The total sales of fruit, including berries and tree fruits,
was $10,288, (Table 8). Of this amount apple sales made up $5,618,
or 54.8 per cent of the total. Peach ssles totalled $5,522, or 52.5
psr cent of all fruit sales. Figs were found to be a mipor frult,
being brought in ty only two growers, one from Bedford and the other
from Charlotte county., One grower only sold cultivated blackberries
on the market. The berry sales other than strawberries and rasp~
berries weve found to be of the wild varities whioch were picked on
the grower's farm and brought to market, This, of course, makes the
acreage of berries low in proportion to the valus of berry sales.
Apple oider was included in this group beceuse it was a fruls produst,
and its sales amounted to 2.2 por cent of the total for fruls.

The total value of poultry, dairy, and meat products sold om
this msrket amounted to $88,795. (Table 9). This amount 1s larger
than Ahat mentioned for the two previous classes of produce.

Out of this total it was found that eggs formed 36,5 per cent,
or $32,250,

Beef salep were also important, making up 15.8 per cent of the
total, or $14,182, Beef sales were mainly on Saturday. Very little
fresh meat 1s sold during the week as compared with Saturdsy.

Broiling ard frying sisze chicken sales were found to be $11,461,
or 12,8 per cent of the total for the meat and poultry grouwp. Very

few dusks wers sold.
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Table 8.~ Total Value of Fruits Sold by Growers on
the Lynchburg Comsunity Harket, 1083

Apples —— - § 5,615 84.6
- Peschel . e : 5,508 82,8
. Stravberries - — ' 552 5.2
Blagkberries - e 282 2.4
Cider (apple) T 228 2.8
Raspborries - 1%0 1.8
Hugkleberries - ~ — : 50 0.8
Damsons - - 10 0.1
Plums i : - " -] 0.1

Total $10, 280 100.0
% Lesa than 0,1 per cemt. ’ | '
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Cheese was s0old by three produgers from Campbell, Amherst, and
Bedford counties, respectively. The ordam élu noted were made Ly
two producers, one from Bedford and the other from Cempbell county.

This cream was sold mainly for cooking purposes and for whipping oream,
It was marketed in pint bottles, these being kept in a sine tud of
cracked ige.

During the summer months the produgers handling butter followed
the practice of keeping it in tin containers, usually buckeis, with a
block of ice under it to keep the butter fimm. The producers selling
fresh meats had to furnish means of ocaring for it. Some of them dis-
played the meat in show cases, and others merely aspread it out on tables, _
This method of open display of meat is quite unsanitary and should be
replaced entirely by the use of show cases.

The products which could not be ineluded in one of the above groups
are listed in table 10, Their total value amounts to $4,185, Of this
total honey forms 57.09 per cent, or $2,371., Honey was sold in the comb
in one-pound blocks, and also in one-half and one gallon containers. Two
growers seemed to specialize in honey produstion.

Sorghum molasses was sold in one~half and one gallon containers.

The cake and ple sales totalled $751, or 18,08 per oent of the total
of the miscellaneous group., The pies were sold ad s unit value, while
the cakes were sold both by the unit valus and by weight.

Corn meal sales totalled $104, Meal was sold Ly the pound, being
brought to market usually in cotton bags.

Jams and jelly sales, which amounted to only 0,72 per cent of the
niscellaneous group, were made in small, odd, glass comtainers, such as
dresaing ard frult jars.
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Table 8.~ Total Value of Poultry, Dairy, and Meat
~ Products Sold by Growers on the Lyneh-

burg Community Markes, 1938

—Product . e Nolve  Por cemt
Eges : g - $ 52,280 56.5
Beaf — — 14,162 15.9
Broilers and fryers : - ’ 3.1,461 18.9
Rong e e : 5,884 8.6
BULLOY seemronnes v ' 5,461 6.1
Veal -~ S - 4,248 4.8
Cured pork - i 8,781 4.8
Turkeys : S ' 1,081 1.8
Oreenm e . - sz 0.7
Chesse - e 880 Y ]
Total $ 08,783 100.0

Table 10.- Total Value of Miscellansous Produsts
8014 by Growers on the lyushburg

Commurity Market, 1938

—tEpduet - ~ , Value Por gent
Sorghum (syrup) - 897 £1.680
Cakes and ples . 76 18.08
Corn meal . ; — 104 2.8)
Jams and jelliu - : i e 50 +78

Total $ 4,158

100,00
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4 large part of the sales on this market were made of products
commanly thought of as belng staple food produsts. Iittle fangy
produce was sold. The tables mentioned above bear out this fact,
The methods and practices of handling the produce are qulte simple
and involve little expense, |

Relative Isporiance of Truek Crops, Frult COrops,

P uly b § S rotsucts

Table 11 shows ty counties the money value of truck erops, frult,
poultry, dalry, and miscellaneous products sold on the Lynohburg Com-
sunity Market., Truek and fruit crops sold from Amherst “munw were
about of equal value, while dairy, poultry, and meat preduwot m«
wers less important.

In Bedford, Campbell, Appomatiox, and Charlotte counties, poultry,
dairy, ard meat products sales led others ly a large margin. For
thess four counties last named frult sales were comparatively light.

On Halifax county truck orop sales the smount was $1,118 with
mizor sales of frults amounting to $22, and sales of poultry, dairy,
amlimt mu:rbins to only $a2. ‘

Ssles from Nelson ocounty ‘were entirely of dairy, poulitry, and
meat produats, amounting to $1,087.

8sles of farm produce from Pitisylvanie county were mostly of
deiry, poultry, and meat produsts, amounting to $4,518. They had
sasll sales of truck and frult crops, end miscellansous produsts
emcunting to $462, $68, and $65, respectively.

Sales from Rookbridge county were mainly in frult, amounting to
$000, leaving truck crop sales of $154, and dairy, poultry, and meat
produsts sales of $73.
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In the 1 to 9 mile sons the sale of truck orvops was greater than
the sales of amy of the other olasses of products. (Table 12). Dairy,
poultry, and meat produst sales followed in second place with very
light frult ssles and only $07 worth of miscellaneous products sales.
The largest sales of poultry were made from the 15 to 44 mile zone.

