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(ABSTitAC'.r} , 

The proposition 'bl.at 1;.el.evision viewa9 aa,t serve as a 

funct.ionaJ. aJ.t.erna.t;i.ve to soae for•s of face-to-face 

interaction with other people va.s investi.gated. OJlcler sucn 

a proposi:tion, .the aaount o:t viewing should rel.ate to a 

person•s environ•enta.J. conditions, i.e., 

provio.ed tor·social. cont.act wi.tA ot..b.ers. 

envirowaents saouJ..d vat.ch aore t.-.J.eYJ.S1on 

the opportun.i.1;.i.e.s 

People in dep4i.ved 

tha.n th.OU Dot so 

situated, as tel.eviaion viewing 11ay represent an a.it~rna.tive 

aeans of acJli.eviny Ue a.esi.red tm'1s of unavul.abJ.e socl.41 

inter action. L.1.kevi.oe, personal.J.t:y shoul.d affect view .1.ng 

ha.bits; soae ~eop1e aay b~ less competent or ccmtortauie 

interacting with others di.recily, hence saou.,..a hav~ to turn 

to a. 111ediua that aa.y coapensate or su.ostitut.e :tor d:.rec't. 

int.er action. 

Objective and SUDJ8Ct.i.ve reports of env 1~01u•enta..l 

constraints, 

per sonali tJ 

social. 

•easures 

support, and 

vere oot.ained 

several ooJective 



guestionna.i.res. In ada.ition, subjects answered questions 

regarding aov and tJie ~ea.sons why they watched television. 

Logs_ of all programs viewed over a week per~oQ wer~ 

recoru.ed. Correla.tional. a.no. regression techniques .serveli ao 

the oas.i.s of aaa1ysis. 

hesul:t.s wer·e SUl)portive o:f the basi.c propo~.1.tion. l.e~ 

reported social. support was .sign:Lf.icantiy re.J.a.ted to vi.ewJ.D.y 

more television. The ~ersonaJ.ity tra~t senoation s~eA.1.&19 

was siynifi.CG.nt.ly nega.ti.vel.,t re.la.tea. to viE.ving tel.e-v.ts.i.on. 

The r.e.lations.hip a~t.lieen t.aes1:1 res1u. ts and. rei,orteQ reasons 

tor watching tel.evision, and viewing .specit.l.C program tyi)e.s, 

was aiso discussed.. i'inall-.t, severa..l aeuoo.ol.oy~ i.soues 

invoiv.iD.g st.ability of uses of tel.evision an« measures 

invol.ving preterenced versus behaviors were exaained • 

• 
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une r.otes t.he ever expanding f,resence an.<1 ?.vailabili-c.t 

of various sources of ruass ~edia in t0day•s worlu aua the 

see~ingly increased dependence th2t people have shown upon 

these sources for ne'lls information. , consuwer tips, 

entertainment:., and the like. 011e may well wonae.;:: what the 

implic~tions of tnis ~xposure are to "modern" 

humanity--where persons travel no further tnan t~eir own 

liv.i.ng room, and a television set .lll 0rd1::r to fi.1:.,.1 out. wn.at 

!>ucn a 

.cea..1.i:Lation Wd.rrants serious investig«t.1.c.n into how t.ne 

meuia in general, anu telev is.1.on ~ iJd.rt..l.CUJ.a:c, 

human J..if~-s~yLe anti interac~ions. 

.u1tl uE:nce: 

Early research r~iated to this ~u~st~oil usua..1.~J tooK au 

"effects" point ot vi.ew--1:hat is, wa.at etf ects maJ t.ne 

viewi.ng of be.a.avior depictea on television nave upon the 

viewers• ~uosequent b~havior? Banaura ( 1Y62) used t.i.lmed 

models iu his research, and tound th~t. chiluren 'lino ooserv~a 

mol.lels being rewarded after oenaving dggr£ssJ.vely, i.lll.l.t.att:.u 

such aggressive .behaviors later in .;;u.o;;;equent anc..logou"" play 

situatio:u.s. Conver:sely, a':J<J:Cessive mou1::ls wno wei:e pun.L.sheu 

Wtre not imLtatea bJ the ch~ldrcu. Later res~arcn {batdura, 

Ross, ::nli Ro;:5s, 19b3) founJ. tha;.t vic-drious reinfort.:.~ment was 

not a necessary condi--c..1..on for the appear:a..c1c€ ot wodt:.J.1.ng 

ueh?_viur. Children who hfaa first viewea aggre.s.;;;ive mouel..::i 

and wer.e tht::n frus1;.rat.eci not on.l.J sn.01i1 ed. more d<JgL"tS.5.l.On 

1 
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than controL subJects, out specifically moue~ed their 

aggression in ways that had been uemon.strat.ed by the I.1.Lmea. 

cnaracters. The autnors concluded -c..h ::.t: "1-1ictor ia1. mc..ss 

media, particul.a.r.iy teJ.ev i.s.1.on raciy serve i:iS an .uupor"t.a.nt 

source of social bthavior" (P• 9). 

Concurrent rest::arc.a Ut.iliZ.l.lllj 2'.dU.l. t SUOJect.s 

{BerkOWitz, 19b4, 1965; BerKO~~tz dDd bretn, 19bb; ~alters, 

Thomas, z:.nd Ac Ker, 1962) also noteu t..na..t. u.111:itr various 

viewing conditlo1.1.s, aggressive .o~n.avior seeri.ed to .oe IiAC£e 

preva . .1.en t after v::..ewi.ng f:.l;nea. agre..;.sion. Btr K.ow :.tz ( 19bS> 

diu note however t.n.2.t "the pr~sen.t tviaence uoes not 

unequivocally demonstrate that aggressive scenes can .1.n 

themselves elicit ~g~ressive responses" (~. 3bd). 

