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TELEVISION VIEWING AS A FUNCTIONAL ALTERNATIVE
70 SUCIAL ISTERACTION:
TELEVISION PREPEKENCES AND VISWING
RELATED TO THE !
PERCEIVED SOCIAL USES OF TELEVISION
by |

Lavrence D. Greene
{(ABSTRACT) -

‘The proposition tanat television viewiny kay Serve as a
fnnctionai alternative to some forss of face~-to-face
interection with other peopie was investigated. Under such
a proposition, ‘the amount ot viewing' should relate to a
person's environmental conditions, i.e., the opportunities
‘protiéedvinr‘sbcial‘contact with othets; Peop;evin deprived
environments s#ouid watch more télevision than taose not so -
situated, as television viewing néy represent an a.iterhatave
means of achiéving the desired ends of unavailable sociad
interaction. Likewise, personaiity should atfect viewing
habits; some people may be less competent or confoitable
interacting with others directly, hence saousa have to turn
to & Rmedium that may compensate Or sSubstitute 1IoOr direct
interactione.

Objective and supjective reports of environnentui
constraints, social support, and several onjeétlve

personality aeasures were obptained from  subjects Vvia



gquestionnaires. In a@dition, subjects answered questions
regarding how and the reasons why they watched television.
logs of a&all programs viewed oOvVer a Wweek peli0a were
recorued. Correiational ana reyression tecngiques served é&s
the pasis of analysis.

kesults were shpportive of the basic proupositoon. Less
.reported sociai support was significantiy reiated to viewiny
more televisioan. The personaliity trait sSensatioh seexiag
was significantly negatively reiatea tO viewing teievision.
The reiationsaip between tnese resuits and reportedc reasoas
for watching television, and viewing specifiC prograk types,
was aiso discussed. Finally, several wetaodologicsl issues
invoiving stability of uses of television ana measures

involving preferences versus behaviors were examihed.
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One notes tae ever expandiny presence and availebiiitvy
of varicus sources of mass wedia 11 today's woria ana the
Seemingly increesed dJdependence thet people have shown upon
these scources for news information , consumer tips,
entertainment, ahd the like. oUne may weil wonder what the
implic:ztions oL this exposure are to "modern®
humanity--where persons travel no further +tnan taeir oOwn
living room, and a television set zn crder to fina out waat
has heppened that day haltwa; arouna tne worid. sucn a
reaiization warrants serious investigaticn into how tae
media in general, ana television iu particuiar, 4influence
human iife-styie and interactiorns.

Barly research reiated to this yuestion usuairiy took an
weftects™ poiat or view--thet is, waat etfects may tae
viewing of beanavior depicteud on television have upon ‘the
viewers' supsequent behavior? Bandura (190<4) used tilmed
models ik his research, end tound that chilaren who observed
models being rewarded after penaving aggressively, imitated
such &ggressive beheviors later in sussequenlt anaiogous play
situations. Conversely, aygressive moaels wno were punsshed
were not imitated by the children. Later resecarcn (pandura,
Ross, #znd Koss, 1903} found thzt vicerious reinforcemelit was
not a necessary condition for the appearance 0f wmodeiling
behzviur. Chilidren who haa first viewea aggressive modedls

and were then frustiratea not only sSaoOwed @OLe  4aygression
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than controi subjects, put specitically modeied taneir
aggression in ways that had Dbeen demonstrated by the fiimed
cheracters. The autnors conciuded thzat "pictorizi mass
media, particularty television may sServe as anl important
source of social behavior®" (p. 9).

Concurrent researca avriilizany adutt supjects
(Berxowitz, 1904, 1965; Berkowitz and Green, 1Ybo; waiters,
Thomas, znd Acker, 19642) aliso rnoted that Upael VEArious
viewing coanditious, aggressive pehavior seemed to Dpe ucre
prevaient after viewing fllmea agression. Berkow_tz (1v05)
did note however +thzi "the present ecvicence qces not
uneguivocailiy demonstrate that agygressive scenes cCan 1in
themselives elicit agyressive responses™ (p. 3038).

in fact, it is anterestiag to note that even though
much eariy research related to this topic concentrated on
the etffect tnet viewed or "telievised™ mwaterizazl naa ob
supsequeat benavior, a carefusr analysis of taese studies
reveais that the final pehavior elicited required scme
individuzi subject input es well. Supjects' benuviors were
not totaiiy depenuent upon the viewed waterial; rather cane
hed to "icdentity™ with & perticular cnéracter (Berxowitz
1964, 1905), pe piaced in a situation where "aggressicn"™ was.
deemed appropriate (Walters, Thomas, and Ackel, 1502),
end/or must nave had some predispousaition Liike trustration

(Bandura, Ross, and Koss, 19Y63) 1n Order to act aggressively
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in the first piace. Thus, it appears that a fiimed waterial
does unot cause behavior as much as it sSimply provides
information =about how one migyat act, yiven =z persom is
predisposed to act in the tirst place.

Such a finding relatea to the gemnerail media may oe
particulerly importaat to television. People muy chocse
specitic programsS to watch pecause they see them as reievant
to their own affairs, or in a sehse wish to pe arfectea oy
such specific materials. Adopting sucn a perspective,
Katzman (1972) for example, notes that peopie may wdatca s$oap
operas bpecause they may reinforce certain value systems,
suggest how one might act in certain situatioLns, &na/or
remove taboos about ulscussihg Various sensitive topics iL1ike
drugy use Or sex. The issue tnus arises: how much aoes
television actually changye a person's attitudes, opinions,
values, 2na behaviors and how much does it merely reiniorce
them?

while "cffects® research endorses the toruer
perspective, @ second major approacn to these (uestions
adopts the latter viewpoint. This researca, otften rererred
to as the Muses and gretiificatctions® approacan, adopts the
consumer rather then the meula messages &s 1its fucuse. It
Views mewbers of the audience as actively sedecting,
choosing, and utilizing media content, rather tahalk Simpiy

being pessively acted upon by the medie (Katz, biamwer, ond
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Gurevitch, 1974} . in tais manner, Gutwan (1978) proclaimea
that in order to understand individuals*® viewing pehavior
(and supsequently mecia-men relztionsnips), obe musSt attempt
to uncerstand the various uses ahbd gratirications that are
obtained by indiviaualis froum television. This appears to ce
& MOre rezsonablie @pproach thzp one that pPOSILtS VieWeErs as
passive bodies that are captured by teievision, peiang
uncona.tionaily attracted to 1it, allu mesmerized LY its
content. The geunerai tneme here is +that actual Viewinyg
behaviuvr is a zrunction of what a person wants ana what the
meaia nas to offer.

The basic assumptions common to all uses and
gratifications research (fatz, slummer, and Gurevitch, 1973,
1974 ezre that:

1) The audience is active--thus media use is seif
selected and goal directed;

Z2) Peopile usé the media to fit tneir needs rather
thaa peing overpowered by them;

3) The mediz compete witih other scgurces of need
satisfdaction such that various media sources may serve as
functional aiternataives for the gratitication of specific
needs; «and

4) People are conscious of theldr wotives &La
interests enough that information reyarding why tney use

certain media may be optained from them airectly (by dsxing
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them) rather than having to rely on projective measurement
technigues.

_ kesezrch besed upon these cssuuptiuls typiceaiiy rocusea
on what specific uses television tuifiils. Aitnough the
foreqgoing assumptions imply that needs (as the pasis for
sucn uses) shouad be tue direct tocus of sucu researca,
"needs"™ per se anave not generally peen measured. 7This is no
doubt partly due to the doffticuity one wouid nave
operationaiizing television related "needs". instead,
various correlates of needs nave been 1nvestigatea, iike
tjpes of use. The reasouning benina thls &pprozcCh wes z
pelietr tnat identitied use patterns mignt idter pe liinkea to
theoretical needs that motivated people to watch television.
Thus, although macn o©Of the past reseerch adopuing this
persPectiVe has been conceptualiy guided Dy the need concept
2s @ source of persons' motivations to view television, wost
of the work nas peen atheoreticali. It appears that a searcn
is still occurring to identiiy possibie needs that are
operative by inferriny tnem from identified uses. Tnus,
Pearlin (1960) spoxe o©f terevision as « @mecnaniswm for
dealing with stress. Viewing aitows Ohe TG teRpOralliy
escape whd witharzw from unpleasant experielces aild everydzy
pressures. Stephenson (1964) ucted that teievision could pe
usea as a conversation 1racilitator that fosters and

mainteins mutuzl sociraiizution. Katz zna Pouikes (190b1)



o

suggyested thzt one migat derive compensatory gratitications
from television viewing. One might identify with particuiar
television perscnalities (Ze€e, introjection) thus
compensating for one's own 1inerfectuzi social TrelatioLs.
Other studies have approacnea this propies o0y iqentirying
basic viewer typoliogies, proposing aifferent groups retietive
to tneir actusl viewingy Denaviors (Monaynin, Flumner,
karick, and wWilliams, 1974) or reasons LOr Viewilq (Gutnhai,
1976; wenner, 1970) . Stilii other stuuies (Korzeuly aka
Neuenaorft, 1980; Rubin, 1977) have attempted to group types
of specific uses (reasons people watch television) into
larger dimensions (e.g., escipe, information, COwp3ILiIOLSAlp,
arousal, relaxation, passing time, etc.).

Iinterestingly enough, &li of the various repouitea uses
of television represeat, 1in a broad sense, a variety ot
social uses of television. Here viewlng serves o functicn
that may represent withdrawal from stressrudl coitects, &
vicarious reiationship with televaision characters, & gainiiag
of social normative and/or behaviorai information, or a
common gyround from wnich to start convers«tion.

necently, Luil (198VU) has coumpietea fiead reseaica 1in
which he attempted to identiiy &hd organize the major social
uses c¢f television. Deveiopinyg & tzxonomy of uses woula
ailow future researcpners to "design studies waich would

empioy "“social use types"™ as predxctors of media €xposure,
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interpersonal communication satisiaction, family haraony,
end other relevant dependent Rmeasures of tneoreticadl
vaiue® (p. 207y . In accordance with the uses  and
gratift.ications perspective, his basic premise was that
television viewing dves not occur in =z vacuum, AL4 tast it
is part of a aetwork of CCrpiLeX SGCildal behavViol patteras
occuring in one's hLone. dass media and particudiardy
television cire Z1  important tzctor an onet's socizi
envirciment, providing unigue opportunities to construct,
maintaein, znd change one's current sociil relationchips. In
this respect, people expioit television o serve their
social neeas. Lull <collecteda his data from wmultipie
sources, using i participznt observation strategy,
informants, and in depth interviews.

Based on this ethnographic research, Luli derivea a
system c¢f socizi uses that teievision hLay nave. Unaer two
major categories he listed a totai of sS1Xx pDasic uses (see
Figure 1) . The two mejor types Lull idaentitied were: 1)
structurai ana 2) relaticnat. Structurai uses cuuld pve Cr
the environmental subtype where the televosion "is ecmployed
as L €enVironmental resource 1L order tc¢ crecte a fiow oL
constant packgrouna norse which moves to the roregrouna when
individuzlis or groups desire" (p. 202). for instahce, it
may sServe as cowpanionsaip for accomplisiniay uaousehoid

chores or routines. Televiszon might aisu sSeLve &s  a



SOCIAL USES OF TELEVISION

Structural
Environmental--Background noise, Companionship, Entertainment

Regulative-—-Punctuation of time and activity, Talk patterns

Relational

Communication Facilitation--Experience illustration, Common ground,
Conversational entrance, Anxiety reduction, Agenda for talk,
Value clarification

Affiliation/Avoidance--Physical, Verbal contact/neglect, Family
solidarity, Family relaxant, Conflict reduction, Relationship
maintenance

Social Learning--Decision making, Behavior modeling, Problem solving,
Value transmission, Legitimization, Information dissemination,
Substitute schooling

Competence/Dominance--Role enactment, Role reinforcement, Substitute

role portrayal, Intellectual validation, Authority exercise,
Gatekeeping, Arguement facilitation

Figure l--Various Social Uses of Television, from Lull, 1980, p. 202.
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behavior reguiator in  that it can pe constant
envircnmentai source that punctuates time and tamily
activities. H#ealtimes, bedtimes, homework periods, and even
patterrs ¢f talk may be affected by viewing routines.

Luii's relgtionzi uses o©Oi television reier tu wWays
peopie¢ use the medium in order to create "practicar SocClal
arrangemeants®, Hence, television may ve used to teciliitate
communicetion, by providing com@aoni (YILOULUS I0r QLSCUSSiGR.
The viewing situation wmay allow one cpportuaities o
atfiliate with others or &avold ulipleasant auties oOC
respoasibilities. The mecium provides many opportamities
for sovcias learning. Consumer aid politicai inforsativd ale€
constantly available through commerciais, documentaries, and
news shows. Telk shows and dramas may proviue usetul

information on current societai values, or suggest possipie

alternatives for social interaction. Finaily, the medium
provides unigue opportunities to aemoustrste one's
coumpetence or aominance. Particular rcie behavior

demonstrated on television mey reintorce one's OWh (Sllid&r)
role pepeviors, whd persolis: oplLiods Mzy be substzntiaved
on  television pPrOgLahks. Parents oL eider SiDLiILgS  lkay
aemonstruzte dominace through control over whit youiger
children view.

Considering these cateqgories were derivea throuygn

extensive empliricel CosServation, tals reseLrcn sSeems  to
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proviae z soiid pasis L£or subsequent work. In fzct, Lull
suguested tnat "tae classification of sociai uses whicn aas
peen presented here requires further elaporation and
validstior. Anotner &approaca would pve to operztiocnailize tae
constructs proposed iR the tcrx of fixed alternative
Statelents fOr survey resedarch® (p. <07).

Tnis Suggesiion 1is in part what tae present

investigation will do. Specifically it will 1)
operatiunalize Lulli's categyoriczi system; <) examine tae
empiricai vaiidity oI the various social uses; ana 3)

examine the relatronships Dpetween them e&nd severai other
variapies to be introduced subsequentiy.

Thus far, iiterature has peen cited concerniny tae
social wuses of teirevision. However, it lewas to &
theoretiéally important question--tanat is, from where do tae
particular social uses come and now do they arise?

hosengren and windahie (1972) presestea a tueoreticzi
orientation which in part addresses tnis questicva. Their
orierntestion initieclly assumes tinat there ére certéld Reeas
that serve o mCctiva.e benavior. Corresponding to tae
communications field, the "need ror social interaction™ was
assumed as one type oI general need. for euy Lneed,
Rosengren and Windahi proposed a "natural®™ way Of satisiylag
it--ir this czse, simple rice tO0 f&cCe 1interaction with

others. If, however, d heed couid n#Ot pe adequateiry
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fuifilled turouyh oOne means, & person wouid zttemwpt to
fulfiil it +through others. These other ways were termed
functionel eziternatives, for they were aziternative actions
that tunctioned in a simiiar way to fusfili & need that
could not pe adequately met tnrougn "aormal or standaiua™
channedis. in this iigyht, the miss medie ia genere: and
teievision cpecificaliy might serve s a tuuctional
alternative to "normal" sociael interaction.

kosengren anda windaini reazsconed tnat dependekce upok
particular alternative mignt Vvary as a rLesuit Of two majOr
factors. First, tne environment, &«hd tiae generad Support it
provides suppiles oppcrtunities for sociai contact; second,
personal characteristics and habits may enhance or ikhipit
chances of mzking or attempting to meke socizl contzcts.
Thus, a sociaily competent individuali in a supportive
envirconment one would only pe expectea to use teievision as
a "“compiewentary”™ fuanctionai alternative. The motivition 1n
this instance maght simply be to experience a ®™ciaange™ in
the type ¢f interaction encouktered or t0 reiniorce
information airewdy obtained. 1f, nowever, daa itudividuaa
had & ilow opportunity tor contact eRDVLiIOLEENt OF iaCKed
npecessary social skills, he or sue mighat have to rLeiy oD
television to & greater degree, verhaps in a suppiementary
sense. Pipelily, en indiviuuzl who was both socialiy

incompetent and was 1in a noa-supportive eaviroanment Ior
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sociai contact, wight have to rely totally on teievision to
fulfiil needs for social interaction. Thus, television
wouid be 2 ®"substitute® «nd the wmedium mignt providae one
with vicarious soclal experiences.