In the 48 %o 49 mile sone truok arop mlag were the largest,
amounting to $1,478 and the second largest sales, made up of dairy,
poultry, and meat products, amounted to $1,060, In this sone fruis
sales amounted to $837 with a sale of miscellansous produsts of only
365, In the 50 to 54 mile some dairy, poultry, and meat products
gales wri the largest, amounting to $2,275. The only other sales
were of truck crops, smounting to §1,680. Of the total, the sale of
deiry, poultry, snd meat produsts amouuted to $81,128. This was approx-
inately three times greater than the sale of all truck erops. Truek
orop sales were %meezy four times greater than fruit erop sales,
and approximately eight times greater than miscellaneous sales., Thus
we find the order of importance Sa:ing (1) dairy, poultry, and meat
products, (2) truck crops, (8) fruit orops (4) miscellansous produsts.
Egg sales were lty far the most important single group of commodity
sold on this market.

Campbell county had such a large majority of the growers on the
market that it is only natural to suppose that more man hours were
actually spent in travel to and on the market from that county than
mWaWr. Their total combined time in travel to and time on
market amounted to 442 man hours, or 40 per gent of the total.



Table 11.~ Belative Value of Kipds of Produece Sold on the
Igneh!mrg eanmitw lutﬂ w Producers,
Dairy, poultry,
“—-—Mm » 3 ]
Coumty Yalue Por cept Value Per_gent
inberst $ 4,024 14.87  $4,580 87.42 $35,08 5.8 § 200 5.85
Appomattox w——e——m—e 2,814 10,40 575 8.52 15,198 16.26 a2é 17.48
Bedfeord 8,870 24.64 175 £.56 £5,3558 28.77 186 5.22
Canpbell -~ 9,588 35.42 425 6.87 £8,588 55.21 1,881 54.58
Chariotte ——————mee—— 2,242 8.88 37 «55 7,244 8.98 506 14.29
m‘ ——— - Rasanasied - 1,061 10& —— ———
Pittaylvania 462 1.71 & 1.02 4,518 B.B7 98 2,68
154 «87 800 15.34 73 OB e o
Total $27,088 100.00 $8,740 100,00 100.00 $3,541  100.00

$91,128

‘a8



Table 12.- Relative Value of Kinds of Produce Sold on the Lynchburg Community

Market by Produghle, Classified lty Miles from Narket, 1933

Dairy, poultry,
iiles Value Per cent Velue Per cent Valus Per gent Value Per cent
1- 4 — § 1,246 4,60 $ 5 07 $ 5 08 $ — -—
5~ 9 8,871 15.56 205 3.04 3,124 8.85 87 214
10 - 14 5,824  14.15 3,595 55.28 2,978 5.87 . 20 +58
15 - 19 4,583 16.82 1,462 21.68 15,648  18.82 1,488 40.47
25 -2 1,815 7.07 188 1.5 18,001  22.19 2 6.24
30 - 34 - 5,582 15.05 118 1.78 20,481  25.25 728 20.50
55 - 5 288 .88 22 .58 1,538 1.85 52 1.47
46 - “ 198 u?a 50 s“ . 8” 1‘@; m ﬂa
45 - 49 1,473 5.44 957 18.88 1,060 1.5 53 1.50
R 2 1,580 5.78 — - 2,275 2.80 — -
Total 100,00 $6,749 100.00 §81,128 100,00 $5,541  100.00

$27,088

‘o
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The growers from Halifax and Rockbridge counties spent the
greatest average time in travel to the market at two man howrs each,
and also the longest average time on the wmarket, 12 hours eash,

Bedford eounty producers followed those of Campbell county from the
standpoint of the mmber of hours in travel to and on the market.
Campbell county growers spent on an average per grower of 1.1 ham‘
in travel to market and 9.7 hours on the market. Bedford county
growers, on an average per grower, spent 1.1 hours in travel to the
market, and 10 hours on the market. Growers of imherst county spent
.8 hours per grower in travel to the market, and 9.8 hours per grower
on the market (Table 18).

By distanse from the market, as shown by table 14, it was found
that the average time in travel to market inoreased as the distance |
inoreased., The growers of the sone 1 through 4 miles spent less than
+5 hours per grower in travel to the market, and spent &n average of
9.5 hours per grower on the market. The growers of the zons R0 through
24 miles spent, on an average per grower, 1 hour in travel to market
and 10,2 hours on the market., Growers from the zone 80 through 54
uniles spent, on an average per grower, £ hours in travel to market and
11 hours on the market. The fact is shown that the time spent on the |
market per grower inoreases ss the distance from market increases.

The totals for the growp show 116 man hours spent in travel to,
or an average of 1,1 hours per grower per day. Total time on the
market per day averaged 8.7 hours per grower. The combined total shows
1,1R5 bours per day.

The growers begin arriving at the market about 7:00 A, M. and
continue coming in until about 2100 P, M, in the afternoon, except on



Table 15.~ Hours Spent Yy Growers Per Day in Travel To and On the Market,
&aw by ﬁwz&im 1933

—orinion

Auhergt — 11 7 +6 108 9.5 110 10
APDORELEOX woeeemeee 13 15 1.0 112 8.6 125 1
Bedford : 24 28 1. 242 10.0 - 2N 24
Campbell — 41 44 1.1 398 9.7 442 40
Charlotte 9 16 1.8 82 10.2 107 8
Halifax 1 2 2.0 12 12,0 14 1
Nelson 1 1 1.0 8§ 8.0 9 1
Pittaylvanis ———en -4 4 1.3 %0 10.0 34 s
Rookbridge ——m—mee—m— 1 2 2.0 12 12.0 14 1

Total o 104 100

116 1.1 1,000 9.7 1,125

'.h'n



Table 14.~- Hours Spent ty Growers Per Day in Travel To and On the Market
Grouwped ty Distances, 1838

Fumber  Time in travel to  _3ime on market Combined time on Per cemt

Hiles records Total Average Total Average and travel to of total
1- 4 2 * * - 14 7.0 14 1
5§~ 9 9 8 -9 78 8.8 88 8
10 - 14 7 ] «8 62 8.8 g8 ]
15 - 19 22 22 1.0 28 - 9.8 285 2
20 - 24 25 25 1.0 256 10.2 281 25
25 - 29 13 14 1.1 128 9.8 142 18
55 - 58 5 3 1.0 50 10.0 83 3
O - 44 5 5 1.8 28 8.5 85 5
45 - 48 4 8 2.0 44 11.0 &g 4

50 - 54 2 —1 22 11.0 26 - -
Total 104 118 1.1 1,008 9.7 1,125 100

* Lesa than .5 houwr.