In tact, it .is interesting to note that even though 

much earLy resaarch related to this topic conc~ntratea on 

the e:tfe:ct tna.t v.1.ewed or 0 te:evised11 llla.teri.a.l .11aa. on 

su.osequent beaavic.r, a carefu..t. analysi.::. of tne:.se studi.ies 

revea.1.s that 1:.hE final behavior elicited requ::i..re<i ~ome 

indiv.1.auf.l St,DJect input c.s well. SunJects• nen~viors were 

not tota~~Y depenuen1:. upon the viewed lliateriaJ.. r~ther one 

hcd to "ictentify" with a particul2.r c,n.racte:c (Ber.K.ow~:tz 

1964, 1965) , .oe placed in a .situa.tion wnere "aggression" was. 

deemea appropr.iate (liei.lte:rs, 'l'homas, and Ac.lt,:a.r.·, 1~o2), 

and/or must nave had some preui.spvs.:...t.1.on .i.J..K.e 1rust.ra1:.1.on 

(Ba.ndura, Ross, and Ross, 1~63J in order to a.ct aggrf.ssive.ly 
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in the first place. Thus, it appears t.nat a f..L..i.lhed. llia.t.eria.1. 

does not c~use behavior as much as it simply proviaes 

information a.bout hu'w one 111i<;,ht act, ~iven a pe:so:u i.s 

predi~posed to act in the fi~st place. 

such a finding relatea to the goent::·I:aJ. mt::dia may oe 

parti.culc..:cly imvor1:.ailt to ·c.elt:vision. People m~y chotse 

speciric programs to -watch oecc1use the1 s~e them as re.1.1::vani. 

"'t.O their own dffairs, er .1.n a sen.::.e wish to ne drfe::ctea. oy 

sucl1 spt::cifi.c materials. Adopti.ng sucn a. p~r:spect.1.ve, 

Kat~rudn (197~) for example, notes that peop.1.e ~ay wdtcn soap 

opera~ oecause they may reinforce certain value ~ysterus, 

suggest how one might a<.;t in certain situc:..tior..~, faLa./or 

remove taboos about uiscussing various sensiti.ve topics ~J.~€ 

dru~ use or sex. The issue tnu~ arises: how much aoes 

telt:visioi:a. actually chan4:1e a person's at-c.itudes, Of,l.nions, 

values, ;;.nu behavio.cs and how much aoe.s it 11erelJ i:eiraorce 

them? 

while rest::arcn ~ndorses tht ::to.ciler 

perspE!c-c.ivi!, a seconu m~Jvr 2..pproacn to these yuesti.ons 

adof>ts the latter vh:wpoin"t.. '.l:his :i::es4::.c:trcn, ot1:.€r.. re.t.E>rred 

to as the "u.;es aLd grc.ti:£i.cat.io:u.:i11 approacn, G.dOpts th1= 

consumer :cc;.;ther thc:n the Int!uia. lllessa.yes as its f vcus. It 

views me~oers of the audience as 

choosing, and utilizing ~eaia content, 

active~y seJ.ecting, 

rather tnan ~imply 

b~ing pc.s.sively c.t;teu upon b.f the n1edic. (KE-tz, bluin&er, ~nu 
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Gurevitch, 1974). Ln tnis manner, Gutman (1978) proclaimea 

that in order to understand individuals• viewing oe.ba.vior 

(an~ su.os~,qu~ntly me~ia-man relationships), one must attem~~ 

to unuerstand the various uses and gratiricati.ons that are 

obtained by individuals from television. This apptars to oe 

a more reasonable ap1;roa.ch Ul.a.n one th.it posits v iewe:r.s as 

passive bodies tha·t are captured b:y tt:!.t.evi.siou, .oei.ng 

uncona~tionallJ attracted tc, .1.t, ,u:i.u mesme:i::1.zeu by it.a 

content. The gene1;al. tne11e here is that actual viewl.ng 

behavl.or is a function of what a per.son lrant.:i a.nu wha.t the 

meci.ia i1as to off er. 

The bas~c as3umptions co1111on to ctl.1 uses and 

gratificat1ons res~arch (Katz, alummer, and Gurevitch, 1~7~, 

197,.) are that: 

1) The audience is active--thus media us~ is se.t.f 

selected and goal directed; 

2) Peoi.,le use the meu.i.a to fit their neeo.s r;:;.tner 

thaa .oeing overpowered by them; 

3} The m~dia co11i,ete wit.l:l other sources ot nee<l 

satisf uction such that var.i.ou;.; media sources may serve as 

functional alternatives :tor the grati.fi.cation of speci"fic 

needs; a.nd 

ij) People are conscious ot their motives anu 

interests enough. th:.¼t information regarding why tllet use 

certain media may be oota~ned from thea ui4ectly (by asAing 
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them) rat.her than ha.viny to relJ on proJect.ive measurement 

techni(1ues. 