It is not dafticuit to see how Roserngren and wilhdahl's
conceptualiization rits the generai uses end gratiticztioans
approach. Both taneir reliiance oa tne aeed cuhcept aid their
strong emphasis o the importance ot tunctionalyly
aiternetive ways of satisfying "needs"™ stem alireculy; fron
sucn 4a perspective. The wajor difrerence petweea their
research znd thet waich attempts to identiry sociil uses of
teievision seems o Dpe oa wihat eacn identify as the
important variapnles. Rosengren and wWinaahl suggested that
researchers investiyate how enviroamentad and personaliity
variapies reiate to subsequent viewing behaviors. Luil and
others stressed the importance ¢t investigating how peopie
use television (or how they say they use i1t) 1f one i1s to
understana television behavior.

The purpose of the present research was to coumoile the
efforts p.eviousiy put torth Dby these reseirchers. nence,
the current study focused ou various reilatlOnsnips betweek
several "independent variaples™ (that may help e€Xpiail how
much teievision people watcn ana what perticuler types of
programuing they watcan), and "dependent variapbies*™, that
were detined &s persons? azctual television viewinyg

)

DEeN&ViOrS.
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The independent variapies measured inciaded potn some
environmental and personaiity vaeriables (as would we
aavocated py Roserngren zid windahi) and several socizi use
variapies (as would pe advocated by Lull). A fieia survey
approach was employede. A genhera. uses &nd gratitications
perspective qguicea tnis effort, witn oLe major aiitference.
Aithough "neeas®™ piay an important Trole under sSuch &
perspective, thelr importiuce wasS Leauced here sSince  no
direct measure was made of taem. At pest, oheé Bight 1uLIer
the presence of a particu.ar aeed fron ev.dence ¢f
environmentzl daecrement, nigh scores G a perticuder
personality trait, or coasistent benavior that would
logicalily be related to tuiriiling a need. Since avuv thas
time, no tormally detziled twneory invoavinyg heeds &nd
standardized means of operationaiizing them exisSts Wwhica
expialins television viewing, it.was deemked best 1C exddine
reiationsnips Dbetween mnore takLyibie, iess ditticuit to
operationaliize variabies in a stage ot continuing
exploratory resezrch.

AL initiai concern was aow weil Luilt's (1980) scheme ot
social uses Wwas endorsed DY suUbjects as nedasured tanrougan
means or a seif-report sczle. 1 wanted tO see Just what
pehaviors (sccial uses) Welfe endaged in  wWith respect to
television viewing ahd WwWnlCh cohes Wwere tne WBOST COEmOD.

Expioratory investigations petween specific soclaa uses ana
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types of viewing were carried cut in an eifort to deveiop
hypotheses that might ve investigated in future researcne.

~ hnother concern deait with &b eXp.OLztory &anaiysis ot
the relationships ©I severa. euvironmrentai and personality
variablies to viewing.hehavior. However, &also of interest,
was to see 1f these variaplies pradictea total elevisicn
viewing time &s rRusengren and wWwindanl eXpecteu.
Speciticealiliy, two nypotneses were exemibed:

1, As the availability or and opportubity tor social
contacts and information il one's environmeat aecrease,
one's overali usaye ol television shoula increase.

2) Likewise, as one's aegree of sociali competence or
personal motivation to become directly soczally involved
with others (personality chzracteristics) aecreises, oue's
use of television should increase.

Lnvironmental conditions - were operationalazed oy
severa. 1ndices representing the opporcunity tor aua
frequency or social contactse. The “opportunitry tfor®
gquestions asxed subjects now easily they tnougpt they coula

find people for purpcses of recreation, serious tasasxing, oOr

expert iantormation. It was hypothesizZed tnat the Lless
availaoie others were, tae ROLe people wouid pe likedj to
watch television. The "rirequency of"™ JuestionS aSKed
subjects eébout past SeCcirad contacts end sgclal

opportunities. Thus, Juesticns iike the aumber OL times



15
subjects had yone out, and tne number of cCclubs and
organizations to which they beionged vwere asked. It was
hypothesized that the less people nad gone out oL tne iess
opportunity for social contact they had, the more veievision
they would watch.

Three personality variapies wele €XalBibDed 10 thas
studye. Alienation, a fairiy stapie psycanorogical sState was
Selected as per Katz and Poulkes's (19062) suggestionl about
how 1t might relete to watchinyg teievision. Since &n
diienatea individuaeir is one who feers detached from his or
her social environmeat (feei.ny powerless in it, or socially
isolated) cheances are tust he or she miyht e aDie 1O use
television as a source of surrogate social interaction, OF
in a relexing, entertaining function (tor escape from a
meaningyiess "real"™ worid).

introversion/ixtroversion was the second persolaxlty
variauvlie. Since this characteristic generaliy selates to
one's overai:. pattern and mode of ianteracting with oOther
people (i.e., private ana Tretiring Versus outgoiay alha
socireunle), it wes hypothesized that it Wiyntl n&Ve an ettect
on how likely iadividuals woudd be to optain sScciad
information, compwnhionshkip, and s0 on from oOther pecpie
versus some functiocnal aiternative lixe television. One
would expect Fhat more outgoing peovple Wwouid ROt ieea to

turn to televisiun tor taese resasons, siiice taey couddia
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obtain social informztion, compenionship and S0 on airectly
from other people. More introverted persons migat find that
television can tuifiili some sociad interaction heeds
preciuainy the necessity tor initiating direct socilal
contact.

Sensation Seeking was the third personality weasure
used xin this resesarch. 7Tanis trzit refers to one's jpretferred
levei o©f stamulaticon &anhu/Or arcusadt. Here on€ migat
hypothesize differences in degree Of teievision use
dependent upon & persok's preterred level ot optimad
stimulatiune. Those aigh in  sensation seeking (wucao iixke
those who &re extroverts) may obptain soc.ai cohtact LIIom
others directiy and engagye in numerous activities that are
dangerous, unconventional and/or gererally "excitiug®™. For
these reésons, they may hnave no time zvailazbie to speund
viewing television or migat tind viewing reiativeliy boringe.
Those lower in sensation seeking may find that teievasion
viewing can provide stimuiction and excitement in o=
surrogate, less dangerous fashion.

Firaily, questions often arise, at least on
rethouolcogical grounds, concerniny the resationsnip petweeln
actual pehaviors and stated lixkeiihcous tO engage 1D such
behzviors. Bota types of measures were coilectea 12 this
research so tnat erfects due to tae cnoice oI selectiag one

or the other of these conceptually resated vallawules coulua
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be &assessed. It was hypothesized that preferences 1Ior
specific show types would be postively related to one's

actual viewing behavior of tnese same speciiic saCw types.



METHOD

Supbijects
Subjects were 48 students (34 males and 54 feuwzles)

currerntly enrolied at Virginia Poiytechn:ic Institute ana

State University. They were recruited from introductory
psychcloyy classes &t the scaovl duriny tane fzil, 1982
quarter. These subjects were mostiy ifresapwsen Or SOpnoOEOLes

(90%) akd ranged in age <Irom 17-21 years (L=lo.b). for
participziing, students received extré Credit points towzrds
their finai grades ia introductcry psychology.
Quaiifications for participation were that: 1) each
subject have access to &z television set that receivea
broadcasts from at least ail taree major teievisiou networks
(ABC, CBS, NBC) ; &and 2) subjects were tu "pe abie to
exercise a fair amouat of contréx over tae actuali seiection
of programrs viewed™ on television. These requirekents were
incliudaed to insure that elil subjects hazd an  equed
opportunity to view a variety (both gquaiitatively and
gquantitativeliy) of difterent progralise. Most ot those
participating lived in dormitouries cu campus (8o%); the

remaining 14 per cent lived in aparwments.?

1 Discussion with the subjects betore asanaing out surveys,
to insure that they met the requirements for particripating,
indicated that those wno Lived otf campus had television
sets ia their apartments. Those wano itived OR Caupus Usladiy
did not have a teievision set in thelr private room, out had

18
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Instruments/Variabies

bpvironmental Conditions These conditions were neasured
witn indices &ssessing the opportunity for and frequency of
social contacts that each suvject had. A social eavironmeant
potential questionnaire (see Appenaix A) WwWas UsSeu tO eSSessS
the potentici of one's envirocament for eliowiny oOke to
interact successfuliy Wwith otners; specific 1tems were
aerived from research previocusly carried out by Baiuamer
(1979) a&ana kKosengren aid Windasi (19724) and represent waet
they label as "social packground variapies®™ aund "interaction
potential™, respectiveiy. The questionnaire contzinea both
open endeu questions aund items utiiizing 7-point Likert type
scales. Specitic variables contained witnin this
questionnaire were:

Orgdnigat;ona; pAffiliation (the numper ot clubs,
service organizations, social groups, etc. to whicn ovae
pelonged) ,

Car Uwhership (wuether or not one owned Or anid access

to re.atively unrestricted use of & wWOtCr Vvehicie),

access to teievision througa a TV liounge on their Ii0OL.
Though it may seem that such a situation woula severewy
limit controi over progrem selection, this was not the case;
in fact, dormitory studeats may have nad more countroi over
selection than those 1living off campus with several
roommates. if & particular show wus 2ot peiny watched 1L &
TV lounge on one's uwn fioor, a perscn couia Siuply 4o to
the Liounge on a different tfioor wneLe thne appropriate
networs wes tuned 1in.
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Worg/Job Stress (whether or not one weas experiencing
school/job reiated stress as measured on a 7-point Likert
scale),

Social Contact Frequenci€s (the number of times one nad
*gone out™ with friends/relatives/neighpors oL a
recreational/social couting in the past two weeks),

upportunity for Social contacts (the ease with which a
subject could fina people for the purpose of: @) serious
talk; a personal problem, a major .iife decision, discussion
of personal vai.ues, etc., b) recreeting/socialiizing; to
reitax, have a gocod time, e€tc., Cj aeip in a specific
work/job/school related problem; for expert intormation,
advice, tutoring as measured on 7-point Likert scates),

Desire for Sociai Contact (whetner or not one feit a

desire for more sociel contact for zny of the folilowing
reasons: serious talk, Trecreation/socializing, or expert

information as measured on 7-point Likert scales).

kersonal Characteristics AsS mentioned previously, taree
personal characteristics were measured 2in taois particuiar
research. Aiienation was measured on a <0 item social
alienation sczle (see Appendix A). The concept eand
subpscaies were pased upon Seeman®s (1959Y) musti-dimensionali
conceptuaiization of alienatiolh. All items on the scase

represented zn affective-cognitive state <¢f aliernatioh &s
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measured by attitudes of the suvject towara others (rather
than seif-reported subject's behaviors) on 7-point Likert
scales. The reliability (internal consistency) tor this
scale was .78.

Introversion/kxtroversion was measured with a reduced
version of Eysenck®s Personality Inventory (s<e Appendazx 4),
using <0 aichotomous items daesigned speciriczlly to measure
introversion/extroversion (Wiison, 1973). The reiiabliiity
(internzl consistency) of this sceie using the present
sanpie's data (KR-20) was .61.

Sensation Seeking was measured using Zuckermak's 22
item General Sensation Seekiny scale (See Appendix A)
(Zuckerman, 1973). The reliiability (internai cconsistency
(KR=-20)) tfor this sceale using the present sample®s aata was

.75,

Social Uses of Tejlevision (Functiocnal Behaviors) The

broad couacept, social uses of teievision represeats thne

means and motivetions of people for watching the medium.
Actually, these uses represent speciliic behaviors that are
seen as fuactionai to thuse watching or those opserving
others watch telievision. The particuiar tunction of such
behaviors may be identified in two main ways: 1) oy
observing benaviors that impiy & certzin use (i.e., se€lky

one get together waith friends to watch television,
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indicating afriliation) or 2) by asking people why they have
the television on at a particuiar moment (i.e., asking it
one uses teievision for providing examplies of ways ohe migat
act in one's own life, indicating pehavioral modeizng) .

A 25 item social uses of televison Juestioniaire (see
Apperndix A) was used to gatner +this information. This
questionnaire simply required sunjects to recail the extent
to wanich they used television for certain informeztiucn, oOr in
certain way in the past two weeks. Thougo sowe cf the iteus
includea inferences about use (e¢.g., "how often dia you use
televison to forget e@bout your worries and problems of the
day?"), a deliberate attempt was made to have subjects
recali specitic behaviors (e.g., "how oiften did you persuade
others who were watcaing television to watcia wnat you wished
to watch?“). Since the method for obtaining social use
informztion relies upon subjects* selt reports, zn actempt
was made to ask questions that required subjects to recadil
past wvehaviors (from which particular uses could De
inferred) rather thern reczll subjects' past moiives tor
behaving. This is in ligat of Nisbett aud Wilson's (1977)
research that suggests that people may have difficulty in
recailiing the causes for their specitic actions. However,
certain questions on this questionnaire do ask persons to
attempt to recaii motives for vaiewiny, &S thlis was the ondly

way possible to extract some sociai use informatioca.
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For every question asked, subjects renked on =z 7-point
Likert scale tne degree to which they engaged in a behavior
or used television in 2 particuler way. Scale endpoints
were "never"™ and "™very <frequentiy"“. The specitic item
conteLt representing these social uses was based on Luiits
(1980) categories ot sociai uses of television. The fineai
scale aeveloped held questions Tredgarding the foiiowing
functionsl penaviors (possibie social uses):

a) Communication Pacilitation: the usetuiness oI
television us an cid in irnitiating, directing, and
maintaining ccnversations with others.

b) Affiliationsavoidance

-affiliation: the context of television viewing
&as it may provide zn opportunity for concurrent sociel
contact with others.

—Rejaxant: the usefulness of teievision viewing
as a meals to reiieve one's tensions ana torget about
the day's worries.

—Compzpionship: the possibie use of televison
itself as wpackground noise 4ald psSeudoCONpa&anionship
winile engiged in other activities 1in cne's resicence.

-hAvoidance: the context of televisoa viewing that
justifies one not being dGisturbed &s one is occupied 1in
viewing, or the condition in whica viewing lway allow

one to avoid (escape) doinyg other things.
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c) kequlatory: the usefuiness ot teievison tor

punctuating time--as & cue ¢ 1indicate whea certaln

activities should pe done (start nmeels, go to WOIrk, ¢o to
sleep) .

d) Social Learning

—Conflict hesolution: the useiu.iless of
television for suggesting ways of resoiving

interpersonal contiicts and argyuments.