‘52



Saturday, when the market 1s usually filled by 8:00 A, M. During the
week very fow growers remain on the merket after dark, but on Ssturday
sales continue on until between 7¢00 and 8100 P, M, However, if a
grower happens to gell out early he usually leaves at that time, so
there is & thinming out beginning in the middle aftermcon,

Value of Produots Sold on the Market Compared
With Those Sold at Stores snd Other Flaces
ty' Growers Selling onm the Lynchburg

Table 15 shows a comparison of the sales of praoducers at all
markets. The stores spoken of refer to those in Lynchburg. Amherst
county growers made the largest seles of produse at home, perhaps
because they sold considerable fruit which 1is often easily salable at
the home farm. Amherst growers alsc made large sales at stores, such
sales amounting to $2,6871. They sold very little produce to stores at
places other than in Lynchburg.

Appomattox, Cempbell, and Rockbridge county growera made seles of
$140, $23, and $56, respectively, at home, which was small when com~
pared with their sales made on the market.

Belson and Bockbridge eounty growers had no sales at the Lynchburg
stores, Helson growers selling none, and Rockbridge produsers selling
$85 worth at places other than in Lynchburg.

Charlotte and Halifax county growers made no sales at home or
places other than in Lynohburg, having sales amounting to $1,550 and
$188, respectively, at stores.

-Bedford county growers sold no produce at home, only selling
$751 worth at stores, and $1,568 at places other than Lynchburg, a

54,



Table 15.« Relative Value of Produse Sold on the
Market, at Home, at lynehburg Nm’u,

58,

and Other m?, Grouped ty Uounties

Bold on  Bold at  Sold at " 8o
Aohoret ——— $ 11,850 §1,088 567
APPOmAtLoR smemewa 17,807 140 2,088 1,980
Campbell -— 40,811 25 8,028 1,780
Charlotte ~m— 10,029 - 1,580 -
Halifax - ' 1,177 - 138 -
Pittaylvania —ew— 5,042 - 58 517
Bookbridge ~wwsee 1,187 k. - 88
Total $118,%86  $2,142 $11,018 $5,780

I/ Values figured ty price list found im the Appemdixz.

% Other than in Lynchburg.
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groster part of which was sold in Bedford City. Campbell county
growers sold little produse sb home, M,m at stores, and $1,720
worth at places other m in Lynchburg, a better part of which was
sold at Altavista, '

Table 18 repeats the information of table 15 ty miles from
market rather than by counties. Growers from the 10 to 14 mile
sone made the greatést volume of sales at home. Ths largest sales
at plaoces other than Lynchburg were made hy growers in the £0 to 24
nile zons. ‘m; may be explained by the faet that the growers in
this sone are located near Dedford, Altsvista, and Amherst Court House,
Being located nearty they would naturally make sales on these markets
when possible. However, such sales would not justify travelling great
dlstances. | -

8ales at lLynchburg atores by the grawrs vere somewhat evenly
distributed, these sales being made largely of sxcess produce and
engagments of & past date. Kext to the total value of produce sold
on the community market were the sales at stores mmm to $11,018.
These were followed in ovder Ly the $5,720 sales &t places other than
Lynchburg, and the $2,142 sales made by growers at home. These data
bear out the fact that the Lynohburg Community Harket gets 84 per cemt
of the produge grown by the ;%mdmrn patronising the market. Iynch-
burg is the only market of reasonable sise in that partieular ssotion,
the next closest being Roanoke. '

It wes found that the growsrs usually attended the market inm
person., In busy seasons often the wife of the grower would tend the
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Table 16,- Relative Valus of Produse Sc1d on the
Market, at Home, Stores, and Other
Flaces, ﬁmup;} W nlup Zones

i

Goild on _ Bold at  Soid at Sold ad
M m e AL
le 4w § 1,802 § 2 $ 128 $ -
- 9 e 7,007 : 429 807
10 » 14 wewemeen 10,417 1,@ 3,088 -
16 = 19 covemmme 21,087 '1’87 681 sep
B0 - B e ”.lu 1,888 5,518
28 « 29 wweeeeee 20,823 83 1,118 412
50 ~ 84 o 24,858 17 1,868 858
40 » &4 i 1,868 - . -
I 5,688 58 is8 88
80 - 54 o 8,785 - 1,880 -
Total $118,886  §2,142 $11,008 $35,720

1/ Values figured ty price 1ist found in the &ppom
# Other than in Lynohburg,
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stall, having one of the children drive the car or truck. Three
growers were employing attendants as day help, these being the larger
producers of such commodities as watermelons and aktalo@u; On
>'8n@urdnya there were usually two attendanis to s stall bdeing, in
most cases, an owner and his wife., USeveral cases were found in whiech
the wife attended the market regulerly and seemed to manage the
business. The owner attendants, however, were bty far outstanding.

The attendants usually spent thelr time preparing articles for
sele, such as shelling beans, when they were mt busy waiting on
customers. During spare time they conversed with one amother, and
sesmed to enjoy the association with fellow grovers.