Rest::arch oaseu upon tnese c..ssu111ptions typicalJ.t tocus€u 

on what specific uses te.Levis.:..on. ful.f J.i.ls. Al. though the 

foreyoing assumptions imply th.at neeu;d (as the uasi>J tor 

SUCll u.sesj snou~d be tne direct tocus of sucu res~arcn, 

"need~" per st .a.avE: not generally het::n llieasured. :i'h.is .:..s no 

douot partly due to the di,f t icu..Lty one WO\l.i.d. nave 

oper.a tiona.:.iziny t.e.:.~v ision rela:t.ed "nee.us". 

various correlates of nt!~ds .nave .been inves-c;.1.ga t.ea., liKe 

tJ pes of use. The reasonin.y .ue.hina. this 6.pproc.;.ch wc.s ;;;. 

oeli.et. t.nat ident.if ied use patterns llU.g nt .Lct.ter .oe l..1.nKtu -co 

theoret.ical ne.:tas that motlvated ptopl~ to watch t\Sl~visio1i. 

Thus, although mucn of th~ pa.st research adopt...1.n9 t.Ju.s 

perspective has b~en conceptually guid~d oy the need concept 

as a source of per sons• motiv at.ions to view telev is~on, we.st. 

of the work nas oeeu atheoretical.. It appears that:. a. searcn 

is si:.ill occurr.ing to ident.i.ty pos.siv.1.e n~eds that a.Le 

oper2.tive oy inf1crr~L':J tn~m from i.denti.ti.€.d uses. T.nu.:i, 

Pearlin (1Y60) ~voKe or te~tviBion a5 ~ aecnan.is& tor 

dealing with stress. Vie-wing al..L.OW..i on~ to t.<i::mporc1.r.1.l..t 

escape ~nd witnar,:.w frolll unpleas&nt ex.ptriences a.nu everyd:..y 

pressures. Ste~h~nson (1964} uoted that ~e..L.evisiou could D~ 

a conver~ation racilitator thdt. tost1a:rs i:llhi 

maint~ins mutu~l socializ~tion. 



sugge£teci t.bat one miy.nt 

from television viewing. 

telev i£ion personalities 

6 

derive compensatory grati:tici:ioti.ons 

One might ide.nti.fi w.ith part.1.cu.Lar 

(i..e., introJection) thus 

compensating for one•s own ineffectllw. social. rel.ations. 

Other studies have approacn~ri ~his proo~e~ Dy iu~n~J.Ijing 

bas:..c viewer typolog:.i.e..;, propo.s::Lng a.~f:ft:ren-c. groups re.Latl.VE:. 

to tneir actuf,l viewing bthaviors (tlo:nc.JJA.:rn, Fluaim.er, 

Raric.K., and iiillia.11s, 197~) or rec.sons for viewing \bUtlli«n, 

1~78; Wenner, 1976). Sti.l.i. other stuo.ies (KorzennJ ana 

Neuendorf, 1980; Rui.>l.ll, 19T/) have atte111i:,tt;;;d to g:roup tJpes 

of specific uses (reasons people watch telev !:;ion) into 

larger dimensions (e.~., ~scape, inforn1ation, co1&paL.ionsn.1.p, 

arousal, relaxation, passing tiae, etc.). 

InterestinglJ e110ugh, c.l.1 of the various repvi.:tea uses 

of television represeAt, in a broad sense, a variet1 ot 

social use.i of televi.sion. Here Vit;W~ng .serves a function. 

that may represent withdra.wQl from stressru.L contc..ct.s, a 

vicarious relationship with television characters, a ga.iniilg 

of social normative and/or behavioral. .information, er a 

common ground. frc,m wnich to st~:ct. convers~tion. 

iiecently, Lull (1980} has comp.lt:teu fiei.d r:€seaI.c.il in 

which he attempted to ident~fy ana organize the maJor social 

uses of television. Dev.alopiny c.. ta.xonomy of uses wou.i-u 

ai.low futu.ct= researcn.ers to 11desi';;Jn studies woich wou.ld. 

emplot ••social use types•• as prea:..ct.or.a of meaia f.xpo.aure, 
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interpersonal communication satisiaction, 

and o'tller relevant <lei:'enaeut measures 

valu_t: 11 (p. L07) • In accordance with 

fd.Ili.il} harmony, 

of -cneoretic.:il 

the USt:S und 

grat.if.1.cation.s perspective, h.:i.s basic premise was that 

television viewing does no·t occur in a v;;;cuum, :1Lu ·c..uat. it. 

is part of a lh:::tworK of CC>llt.l).J.E:X .SOCJ.d.l beh.a.V.l.OL pa:t.t.€I:IlS 

occuring in one 1 8 home. 

telev i.sior. ;.:.re c..ll i.mporto.nt 1 ::.ctor in onE • s soci~.i. 

enviroma~nt, prov id..1.ng un.L.que opport.unities to const.ruct, 

maint4i,in, :ind change one•s currer .. t .soci;;;.l i::elatiou.;;;hip.:i. In 

this respect, 

social neeas. 

peoplt 

Lull 

exploit television ~o serve the~r 

collected. his datd. :tro111 mult.ipl.e 

sources, using a particip~nt observation strategy, 

informants, and .:i..n depth interv.itiws. 