—Behavicral Modeling: the useruiuess ot
television progremming in providing personailities that
may bDe used &s rcae modeis or sources of social
imitation.

—Attjtudinal JInformatjion: tue usetulness ot
television for providing information regarding current
values, opinions, and beiiefs useful for tne rormation
of attitudes.

-Consumer Informataion: the usefuiness ot
televison for providing information helprul 1n consumer
decisiocn making.

-News Intorme«tion: the usefuipess ot television
tor proviaiag inforwat.on apocut geleréaa iocal,
nztiovnali, «iu internsational events.

-Educationadi: toe usefuianess oI televiasioh  ia
proviaing educationél (cuiturzi) materlcie.

e) Competences/Dominance
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-Intellectual Vatidation:

the usefuiness of

specific teievision programmping and the viewing conteit

_ to allow one to dGemonstrate (vaiidate) one's knowledge

of specific facts or one's generel intelliyence.

-Roie Reinforcement: the extent to which

television mey provide role

models thazt indicate

(vaiidate) appropriate role Dehaviors resataive to

congruelt roies a person piays in one's life.

-Pepsugsion: tne extent to

viewing context allows omne

whicn the televisiou

an opportunity te

successfuliy control otinert's pehaviors.

—Argyument ‘ecilitation:

the exXxtent to waoich

television may provide one with intformation tnat may

serve as evidence to further one's owh Oopikions oOr

substantiate a "fact®w,

active Selectjon Processes Freferences that subjects

haa for specific "types™ (conteuts)

by +tvwo separate mezns. Subjects
desciptive list of "t,pes®" of content
upon uetinitions provided tfor these

rank ocrdered each type from tane one

of shows Were optained

were tirst given 3
similar shows. bDased
show types, supjects

most preferrea to tae

one least preferred. This provided a direct measure of

preference for different types «t proyremuming. However, tais

provided oniy an ord:rnal level measure, and supsequently was

not utilized in most ¢f the anaiyses involiving prererences.
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A second task required the subjects to rate each show
content type on & 7-point Likert scale that measured one's
lixelihoou c¢I watching a particuiar type of programmwing.
This measure of preference was poth ®mOre speciiic (&t an
assumed intervali level of measurement) anad more penaviorally
based thaen the tirst measure. Here, preference wé&s inrerred
from cne's seirf-preaicted liscezihood of actually watching &
type of programming rather than an attitude of siapiy "what
one prefers®.

The specific snow content categories usea uere were
developed in pilot research as a content coding scheme for
"types of snows"™. It was based on data that consistea or the
actual names of television shows subjects had viewed over
one week periods. These categories were constructea in a
way that seemed to Dbest classify (represent) thne a&actuad
shows reported. Subsequent .research utilizing actuadi
records of subject's viewing behaviors (specific shows)
showed that this ciassification scheme could adequatedy
place 97.54 of the shows reported into one of 1its eléven
cateqgories (not sncluding the category "other®"). Conceptuad
integrity of tae schaeme was supported at that time by anign
inter-rater reiiapility of classifying programs (93.5%).

Additionai research cerried out im an &attempt to
further vaiidate this ciassification of sShow types,

investigated the deqree to which people hnalve to tae
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specitic categories usea in the scheme would, if preseated
with a group of reiztively current television shows, sort
these shows into groups identical to tae types of sorts made
by a Jjudge who was familiar with the coding schere.
Supjects were given & set oI cards containing the nzuwes of
television shows representing ail eievea categories in ihe
scheme. Bach card contained one television show titilie.
Subjects were then usked to sort these shows 1Lto groups
based upon snow's similarity to one another. Supjects were
also asked tc provide a prief descripticn of why taey scrted
shows into each group (what word or phrase was descriptive
of =ali of the shows they sorted into a group). This
provided a rationale for a particular group®s (category‘'sj
existence that could be compared with the reasoning (content
names and definitions) wused tor the codiny scheme's sorts.
Results indicated that naive subjects Seemea to
conceptuaiize television shows in groups similar to taose
proposed in the categorization scheme. Agreement 1L Simldiarl
category classitication was 75.5%.

The <leven show types representea py the scaeme were:

prama—adventure, Drama-Interaction, Comedy, Sports,
Informetion, Cartoon, Taik Saow=Variety, Tzl Show-
Information, Hovies, Musicair, and Game. (The category

fMovies" was not inciudea 4as one of the ten sShow content

types in the prererence ranking abd rating tasks aescribed
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previously since wovie content c¢an vary widely from serious
drama to comedy to doccumentary.) A twelfth category
entitied "Other®™ was provided to handle specific programs
that couid not adequately be ircluded in one of the reguiar
eleven. Appendix A cortains a mOre detaiied expianation of
these categories end the formaet upon which the ranking ana
rating tasks for estimating category prefercnces were

carried out.

Subject Television Vjewing Bepeviors Specitic subject
behav:ors were measured by having subjects record thear
actual televison viewing behavior on loy sheets (see
Appendix B) over a one weeKk periode. From this intormation,
both the total viewing time of television and the types of

shows wetcned duriny that period couid be determineu.

Procedure

Information was yathered ifrom subjects in two paases.
In Lhe first phase subjects (N=u88) partacipated ih a smail
group questionnzire session. AIter the rasearcher checked
with subjects making sure they had understood ana met tune
gqualifications for participation, supjects dinuaviduaily
filied out a series of questionnaires. These includea thae

social environment potential questionnaire, the seusation
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seeking, introversion/extroversion, and soclal ailenation
scales, & checkiist/scele measuring one's social uses of
television, and some demographic information gquestions (see
Appendix A4). In aduition, subjects were given descripticns
of 10 telievision show content cetegories (from tae sScheme
aescribed eariier ). Based on these descriptioans they ootn
rank oraered and rated the show types.

After completing the imitizl questionnaire sSesSSica
subjects were given an option of receiving aduitionai credit
tor participating in a second phase of datd coilection.
Subjects (N=5b) wiho volunteered were gyiven a tesevision log
packet (see Appendix B) in which they were limnstructed to
start tilling out the following aay, continuing ifcor a totad
of seven straight days . The .09 packets consisted Of a
consent form, a set of instructiocns, and & series of sheets
on which subjects were requested tu write dowh il o©f tne
television shows they watched in each of taat day's moraing,
afternoon, and evening time periods. They were &.s0O asked
to write down when the show was turned (came) on, &ana waen
it was over (or they turnea it OIi) 30 that the time ot
actual viewing could be assessed.

After a week of recordiung their televison viewxng,
subjects completed a social uses ot relevision
questionnaire. This wes identical to tne one compieteda in

the £f£iIrst stage of the researcn and taus represented an
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opportunity to examine the stability of the "social uses ot
televison" concept, particuiarly in light of onets possiblie
change in self reported social uses while recoraluy cnels
viewing behaviors.

Finelliy, severzl questions were inciuded at the end of
the i1o0g packet (see Appendix B) as a cheCk to assess waetaer
the sampie of viewinyg benavior gathered from the 109 was
typical of tne subjects' normai viewing hebits. Upon returas
of all materials to the experimenter subjects received taeir

course extra credit.

Teievision Viewing Ciassification

Before the data were anziyzed the intormation contained
in the television logs was content analyzed. racn progras
listed was classified into one o©f the 10 content categories
besed on the defiritions of show-types descriped in Appehdlx
A. In addition two other categories were used: "Mcovies"™ and
“OUther™. Progrems thet were not reqular sSeries pProyrais
that were bilied as movies feil into the movie category.
(Teievision series movies were c.iassitied 1into categories
thet the series woulid pe ciissiflied Luto.) Botuer™ wis o
category that consisted o©f any sShow Wwhose cCcgoatent was
unknown to the researcher or which faiieu to adequately fat

any other cateqgory in the codiny scheme.
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Tge total number of shows viewed and the total tiwme 1in
minutes spent viewing were separately Trecorded for eacn
category. By adding the tigures from ezca categyory one's
totali time spent viewing and total numper of diiﬁécent spows
watched was obtained.

No igter-rater re;iability cneck was made in ligat or
the previously demonstrated high reizapility oOorf this sSChelie.
hather, one content coaer bliad to other characteristics ok
the subjects classified aii of the shows listed. Appendix C
contains & listing of each content category «and which
specific teievision [progrems were classified wunuer ats

definition.



RESULTS

2

Sample Characteristics & Generad Descript:ve Data

(M

" Because the sample was disproportionai with regard to
sex, there was Some CORcerll &S to whetner 3ex Was related to
any ot tne other v:ariables. Tzbie 1 snows tane inter-
correlations among most of the euvironkental ald perscnaiity
variasovles mezsured in tais study, inciuding sex. As cah Dpe
seen, sex alone dia not corretftate nigaly with the other
variaoles. Only three variables were reiated to sex at a
statistically significant ievel ( a=.0U5). Pemaies found it
easier to locate persons for the purpose o©r serious
talking--one of the three "social support™ measures. remales
were also less likely to live oft ceampus (in zpartments) and
had fewer roommates tnan maies. The reiaticnsnip between
sex and these last two variebles is not surprising, sSikce
the number of roommates is SLgnificantly related to the type
of residence in wnich one iives (r=.57, p<.V1). Those who
iived oft campus in apartments were more iikely to have more
roonkates. Since sex did not relate to the variaples
measured, (i.e., it eiome dia nut asccount tor mucn variance
in these other variaples), its eftects were not separateiy
assessed in further analyses.

Fitty-six persons participated in ooth pnases of tae
study . This group coanstitutes the sampie used for anatlyses

that deal witn actuai viewing. guestions askea or the
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1. Social Alienation

2. Introversion/Extraversion
3. Sensation Seeking

4. Serious Talk

5. Socializing Recreation

6. Expert Information

7. Need Serious Talk

8. Need Socializing Recreation
9. Need Expert Information
10. Clubs, Organizations

11. Gone Out

12. Car

13. Roommates

14. Steady Companion

15. Stress

l6. Sex
* p< .05

**P<

.01

2
— 2%k

Table 1.

3
-.12

L32%%

Correlation Matrix of Personality, Social Support,

Other Environmental, and Sex Variables
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A2%% .00

.23%

7
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8
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.02
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9
—~.29%%
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L26%%
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~.26%%

.13
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.14

.19
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-.02

. 25%%

11
-.14

W22%

L28%%

.12

.22%

.22%

.08

-.03

.04

.10

12
-.10

.08
.01
-.16
.00
14
-.05
.00

.10

-.07

.09

-.08

14
.15

.03

.05

.04

.11

.21

.05

.17

.16
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.04

-.14

.08
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.00

.05

.13

L22%

.02

-.11
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subjects indicatiny tae extent to which they thougyat the
week of 10g recordeu television viewing wasS Cepresentative
of their actual viewing hapits indicated that their
behaviors were tairly typicai, with tue exception that thejy
did not det to watch as much televisiond as they normailiy
would neave. Subjects noted thut it was somewhat arfficuit
to watch shows they wouid nave liiked to watch (X=3.5, Sv=1.5
on a 7 point scale: 1-Very bDaffaicult, 7-Very Easy), but
thazt tne types of snows they viewed were somewaat typiceas of
their normai viewing patteras (X=3.0, SD=1.5 oa a&a 7 poiat
scale: 1-Very #uch Typicai, 7-Totally Atypical). &iso, the
amount of television viewed was siigyhtliy iess toahk wes
typicai (X=4.6, SL=1.3 on a 7 poiat scaie: 1-Much More thaa
is Typical, Uu4-As Huch as is Typical, 7-ducn Less than ias
Typica;); Thougia these figures do not represent an ideal
sample of typical viewing behaviors, they were dJdeenmed
representative enouyan for furtner analyses.

Actual fiqgures indicating the television viewing found
in  this study are presented in Taple <. Statistics
representing both dependent varisbies (totil number of sSuuws
viewed? and total time in- minutes spent viewlng) are
reported for each content category Or show tjype. Note that
thouyh tnese measures are couceptually difrerexnt, they

secmed to be equaliy good representations of "amount ot

Z Viewiny wmore thien five minutes of & particulal  Show wWas
countea as viewing one show.
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Table 2. Descriptive Statistics of Sample's Television Viewing Behavior:

Time Spent Viewinga and Number of Showsb Watched for Show Types

Adventure Dramas

Interaction Dramas

Comedies

Cartoons

Sports

Information

" Talk-Variety

Talk-Information

Musical

Game

Movies

Other

X SD Min Max
47.0 76.0 0 390
(.9) (1.3) (0) (6)
194.8 237.6 0 830
(4.2) (4.9) 0) (17)
138.8 121.5 0 445
(4.0) 3.7 (0) (14)
28.8 64.2 0 276
(1.5) (1.9) (0) 9)
41.5 100.7 0 525
(.6) (1.3) (0) (7)
46.4 60.6 0 260
(1.5) (1.9) (0) 9)
27.6 49.0 0 234
«n (1.2) (0) (5)
10.9 37.7 0 235
(.25) (.8) (0) (5)
5.1 14.1 0 60
(.2) (.4) (0) (2)
13.9 32.8 0 150
(.6) (1.2) (0) (5)
193.8 198.2 0 950
(2.1) (2.2) (0) (12)
9.6 24.6 0 120
(.3) .7 (0) 3

aFigures represent time spent viewing in minutes.

bFigures in parentheses represent number of shows viewed.
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telev.ision viewing",. Total time viewed correiated highly
with total number of different shows viewed (r=.Yo0, p<.01).

~ The most popular shows (those watcaea the most) as
indicated by highest mean lievels of viewing on opOth
dependent variibles were comeaies &nd intersction dramas.
The average subject watcned approxamatiy four of eacn of
tﬁese shows per week thougnh spending more time actually
viewing the dramas (3.45 hOUrS Versus 2.3 aoursj; comedies
are usually 30 minutes long, while tne 1nteraction drakas
usualiy occupy 60 minute time slots. A coasiaereapie amount
of time wes aiso =z=lloted to viewiny vzrious movies (L=

2/week Or 3.2 hours/week) .

Hypotheses  concerring Teievision Viewing reaigtea to
Environmentai Constreints an cersonality Characteraistics

.

Several analyses were conducted to evaiuate hypotneses
1 and 2. These hypotheses examined the reiationship vetween
certain environmentel constraints aud totel =wmount of
television viewing aRd certain personaiity characteristics
ana totas amount of televisich viewling, respectively.

Kesults c¢f correlationai anailyses airected at examinlig
these two hypotheses are shown 1in Table 5. Here, various
personrality variables and environwentel (situationeal)

variaples were correliated with two measures of aacunt of
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Table 3. Correlations of Personality, Environmental and

Social Support Measures with Television Viewing

Total Time Total No.
Spent Viewing Shows Viewed
Social Alienation .05 (.06) .09 (.10)
Introversion/Extroversion -.17 (-.21) -.13 (-.17)
Sensation Seeking -.47%% (-.54) -.46%% (-,53)
No. of Clubs, Organizations -.04 .00
No. of Times Gonme Out -.18 -.14
Car .11 .09
No. of Roommates .18 24%
Steady Companion -.06 -.03
Stress -.15 -.17
Serious Talk -.28% -.30%*
Socializing Recreation -.13 -.13
Expert Information -.15 -.16
Need Serious Talk -.18 -.23%
Need Socializing Recreation ) -.16 -.19
Need Expert Information -.32%% ’ -.36%*%
Support? -.30%% (-.48) -.32%% (=.49)

Need Support” —.30%% (-.38) L36%% (=.45)

Note: Figures in parentheses are disattenuated correlatioms correcting for
unreliability in personality and social support scales.
aRepresents linear composite of three individual support indices.
bRepresents linear composite of three individual satisfaction with support
(need support) indices.