Upon the whole it was found that these growers were very. pleas-
ant, showed an interest in the improvement of the market, and seemed
amxious concerning thcjaamm of this study. 7

Campbell Avenue, over which i% was found that 856,78 per eent of
all loads came, muming%w«ﬁmrnmaf&e%eﬁd value, bad
the growers from Campbell, Appomattox, Halifax, and Charlotte counties
using 1t as an spproach, Fort Avenus, over which wes hauled 24,10
per cent of the total loads, amounting to 20,91 per cent of the total
value, had growsrs from Pitteylvaniea end Bedford eounties using it as
an approach, Seventh Street, over which was hauvled 17,92 per cent of
the total loads, smounting to 10,98 per cent of the total value, had
growers from Jmherst and Nelson counties uasing it as an approsch,
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‘Rookbridge county growers used Rivermont Avenue entirely, slong with
several gwm from Bedford county.

These are four of the five main avenues of approach to Lynchburg.
Traffic is usually heavy on these streets. Fort and Osmpbell Avenues
~ mmxmma.a&m, which leads directly to within a half
hisck of the market, avolding the heavy down-town traffie. Baﬁx
Mvermont Avenue and Tth Street lead into Main Stress, and from these
two the growers have to move through the entire length of the heavy
down-town traffic. The growers using 7th Street usually went down
Commevce Strest, which is parsllel to and one block from the river side
of Msin Strest, thus avoiding traffie lights. (Table 17),

A majority of the growers on this market are ﬁium produce
from a small cash arop, and few of them are really involved in it in
a large measure. Thias being true, one can readily see why the family
car was used to haul produse to the market. Of the 104 different
vehioles used the passenger car made up 65,48 per cent of the tobal,

The second most generally used type of tumpamﬁon was found
%o be ghe half ton §m~‘ which in most ceses m the roadster type
oar with a truck body built on the back after the removal of the
olosed gompartmert. The Ford was the most generally used make, This
class formed 19.23 per cent of the total,

Fourteen growers, or 158.47 per cent of the total, owned and used
ammtmwhmi@m:';am‘ Thers was usually a lot of
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Table 17.~ Nain Bvenues of W to Lynshburg
mwmwmm 1988 L/

“Fomber ?aimaf mm@ mwaf'

 Total 6,385 $18,886 100,00 100,00

v This allowment is ot specific.
Produce sold on market. .
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dead space in these trucks. The reason for their use was, in most
cases, due to the fact that the grower used the trusk in sowe other
business end 1t was his main way of hauling., Two growers used lf- |
ton %Mm These two were a large melon and a large fruit grower,
the latter from Cempbell and the former from Amberst county. The
two growers using the one~horse wagon wers both doing a good trucking
business. They lived very close to the city, which ensbled them to
got on the market early in the morming, |

Of the passenger cars uped, practically all of them were in the
low priced field, varying widely in make. Sedans, both two-door and
four-door, were used. The resr seat would be removed and the bagk
part of the ¢ar losded with the produce. (Table 18),

A small smount of equipment was furpished by the city. It con-
sisted of a table 118 inches long dy 50 inshes wide, which was
divided in the center by a yamwg conneated to an upright plece
1§ inches Yy %4 inohes, 38 inches high. This upright was the support
for a cross plece of the seme dimensions 36 inches long, running
lengthwise with the table, and at esch end was found & hook for the
growers' soales. Figure 2 shows a dvawing of this Sable. The timber
of which it is constructed is yellew pine. The top of the table is
of six by two insh pleces. Each producer furnishes his own ‘ma,
paper, and bags. The main part of the market has curtains over the
openings which may be let down in cold or bad weather. The electrig
lighting is good, having high voltage bulbs equipped with reflectors.
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Table 18,~ Iype of Vehiale Used lty Growers on
the ILynchburg Public Narket to
Haul Produce, 19858

“Type of Taaber of Per cemb
1-BOTSe WBEOD ~—oene S 2 1.92
Passenger car . — éd 83,48
Half ton trusk e 20 19,28
R R S — 14 18,47
1§ ton truck . w— R 1.9

Total 104 100,00
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Heating in the main pard only is done ty steam pipes suspended
from the celling. Nems plates are furnished sach growsr to be
hung adove his stall.

The cost of operation of the market to the olty was §3,200
for the yesr begluning iugust, 1958, and ending July 50, 1988,
while receipts amounted to $5,087.

The market consists of a main floor 130 ty #95 feet, & maln
entrance from Main Street 130 feet long and R feet wide, and an
end entrance to Church Streset. The main entrance to Main Street
is flarked hy stalls and a walk on both sides. On the main floor
there are two rows of stalls in the central part of the place, |
with a row of stalls along the back and ends. 4 drivewsy surrounds
these central stalls., The stall includes a tabls and selling lhi:
and & space for parking the grower's truck. There are 95 regular
stalls and 20 basket stalls on the floor, the basket stalls deing
fitted in in narrow spaces back of alsles and at the end of regular
stalls. The market manager's office is locaded on the back side of
the mein floor, and consists of one room about 10 by 14 feet. White
and colored men'’s tollets are locsted aide ty side on the rorth end
of the back side of the bullding., 4 white m’; and a eclored
woman's rest room and toilet are located on the inside end of the
rows of stalls flan\d.ng‘tho main entrance, the white woman's hd.ag
on the morth and the colored woman's being on the south side of the
drive, The selling aisles are raised sbout five inches higher than
the rest of the floor, which is entirely of cement. Figure 8 gives
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an illustration of this layout. TIraffic follows the direction of
_ the arrows, there being only one-way traffic on the inside driveway.
Table 18 gives the rates charged for stalls on the market,
Theose ratea are the ones originally set and have not been ghanged.
It 1e doubtful if the averags grower would be able to determine fiuvm
this chart the amownt which he might be sdle to save ly renting Yy
She year rather than hy the dsy. The prineiple behind this chart
works on the basis that the longer the tige bargained for and the
more frequent the times are on the market the lower the cost of the
stall becomes. This may be interpreted sz an incenmtive to sncourags
the growers in coming to market more oftern snd move regularly, Be-
cause of the few growers on the market during the week, Saturdays
are the days bargained for in advange by a large number of produsers.
There are clasases of stalls, and between these classes the rates
vary. That ia expleined by the favorable losation of the stall,
Some of the back stalls in & corper or on the end are ot as favor
sble as those loecated on the front of the main floor, and on the |
rorth eide of the maln entrance, since moat of m consumers oome
i&ant&ttﬁauﬁ%m&ucfmmwﬂmdhhnw
ing the back side of the floor,

Effect of Distance

Table 20 gives a pioture of the location of the growers ly
distance from the market. The largest number of growers from any
five-mile sons was that from R0 to 24 mliles, totalling 85 growers,



Table 19.- BRate® Sheet Used on the Lynehburg Community Market, 1935

, . ez An. b For § duys | For 2 days

Stall Par Dex ‘ ‘ o Bor year | _par wesk. | _par wesk.