baseJ on thi.~ ethnographic res~arcn, Lull <1&:i.vea a 

syste111 of socici..l. uses tha.t t.eJ.evision IuaJ nave. Unuer two 

major categories he lL5ted d totaL of six o«sic us~s (see 

Pigur1:;.. 1j • '.i.'he t.1110 111.aJor types Lull ia.entifieu we.re: 1) 

st:r uctur:a.&. anu 2) relational.. St...cuct..ural uses co\ll.ct JJ€: er 

the ~n vironmental .::,uoty pe .., hi:re the t~ lt:n, .;...sion "i.s tlllpl.oyed 

as JG.L. er.. viro:umental resource iL oro.er tc <.;rec.. t.1::: a ±:low OI 

constar1t .oac.K.g:.coun<i noise which move.ti to the roregrouna when 

indiviJ.u::..ls or gruups uesire" (p. ~W2). .?or: in.stance, .i.t 

may :::.erv·e «s co111pan..1..ons.nip for accomplislu~11y uouseno.i.u 

chore~ or routines. Teltvision miyht aiso s~rve as a 
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SOCIAL USES OF TELEVISION 

Structural 

Environmental--Background noise, Companionship, Entertainment 

Regulative--Punctuation of time and activity, Talk patterns 

Relational 

Communication Facilitation--Experience illustration, Common ground, 
Conversational entrance, Anxiety reduction, Agenda for talk, 
Value clarification 

Affiliation/Avoidance--Physical, Verbal contact/neglect, Family 
solidarity, Family relaxant, Conflict reduction, Relationship 
maintenance 

Social Learning--Decision making, Behavior modeling, Problem solving, 
Value transmission, Legitimization, Information dissemination, 
Substitute schooling 

Competence/Dominance--Role enactment, Role reinforcement, Substitute 
role portrayal, Intellectual validation, Authority exercise, 
Gatekeeping, Arguement facilitation 

Figure 1--Various Social Uses of Television, from Lull, 1980, p. 202. 
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beha.vi.or regulator in th.at it can .oe a 

environmental source tha~ punctuates tue 

constant 

a.r1d tamil.y 

activ~ties. Meal~imes, badtimes, homewor~ periods, an~ ev~n 

patterr:s of talk lllay be affected by viewing routl..nes. 

Lull 's rela.tion?.a.i use.s 01. television reier to Wd.JS 

peopl.t use tne medium in order to c:rea"t.e 11pra.c1:..1.ciil. so<..aa.l 

arrangtlfl ..:nts". Hence, tel8V.:l..iion may .ue U;SiE:d to tacil..1.t0.t.t 

commun.1.cc..tion, by prov idl.ll'J common 

'l'he v .u:nJ :Lng s.i. tuation 11tay allow 

affili~te wi~h others or avoi~ 

~rouuus tor aibcussion. 

one oppor~uni"t.ies ~o 

unpleasaLt uut.l.c:s or 

respousibilities. The mea.ium proviues D1:..nJ or pvrtuniti~.s 

fo:c socia..1. l.earning. Consumer a.ud polit.:u;a.l. .iniol:'ma.t.l.1.Hl cu:e 

constantli availanlt:! through commerciaJ..s, d.ocumentari6.s, ana 

news shows. Tc.l.K snows ;;1nd a.ram.as may prov1.ue use:tu.i. 

information on current societal. values, or suggest po;;:;s.::...ole 

alterr .. atives for ~ocial. interaction. Fi.na.Lly, -r.he m1c.d1.um 

opportunities to one•s provides 

competence 

unique 

or uouiinance. Pa.r: ticula.i: role 

demonstra teu on telev i..,ion mc:.y reinforct on&•.::. own (si.w.i.J.ar) 

role .oen.c:vior:s, ~na. per:sonL:.. opiuions m;.1 be su.o.;:.T.::ntiiixed 

on te lev isio n prc,gr alk;:;. Pcutnts oi: e.l.de.c- SJ.DJ...:...L.gs llie1.} 

a.emonstr'"-te doniinace through concrol over wht.T. your..ger 

children view. 

w €:re deri.vt:a througn 

extens.1.v·e empir .i.c,-:.1 o.u.se:cvc;..tl.Ou, 
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proviue a solid Dasis for subsequent worK. In t~ct, Lull 

sugge~ted tnat "the c.iassificat.ion of social uses wh.icn nas 

.oeen presented h~r~ requires further elanor:at.:i..on and 

valid :ition. Anotn.Gr ap £,ro,::tcn would .ue to operationalize tne 

const~ucts proposed ~n tne :term of fixed alternative 

'l'nis suggest.:...on 1.s .l.ll present 

invest .1.g ation will do. Spectlically will 1, 

opera.-t.ior.1,.:.li2e Lull• s cate<joric::..l. system; 2) ex.a.mine 1..11e 

empir ica.i. vaiia it.1 oi: the va.:r:..l.ous: social uses; anu 3) 

ex2.mine the relat:!..onships .oet,,.een them and sevt::i:al other 

variaD.L.es to be introduced subst!quentlJ. 

Thus far:, literature ha.;;, ne~ cited conceI:'ill.IlY t.ne 

social uses of te.i.e.vision. However, it. .Le ... as ·to a. 

theoretically important question--that is, from ~here do tae 

parti.cular social use.;:; com~ anll now do the:y arise? 

hosengren and 

orientation which 

• 1.nuah.1. (1 ~72) prt::!seateci a t.lH:!:Or€ti.ca.J. 

in part addresses tnis question. Their 

orieLtdti.un initi~lly assufiles tn~t there ~re certain neeas 

tnat ..;erve "LO motiva'"'"' benavi.or. correspondiug to thE 

communicat.i.on.; f.ield, the ••need for social int.eI:-act.ion•• was 

assumed a.s one type oi generul ne~d. ?or c'ily neea, 

Ro.s~ngren and Windahl propos~d d ttnu.tural" way ot: sat..l.sryi..ag 

it--in this c~se, .simple 1a.ce to tc..ce 1.nter2;.c1:.ion w l.t.h 

others. It, howevt::r, a neeu cou.J.d not ~e Gctequate~y 
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fulfill it 