*p < .05
*%p < .01
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television usage: 1) the totai numper of shows watched, and
2) the total time spert viewing.

Of the three personaiity variaoles, OnNly oOne was
sigaiticantly related 10 amount of television usage.
Sensation Seeking was higialy nLegatively correiitea  witi
watching television (r=-.47, p<.U1) . That is, sSensation
seeKers weLe less l1ikely to watca television tagL non
selnSation seekers. wien the correlation coefficient was
corrected for attenuation due to uanreliapility 21n the
perscLal_-ty scale, ole sees that this resctionsuip W&y be
theoreticadily quite strong (r=-.54j . Neither
introversion/extroversion nor social 211€natTion were
significantly correiatea with television viewing ( a=.uH5) .

Most of the correlations ot environmental variaples
with totél viewiny (the number of ciubs and orgenizaticons to
which one peioOhged, the number of times one nad "Joane out™
in tne pest two weeks, whetner che had access to &« car, the
numper of roocwmates one had, whether one bhau 4 sSteady
companioh, & dgeheral levels o¢f stress) taitlea to reach
statisuiczi significznce. Onl; tune numper ot rooumetes oue
haa correlated sigaificantiy waita one of the depenaent
variaoles (r=.24, p<k.05).

0t thne socicl support environmentzi variepvles, rLfiuding
scheone for purposes of serious talk and the amount of

viewing were significantiy corresated (r=-.30, p<.0l) . Tae
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harder it was to find people for purposes of serious talk
the more likely one was to watch television.

Several correiations ot satisfaction with presenc
ievels of sccial support and trotal amount of viewing were
also statistically significzat (i.e., evailapility of people
for serious talk and the awmount of viewing, r= -.23, pL.uUd;
zverleapiiity of people to give expert intormation &and tne
amount of viewing, 1= -.36, p<.vul). In cther words, the
less satisrfied one was with present levels of aveillapiiity
of persons for seriocus teixiig ana expert i1nTformatick, the
more one watcned teievison. No significant correiatioas
were touna reiating availability of those for purposes ot
generezl socieiizing and recreating &nd amount or television
use.

A cdmposite measure of social support was rormed Dy a
iireazr combination of scores OL.the taree sepiarate ease of
findiang people Ifor suppurt scaies (for seriocus tailx,
socieliizing, and expert intormation) . Simisardy, a
composite measure ot the perceived need for mOre sSappoOrL Wis
formec Dy combining ti.e Scores on the three sSeparate
satistaction with present levels vt support SCei€Se.
Internal consistency (coeff.cient alpads) for tnese scales
were: support= .42, and BDeed support (satistaction waitn
support)=.oi. These coefficients were used to correct tor
attenuation, the f.irst oraeér COLreiatlons of taese sScCades

with the two total amount ot viewiny variabies.
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First order correlations were ail statisticailiy
signiricent 1in directions predictea. The daisattenuated
correiations inaicate that tae +theorevical reiationsaips of
these social environmental constraint variables and the use
of television may be quite niga (i.e. = -.4Y).

Buitipile regression €quatliOns WEr¢ cCaicuiatea to assess
the proportion of variance in the amount of teievison
viewiny that couid be accocunted for by these varicples.
Since poth tiwe vieweda and the numper of SnoOWsS watcCiued were
S0 hiyhly correleted (and veczuse resuits using each ot
these two dependent variapnles were quite similidl), oniy the
results for the dependent variabie "total time viewed™ are
reported nere.

The wmultiple R for tae three perscnality valiables as
predictors was .47 (K2=.22, F(3,52)=4.90, p<.05), however a
torward stepwise reyressioan procedure (wiiere Rnew varizblies
were adaea only 1if they adued a significaut (a =.0d)
proportion of variance <to the equation), reveaied that
sensation seeking alone accounted ftor most of the variance
(k=.47, R2=,22, P\7,54)=15.0, p<.01).

& multiple reyression eyqustion ¢t tue envaronwentel
variapies (the numoer of clubs one belonged to, access to a
cer, the rumber of times one hea gone cut, stress, presernce
of a steady companioa, ievels of sociai support, and

satistaction with present ievels of social support
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(perceived need for more sSupport) resulted 1in & non-
sigynificant multipie k of .44 (K2=.20, P(7,48)=1.60, p>.05).
Stepwise procedures produced a statistically sigaificant
equation (K=.u42, Ke=.18, F(4,51)=2.73, p<.05) utilizing oniy
four of these varieables: sztisfaction with socie. support,
the number of times ole has gone co©ut 1in toe past two weeks,
stress, and the number of «ciubs and organizations oae
belongs to. Of these variapies however, only one was Leeaed
to eccount for most of the variance. The sacistecction with
present support (need for more support) faad an k=.30
(k2=.09, F(1,54)=5.51, p<.05). SubsequeLt variapies did unot
aad statistically significant proportions of variance (o
=.05) to the equation.

Finelliy, by combining g+l variaples (excliuaing
introverSion/extroversion due to its extremeiy iow entry ¢
score in the equation) to predict totai time viewed, all
equation was deriveda with an k=.57 (Re=.324, F(Y,40)=2.u42,
p<.05) . By using a forward stepwise proceaure, requlring
entry variabies to 3da significcnt levels o©f variance
accounted fu. oy the equation (o =.U5), oune finas again tiaat
the equation is reduced to Just uhe Predictor--sens&tion
seekiny (k=.47, R2=.22, P(1,54}=15.u1, p<.ul).

Overail, one can coaclude from these equatioas that
environmentéai constreint 3Ind personality variapies can

€Xxpialn a moqerate amount Oof variation ia totad tiwe sSpent
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viewing--almost up toc one thira of the variance in the
sanple dependent variavle. However, correction tor
shrinkagye reduces this k2 Substantizisy (k2=.19) .
bracticaliy speaking, most of the variation in tvime spent
viewing czn be explained Dby just & Lew hignly correiated

variapies (i.e., sensation seexliay, savistaction with SCCial

support). Apparently & higyn lever o©0f amulticoecilnearaity
exists among tne vVvarliabies selected 1nh tanis Stuay. As @
resuit, Oniy the first few variablies entered adaed

signit.cantly to a regressioik equation pred.octing totad

viewiny.

Social Uses of Teievision

Tabie 4 presents descriptive data of subjecis' selt-
endorsed uses of television. Of.inatial concern was whether
the njpotneticzl socicl uses were endorsed as ways tae
subjects used television. The mean response ror dany of
these social uses questions wWeas ciose to 5 on  the 7-poiat
respou.se scaie€s, inaicatiny infrequent use. However, a«la oI
the uses were endorsed oy those il tae sSallple aS gaviayg
occurred within the sunjects® past two weeks ©of viewing. In
tfact, of tne 25 (uestions presenteq, <0 of taem were
endorsed oy subjects on the fuli range of the response

sceale. For most of these uses then, a4t least & ILew peopdle



10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.

25.

Table 4.
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Social Uses of Television

General Description

Background
Companionship
Entertainment

Escape

Behavior Regulation
Conversation Examples
Conversation Facilitation
Agenda Setting

Conflict Resolution
Behavior Modeling

Role Models

Values

Relaxation

Consumer Information
Information

Educational
Opinions/Attitudes
Affiliation/Conversation
Affiliation/Conformity
Avoidance

Intellectual Validation
Affiliation

Role Reinforcement
Persuasion

Arguement Facilitation

X
5.2
4.8
3.5
5.2
5.0
5.4
5.4
5.3
5.9
5.2
4.8
4.3
4.3
5.7
3.9
5.2
5.3
4.8

4.7

4.7

5.7

Note: Scale Endpoints were 1 = Very Frequently Used

7 = Never Used

SD

1.7
1.6
1.5
1.8
1.9
1.4
1.4
1.3
1.2
1.5
1.5
1.5
1.8
1.2
1.8
1.7
1.4
1.7
1.6
1.1
1.8
1.8

1.8

1.4

Descriptive Statistics of Subjects' Self-Endorsed

",
~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~4 ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ |E
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descrived thew as peing used “very frequentiy" it the past
two weeks of their television viewing.

The most frequentiy endorsed socizl uses of teievision
(those with averages near the midpoint on tane respoanse
scale) Were those related to television viewing as
entertainment (X=3.5), as providiny liews Lintcrhaticn
(X=3.9), as providing information apout soclety's vaiues and
beliers (X=4.3), &as eilowing ovnre to Treiex (i=4.3), s
aliowing Oone an opportunity ror inteliectuas varadation
(X=4.3), @and &s & time to get together (arftiliate) with
friends (A=4.1}.

For those subjects who participated in poth prases orf
the study, intercorreiations petween endorsed soclial uses orx
teievision before and after reccrding their viewliy D€havior
in the logs were computed (see Tapnie 5) . These correiations
give come indication of stapility of sociéi uses cover time
(@ one week period) . All of the correiations obtailea were
stetisticail; signitaicent (p <.01) ind ranged in magnituce
from r=.47 to r=.79.

An lssue of concern was the possipiiity that the task
of recoruiny oOne's owi Viawlny benaviors mey a2ftect onels
awarenes: of what one watcaes, thus affecting the perceaved
uses themoselves. T-tests for paired samples were calcuiated
for each social use questiou to see if an endorsed sociad

use of television was signatricantly difrerent froam pre-1og



Item No.

7.,
18.
19.
20.
21.
22.
23.
24,
25.

Table 5: Differences Betwcen Self-EFndorsed Social Uses of Televislon

Pre-Television Log vs. Post-Television Log Tlmes of Data Collection

General Description

Background
Companionship
Entertainment

Escape

Behavior Regulation
Conversation/Examples
Conversation/Fac.
Agenda Setting
Confllct Resolution
Behavior Modeling
Role Models

Values

Relaxation

Consumer Informatlion
Information
Educational
Opinions/Attitudes

Affiliation/Conversation
Affiliation/Conformity

Avoidance
Intellectural Valid.
Affiltation

Role Reinforcement

Persuasion

Arguement Faclilitation

Time of Data Coll.

Pre-Log

X(sn)

4.91(1.9)
4.75(1.5)
3.50(1.5)
5.32(1.7)
4.98(1.9)
5.61(1.4)
5.64(1.4)
5.45(1.3)
6.04(1.1)
5.41(1.5)
4.80(1.6)
4.25(1.5)
4.30(1.8)
5.73(1.1)
3.89(1.7)
5.00(1.6)
5.34(1.5)
5.00(1.7)
4.68(1.6)
6.29(1.1)
4.05(1.8)
4.09(1.8)
4.64(1.5)
4.62(2.0)
5.77(1.4)

Post-log
X(sn)

5.23(1.7)
5.27(1.4)
3.14(1.5)
5.45(1.5)
5.61(1.4)
5.79(1.2)
5.68(1.3)
5.59(1.3)
5.62(1.3)
5.64(1.1)
5.36(1.3)
4.71(1.2)
4.48(1.6)
5.89(1.2)
4.23(1.6)
5.41(1.6)
5.46(1.3)
5.36(1.5)
5.07(1.5)
6.48(0.8)
3.91(1.6)
4.11(1.8)
4.91(1.4)
4.86(1.7)
5.84(1.1)

#f-Test for Palred Samples, Pre va. Post Viewing Time Scores.

bPearson r Correlatjon Between Pre and Post Viewing Time Scoures.

All correlations p < .0l.

*p<

2

.05

Mean

Difference
__Score

-.132
-.52

.36
-.12
-.62
-.18
-.04
-.14

.41
-.23
-.55
-.46
-.18
-.16
-.34
-.41
-.12
~.36
-.39
-.20

.14
-.02
-.27

S0

1.8
1.4
1.0
1.4
1.4
1.1
1.2
1.2
1.2
1.3
1.4
1.3
1.8
1.1
1.7
L.5
1.4
1.3
1.5
1.0
1.5
1.3
1.2
1.2
1.2

L59%%
.30

AR L
L58**

'—ONNA—,N-.)O
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(=)
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>
v

0.70
0.10

L.42

0.45
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to post-ioy times. Using two-teailed sigynificance tests(a
=.05), nine of the 25 questions inadicated siguificant change
in seil endorsed social use leveis over time. Supjects
reported significentiy more television use 1ror entertainiment
and coaflict resolution reusons, and signiricantly less use
of television as a behaviorai regulator, tor tane pulposes Gt
companionsnip, or for role moaeilny, vaiues intoruwetion,
educational information, or for aifiliation faciiitation
(see Tablie 5) . Again one can conciude tnat some sStapiiity
in seif endorsed socizl uses of telievision over short
periods of time exists, trhough oopviousiy one’s uses of the
medium do not remeih static. Since the pre-iog tu post—iog
sociai uses measured dld not dirfer to largye degrees, ali
Subsequent analyses TrepoILted here are only those basea on
the pre-iog social use measures colliected.

The twenty five questicus representing sociai uses were
next coslapsed into fourteen conceptually distinct
categories. Individual questions were liheéariy combined to
form cowmposite vauriables 1t they were poth conceptualiy
simiiar and empiracally highly related with one akother
(correicted 2t least r= .39). Certzin gquestlons were de€med
conceptuatiy distinct from others on the questicnnalire evel
it they correlated nighly with them, #nu hence stood py
themseives ia representing a4 particuiar endorsed social use.

The tinai fourteean social use variables constructed were:
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companizonship (itens 1 & 2), entertainment (item 3),
relexation (items 4 & 13), structure activities (item 5),
con{ersation facilitation (items 6, 7, & ©), Dpenavioral
infermzticen (items 9, 10, 11, ¢ 23), values intormation
(items 12 & 17), consumer iaformation (ivem 14), intormztich
(items 15 & 16), afiiliation (items 18, 19, & 22), avoiualce
(item 20), irteisiectusl vaididation (item 21), persuzsion
(item 24), and argument facilitation (1tem 25).

These s80Ci&li UsSe Variabies were correiated with several
of tne environmentel constr2ant :snd persouzlity varizpvies
(see Table 6), with the totai amocunt OI teievisiou viewed
(both totel rumber of shows watChed &ha totuel time Spent
viewing) (see Tabie 7), and with taoe total amounts ct
television viewed from the specific show conteat categories
(see Table 8} . Accordiny to taue two hjyjpotheses proposed,
certain envircnmentai ccnstraints and/or perscuaiily types
wili liead to increased television viewing. whelner auny ot
these types of variebies reiatea to specific socizli uses or
television was alsc of intercst.