Ewber Saturdays Yook days Every day | Every day | Every day | Par menik. | Pax mezth

{ondy) (per day) | 5 days per | 2 days per

woek for woek for

1 month | 1 menth
82 to 97 incl. .60 .50 2.0p 6.00 80.00 8.50 5,00
1 to 28 inel. .50 .50 1,70 5,00 50,00 5.15 2.85
88 to 81 incl. .40 .40 1.50 4,50 45.00 5.00 2.75

Basket stalls

.30 20 .80 2.50 2.00 1.85

25,00

%* This table is a copy of the one om display in the office of the market superintendent.

Ly



Table 20,~ Distance Travelled ty 104 Growers Going
to the Lynchburg Commupity Market, 1958

: Bumber Samber of Per sent of
M{les of niles Aversge growers in
Yk Ao PO VELLEC ,
1~ 4 e ] 3 2.5 2
B v B e 9 L] 7.6 8
10 « 14 e 7 80 1l.4 7
15 ~ 19 wcoimn- 2R 887 1é.8 4]
20 ~ 84 —eren— 2B 840 1.8 24
B8 - 29 18 3% 26,0 12
30 ~ 34 wemomeew 14 T 447 - B1.8 18
5 - 5 4 b3 & - 87.0
A0 « 44 s 4 124 4.8 s
45 - ) e 4 188 47.0 4
50 = B4 —oee 8 00 800 L
Total 104 2,870 100

28.7
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or 24 per cent of the total mmber, These growers travelled a total
of B40 miles in going to market, or an average of 21.8 niles each.
| Twenty«fwo growers, or 21 per cent of the total number, came from the
15 to 19 mile zone. These growers tusvelled au average of 16.6 miles
each in coming to market, If a curve were drawn for this distribution
it would show a slight skewness to the left, whereas ancther ourve
drawn for the total mumber of miles travelled o would show a skewneas
to the right. This, of course, is explained by the insrcasing distance
from market. The total nmumber of miles travelled by the group of 104
growers was £,870. The average grower travelled £8.7 miles in coming
to market, (Flgure 4). |

The Velue of Loads

The total average load of the group of growers in teble 21 will
give an idea of the value of the products brought to market in one
day if the growers were all to be on the market at the same time.
From this teble the everage individual, which is welghted on the basis
of the grouwp for that distence, shows that as the distance from the
market increases the value of the individual load inoreases. This is
lJogioal in view of the fact that the cost of hauling is greater and
the aversge load has to be larger to utilise the energy of the haul.
The largest average individual load was found to be from the 80 %o
54 mile sone, while the total average of the group showed to be only
three per cent of the total, as a reault of there being only two
growers from that zone. |

For the total of 104 growers the total sverage per day sales of
the group were $2,062, while the weighted aversge individual sale m
$20 per day. |
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Table 21.~ Value of Average Load Brought in ty
Produger, with Growers Grouped by

Gounties
Nwsber  Oroue todel Teighted averege
Miles of Per individual
records Value gent load¥
1~ 4 2 $ 22 1 t 351
§- 8 8 132 7 is
10 « 14 7 72 s 10
15 - 19 28 381 19 x7
20 - 24 25 AT2 23 18
&85 - 29 18 401 19 5
30 - 54 14 30 18 ]
55 -~ 80 8 ] 2 18
40 ~ 44 3 385 11
45 - 40 4 9 - 17
30 - 54 2 s7 ] 84
Total 104 $2,062 100 . $ 20

# Welghted on the basis of the total group to distance radius,

a.
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Both the weighted average individual sale, and the average miles
travelled per grower are found to be approached by the growers of the
20 to 24 mile zone,

Total Ssles

The largest total sales, smounting to $24,088, were mede ty the
growers in the %0 to 54 mile sone., This was 21 per cent of the total,
The average individual sale smounted to $1,781. The lowest total
sales were made in the 1 to 4 mile sone, amounting to 1,541, or
1 per oent of the total. The average sale per grower amounted to
$671. ¥With the exception of the 40 to 44 mile msone, this &m::u
the lowest per grower of any of the distance sones. The growers
having the largest average totel sales of $1,950 were from the 50
to 84 mile sons. In general it is to be expseted that as distance
$o market inoreages the average sise of individual sales would also
inorease. However, all of the cases do not bear out that conclusion.
It was found that the growers on the market from these more distant
areas were operating & larger genersl farming busivess than the
nwrm grouwp near the market, As the dumm to the city declined
it was found, generally, that the farming activitles of the growers
became smaller. (Table 22). (Figure 5).

Type of Produce Handled
Table 25 shows vegetable sales to be scattered over the entire
area, being somewhat heavy from § to 54 miles from town. Berzy sales,
were nade by growers living comparatively e¢lose to the ﬁmwk. This



Table 28.,~ Total Salea of Growers on the Lynchburg
Community Markes, Grouwped ly Distance
fror Nerket

Miles Total sales total Per aent

sesorde  of gowe  gale  of tow

1~ 4 £ $ 1,34 $ enn 1
§~ 9 ) 7,183 794 8
10 « 14 7 10, 1,689 9
15 ~ 19 22 20,884 920 18
20 - 24 25 23,282 1) 20
2529 18 20,829 1,586 17
%0 - 54 14 24,0355 1,781 n
55 - 8 s 1,600 568 1
40 - 44 5 l, 8 471 !
45 « 4 4 8,000 ] 3
Total 104 ma,m $,160 100

# Estimeted sales ly g;-auu. "



Lynchburg Community Market, 1983.