11 

throuyh ont means, 

through others. 

a person vou~d ~t.tem~t to 

These othei: ways were termed 

functional alternatives, for they were .alternative actions 

that functioned in a. simL.a.r way to fu.ifill a need. that 

cou.ld not .ue adequately m~t through "norlllal or stanac.r..1 11 

channels. .i.n this liyht, the m:LS.s media. .i.a gen~rc:..~ and 

television ~pecifically might serve t. uu~t~ona.1. 

alternative to 11normal" social intieraction • 

.koseugren a.nu it inda.nl reai;oned tn.at a.ependellce upon .;i_ 

particular alternative might vary a.s ~ resUJ..t ot two maJor 

factors. .First, tne e.nviron:aue11.t, and the gener~l support i-c 

provides .supplies oppcrtuni:t:..i.es tor socia..i contact.; s~cona, 

per~onal characteristics and habits may enhance or inhioLt 

chances ot m~ . .itillg or attempting to ac:.dce social contacts. 

Thu~, a socially competent individual in a supportive 

environment one would onlJ oe expectea to us~ teievi~ion a$ 

a "com pl~lkentary" fu:actionctl al terna.tive. 'l'.ll.e motivation. in 

this iw:;tanc~ might si&~ly oe to exptrience a "cnang~• in 

the t1pe e,f interaction encoui..tered 01: to reiniorc;e 

in£oriaat.ion 4...t.r1:::. ... J.y obtained. I.f, nowever, c:Ll iu.dividua~ 

had a low opportunity tor con~acL environment or l~ck~d 

necessui:1 socia.l sKills, he or Sl.i.~ m.igh.t nave to :ceiJ on 

teltvision to c.. grt:;at~r degree, perhaps i:n a supp.iemeutary 

sense. Finallt, Ci.ll ~ndivi~u~l who was ooth social~y 

incompetent and wa.s in. a no.u-supporti.vt: environlllent fox: 
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socia.:;_ contact, ntig.nt have to :celJ tot.cillt on tel-=vision to 

fulfill neeus for social interaction. Thus, t.el'd-vision 

wouid. .oe a nsubs1:.itut-=" ~nd the medium mignt provi.ae one 

with vicarious social. experiences. 

It is not di.ificu.l. t to se-= how Ho~engren a.Ld 11.:i.nua.hl • s 

conce1,tual.:i.zation i:its the yener..il uses ,nu grat.1.±J..c3'tJ.on.s 

approach. Bot.n tnei.c rel..iance on tne aE:ed concept al!d. their 

strong ~mphasi~ on th~ importance or ±unct~onal.1.y 

a:ternc.tive Wd.JS of s::1ti.sfJin<J "n~eas" stem ui.rectl1 tro111 

suc.n a. per.::.pecti.vt::. 1'he 1'ajo.c dl.f:ttr'=n~e oet.iiteu their 

reseai:ch and thc:t wnich Qttempt..s to iuen-c.liy socJ.i,.1. uses o.t 

tel~vision se.ems 't.o oe ou what eac.n identif 1 a.s tne 

:important variaol.es. Rosengren dnd win<1dhl .suyg1::;.steu t.nat 

researchers i.nvestiljate how anvironmenta.L anu person.;;;;.lity 

variao~es relate to subsequent viewing behaviors. Lu~l and 

others stres.:;ed t..he importanct ot inve.st.1gc1ting how peop.L~ 

use television {or how they say they use .1.t) i.t one .1..s t.o 

undecsta1rn telev i~i.on. behavior. 

The purpose of the present research was to comuine t.n.a 

efforts e.a..-=lviouslt put :tortn o 1 t.hE-S\:! resec:.rcn.ers. cience, 

th~ cucrent study focused on various :cel.ations.nips .be-cwe'='u 

severc;.l "inuependent variat:>l.es" (that ma,t he.Lp €Xp.1.c:.1..J.n how 

lllUCh te.ltvision. people watc.n anu wnca.t pcrticular t.ypes ot 

programutirig they watcn}, anct. "dependt:nt vai:ia.o.L~s11 , that 

were de t.inBti as 1,ierson.s • viewing 

Dt:::ha.v.1.0:rs. 
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'l'hE:: indei,end~nt varic:1.ol.es measured inc..1.ua.ed .ootn some 

environmental and per;:;ona.iity variablt:::s woul.u oe 

aci vocated oy Rosetgren aud. w indiihl) and s~vertl ~ocia..1. use 

variaoies (as would oe advocated by Lull). A tie.La. survey 

2,pt>roach wQ,.s employeci. A genera..1. uses ~nd gra~itic~tions 

perspective guiuea. this effoi:t, 

Al.though "neea.s" p..t.ay an important rollt:' un..l~r suc.n a 

per.;;;pt1ctive, 

direct measur~ was IDdde of tutm. 

the presence of ~ particu~ar need fr0m .av.;.atuce of 

env ironn1entc.l uecreruent, high scori;s 

p~rsonality trait, or consistent ben«vior tha~ wou~a 

log~cailf be related to fultilling a ne~a. S.l..Uce at th..1.s 

time, no formally J.etaileu l'..neory invo..t.ving lH:e'1.s c:.n<1 

stand4raized means of operdtionallzing tnem exis~s whica 

expi.ains television vie-wing, i.t.- was cieellled bt-=>t t.o lt'.Xam1.ne 

relationsnips oet-we~n more tun~iLie, ~~ss aifticult t.o 

operationalize variables in a stage ot continuing 

explorQtorJ research. 