Certain environmentas constraint Valiabi€s Were
corre.ateu with certein social uses (p<.Ud). Psrticuiarly
notapie was thdl persons wino generaiiy tound it dirificuit o
locate people for various types Ot social Support were more
iikely to use television ror certzin socCiel uses itnzlh those

wno found it easy to Obtail social support. For exampie,

-4



Table 6. Correlation Matrix of Composite Endorsed Social Uses of Television

with Personality, Environmental, and Social Support Measures
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Social Alienation -05 .07 .03 .12 -.01 .09 -.25% -,05 -.10 -.09 .09 -.09 -.24% - 22%
Introversion/Extraversion -.12 -.10 -.12 -,15 =-.11 -.06 .18 .04 -.10 -.17 -.07 .18 -.06 -.12
Sensation Seeking -.27% -,25% .04 -.25% -,14 -.11 -.16 .00 -.08 -,28% -,04 .18 -.16 -.28%
Serious Talk ' -.05 -.20 -.15 -.,01 -,20 -.11 -.03 -.24% -,17 -.15 -.12 .01 -.01 -.18
Socializing Recreation -.13 -.11 =-.21 =-,23% -,29% - 30%%-,33%*-,14 -,10 =-.26* -.,29% -,10 -.17 -.21
Expert Information ~.18 -,10 -.18 -.04 -.08 -.22% -,02 -.09 .06 -.11 -.15 .18 -.11 -.08
Need Serious Talk -.04 -.15 -,11 -,24% -,11 -,01 -.14 -.,03 -.11 -.18 -.06 .01 .23% -.18
Need Socializing Recreation -.13 .05 .02 -.27% =21 13 -.20 .09 -.06 -.19 -.08 -.03 .18 -.21
Need Expert Information -.21 -.17 -.18 -.15 =-.13 -,22% -.05 -.11 .06 -.21 =-.26% .04 .01 -.09
Support -.18 -.21 -,26% -.10 -.26*% -.28% -,13 -.28% -,11 -,24% -,25 .07 -.12 - ,22%
Need Support -.18 -.14 -,13 -,29% -,20 -.07 -.17 -.03 -.04 -.26*% -.19 .01 .18 -.21
Clubs, Organizations .31%%-,13 -,10 .05 .03 -.20 .17 -.03 .19 -.06 -.24% -.11 -.21 .16
Gone Out .02 -,03 .01 ~-.03 .32%*% ,00 .12 .18 .09 .10 .13 .22% .18 .14
Car .09 .17 .06 .05 -.10 .05 .19 .24* .23* ,00 .06 -.05 .11 -.04
Roommates .00 .28% .06 .16 -.06 .12 .04 -.02 .02 -.03 .14 .15 .23% -,02
Steady Companion .18 .00 -.07 .07 .16 .10 -.02 .24% .07 -.04 .17 -.11 .03 -.22%
Stress -.08 -.,02 .19 .07 -.03 ~-.01 -.21 =-.11 =—.40%*-,02 .11 -.14 -,20 -.26%
Sex 13 -.11 .14 .08 .10 .01 .11 .01 .07 .07 .08 .00 .12 .06

*p < ,05
**p < .01

8y
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those who toune it dafficult to locate people for the
purpose of general socializing used teievision more to hedp
fac;litate conversations they had with others (r=.29,
p<.05), to structure their aaily activities (r=.23, p<.ud),
to provide them with role acaels and behaviorai ignrormatiol
(r=.3u, p<.05), ana to opbtain informaticn concerniig current
societai Vvaelues and verieis (r=.33, p<.Ud). ?hese pecopie
also used television to reguiate sociali contact; oota &4s a
means of avoiding others (r=.29, p<.05) and as a way ot
affilisticg with others (r=.26, p<.ud).

Tavie 6 aiso indicates that personaiity craracteristics
zlter the way tnat one may specitically use telievision. For
instance, those gigher in sensation seeking were less stikeiy
(p <.Ub5) to use television for companionship (r= =-.27),
affiliating with others (r= -.28), or for entertainment (r=
-«.25) . They did not structure taeir daity activit.es darocuad
televisior progremming (r= =-.25). However they were &s
iikely as anyone to use television for cotaner reasons, tor
instance, to obtain news (r= -.08) oOr ccnsumer iatormation
(r=0.0) or to¢ relax (r=.04).

Tapbie 7 shows wﬁlcn socliai uses of television reiated
most highiy to total amount of television viewinge. A
multiple reyression equation using all rourteen socliai uses
to predict toial Viewing time in minutes yleidea a muitipie

K of .05 (K2=.43, adjusted Kk2=..3, F(W,81)=2.19, p<.Ud).
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Table 7. Correlations of Composite Endorsed Social Uses of

Television and Amount of Television Viewed

Total Time Total No.

Spent Viewing Shows Viewed
Background/Companionship L8%K 48%%
Entertaimment 42k .38%%
Relaxation/Escapes .22% .15
Structure Activities 30%* .25%
Conversation Facilitation .08 .04
Behavior Information .10 .09
Values Information .25% .26%
Consumer Information J22%% .21
Information .20 .21
Affiliation . 35%* .29%
Avoidance .04 .02
Intellectual Validatiom .06 .07
Persuasion .17 .14
Argument Faciliation .28% .28%

*p < .05

**p < .01
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Porwerd stepvwise regressicn procedures (.a=.05 1or Rew
variable inciusion) produced an equation that inciudes only
two scucial use variaples however, indicating that most of
this relationship «c¢an be a&ccounted IOr DY 1TWO uses:
companionship and eatertainment (k=.50, k2=.32, adajustea
R2=.29, F(2,53)=12.20, p<.01).

The inter-relationships OI sSpecific sScCidl uses o the
degree oif watching any particuiear television prograh type il
minutes spent viewing are gyiven én Tabie 8. Here, more
specific relationships were invesiigated DY Dotilig Which
$0C1l3li uses were most strongiy related to viewing a specitic
program‘txpe. One immeaiately notes =<wunue izrye rnumber of
statistically significant correliations tfound in the tapie,
indiceting again that teievision viewing 1s related to
viewing for specific social reasons. Oue aiso aotes that
not ail show types were reiated to the same sccial uses.
Por instence, those wao wetched more sdventure driémas &lso
reported using television more tor providing them witn
peheviorai/role information (r=.34, pL.01), opportuaitics
for affiliation (r=.23, p<.u5), &S « Me&ns or reiaxing
(r=.25, p<.05;, &abd simple eLtertalhment (r=.32, p<.ul).
Alternatively, watcning gamle sShows was linkeu witu watcaling
television for information (r=.41, p<.01), to tacilitate
arquments (r=.34, p<.01), aad not for Dpehaviorai/role

inforustion (r= =-.<2, p<.0d).



Background/
Companionship

Entertainment

Relaxation/
Escape

Structure
Activities

Conversation
Facilitation

Behavioral
Information

Values
Information

Consumer
Information

Information
Affiliation
Avoidance

Intellectual
Validation

Persuasion

Argument
Facilitation

#p < .05
**p < .01

Table 8. Correlation Matrix of Composite Endorsed Social Uses of Television and

Amount of Television Viewed (Time) for Each Show Type

Adventure Interaction Comedy Sports Info Cartoons Variety Info Music
Drama Drama Talk Talk
.21 JA46%% .24% .00 .04 .25% .00 .21 .11
.32%% 1A% .30%% .12 -.04 .04 .08 -.10 .20
.25% .38%x .05 -.07 .02 -.18 -.30%%  -.09 .12
.22% .28% .12 .08 .08 -.03 .02 -.05 .09
.03 J24% -.02 .00 .08 -.06 -.13 .18  -.17
L34k .14 .13 -.23% .01 .00 -.15 ~-.16 .10
.06 1%k .22% -.10 .11 .10 -.20 31%% 02
.19 .16 .23% .06 -.15 .20 ~-.04 -.02 09
-.11 .07 11 L23% 24k .08 -.16 .28% .10
.23% L0%% .25% -.07 ~-.03 .06 -.09 .10 -.02
.12 .17 .06 -.10 -.18 -.05 -.08 -.07 -.01
-.11 -.04 -.11 ~-.11 -.03 .07 14 04  ~.08
.14 J27% .07 -.04 -.04 -.10 .00 .01 .01
.15 .20 .26% J22% .21 .04 -.10 21 .02

Game

14

-.11

-.16

.01

-.09

-.22%

.15

.06

A 1kk
.02

-.03

[49



53
Television Viewing Prefereaces versus Tesevision Viewing

Behzviors

" An appraisal was made of the degree tc¢ whicn a statea
preference for viewing & particular show WaS resétea to
actuai viewing. These cogniticas, Lepresenting behavicral
tenderncres (preterences), should pDe hignly positively
reiatec to respective actuali occurzLces ot pehavicr.

Correlations of preferences for specific show types
(nezsured on 7-polnt scaies essessing one's likelihood to
watcn a particuiar show type) with actual amount GI Viewilg
of that show type are presented in Tapie Y. Alsoc =hown are
the correlations ot preferences for speciiicC SaAOW ilypes with
the reiative amount of viewling time spent watchaing these
separate program types.3 Oniy siiqgqhtiy more than oue halt ot
these correlations were statistically significant (a =.05).

in addition, the magnituae-of the reiationsnip petween
a specific preference &nd actuel viewing was not generaisy
high. Correlations ranged from a iow of r= =-.11(p>.ud) to a
higyhk of only r= .49 (p< .ul). The averagye COIreiztlon
petween & specific preference alld Trespective 3specriic
viewing Dbehavior w&as Only = JZZ.% Corresations oetween

preferences and reiative amount ot time spent viewing were

3 Relative viewing is defined zs the number of minutes spent
watchiny a particuiar snow tyjpe dividea by the totil number
of minutes spent watching television (all show categories
toteadied) .
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Table 9. Correlations of Preference Ratings and Actual Amounts

of Viewing for Specific Show Types

Amount of Amount of . Relative Amt.

Viewing Viewing of Viewingd
(No. Shows) (Time)
Adventure Drama «32%% . 35%* ' . 30%*
Interaction Drama .50%* 46¥* «ShRk
Comedies .18 .19 .22%
Cartoons <34%% o 34%* SAlxk
Sports .29% .23% 27%
Information .15 .18 .18
Talk-Variety .12 .10 W27%
Talk-Information 29% S 31%% el L
Musical -.01 .04 .05
Game -.07 -.11 -.32%%

%Relative viewing is the amount of viewing a particular show type divided
by one's total time spent viewing.

*p < .05
**p < 01
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siightliy aiqgher. They ranged from a 1low Of Ir= -.32 to a
high of r= .54. The average correlation between a specific
preference znd the respective reletive (proportionbii) smount

of viewing (time} of a specific show type was L= .«s3.

4. Correlatcticn coetficients were transiormed intc z SCOre
coefiicints, averaqged, and this resuit taen retranstormed
back to & correiation coefricint.



DISCUSSIUN

Certein environmental and personality variaoples were
signiricantly related to televaision viewing. In generad,
the resuits confirm the two proposed hypotheses derived frow
Rosengyren and Windzhi's (1972) work. As subjects reportea
that they nad less availabie social support (pecpae
avail:pie for sociraiizing, serious tzlking, Or proviaing
expert information) they al:zo reported watcnliny more
television. Likewise, tne more subjects reported that they
were satistied with tneir present levels or sociai support,
the less television taey reported viewling.

These results canh be interpreted withan the framework
ot past uses eand gracvifications researcun, especialiy 1n
terms of a functionai alternative orientation. when persons
are not obptaining enough socizli interaction and torws of
sociai support through direct interaction with otaers, they
may actively seek out alternative means of achievind the
desired ends of such interactiorn. Increased tesevision
viewing may represent an attempt to supplement Oor supstitute
for decreased availapility or sSoccizi conteécu.

Aithouga such an expianation 1S pessipie, it is
tentative. Eviacence should pe avaiiapie to show that
television viewing nas the potentizl to serve zs an edeqguate
functional aiternative. if 1increased viewlng supposeddly

supstitutes for airect "socizl interactioun®, are there any
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date ﬁo suggest that people utiiize the medium tor purposes
that traditionaliy might only adequately Dbe satisried
through person to person contact? This researca supports
Lulits (1980) positicn that peopie do use television IOT «
variety of purposes that serve siwmiiar functions as wouid
airect interaction with otuer peoplie. Such "socia. uses®™ ot
television were endorsed by sSubjects in  this researca
sampie, indicating taat television couid, it required,
supstitute as & way to ootazin outcomes one ofteR receives
from airect soucial interaction.

Teilevision usage extends peyohd were pasSsSive Viewilg.
It is more tuan simpiy a time tilier. Peopie use 1t as 3
social resource to allow them to be close to other peopie,
to avoid unwanted interaction, t0o nute behavior of roie
models, to structure their awaily ectivities, and to provide
informwation aoout society's curreat values. They also use
it &s &n aid to imnnitiste and maintein conversations withn
others, and with some pecpie, television even scIvesS as a
source ot pseuaocompanionshipe. Although the averdge
endorsement for «ny of these uses was actuelly gquite iow
(yeneraiiy 1in tihe "™infrequentiy™ rangye on tne respounse
SsCaze), oOne would not expect mosSt people to use teievisici
in these various ways at higya levels, since these uses Day

stem from a iack of awility to satisfy one's needs directly.



58

Some "social uses™ were higniy endorsed by most or the
subjects (& mean response falling in the "sometimes use
teievision in this way" range in the past two weeks). Some
ot these results are somewhat surprising and again poxnt out
that peoplie may use tne medlul &S 2@ S0Cial resource. Not
surprisingiy, pecple used teiev.sion for a source of news
information (iocal, nationai, and internatiohul events), put
they also noted <that it provided realistic iutormation
concerning =society's cucrcent vaiues &nd stanaaras ot
behavior. These standaras traditaonally were ondiy
obtainszbie througn actuai dielogue with one's zrzmily,
friends, and other assocliates. These resuits indicate that
television 1is more than just & source of enhtertainment.
This does not preclude television beiny used as
entertaiﬁment however, since television use for this reason
was the most higyhly endorsed. use among the subjects.
Television viewing 1is also otten usea as a @means of
relaxing--as a type of diversion or —recreation (actavities
that traditicnzlly involve other peoplej.

Finally, SOme iesSs Ouvious Yet interesting Commci uses
of television were noted. Feople often reportead using
teievision as a means of aiffiliacion; it could serve as the
focus tor getting together with friends, rather than some
more traditicnal excuse (i.e., z shopping trip, goiny out to

eat). A1sS0, mahy peOple used the terevision viewing coutext
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as aa oppoertunity to engage in intellectual validatichn.
Here, a major activity undertaxen in the act of viewing was
the  constant interpls) petween the  person zand the
programming, often wirthin the context ¢f a group oif viewers,
where one dgives running commentary oOi the prograllling
viewed. Criticel commernts n&y pe mzde notingy
inconsistencies in the plot, infeasinle activities,
aavertisingy pioys and so on, thus demonstrsitiny the
individuaits competence or intelliigence. This =type ot
viewing is anything oput passive.

This evidence, coupied with tue empirical reizticusnip
of M"decreased social suppurt corresponds to i1ncreased
viewing"™, lends support to Kosengren and windahli's position
tnac television viewiny may pbe expleined in pzrt oy 1its
ability io serve as a tunctional alternative.

Also hypotuesized was that certzin personaiity
characteristics would relate to amcunt of teievisicn viewed.
As noted, environmentai constraints snpouid antiuence viewing
by alteringy the levels of direct contect opportuniities cue
has, thereby requiLLng peoOpie to seex aiternative means ot
“contact™. Personality cazrzcteristics however, snculd z1is0
infiuence overall viewing pecazuse they =re indicztive ot
individual differences in nhow much contact peopie prerer in

the ficrst place.
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The present resulilts partly confirm the nypotaesis that
such differences relate to overall leveis or television
viewirg. High seasation seekers watched less television
than subjects who were low Sensation Seekers. A specitic
interpretation cokcerning this rezationsnip 1is suggestea
from tanis trait's detfinition. Sensation seekers are those
wno lead active lives--mountain climbing, paracautiag,
traveiing, and meetiny hew people. Thell prererreda mode ot
interaction is directed toward aoing tnings and ULIYying Dew
experiences. Such an active lifestyle prouaply Limlits the
time they have available to allccate four televisiovn viewiny.
Alternatively, they may have no need for television,
obtaining excitement and gaining experiences frowm their
worlds througa more direct means than viewing.