5.~ Value of Produce Sold on the



Tsble 25.- Type of Produce fold on the Lynchburg Community Market by Growers,

Ageording to Milss from Market %

Hiles of Poultsy Dairzy - Hscel~
records Vegetables  Berries Fruits and eggs predusts Neats _ Japsous _ Total
1- 4 2 $1,246 $ — $ 5 § =0 $ 12 $ - $ - $ 1,%¢2
§- 9 8 3,671 Bl 154 2,608 - 120 388 97 7,087
10 - 14 7 5,824 128 8,487 2,570 70 338 20 10,417
15 ~ 19 22 4,565 568 1,004 6,808 1,568 5,258 1,458 21,087
20 - 24 25 4,569 84 202 9,932 1,794 5,85 658 25,184
25 -2 13 1,918 §7 8 7,775 1,421 8,807 221 20,228
30~ 54 14 5,552 80 59 9,008 1,068 10,412 6 24,858
35 - 59 8 253 6 16 702 73 560 52 1,848
40 - 4 5 188 — 30 678 110 46 501 1,862
45 - 49 4 1,478 e 957 1,085 20 & 53 5,823
50 - 54 2 1,580 e — 2,000 50 225 — 5,725
Total 104 $27,068 $ 784 $5,005  §43,160 $6,3505 $51,688 $3,541 §118,508




ia due to the fact that berries are very perishable and will not stand
~ long bauling as will many of the vegetables. ﬂthar frults were also
bmnkhs in from nearby areas.

Poultry and egg sales originated from widely seattered areas.
This is probably due to the fact that they can be hauled gonaiderable
distances without loss or damage. They are also comparatively oongen-
trated. Deiry products were found to be scattersd, and for the same
reason as poultry and egg products.

Little meat was hauled more than 35 miles, This may have besn
caused by the fact that a large percentage of the meat handled was
fresh.

Miscellaneous products which were ron-perishable were found to
be gensrally soatiered in point of origin,

Humber of Times on &M Per VWeek

Table 24 givea the mmber of times the growera from the various
counties were on the market per week with produce, grouped sscording
to sounties. The nuaber of times on the market per wesk was found %o
vary from month to month, This, of course, is brought out most .
elsarly in the more mgmuﬁmuw sounties, that is, the counties
having the largest number of growers. For example, from Campbell
county, having 41 growers :i.mm«m, the average rmmber per‘ week
ranged from 38 in January to 77 in August. On the other hand, Nelson
county bad only one grower on the market per week steadily thwaﬂ:on% '
the year, and this grower was the only one found on the market from
that county at the time of the survey. The counties in order of



Table 24,~ loads Per Week on the Lynchburg Community Harkei, Grouped ty Counties

County vecords _ Jan. _Peb. _Mar. ipr.  Mey June July Aug. Sept. Oct. Bov. Des. Ave.
Imherst - 1 18 ® 10 10 15 27 5 34 54 26 25 18 2.0
ippomattox ' 15 10 100 1 1 12 12 18 17 20 14 10 10 12§
Bedford 2% g2 22 22 g 22 51 35 36 87 0 ;W = 287
Campbell a 35 35 35 87 42 48 55 7T 75 58 B 57 4T.4
Cherlotte - 9 6 8 7 7 7 8 8 14 14 14 ] ¢ 8.7
Balifax 1 - e e em e em e B 6 2 = - 11
Helson - 1 1 1 1 1 1 101 1 1 1 1 1 1.0
Pittaylvenis ——w—e 8 2 2 ) 2 5 4 4 4 4 3 5 2 28
Bockbridge ’ 1 2 2 1 - - 1 2 2 2 2 2 2 L5

Total 104 g2 85 89 90 102 132 149 191 198 149 107 9T 1250

‘AR
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inportance, relative to $he TUNDAT of grewsTs on the market per wesk,
wore Campbell, Bedford, faherst, Appomattox, Charlotte, Pittaylvanta,
Rookbridge, Ealifax, and Nelsonm, having 47.4, 26.7, £7.0, 12.5, 8.7,
2.9, 1.5, 1,1, and 1,0, respectively.

By distance from the market in ai.lu, as shown by teble 25, we
£ind agein that in the more Mﬁxﬂ groups the .ambcr of
growers on the market per week increased up to late summer and then
fell beck to the htg winter level, The sone £0 to 24 miles averaged
the largest mmber of growers on the market per week with £6.,0. The
16 to 19 and 10 to 14 mile sones followed in order, with the former
having 22,0 growers and the latter £0.6 growers per week. The lowest
gverage mmber of growers per week was 2.8 from the 40 to 44 mile
vore, followed alosely by the 55 to 39 and the 30 to 54 mile mones,
esach baving 2.6 growers per week,

Figure 6 shows the seasonal variation ty mbev of loads on the
market per week throughout the year. PFebruary was fousd to be the
low attendance month, with September the high sttendanse momth. The
growth in attendance from Pebruary through May is somewhat steady,
with an sbrupt but rapid rise from June through September, From Sep-
tember through Jahuary there was a rapid and levelled out dealine in
atténdance. This variation msy best be explained ly saying that
attendance plcks up ss vegetables and fruite begin coming in. Im
later swmer the vegetables are ripening hurriedly and the market
attendance is at its height, Vegetables and frults gradually give out
until froat, at which time meat sales become large, and gradually
lessen until Pebruary.