Au in~t.ict.i concern was how we~l Lutl's (19b0} scn~m~ ot 

social uses Wds enaors~d by sUDJscts a~ mea3ured tnrougn 

means of a self-report. sc:::.l.e. I wani:.e:d t.o .se~ JUSt w h..:i. t. 

oehav::..ors (social U.!;;e~) w~r~ eng<.1geu in with .ctspect t.o 

television viewing ar.ci w.nicn unes were tne most. corumon. 

Exp.1.ora.tory .investigat.l.ons uf:tWE-t:!a specl.f .l.c socia.a.. uses a.nu 
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types of viewing we:r~ carrit.'ld cut in an effo.ct LO deve.Lop 

hypotheses that might .oe investigated in future researcn. 

Another concern ttealt with a.n exp.::.oi:-.iitory anuysis or 

the .celationships oi .s~vera~ t::.uvironmeatal «nd pe:rsona.lity 

vari~bles to viewing behavior. However, aL,o ot .:..nt~rest., 

was to see ii these vari~,nles preuictea. tot~l Lclevision 

viewing time as .Rosengren. and winctanl expect.eu. 

Specific 2::11, two nt 1,,otneses were e:xc..mJ..nea.: 

1 J As the availabil.1.1..y or: a.nd op1,,ort.un.1.ty 1.or socJ.al 

contacts and ,j.Ilforruation ia one•s environment o.ecreasE:, 

one• s overal.i. us aye o:t telcv is.10.n shoula J.ncrease. 

~) LiK.ew i~ t:, as one• s ueg ree of soci.c:U. cc&ptittnce OI 

personal motivation to become directly socially ~nvolved 

wit.ti. oth~rs (personality c1n.racteri.stics) 

use of television ~hould increase. 

uecreas~s, oile 1 s 

£.nv ironm en t al conditions .were oper;;. ti.ouz..11.zed 

sever&i inaices :represeuting the opport.un.1.ty tor ana 

frequtncy ot social contacts. The "opportunity ior" 

questions asKeu subjects now tc..sil1 t.h~y tnoug,ht t..ney coula 

fiucl people :r:o:c purpc-ses of recred.t.1.on., s~r.1..ous ta. .... ,;.iug, or 

expe~t information. 

availo.vie others were, 

watch television. 

subjects c.Lout 

opportunities. 'I'hus, 

.It was hjpothesiztd tnat t.he 1.es.s 

toe mo.ce i1e01>.Le '-Oula .oe liK.el.i to 

The "irequency ot II q ues-c..:.ons o.sx.ed 

contacts c:.llcl SOCii;..l 

que.:::;ti.ons l.:..Ke the nuaoe:r o::t t.imes 
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subJects .had. yone out, and tn.e n.Wll.be:c o:t cluos anu 

organizations to whicn. they belonged were as.K.ed. It was 

hypo_thesized thc~t the less people had sone out oi.: tne .H:.ss 

opportunity for social contact the} had, the more ~eiev~sion 

thef woulu wutch. 

'l'h.ree pe:cson~li.t:t Vili, ... Dles ih:::Ce examintu .l.ll tn~s 

study. A.i.ienat.1.on, a fairly stav.Le psycno.J.O<j..Lca.L si:a:t~ was 

selectetl d.s per Katz and 

how it might re~ate to 

Poulkes•s (1962} suyge~~ion aoout 

w-;:.;.tcn.in<;;, television. Sl.at.;e c:n 

alit:::natea. inuividua.i is one wno fte.1.s detached f:i:om h ... .s or 

her social envi.ronmeat (feel..1..ng powerless in it, or socially 

isolated.) chances are t.il.5.t he or she Dll.~b.t .ue d.DJ.e t.o use 

televi~ion as a source of surrogate social 1.nterc.1.c-c.ion, er 

in a relaxing, entertaining function (tor escapE: fro11 a 

mean1.nyless "real" world}. 

1.11troversion/:E.xtrovers.£.on was the second p€1:.so.t1.cu...LtJ 

varia.ule. Since this cha.r2.cter1..stic generally ~elates to 

one •s overa.h pattern and mode of i.nte:ra.ct.i.ny wren O't.he:c 

people 

socic...ule) , it wa..s hJpothesi:c.e:d that it illl.<.JJlt.. nZ;..Vt:: .:..n '=t±.e(..t 

on how likely ind..1.v1.dua.l.s would be to o.otai.n .socia..i. 

inform ~tion, 

versus some 

com~~nionship, ~a so 

functional alternativ~ 

on trom o-c.her peo1-le 

l~~e television. one 

w-ould expect t:hat more outgoing people woui.d no't. ileea. 't.O 

turn -co television tor taese :cec:.sons, s~ilce ta€j coulu 
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obtain social information, companionship and so on airectly 

from other people. liore introvt:!rted persons m.ight finci. t:.hat 

televi.siou can fulfill 5ome socia.i. .interaction neea.a 

prec.1.uuin~ tl1.e ntcessity for initiat.ing dirt::ct socic..l. 

contact. 