Thus far, fairiy positzive conciusions have Dbeen
proposea regzralhy the aypowneses set tforthe. However, not
all of the environmerntal and personailty veriables measured
lend support two these conciusions. Some suggesticons &s to
why tnese results were not supporvive are ofrerede.

Uone notes a ciear conceptucs distinction between tnose
enviroromental variables thxzt sceemed to lend suppcrt to wae
hypotueses and tause tanat «¢iu mnot. Tae sSOoclai Support
variables were "airect™ measures ot environmentad
constraints and/or opportucities tor socizi conticrt. The

questions operationaiizing these varianles daireccdy askea
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subjects ®™how easiiy taey could <find people for the purpose
of sociaizzing, etc.® or “Yhow satisfied they were with
present levels of contact opportunity™. Tae other
questions, though peraaps wmore objective, were nonetheliess
“indirect® measures ot environmnental
constraints/opportunities, and as such Ray ROt be &3 iikely
to reiate to amount of telisevision viewiLg.

One woula essume tnat thne amount o©f contact ole nus
with others is &an indication ot cne's eaviironmentai
opportunities for meaningful contact with which ¢ satisty
various social needs. Variabies umeasured in taois researca
that relate to this conceptualization includea how many
clubs one belonyed to, asow mauy times one had Gohe cut in
the past tWwo weeks, aOW Lahny roommates ohe add, d&iaq waether
or not 6ne had a steady o0y/girl friend (or was married).
Also, opportunities for contact migyht be limited it cmne were
not wobiie (had access to an automobilie). ubvicusly,
however, there &are many alternitive interpretations ot how
these variapies might Or wigat BCt Treiate LO Nore soClal
contact and hence & reduced need for television usage.
koommetes, c.ub mempership, 2L SO ol RMay OF MEy LOT Wezn
more contact availapie for specific reasons tanat migat
otherwise be fulfilled by teievision. One may or may Luot
socialize with roommates, or be abi€e to tura to tahew as

triends to telk about a sSpecific problem. Club @eADeLSHip
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may provide a means of interacting as part of a service
organization, or obtaining specific informatiorL apbcut a
hobby, but it may not generally fuifiili other socializiug
needs. il this sSense these measures can pe Seel as Lhuirect
operationalizations of one's environmentzli oOpportunities,
and hence saocuid not pe as strongiy reiated tC tedevision
viewing &s the more direct measures should be.

ALSO, althouga increased contdact witn others (es
measured py these variables) should iedd to a decreased use
of television, cne mzy find that some of tuesc mezsures
actuaily provided an opportunity tor increased elevision
viewing. PFor example, the number of roommates cle anad wWas
positively reiated o teievision viewinly. However, Lore
roonmates were aiso encountered 1in o¢tf campus housing
situatidﬁs (r=.57, p<.0M). Here, it one roommate watched
television in & smzil apartment, others miynt beccne
distractea and join in tne viewing. ON Calpus LeLeVisSiCu
viewing (where one has tfewer roommates) is iess 1ikely to pe
infiuveunced by such situatioans, since one has to go to o
televisionu lounge in order to watch. Tris may account for
tne signiticant relationship between tae Number OIL rLoOkiites
one nad and total teievision viewlng counter to whdt wWas
expected.

JUther vairiabies (1.e., i1ntroversion/exXtroversioh) =liso

failed to reach 1leveis oI statisticdr Sighaellicance 1a
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directions predicted. However this may aot be surprising
consjuering unreliability of the measuring devices, and the
genperziiy 10w sStatistical power resulting trom the smail
sample size.

In spite or the aifficulties anoted, a regression
equetion usinyg &«il of the environmentel aad personaility
variabies accouated Ior neariy one third or the valiance in
viewing time (R2=.32). Constructed regressios eyuztions
using these variapies had shrunxen k<4's as higa as .19,
indicating that the true theoretical relationship between
these conditions and totai viewiny may be ftuirly strong.

besides providang an opportunity to exakine
relationships Dbetween television viewing and personaiity
characteristics, environmental concitions, O S¢Cizi uses
separateiy, this research allowed examination ot sowme of tne
inter-relztionships zmong taese assorted viewinyg piredictors.

Sensatiocn seeking seems to be a powerful preaictor ot
television related bpehaviors. Those higher in semsation
seexiny appeared not to use tedevision for any o©f the WCre
affiiiative social reasons--that is, to affiliate with other
people, as (JeNlera. entertalnment, or as a ftorm of
pseudoconj;anronship. However, Sens&tion seeKers were as
likery @as other peoOpie to use television for generat
relaxing or to obtalil News Or consumer Leiated inrormation.

Tnus, one might hypothesize that much of the sensztion
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seeker's uecrezsed use Of television 1s iinked to & specitac
type o©f decreased use--generai entertaiament/arfiiidative
use. rather than using television as a scurce of
entertainment, these types are more Jlikeiy to entertain
themseives by actually aqoing things (e.ge., parachuting,
camping, traveliing, visiting people). They wili hcwever,
stiil use the medium to opbptain news reigted iLrormation,
which might Dpe harder to obtain in a direct menker. To
concilude, tentative cviaence suyyests tast personzliity majy
guide the ways a person uses telev.sion.

Also ot interest was the rediationship petween the
avaiieniiity of peopie for soucializaing and Trecreatihy and
several social uses of televisicn. The nardec it was to
find this type of support (the less people aviilzple to
recreate with), the more one was likeiy to use televiscn as
an aftiliative medium, and the more one used the medium to
provice one wita socizl normative intormztion  (COLCErniny
current values and peliefs of society or roie moded
examp les) —information that normaily couid be optained
though uirect interection with friends or peer groupsS. Aiso,
low lieveis of this social support led to greater use of
television examples as a means o©f gaining conversatiohal
entracce. The 1increased reliance on television tour tuese
purposes may eXbsain the correspoadiy haiga revel of usiag

television to structure activities tfor these pecpie. This
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foliows logicaliy since a person's sociel iife wouid be less
governea by sociai outings, and more centered around
specific television shows. This evidence suggests that opoth
speciftic personaiity cnzracteristics ana environikental
constraiats may guide the choice o¢f specific wuses ot
teievision.

ALsO addressed were relztionships bpetween sSpeciiic
social uses and typeés of program viewing. A giauce at tae
intercorrelation matrix petween viewing specitic snow types
and enuorsed socidli uses suyyests that aitferent proyrzmmiug
types may serve uifferent sociai functious for tae viewer.
dowever, certain social uses were not limited to okly a
single show type. Overlappiug of function between different
programming was eviaent. For instance, eadventure drawas,
interaction dramzs, and comedies &ll seem reiatea to
watching teievisicen for pure entertainment. There are
noticable alternative show types related to aftfiliiatave
uses, television viewing &s compznionsaip, =S an intormationl
source, and as a source of societal values. Puturle resea&rch
is required to aeterasine what particuidr e€iel€nts CI Celtalin
show types liceds them to be used £Or SiIM1ial PUrLpoOSES.

Several methocdoiocyicai 1ssues wer2 also raisea during
the course of this research: "HOW Stable OL Icactive to
self obDservetlion were tne self enaorsed meesures of socicd

use?" and "what is the relaticaship petweed prerereunces for
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certain program types and actual viewing ocf taose sShow
types?¥,
~In genmerzs, 1t Wes conciuded that no major chainge in

social use scores resulted from the iocreased attention
given to reccrding one's viewing behaviors. A tfew social
use litems indicatea a change in averaye score at
statistacally signiracant ievels Dpetween the pre 109 and
POSt 104 Survey periodse. However, severzi O©L the 1Teds
showea an increase 1in use and several a karked aecCrease 1o
use--hence no stabie (Uni-directional) cnange rrects were
noted.

wWhat is 1likely the case is that individuals® use ci
television varies to small degrees in accord with weekly
shifts in scaedules, times avaiiaple to allocate tou viewind,
and so 6n. The analysis carriea out here wouid seem to
support this perspective, 1for no major dirterences existed
between must average scores over time (iadicatiag gemnerai
stabiliity), yet correlation coeiticients betwen pre and post
Scores were only wmoderate (indicatiny the iikeiihoca of very
smasi changes in indiviaua:r's scores poth  1n higher and
lower directions).

This result 1s not at 4il sSuUrprising; one wousd expect
fairly stable yet not completely static behaviors. An
active television zudience should rot pe iocked i1ato totaily

unchanging ways Of viewing, put should caange vViewldd habits
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over time to fit present scheduies and needs. College
students in particuier wouid pbe unlikely to report stable
viewing pehaviors, siuce tmneir workloads vary conslderapiy
from one week to the next.

This research ailso yieidea some 1interesting datz
concerning tone reiationship pbetween television preferences
and actual viewiny pehaviors. Only approximately one haif ot
the correlation coefricients between tne amount ©i viewlihy &
particular snow and the stated preference tor Vviewild that
show were statistically signiricent (p < U5) . OrL those
tnat were statisticaily significant, none were Of iwpressive
magnitudes. Some or the coverficients found were negative.
These resuits do not give one great confidence 1in tne
supposed Trelationship between cognitive 1nteantioans aand
actual béhaviors.

Since the pase rates of how much television dirferent
persons may watch may have peenR aaversely attecting the
magnitude of these optained coetrricients,S corrgiciions were
computed between one's statea preferences alu tane reiatlve
amount of time spent viewing each show type (the proportica
of time spent viewing a specific show type, divideu by cue'ls

total time sSpent viewing). In generai, this anaiysis

5 A person who favors one type of show and Who Oniy watcaes
that show type put who watches iittie television iu generds,
may wuich the same amount of thit pearticulir show as does &
perscn who is not generally ilxkeiy to watch that show type,
put who watches a lotv 0f televis.on 10 geleLade. Hence, 10W
correiztion coefficients are possibly optzined.
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yleiaed & similar pattern of correiation coefticients of zan
only sligatly greater magnitude.

In gencral, one might conciuae from these aaueiyses that
extreme ceaution shouid be exercized waenl deiéliny witn these
two concepts——preferences tur viewing ahd aCtuasr Viewlng
seiectionse. Although reiated theoreticai.y, the extent to
which they empiricaily covary hzs not Deed determied—-in
fact, it may be less than one might expect. Apparentiy, a
simple intention or preference ftor vViewing may pe over-
ridden by many cther influeaces, one of whica w®may bpe
avarianility of time to watch television in generaie.

Until further researca provides more CconC.usSive
evidence concerning the degree to whica taese 1TwWwo concepts
actuaily relate to one another, it wouid be Wwise to avoid
using these two concepts interciaangeablye. Researcaers
undertakirng furtner research - should ve carerul when
selecting & cependent variabie =ud Teadilze tast CORCiuSiOns
apout prefereinces are noct necessdariiy the same as

conclusions zpout zctuzl viewing.
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Appendix A is a copy of the survey pecket given to
subjects who participated in this researca 1in the

initial small group data colilection sessions. The
rages contained in this packet were in crder: A
conseut form for participation 4in the research, two
pades ot aesriptions ana exzmples ct shows

representative of each orf the 1V show type categories
used in this research, a page with instructions on how
to rank order and rate one's likelihood to watch
programs from each of tae aforementioned show type
categories (these ratings served as the “preterence®
ratings used in this research), two peges of z 45 item
questionnaire designed to ascertain what social uses o1
television the subject would endorse, & OoLe page
"social support" questionnaire, two pages or a 20 1item
social alienation scale, two pages of Zuckerman'®s 22
item General Sensation Seeking scale (Zuckermamn,
1973) ,two pages of a 20 item reduced versiocn ot
Eysenck's Personality inventory (used as a @measure of
introversion/extroversion) (Wiison, 1973), and & final
page that served both as  part of the “socias
environment potential®™ questionnaire (along with tne
“social support™ scale mentioned ebove) and as & place
to colect some demograpnic data on the subjects.
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CONSENT FORM

The purpose of this research is to investigate various aspects of
television viewing habits and preferences for televiszsion programming.,
The vages that follow will measure various aspects of your viewing
oreferences, how you use television, and ask you some general
questions about your living conditions and how you view life generally.
By completing these sheets you will have comr~leted your participation
in this study and will receive extra credit for your psychology
course grade, Any information you provide will be kept strictly
confidential, anonymous, and will not be seen by anyone outside of
our ressarch staff., Ve are requesting your name on this consent

form in orier that we might appropriately assigm you your earned
extra credit. This consent foram will not be tied to your resoonses,
Your participation in tais study is completely voluntary and you are
free at any time to discontinue your participation without penalty,
If you have any questions at any voint, please feel frz2e to ask us,
Please be as accurate as £ossibles when indicating your answers., ¥e
appreciate your help on this study.

Lawrence D, Greene
Research Director
951-0288

Nickolaus R, Teimer
Research Advisor
961=-7030

Richard %, #inett

Human Subjects Toordinator
961-6275

I have read the above stutement and zm aware of the conditions of
my darticipation in this study., I understand that all informatiom
I provide will be kept strictly confidential and that I am free to
withdraw my participation at any time without penalty.

Please Print Your Name

Signature ‘ Date

Please 113t the course (and instructor)
where extra credit will be applied




75

As you may xnow, various television programs can be classified
into a variety of general 'show tyvpes", Ve are interested in finding
out what specific tyves of shows you prefer in general over other
types, For the purpose of this research we hav devised a system
of different television programming tyres which we would like you
to rate according to your prefserences for one tyve over another,

A brief description/definition of the show categories that
will be used here follows:

COMEDIES: Shows that are geared to be mainly humorous, Although
they may occasionally air themes of a more serious nature (and
thus resemble Dramas, (i.e. M*A*S*H), they do so through a '"comedy
mode" (i.,e. program is usually 1imited to ¥ hour in length, the
audio contains laugh tracks), Live performance comediss are also
included here,

mxamples' Happy Days, M*A*S*H, Benson, Three's Company, Saturday °

Night LiVﬂ

SPORTS: Shows that air individual or team sporting competition.
This category includes Pre/Post Game shows and News/Update programs
that report only sports related news,

Examples: World Series, College Football, Boxing, ZSPN Sports Center

INFORMATIONAL: Shows whose main focus is the dissemination of
information, usually information that represents current events,
- invegtigative reporting, or factual information, Thus, both live
hews broadcasts, special news magazine shows, and educational
documentaries fall into this category,

Examples: Zvening News, 60 Minutes, #¥ild Xingdom, Cosmos

CARTOONS: Shows that are animated.
Examples: Buggs Bunny/Roadrunner, Spiderman & friends, Tom & Jerry

MUSICAL: Shows whose focus Is.musical. These shows may be
variety musical shows, shows featuring pecple dancing, or shows
that spotlight various singers or groups performing.
Examples: Solid Gold, Dance Fever, American Bandstand, That Nashvill:
Music
GAME: Shows that air ncn-athletic coztetition where game
contestants wirn various prize items or money. Shows usually
feature a pregular host,
Examplies: Tic Tac Dough, The Price is Right, Family Feud

(Cont. /
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DRAMA: This category is broken into two subcategories,

Adventure: These shows have as their primary focus action
and adventure, Personal . relationships between show characters
are secondary, (Viewers ars less likely to see -he deevly versonal
lives and exploits of the major characters,)

Examples: CHiPs, The rall Guy, !agnum P,I.