Table 25.- loads Per Week on the Lynchburg Community Market, Grouped ly Mileage Zones

Bamber of :

Eilea regords Jan. Feb. HMar. Apr. Nay Jume July sug. S8ept. Oct. Jov. Dee. Average
1« 4 2 1 1 1 1 3 € 8 8 8 5 5 2 3.2
§~- 8 $ 4 4 4 3 7 10 i4 2 2 17 8 4 11,1
10 - 14 7 17 1 15 18 14 24 27 B2 3 27 20 19 20.8
15 - 19 22 18 17 17 17 19 26 27 82 50 25 i8 18 22.0
20 - 24 23 2 21 22 24 25 a7 5 34 55 29 23 22 26.0
25 -2 13 1 11 11 11 11 12 13 13 16 15 12 12 12,0
30 - 54 14 12 12 13 13 16 17 a2 22 24 17 13 12 168.0
5-8 s 2 2 2 2 2 § 5 3 -3 3 5 2 2.5
40 - 44 & 2 2 2 2 2 5 -3 3 5 2 2 2 2.3
45 - &8 4 3 -4 .4 2 2 3 4 10 10 6 4 3 4.4
50 - 54 2 1l 1l 1l 1 1 1 1 7 7 7 1l 1 2.5
Total 104 92 85 8g 80 102 132 140 191 i8S 148 107 87 128,0

‘o9
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Desoription of the Market

The value of oggs was higher than ary other single comsodity
sold »n the m;'rkot-q The value of fresh meats, including beef, pork,
and veal was large. Butter sales were of importense, not only from
the standpoint of value but also because of the faet that appromimately
every grower sold butter on the market at some time during the year.

Frulit sales, of which & large part was composed of apples and
peaches, ceme in as a Z.“.-".i important type of produce handled, Berry
and other small fruit sales were comparatively um. Growers stored
apples in cold storage and carried on sales throughout the winter
months,

Truck orop sales, fyom the atarﬁpaim‘of the valus sold, were
344 10 taportance. Of this class of produce maloms, tomstoss,
potatoss, beans, and peas wers the most important individual products.
Very litile ei}.u?, apparagus, and spinagh was sold on the market,
These truck ¢rop sales were the heaviest during the middle and latter
‘part of summer,

Berries and such highly perishable produge came fyom the sone
aelose to the market, whioh also furnished the bulky produets such as
beets and turnips, on which the value is low,

Meats, poultry products, apples, ard melons were sold sn the
parket Ly growsrs from the more distant sonss. The valus and
durebility of these products justified a larger haul,

The sone ranging from 18 to 55 miles from the market furnished
the greatest amount 9f produgce to the market, The produge that came
from this sone incluled some of all of the classes.



s,

Possibility of Expansion of Trueking in the Ares
Now Selling on the Marked

On the farms from which records were taken there were B849,.5
aores in truck, and 4,87) additionsl aores suitable for growing
truek orops. These figures show that there may be an expansion of
the area in truck orops on the famms studied to 1R times its present
uﬁ. Suoh an expansion would largely take care of the demands of
the consuming public of Lynaehburg, which is the only market of impor-
tance within a ressonable distance of this area.

Ry regular scheduled attendance the space on the present market
floor would allow ar increase in market atiendance of approximately
four times its present frequenay. Such scheduled attendante would
mo¥e nearly sssure the consumers of Lynchburg e regular supply of
fresh produge, which in turn would probably intrease the ying pro-
portionately,

Suggestions on How the Market Might be Improved

Table 26 lists the opinions of the growers relative to the
various conditions of the market as mentioned,

Iccation., 8ix growers were rot satisfied with the present
losation of the market. A part of them suggested moving the market
% 2 more gentral location, while the others suggested the stadiwm
site as being more favorable. | The remaining growers claimed the
looation to be as good a8 could be had in the city. Poasible loca~
tions are somewhat limited because of the layout of the town,
| Spage. Conmsidersble dissatisfaction was shown relative to the
inadequacy of space. The Saturday growers easpeeially were interested
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in enlerging the floor space, Suggestions were made to move all
buildings eff‘tha entire block ﬁtﬂ have the market cover the entire
Wc‘ To incresse the space a few suggested locating amther
market in the city and dividing the orowd, An inorease in floor
apace on the present site seems impossible. The thought of locating
another market within the city is probably a good suggestion,

Levouts Only two persons weve not satisfied with the present
market layout, One of these suggested enlarging the stalls, saylng
that they were rot large emough, and the other wanted an arrengement
for move space for the consumers to park their oars in. The latter
seons s worthwhile suggestion, which could be carried into effect
only by having the olty mavrk off certain portions of the gtreets near~
ly for such parking, as there 1s no chance of enlarging the space
within, |

Canveplengs. Your growers mentioned improving eouveniences.

Two of them wunbed the tollets and rest rooms enlarged, while the
remainify $wo mentioned the need for storage spsee for the growers,
General satisfaotion wes expressed on this point, the majority of
growers belng very well pleased.

Zauimments A comparatively large mumber of growers mentioned
furnishing curtains to the outer sheds. These curtains sre nseded %o
kesp out the evening sun and blowing weather. Mamy growers wanted the
tables enlarged so that they would mest end to end rather than lsave
a space between them of about three feet: One grower wanted display
racks furnished so as to be able to show his produce better than ty
merely apreading 1{ out on a flat table top.

Hours. There is mo regulation as %o the hours on the market,
This was entirely satisfactory, and the growers governed themselves
ly the length of time that biyers were on the market,
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Sharges: Eleven growers of the 104 were dissatisfied with the
rates charged. SngmmumumltMMan
much, in some oases, as 50 per cent of the present sharge, Others
wanted & flat rate per day of about 20 cents, while others wanted
uvhifora priees for all, regardless of the location of the stall,

_ Gemeral satisfaction existed with the present system, e majority of
the growers thinking it very reasomalle.

Letting Btallg. The man bargaining for the stall first is the
man who gets it, with the rates set sccording to table 18, Only ons
grower made a suggestion velative to this poind, and that pertained
to doing away with the ruling that & man's stall which he has rented
over & period of time shall be forfelted if he is mot on the market
ly 9100 4, M, '

Ieaffio Fagilitdes. Traffic facilitles are governed by the eity
polige foree, This was found to be uﬁistmry; Two growers oom~
pxm‘ sbout people driving through the market for mo purpose other
than cubting through the blook, Saturdsy traffic is heavy, wideh
causes it to be slow, but it is handled well,

Price Fizing. The greatest dissstisfaction existed relative %
price fixing, The market marager mokes out a suggestive price ligt,
which is ot at all compulaory. Growers vary from this, and consider
sble price outting was found, The growers themselves seem to be to .
blame for it, and the market officisls do not interfere.