Sensation SeeKing waa the third per.sonailt} 11easure 

used in this research. This trc.it refers to one•s i-'refe.rred 

level of si:.aulation anu./or arousu. Ht:::re one might 

hypothesize uifferences in aeg~ee 01 televi~~on use 

depeildent upon ~ person's 

sti~ulatiun. Those nigh in 

those ~ho are extrove~ts) may 

v:ce±erred l~vel. o:t optiilla~ 

sensation seeJu . .ag (mucll .lJ.Ae 

ontain soc_ai contact from 

others direct.J.J a.nd. engage in numerous activities that are 

dangerous, unconventional. and/or generally 11excitlug•. .For 

these rec:.sons, t.he1 ma.y .b.ave no time availab~e to spend 

viewing television or might find v iewi:ug relative:.&.y boring. 

Those lo~er in sensation aeek~ng 

vi~wing c~n provide stimu~ation 

surrogate, l~ss dangerous fash1on. 

Fir.ally, questions often 

may find that ~elev1~ion 

anu. e:xcitem-ent l.Il :;::. 

arise, at .lE:!c.:.St 

metnou.ological grounds, concerning the rca:la.tiolli::in..ip .oet.we~n 

actual behaviors and stated liKel.ihoou.:i to u1gage i.n such 

bahaviors. Both t1pes of measures were collect.ea. i:a tnJ.S 

res~arch so that effects due to the cnoice ot selt:.(.ti..ag one 

or the other of the.;;e concept.ua.lly re.1.ati;u varia..ul4;;.s coulu 
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be 0-.::.::;essed. It was hypothesized that preferences tor 

specific show types would be postiv1::-ly related to one•s 

actual viewing .behavior of tnese .same specific s.aow types. 



METHOD 

sun-fect,e 

Subjects were 88 students 

currt=Iltl:r enrolled at Virg:in.J.c1. Po.iyt:.ecn.n~c Inst.:..tute ,ma 

State un£vers1ty. They were recruited from introductory 

psJcholo~J cl:;;..sses c.t tile scaool uur.Lny tile fill, 

Th~se subJects were lliOSt~y iresasen or sopnomores 

anu ranged in age :trom 17-21 years (..l=lo. S} • For 

particip c;. t.ing, stUut!nts received extra. crc::o.i-c. po.i.n ts tow-:rus 

thtl.r fine.LL grca.des i.a introaucto.c.-y- ps:ycnology. 

i.iuallf icatious for participation were that: 1) eacn 

SUilJ~ct have access to a t~~ev~sion set tn~t receiveu 

broadcasts from at lea~t all tilree major te~evisio~ networKs 

(ABC, CBS, NhC) ; end 2) subje<.,"ts were t.o "oe t:.iu.e to 

exe£cise a fair am.ou:at of cont.ro.i ovei. t.oe c.ctua-4. se.1.ect1.on 

incluaoo to insure thu.t. e.ll subJects ha.d 

opportunity to view ~ Vdri~ty (.both qua.Li ta.tJ. vel.y a..nd 

<1uantita.tiveiy} Most or those 

partit;:i.pc1ting l.1.veci in dorall.tor:.ie.s oa t:alltpus (tjb~j ; l.he 

remaining lq per cl::!nt liveli in apart.meni:.s • 1 

1 Discussion with the suojects o~fore nanuing out surve1s, 
to ii:,sure thc.t the_y lll.&t the requirt:meuts for part.1.c~pa. t.l.ng, 
indiccteu tnat those wno ~ived or± campus h~a teievisio~ 
sets i.a their c1part&1ents. Those wno .1..ived. on calllpus u.::.ua..Liy 
did not have a te.i.ev.:..s.i.on .;;:;et .in their pr.l.vate room, .out had 

18 
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l!liitruIDen ts/V aria.oles 

Environment& Conditions These con.diti.ons were Ilieasureci 

witn indices assessiL.<:; the opportuuity for and fre<1uency of 

social contacts that each su.oject had. A social e.uvironment 

potential questionnaire (see A1-1pena.ix A) was useu to c.SSt..iS 

the potentL,l of one•s en.vii:onment for allowJ.n1:; o:ue to 

interact successful.Ly with otn.ers; sp~cific items were 

uerived irom re::;earch prev.1.ou.:::.ly carr:ied out Oi BJ.WI.mer 

{1979) anu Rosengren and wl..llcian1 t197L) a.nu represent wa""t 

the:t laD~l a.:i "social J.)ctck.ground var1.aD.1.e.s" aud .. interact~on 

potenti~l", respectively. ·.rhe questionnaire cont.:1.:i..nea. .ootll 

open endeu questions aud items uti~izing 7-point Lik~rt ~ype 

scale.::;. Specilic varianles containec1 w:ithin this 

questionnaire were: 

Qrg:j!niza.tional jjfiliat.ion (the nu11.oer ot clubs, 

service o~ganizations, 

oelonged), 

social. groups, e-c.c. to whl..c.h oae 

Car .Q!!r.1..::r.shi_g {whether or not one owned or n.:ci acct::ss 

to re..1.atively unre:stricted. use or a motor ve.hJ..c.ie), 

access to te.it:!visio.u through. a TV lounge on tnt.ir I:i.oor. 
Though it may seem that ;.:;uch a si.t.uation woulu .sev€:re~y 
limit control over program select-ion, this Wc.,S Jlot ue case; 
in fact, uorm.l.tory .students may have had more control. over 
selection them t.hose liv i.ug off callipus with severcu. 
roorurua te~. If c.. i,;.:.rticulc:i.r .snow W<...S not beiny llhi.tc.b.ea. 1.u a 
TV lounge on one•s uwn floor, a person coll.Lu si.Utply go to 
the .iouuge on a difftr~n~ tloor wn~r~ tne appropriatt 
networK w~s tuned in. 
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wor,s.JJob §,!.res§_ (whether or no1:. one 