Interaction: These shows have as their primary focus the
interpersonal relationships between the major characters and their
worlds, Physical action and adventure are secondary. Viewers are
likely to see deeply personal aspects of the characters lives.

These series are also more likely to have larger casts (rather than
a few major characters) and the story for any given week or day is
usually dependent upor the previous show's action, It is less liksly
a series of independent stories as is the case with those shows
in the .Adventure Drama category.
Examples: General Hospital, All My Children, Dallas, Hill Street I~ .e

TALK SHOWS: Shows from this category differ from the Informational
type shows both in format and in subject matter, Irnformational shows
are more likely to report factual information or information that
is as factual as is presently available, Talk shows are likely to
cover human interest topics or opinions from various ‘''experts",

Also talk shows are more likely to actually involve interviews/talking
(in a studio) versus straight reporting, or they approach the show
from the TV magazine avpproach--with regular hosts presenting
pre-taped human interest type stories, This category i1s broken

into two subcategories,

Varietiz These shows fesature a host (hosts) who interviews
guests or introduces segments of human interest information to
the viewers., There are a variety of segments in each broadcast
that may focus on general interest stories, personalities, or
"pure entertainment",
Examples: The Tonight Show (Johnny Carson), ®M Magazine, That's
Incredio::
Informational: These shows are talk shows in that they
feature a regular host(s) but the focus of each broadcast is more
likely a single tovic. A4lso the tovics are more straight informationza?l
(political, business, current social issues) discuszions rather than
human interest/personality reports,
Examples: Donahue, Mclieil Lehrer Report
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P v

Pl

We now ask that you rank each of these show types relative
to one another as far as which tyve you would zenerally prefer
(prefer to watch)., Using the list of show tyres pro?iied below,
rank order these show types from your most preferred to least
preferred types.by placing one of the nuambers, i-10, alongside
each show type,

Let #1 represent the show type that you generally would prefer
to watch the most #2 represent your next favorite (preferred) show
type, down on through #10-~the show type that would be your least
favorite (you prefer the least),

Comedies . Informational Shows

Cartoons Musical Shows

Game Shows Sports

Dramas: Talk Shows:
Adventure Informational
Interaction ~ Variety

Now, using the same show type categories, rate each show
type on the scale shown below, indicating the degree to which
you like that show type, or would be likely to watch it,
Simply place a number corresuondiug with your degree of likelihood
towards watching a particular show type in the space provided to
the right of each show type.

1 2 3 b4 5 5 7
Would avoid Feelings are neutral Would watch
watching this with respect to tais this show tyve
show typve at ) show type, would watch whenever vozzil
all possible it, but would not
tines deliberately set out
to do so
Comsdies Informztional Shows
Cartoons Musical Shows
Game Shows Sports
Dramas: Talk Shows: :
Adventure Informational
Interaction Variety
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Television Questionnaire

Think about you own television viewing habits, the times you may
watch television, whether you watch it with others or alone, and

what things you =may do while your television iz on, 'Yhen answering

the following questions, consider your viewing behavior over the
past two weeks or 8o, Please use the following response scale in
indicating your answers and place the appropriate number in the
space provided to the right of each question.

1 2 3 L 5 6 V4
Very Quite Moderate ‘Soattimes Infrequently Rarely Never
Frequently . Often Amount

1. How often during the past two weeks did you turn on your television

to provide noise in the background when you were doing other
things in your residence?

2. How often during the past two weeks did you use televisgioa to
provide some companionship when you were alone?

3. How often during the past two weeks did you watch television
for simple entertainment?

4. How often during the past two weeks did you use television to
help you forget about your problems and worries of the day?

5. How often during the past two weeks did you plan your daily

activities (e.g., study times,meals,social activities with friends)

around television rrogramming?

§. When you have nad conversations with others.in the past two weeks

- ‘howiofiten did you-use examples from television programs. you have
‘watched am an aid to descritdmg experiences you wers discussing?

7. How often during the past two wesks did you find television
- ugeful ir providing a comz=on ground for star  ing and maintaining
conversations with others?

8. How often during the past two weeks did you find that the topics
of your conversations with others stemmed from television shows?

9. How often during tne past two weeks did television programming
give you examples about how one might resolve arguments and
conflicts between people?

16: How often during the past two weeks did you find that things
that people did on television gave you ideas about how you
might act in your own life?

11, How often during the past two weeks did ycu notice people or
¢haractéers on televisiocn that you would like to bé like or
model yourself after?

12, How often during the past two weeks did you find television
programs that gave realistic information about the values,
beliefs, and standards of behavior in today's society?

13, How often during the past two weeks did you watch television
to help you relax when you were tense?
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1 2 3 L 5 6 i
Very Quite Moderate Sometimes Infrejuently Rarely Never
Frequently Often Amount
14, How often during the past two weeks did you find that television

15,

16,

17.

18,

9.
20.

a1,

22,

a3.

2k,

25.

was useful in helping you make better decisions concerning
things you buy?’
How often during the past two w#seks did you use television as

events?
How often during the past two weeks did you watch television

T . pregrams-that. were -Yeducatiomal"?

During the past two weeks, how often do you recall television
programs you watched that gave you information that might have
shaped your existing opinions and attitudes?

How often during the past two wzeks did you watch television
with others as a way of initiating general social contact
or conversation?

How often during the past two weeks did you watch televison
with others because everyone else was watching?

How often during the past two weeks did you watch television
as a way to avoid contact and conversations with others?

How often during the past two weeks were you critical when
watching television by looking for inconsistencies in the
plot, infeasible activities, noting advertising ploys, etc?

Eow often during the past two weeks did yocu get together with
friends to watch a favorite program?

How often during the past two weeks did you notice that
characters or pscole on television (that yci might identify
with) acted in the same way you wouid have had you been in
their same situation?

How often during the past two weeks did you nersuade others
who were watchinz (or were zoing to watch) television with
gou to watch what you wished to watch?

How often during the past two weeks did you use an example
from television or information aired on telsvision to support
a point you were trying to make or a fact you were attempting
to verify?

“a .8ource of information about local, rnational, and international

—————
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contact other penple for a variety of reasons,
upon your work load, 2 job, genesral :
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F ol

fe when you feel the need to
However, depending
obi*ity,etc., you may find

it harder or easier thazn 1t would be r o.bera like you to fiad
gomeone to talx to, 2zt with, get adv* froa, :tc,

How @asy is it for ycu to find peovle for the purppss of
Serious Talk (about a sersonal probdlem, a majar life{ifcision,
discussion of personal values,etc,)?

1 2 3 4 S & 7
Tery Modsrately Slightly Slightly Mcderately Very
zasy Easy Zasy Difficuit Difficult Difficul~

Do you feel thes need for more availability or J&gher levels
of this type of social contact? Present levels of coztact are:

1 2 3 [y S5 & 7

Very Moderately Slighntly Slightly Moderately Very
Unsatiafactory ~Uasatlatagtoryy 3atisfactory: Satisfactorr
How easily can you fird peonle for the vurpose of socializing/

*ecreation (to relax,have a good time,stc,)?

1 2 3 4 S 5 7
Very Moderately Sligntly Slightly  Moderately Very
Easily Tasily Tasily  Di?PAcultly. Difficultly DifZicui‘l;

Do you feel the need for more avallability or higher lewvels
of this type of sccial contact? Present levels of contact are:

! 2 3 e b 6 7
Very Moderatsly Slightly 3lisktly Moderately Very

Unsatisfactory Unsatisfactory Satisfacteory Satisfactsr
Haw easy 15 it for you to loczte peopnle who might be able to help

you with svecific "work" or '"sitill
one's school work, exdert informati
inveaument, now one might tune up

" related probl ems"tutorlng cn
ion or advice "oncarﬂ1n5 financial
cne's autsmobile,rtc,)?

1 2 ] L 5 [ 7
Very Moderatzly Slizhtly 3lightly Mcisrately Very
Basy Zasy Zasy Difficult Sifficult Difficult
Do you feel the need for more availability or higher lavels
of this type of social corntact? Present levals of contact are:
1 2 3 L 5 g 7
Very Moderately Siightl; Siightly Moderately Very
Jnsatisfactory Unsatisfactory Satisfactory 3Satisfactorvy
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INSTRUCTIQNS

Please read each of the items on the following page and
indicate to what extent you agree or disagree with sach
statement, We are specifically interested in your personal
feelings. There are no right or wrong answers,

Please place the aumber coinciding with your level of agreement
or disagreement in the space provided to the right of sach
statement, The response scale, which is repeated at the top
of the following page is as follows:

! = Strongly Disagree 5 = Slightly Agree

2 = Moderately Disagree 6 = Moderately Agree
3 = Slightly Disagree 7 = Strongly Agree
4 = Neutral or Unsure
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"PLEASE USE THE SCAL:Z BELOW WHEN RESIONDING 70 THZ ITEMS
! 2 3 4 "5 6 ?

SA-IITY

Strongly Moderately Slightly Neutral Slightly Moderatsly Strongly
‘Disagree Disagree Disagree Agree Agree Agree

1« I have found that it is difficult to influence the way others act.

2. I find that I can usually believe others when they tell me about
the appropriate way I should act,

3, I have found that I have the same general feelings and perceptioms
about things as most other people I know,

4, In order to get what you want, it is often necessary to cut corners
and forget about what othners tell you is the '"right way of doing
things", .

5. I get a lot of satisfaction from my relationships with other people.

6. When I am in a group, I feel that I should go along with what
others are doing since I can usually get what I want if I do,

7. 1 have found that it is usually easy to get others to do what
I want them to do.

- a—

- 8, I have found that the things other peonle find important are
unimportant to me.

9, In gemeral, I find that the daily encounters I have with other
peovle I meet are enjoyable,

10, I feel it is more appropriate to play the games of life rather
than go against them, in order to get the things I want,

11, It 1s not too hard to know whether neonle will really do what
they tell you they will do.

12. I can usually influence the way others will act,
13, It's hard to get straizght answers from anyone anymore,

14, I find the standard ways of dealing with otkers don't seem to
get me what I want,

15, I find that my values are about the same as other people I know,
16, It's hard to figure out who you can really believe theae days.,

17, In general I get little satisfaction ia ay life from =y
relationahips with other peovle,

18, I have found that it is usually hard to g=t what I want from
other people, —

19, I often feel that my personal relationships with others are
worthless, —_

20, I often feel isolated from everyone else around ne,



83

ZUCKERMAYN SCALE

Each of the itamg belcw contain two choices, A4 and B. Please
indicate by circling tae Zet+ter in £ront of eacli choice the ore
that better dessrides your likes or the way you fe 1. In some
cases you may find items ia wnich bota cicilizs describe your
likes or feelings., Please choose the one which better describes
your likes or feelings. In some cases you may find that neither
choice describes something you like, In thege case circle the
choice you dislike least. Do not lcave any items unanswered, - .

Be frank and give your honest appraisal of yourself,

1, A, I would like a job which would r-auire a lot of travelling.,
B. I would prefer a job ia one location.

2. A, I can't wait to get into the indoors on a cold day.
B, I am invigorated by a brisk, cold day,

3¢ A. I often wish I could be a mountain climber. ’
B, I can't understand people who risk their recks climbing

mountains.

4, A, I diclike 2ll body olous.
B, I like soize of tihs earthy body smells.

5. A, I get Lorzd seeing tke same 0ld facea,
Be I like the cozfortatie familiarity of everyday friends.

6. A. I like to cxplores a strange city or section of town by myself,

even ir it means. zetting loat,
B. I prefer a guide when I ac in a place I don't know well.,

Te A. I would not 1like t¢ try any druyg wlhici might produce astrange
and dangerous 22f2¢%3 on me,

B, I would like to tzy gcmo of the drugs that prduce hallucinations.

8. A, I would prefer living ir an ideal society where everyone is
safe, secure, and rarpdy.
B, I would have preferred Living in the uncettled days of our
history.

9., A, A sensible perscn avoidz activiiiss that are dangerous.
B. I sometizzs like vo do tanings tha% are a little frightening.

10, A, I woulid likz to teke ui the sport of water-skiing,
B., I would not like tc takn up water skiirng.

11. A. I would like t5 tuxe oZf on a trip with no pre-planned or
definitz routes, or timetable
B, When I go on & trin I lixe to rlan ay recut: and timetablz
fairly caxefnlliy,



12,
13.
14,
15.
16,
7.

18,

19.
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.

I would not like to learn to fly an airplane,
I would like to learn to fly an airplane.

I would like tc have the experience of being hypnotized.
I would not like to be hypnotized,

The most important goal of life is to live it to the
fullest and experience as much of i% as you can.

The most important goal of life is to find peace and
happiness. ! ..

I would like to try parachute jumping,
I would never waant to try Jjumping out of a plane with or
without a parachute,

I egter cold water gradually giving myself time to get used
to 1t,
I like to dive or jump right into the ocean or a cold pool.

I prefer friends who are excitingly unpredictable,
I prefer friends who are reliable and predictable,

Whgnbldgo on a vacation I prefer the comfort of a good room
and bed, .

Wh:n I go on a vacation I would prefer the change of camping
out.

The essence of good art is in its clarity, symmetry of form,
and harmony of colors,

I often find beauty in the "clashing" colors and irregular
Zorms of moderm paintings,

A good painting should shock or Joit the senses,
A good painting should give one a feeling of peace and
security. '

Peorle who ride motorcycles must have some kind of an
unconscious reed to hurt themseives,
I would like to drive or ride cn a motocrcycle, -

I prefer people who are calm axd even tempered.
I prefer people who are emotionally expressive even if they
are a bit unstable, .



85

INSTRUCTIORS

Please read each of the items on the following page and : -
respond to each question with a 'yes'" or '10", We are-
svecifically interested in your persoaal feelings., There
are no right or wrong answers,

Please write a "Y" (Yes) or "N (No) in the space provided * -

to the right of each statement correspondirg to whether you
would answer "yes" or '"mo" to that statement, '
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PLEZAST MARK & "¥" ({I3) GR "I" {II0) FHUrY RESPONDING TO THE ITEMS

1, Do you oftsa Llong for axcitement?

2. Ar2 you asuaily careiras?

3., Do you stcp and tailak thinzs over vefcre doing anything?
L, VYould you do alwost anytling for a dare? —
5., Do you oftca do thingz on the spur of the momant?
6. Generally, dc you nrefar reading to meeting people?
7. Do you rrefer to havs {evw but spscial friends?

8. "#Whon people sucut at you do you shout back?

9. Do other reople think of you as very lively? e

10, Are you mostly quiet when you are with cther p2onle?

11, If thers ic scmething you wanti ¢d knowv ebout, would you rather
look it up irn » book than talk to someone abcut it?

12. Do yocu like tne kind of work taat rou need to pay close
attentlion to?

13, Do you hate heing in a crowd who play jokes on oae ancther?
14, Do you like doinz things in which you have to act quickly?
15, Are you slow and uuburrizd in the way ou move?

16. Do ynu like talki=ng ¢ eo3i2 so 7ush that you never miss a
charce 27 falkirg o a stranger?

17. YWould you Le unhagoy [t vou couid 2ot see lots cf people
most of the tiae?

18, Do you fiad it hard o enjov curs2ilf at a ilvely party?