Regulations

Public regulations exist to the effect of sach grower having to
£411 out & blank stating that he or she sells their own produge, and



Table 26.~ Suggestions by Growers for Improvemend of the
Lynohburg Community lumt, 1983

Bumber of Number ot

Interest growers  growers pot kpmuﬁn suggestions of
- satiefied  satisfied - AEORETR
Iocation 98 a Nove to a more central location,

Change to stadium site.

Space 89 15 Enlarge the market %o cover the
entire bloek,
Enlarge the market to sufficient
sise for Seburday ovowd,
locate :nathw umt in the dv.-

Layout 102 2 Eplarge stalls.
Enlarge perking space for gon~
SUReTS,.

&mxﬂm 100 4 Improve and enlarge rest roome
and toilets,
Provide storage space for growers.

Equipment 95 1 Enlarge tables.
Build displey racks.
Purnish curtains for outer sheds.

Hours 104 -—

Charges 88 11 Reduge charges %o £0 genis & day.
Reduce charges to 50% of present,
Reduce charges 108 and make
uni.form charge ruling on for-
felture of stall at 9100 A, M,

Letting stalls 108 1

Traffic Uontrol traffic dviving threugh

facilities 102 2 for m purpose.
Price fixing 84 20 Set and enforce a definite price

as & aaricet rule,
Coaperate %o set a uniform price.
Stop practice of price eutding.

P . e




d»mtm.ﬁahwminupmmragmﬁafmmmﬁ
Bules prevent lmi.ng debris in or about the market and require
the usuel rules of cleanliness % be followed, As loug as con-
ditfons soes so satiafactory from this poind of view 1t does mot
seen %m&n to enact more such regulation, |
Cooparatively spesking, mo rTules exist. I should suggest
that such fuh_s are pesded to improve mainly the condition of
$rice ocutting. M» wouwld also largely govern market sttendance
and supply of produse by cooperatively setiing up & list af rules.

e,



APPEMDIX A

BLANK POR SELLER DATA, PUBLIC MARKET SURVEY
Virginie Polytechnlc Institute

8eller on the . . ; Market

in {City)
Bou_______ | Date __ _ 108
Nane o P.O. N | e County
State . Iéution of farm, township
road , ; « Acres owned
Agres rented . .. Aores in berriea. . . ... . Truek crops, muck
oihu e Mdditlonal aores suitable for truck crops, muek
other, Agres in tree frult
Dstanoe to this market . .. ;miles, Distance to : market
e miles. Time required to go to and from market____.. _ jours, On
marked, Jpours, Who altends market, ) ,
Make of truok . « Sise of truek ... . tons, Other nhla).q__m_,

Streets travelled in coming to market

Times on the) Jan. Peb. Mar. Apr, May June July Aug. Sept. Ost. Nov. Deas

market per
woek in




es.

Int:rciw“, B ‘

Truck orops wesewe

Barries w

Pruits

Poultry mmm- ——

Dairy produsts sww.

st

%v _ _ ) ’\ )

Total sales for year

A

Where produde was bought, and miles and hours requireds

| Ave, wvalus of load _

Times per week for each routet

REGORD OF PRODUCE HARDLED IN YE4R EMDING

Gost
Acres |Flants

Goat
for-
i
1"-

sers

Growm

ahag-

Total
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Acres|F

Rmiml«s%w
Sage
Squash, SRy —
Squash, winter -
Swest oI wmermn |
mmm ,
Turnips
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APPENDIX B

Average Price of the Commodities Sold on the xauhws Community Market
During the Month of September, 1838

Gommodlity Ondt m@f% . Uuis _ Fyioe

im.a)m bu. ss.so:»pln : —— s § 1400
Beans (green) —w—— bu, 60 t Poaches — bus 100
Beotn -~ . - bunch .95 t Poarg ' . bu. 1,00
Broocoll e . - t Plums - . gl 20
Cabbage - 1b, ,68 ¢ Blackberries «—w—- gal, +40
Carrots bunch +10 1 Huskleberries —we—— gal, 0
Canliflower ——wwwmsae o -— Raspberries —w—www—w gal, «40

4 |
Celery bunch «10 3 ssum e @A) «40
Cantaloupe mwwevemmmm bu, 2,00 ¢ Dewberries gl «40
OChinese cabbage ~——v— -t Bopey 1, 20
Citrons — : - -— ﬁm (anr.hu) ——— g8, 80
Cucwbers bu. 2.00 ¢ Oskes and ples ~—wue 1b, 80
Dills - bu. ttaaaimmnm«m 83 1,00 |
Eggplanty —e—wome— gach «10 s Corn meal . . 2,00
Endive - ~- t Bggs ~ dos. «28
Fennel - ~— 1 Broilers and fryers- 1b. +20
Kale ~~ bu, +50 1 Hong we - 1b, 20
Lettuce bunch +10 $ Dusks idb, +20
Helons - eath +«25 t Turkeys 1be +«20
Okra - . bu. 3,00 ¢ Butter e 1be +20
Onilons tmu) woreeee Dumch +08 1 Cheese » 1be «20
Onions {4ry) bu, +80 ¢ Oream pint +10
Parsnips ~wwe bunch «08 1 Cured pork 1b. 18
Peas (shelled) wwee— bu. 2.00 t Fresh pork 1b, «18
Peppers peck 1.00 1 Veal - 1b, +80
Potatoes bu, 1.50 1 Beef 1b, +18
: each cw 2
Radishes bunoh 08
Ehubard - unch »10 3
Squash bu. 3,00 1
Spinach — bu. +50 3
Sweet 0OPD wemmacemes DL, 1,40
Tomatoss - bu. 1.60 s
Mpc bu, «80 3
Turplp greens e—ww—ee bu. «80 ¢
) ]

Mmqutodmgtnhn
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