19, Vlouléd yeo: say tust you were ralirlyr snlf-confident?

20. Do you liie vlzying vranits on otherzt?
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Please answer the following:

1, How many clubs,service organizations, social groups, etc.
are you a member of?

2. Do you own or have relatively unrest*icted use of a motor
vehicle? . Yes ___No

3, How many times in the past 2 weeks have you "gone out" with
friends, relatives, or neighbors on a recreational or
social outing?

4, From your own point of view, how generally stressed (tense,
anxious, physically drained5 do you feel as a result of your
work (school work, job, or both)?

1 2 3 L 5 : 6 z
Very Moderately Slightly Slightly Moderatsly Very
Stressed Stressed Stressed Relaxed Relaxed Relaxed

5. During a typical week how many hours per day do you watch
television?

6. During a typical week what ﬁercentage of your free time do
you svend watching television? %

7. During a typical week what percentage of your free time do
you spend socializing with others? %

8. DO ‘yourlive ip-&e s o v o maeyr, ool Tty .‘ -

SMe Tooiom o Porme . Apt. o Honse - Mrailer - - Oﬁhei

9. How many- roommates share your Dorm Room, Apartment, Houae,
T Trailar, ste? ..

10. Do you na(e~q atendy girl/boyfriend (or are you married)?

LTt ﬁ.__;_Yoa v No
Uhiveriszy*Levol_ru
Freshman .
R Sophomore
. -Jumior
-Sendor  -- - -
Graduate

Sex
- Male
Female

>

Age
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Television Log Materials
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Appendix B is a copy of the television log packet given
to subjects who decided to participate im the second
phase of this research project. The pages contained in
this packet were in order: A title page, one page of
instructions, seven two-peage loy sheets for recordiag
the names of teievision shows watched over the one week
period (two sheets for every day), one page ot
questions &asking subjects how typicai tneir recorded
week of viewing was, and two final pages cr a 25 item
gquestionnaire designed to ascertain how subjects use
television according to defined "sociali uses"®. (This
gquestionnaire was a duplicate of the one gaven to
subjects in the initial questionnaire session).
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TELEVISION LOG:
A Record of your TV Viewing Habits

CONTENTS OF THIS PACKET:

1. Iunstructiou Page
2. Seven days of log sheets
3. Sheet with three questions to be completed last

4. Consent/Credit form
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PLEASE READ CAREFULLY

TELEVISION LOG

INSTRUCTIONS: We are attempting to determine the television viewing patterns of
students at Virginia Tech. To gather this information, we would like to ask that
you keep a log of your television viewing for the next seven days. Specifically we

ask the following:

1)

2)

3)

4)

6)

)]

Please start keeping the log on the day you pick up the sheets and continue

for a total of seven days. PFor each day there are two pages: one to log your
morning and afternoon viewing and another to log your evening viewing. At the
top of each sheet there is room to write in the day (e.g. Monday, Tuesday, etc. )
and the date. Please write in these days and dat.s before you start.

Place tbege log sheets near the place where you typically sit to watch tclevision
and - r€Cord  the shows you are watching as you watch them. Please .record
each distinct show even if you continue watching the show following it. In

"keaeping this log, a good rule of thhmb is for you to list any shows you watch

for more than five minutes. Also we request that you be as specific in

naming the show as you can. For example, if you watch a movie or news
documentary, we would prefer you give us the title (e.g. Movie: Play it again
Sam, or in the case of a documentary, Documentary: Our friend the Bee, etc.).
Plesse indicate the type of show and the title.

Please note vhat time you begin watching each specific show and either what
time it is over (if you watch the entire show) or what time you turn it off
(1f you dont watch the entire show). If you switch channels in the middle
of the show, please note the time for the new show and the name and type of
that show. We are interested not only in what shows you are watching but in
how much time you watch as well.

Por each segment of the day (i.e. morning, afternoon, evening), if you have
not watched television during the hours indicated write in the word, NONE.
For example, if you did not watch television betwesen 6:00 a.m. and 12 00
(noon) you would write the word, none in the top line »f the morning log

for that day. The same is true of the afternoon and evening blocks if you
do not watch television on that day during that time period. If you did not
watch any television at all on a given day, there should be a none written in
at the top line of the morning, afternoon, and evening logs for that day.

. AFTER you have finished the seven day log, please complete the short list

of questions that follow the last day. Also, please fill out and sign the
consent form at the end so we can give you appropriate credit.

Please drop this conpleted log booklet off in the box provided in front of
Derring “O82 " We will be sure that appropriate credit is
reported to your course instructor.

CREDIT ALLOCATION: You will recaive one credit for filling out the initial
questionnaire booklet and two additional credits for completing the television
log packet.

WE SINCERELY APPRECIATE YOURHELP ON THIS STUDY!
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DAY: “Date:

FOR ALL OF THE TELEVISION SHOWS YOU WATCHED DURING THI3S DAf, PLEASE INDICATE THE
NAME OF THE SHOW, THE TIME YOU TURNED IT ON, AND THE TIME YOU TURNED IT OFF.OR IT WAS V.

TDME TIME
TURNED ON SHOW TURNED OFF
OR SHOW OVFR

Morning: 6:00 a.m. - 12:00

Afternoon: 12:00 - 6:00 p.m.

LT

Note: Television log contains seven of these pages.



SERARANI

E

Note:
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SHOW

' Evening: 6:00 -

TIME
TURNED OFF
OR SHOW QVER

Television log contains seven of these pages.
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PLEASE ANSWER THE FOLLOWING:

Consider the activities, school demands, atc. that affectec you during the seven
days you filled out this television log. How much difficul 'y did you have in
finding time to watch the television shows you would have wanted to watch?
(circle one number indicating level of difficuity)

Very Somewhat Somewhat Very

Difficult Difficult Easy Easy
1 2 3 4 5 6 7

Considering the amount of television you watched during the period you filled out
the television logs, do you feel that you watched less, as much, or more television
than you would on 8 typical week

Much more As much - Much less
than 1is Somewnat as is Somewhat than is
typical More Typical Less Typical

1 2 3 4 5 6 7

Considering the types cf television programs you watched dui 'ng the seven days when
you kept the television logs, do vou feel that ycu watched the same kind of shows
that you would watch in a normal week or were the kind of shows you watched atypical
of your normal viewing pattarns?

Very Much Scmewhat Scmewhat Totally
Typical Typical Atypilcal Atypical

1 2 3 4 5 6 7

~—. PO . - - C— - . — va— s —— R
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*

Television Questionnaire

Think about you own television viewing habits, the times you may
watch television, whether you watch it with others or alone, and
what things you may do while your television is onrn, When answering
the following questions, consider your viewing oehavior over the
past two weeks or 8o, Flease use the following response scale in
indicating your ansvers and place the appropriate number in the
space provided to the right of each question,

1 2 3 4 5 6 Y4
Very Quite Moderate ‘Sometimes Infrequently Rarely Never
Frequently - Often Amount

1. How often during the past two weeks did you turn on your television
to provide noise in the background when you were doing other
things in your residence?

2. How often during the past two weeks did you use television to
provide some companionship when you were alone?

3, How often during the past two weeks did you watch television
for simple éntertainment?

4, How often during the past two weeks did you use television to
help you forget about your problems and worries of the day?

5. How often during the past two weeks did you plan your daily
activities (e.g. study times,meals,social activities with friends)
around television programming?

6. When you have had conversations with others.in the past two weeks
"~ how:often 'did you-use¢ examples from tslevision programs you . have
-~ twatched as an aid to describdng expertences you were discueging?
7. How often during the past two weeks did you find television
. useful ir. providing a comzmon ground for starting and maintaining
conversations with others?

8., How often during the past two weeks did you find that the topics
of your conversations with others stemmed from television shows?

9., How often during the past two weeks did television programming
give you examples about how one might resolve arguments and
conflicts betweer people?

ld: How often during the past two weeks did yo: find that things
that people did on television gave you ideas about how you
might act in your own life?

11, How often during the past two weeks did you notice people or

charactéers on television that you would like to be like or
model yourself alter?

12. How often during tne nast two weeks did yo't find television
programs that gave realistic information about the values,
beliefs, and standards of behavior in today's society?

13, How often durinsg the past two weeks did you watch television
to help you relax when you were tense?
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1 2 3 L 5 6 V4
Very Guite Moderate Sometimes Infrequently Rarely HNever
Frequently Often Amount

14, How often during the past two weeks did you find that television
was nseful ir helping you make better decisions concerning
things you buy?’

15, How often during the past two weeks did you use television as

" Ta_source of information about local, national, and international
events?

16. How often during the past two weeks did you watch television

<7 . ppograms.that were Yeducatiomalm™?

17. During the vast two weeks, how often do you recall television
programs you watched that gave you information that might have
shaped your existing opinions and attitudes?

18, How often during the past two weeks did you watch television
with others as a way of initiating general social contact
or conversation?

19, How often during the past two weeks did you watch televison
with others because everyone else was watching?

20, How often during the past two weeks did you watch television
as a way to avoid contact and conversations with others?

21, How often during the past two weeks wers you critical when
watching television by looking for inconsistencies in the
plot, infeasible activities, noting advertising ploys, etc?

22. How often during the past two weeks did you get together with
friends to watch sz favorite program?

23. How often during the past two weeks did you notice that
characters or pecvle on television (that yci1 might identify
with) acted in the same way you would have had you been in
their same situation? .

24, How often during the past two weeizs did you versuads others
who were watchirg {or were going to watch) telsvision with
you to watch what you wished to watch?

25, How often during the past two weeks did you use an example
from television or information aired oan televizion to support
a point you were trying to make or a fact you were attempting
to verify?
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CONSENT FORM

The ovurpose of this research is to investigate various aapects of
television viewing habits and preferences for television programming.
The pages that follow will measure various aspects of your visewing-
preferences, how you nse television, and ask you some general
questions about your living conditions and how you view life generally.
By completing these sheets you will have completed your participation
in this study and will receive extra credit for your o»sychology
course grade. Any information you provide will be kept strictly
confidential, anonymous, and will not be seen by anyone outside of
our research staff, Ye are requesting your name on this consent

form in orcer that we might appropriately assign you your earned
extra credit. This consent fora will not be tied to your resvonses,
Your particivation in this study is completely voluntary and you are
free at any time to discontinue your participatioan without penalty,
If you have any gue=tions at any voint, please feel free to ask us,
Please be as accurate as »oszible when indicating your answers, We
appreciate your help on this study,

Lawrence D, Greene
Research Dirsctor
951-0288

Kickolaus R, Feimer
Research Advisor
961=7030

Richard A, Winett

Human Subjects Coordinator
961-6275

I have read the above statement and am aware of the conditions of
my varticipation in this study. I understand that all information
I provide will be kept strictly confidential and tkat I am free to
withdraw my participation at any time without penalty,

Please Print Your Name

Signature i Date

Please list the course (and iastructor)
where extra credit will be avplied




Appendix C

Classification of Television Programs Viewed
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Apperdix C 1is @& 1listing of =211 o©f +tane specific
televsion prcgrams that were recordea as viewed oy the
subjects imn this study. The shows are grouped
according tuv how tuey were categorized within the
context of the show type taxcnmoumy used in this
research.



INTERACTION DRAMAS

All My Children
Another World

As the World Turns
Capitol

Dallas

Days of Our Lives

Dynasty

ADVENTURE DRAMAS

Cagney & Lacey
Charlie's Angels
Devlin Connection
Dukes of Hazzard

The Fall Guy

Fantasy Island
Gavilan

Greatest American Hero

COMEDIES

Alice

All in the Family

Andy Griffith Show

Archie Bunker's Place

Barney Miller

Benny Hill

Benson

Bob Newhart Show

Carol Burnett Show

Cheers

Different Strokes

Facts of Life

Television's Greatest
Commercials—--Special

Television's Censored
Bloopers--Special
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Edge of Night
Falcon Crest

Fame

Father Murphy
General Hospital
Guiding Light
Hill Street Blues

Hart to Hart

Knight Rider

Kung Fu

Magnum P.I.

Powers of Matthew
Star

The Quest

Filthy Rich
Gilligan's Island
Good Times

Happy Days -
Hogan's Heros

The Jeffersons

I Love Lucy

Laugh Trax
Laverne & Shirley
Leave It To Beaver

Love American Style

Love Boat
M*A*S*H

Little House on the Prairie
One Life to Live

Ryan's Hope

St. Elsewhere

Search for Tomorrow

The Waltons

The Young & The Restless

Quincy
Remmington Steele
Seven Brides for
Seven Brothers
Star Trek
Starsky & Hutch
T. J. Hooker
Tucker's Witch
Voyagers

Mork .& Mindy

Nine to Five

The 0dd Couple
One Day at a Time
Private Benjamin
Private Secretary
Saturday Night Live
SCTV

Silver Spoons
Soap

Square Pegs

Taxi

Three's Company



CARTOONS

Bugs Bunny/Roadrunner
Casper

Flash Gordon
Flintstones

Gary Coleman Show

SPORTS

Boxing

College Basketball
NBA Basketball
Canadian Football
College Football

INFORMATIONAL PROGRAMS

Evening News - Local
& World

Morning

Presidential Press
Conference

Science News

VARIETY TALK SHOWS

Entertainment Tonight

Hour Magazine

Late Night with
David Lettermen

INFORMATIONAL TALK SHOWS

Donahue

MUSICAL SHOWS

America's Top 10
Hee Haw
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The Jetsons
Incredible Hulk
Mighty Mouse
Popeye & Friends
Scooby-Doo

ESPN-Great Games of
Football

CBS Sports
Spectacular-NFL '82

ESPN-Future Spirit

Grand Prix Racing

NCAA Today

60 Minutes

Special "Bushmen of
the Kalahari"

Special Report -
Space Shuttle

Today

PM Magazine
Real People
Good Morning America

Pop Goes Nashville
Solid Gold

Smurfs

Spaghetti & Meatballs
Spiderman

Tom & Jerry

Woody Woodpecker

HBO Special-
Muhammad Ali

Tennis

Wrestling

World World of Animals
In Search 0Of

That's Incredible
Tonight Show with
Johnny Carson

Soul Train
Video Jukebox (HBO)



GAME SHOWS

Child's Play
Family Feud
MOVIES

Abbott & Costello Meet Frankenstein

Any Which Way You Can
The Blue & the Gray

The Blue Lagoon

Chitty Chitty Bang Bang
Columbo

The Dallas Comboy Cheerleaders
Death Car on the Freeway
A Delicate Matter

I Desire

Dressed To Kill

Endless Love

Every Which Way But Loose
The First Time

Fooling Around

Forever After

Friday the 13th

Ghost Story

Happily Ever After

The Howling

OTHER

"Blockheads" - 4th Annual
Ventriloquism Show

Fantasy

Panorama

The Price Is Right
$25,000 Pyramid

Wheel of Fortune

Ice Castles

The Incredible Shrinking Woman
The Land that Time Forgot
Living It Up

Loophole

MacMillan & Wife

M*A*S*H

Mecha Godzilla

No Deposit, No Return
Paternity

The Pink Panther Strikes Again
Prince of the City

Private Benjamin

The Scarlett Peppernel

A Shot in the Dark

So Fine

Son of Pale Face

Stranger in the House

Superman

The Three Musketeers

Two of Hearts

Doug Henning-Magic on
Broadway--Special

People's Court

Susie
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