.1:ichool/job related stress a.s measuL·ed on a 

scal_e) , 

was experiencing 

7 -point LiJCert 

Soci.al Contact PreguencJ.es (the number ot tiiaes one nad 

ttgone out n wi. th friends/relatJ.ves/nei.gh..oors on. ""' 

recreational/social vuting in the past two weeJCs), 

upportuniU fo~ ~ocial contacts (the ease wi~h wnich a 

subject could find people for the. purpose of: a) .se:n.ous 

talk; a personal problem, a ma.Jor :ite dccJ.Sion, d.::..scus.:iion. 

of personal values, etc., b} recrea ting/soc.ia.lizillg; to 

:eel.ax, nave a good ti.u1e, ttc., c, aelp l.D a speci.fic 

work/job/school related problem; for expert intormation, 

advice, tutoring as measured on 7-point L.ikert &;ales), 

Desire I.-2£ Social. Contact (whetaer or not one fe1.t a 

desire for more socic:.l contact for any of the following 

reasori.::.: s<ccrious talk., recreation/socializing, or exp~rt 

inform a.t.ion as 11iec1.sured on 7-point Lix:ert scales} • 

~er3onal Characteristics As mentioned pr~vious~y, tnrte 

personal char4cterist~cs were measured in tnis ~c:trticular 

research. A.l.ienation was measured on a 20 item .soc.1.al 

alienation sc~le (see Appendix A) • 

su.osca.les were .oased upon s~em4n•s (19!>9) 

The coucept and 

mu ... ti-d.i.&e.osional 

conceptualization of alienation. All 1. tems on the sca.1.e 

represent.l:::!d an a.ff:ective-cognitive st'.ltt:a cf ali~r.at.i.on as 
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measured by t:"1.ttitudes of the suoject towc:.ra others (rather 

than self-reported subject•s bEhaviors} on 7-po.int J..Uert 

scale.s. The reliaoility (internal consistency) tor this 

scale was .78. 

Introversion/Extroversion was measured w-l.th a reduced 

version of Ey;:;enck's Personality Inventory (s-se Appendix A), 

using .L-0 aichotomous items des.igned SfJeciiicall1 to Illeasure 

introversion/extroversion (Wilson, 197 J) • The rel.:.."bti.ity 

(internal consistency) of this scale using the present 

sample's data {KR-20} was .61. 

Sensation Seek.i.ng was measured using zucKerman • .s 22 

item General Sensation seeKiny sea.le {See Appe.nai:x A) 

(Zuckerman, 197~. The reliability (internal consistency 

{KR-20)) 

.75. 

tor this scale using the present ~ample•s aata was 

~ociy Uses 2!_ Television (.Functionci,Jr. B~haviors) 'l'he 

broad concept, soclal. uses of: te.levision relJrese.nts t.he 

means ane1 motivations of people for watching the 11u::;,dium. 

Actually, these uses represent specific behaviors that are 

seen as functional to those WEtc.ning or those ooserv i:n.g 

others watch television. The particular function of such 

behaviors may be identified in two main ways: 1) 

o.oserving btuaviors thti.t imply d. certain use (i..e., se~1.n.9 

one get together "WJ.th friends to watch. te.1.evision, 
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indicating afiil.iation) or 2) by a.sting people why they have 

the television on at a particuiar moment (i.e., asking if 

one uses te.levision for providing examples of wa.:y s one 11ignt 

act in one•s own life, indicating .behavioral modeling). 

A 25 item social uses ot te.levison question:ua.1.re (see 

Appendix A) was used to 'gca.t.ner this i.nfox::illa.tio!l. This 

questionnaire simply require.d subjects to recall t.he exttnt 

to wnich they used television for certain informa.t.l.c.n, or i.n 

certain way in the past two weeks. Thougn some of the it.ems 

incluaed inference.:; about use (c;:.g., "how often dia you use 

televi.son to forget about your worries and pro.blt;11.s o:t tile: 

day?"), a del.iberate attempt was made to have SUDJ'=:cts 

recall. specific behaviors (e.g., "how often di.d you persuade 

others who were watching television to watch wnat 1ou wJ.Shed 

to watch?"). since the method for obtaining social use 

information relies upon subjects' se.l:t reports, e:n a-r.tempt 

was made to ask questions that reqUJ.red. SUi>Jects w recal.l 

past oehav1ors (from which particular uses could ne 

inferred.) rather than recall subjects• past mo~ives tor 

behaving. This is in light of Nisbett ~ud wilson•s (1977) 

research that suggests that people may have difficulty .:&.n 

reca.1.ling the causes for their specific act.ions. However, 

certain questions on this que.,t.i.onnaire do as.IC pt:rsons to 

attem}:>t to recall motives for v:a.ewin<;i, as· t.n.is was t.ne oni.y 

way possible to extract some social. us~ .informatiou. 
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For every question asked, subjects r2 . .nJced on a 7-point 

Likert scale the degree to which they engaged in a .behavior 

or used television in a particular way. 

were "never" and •very fre<,1uentl.y". 

Scal.e en.d.poim:.s 

The specitic item 

content representing t.hese soc~a..l uses was based on Lul.1 1 s 

(1980) categories ot soc~al uses of t~levision. The final 

scale developed held questions regarairig the foll.owing 

functional neh.a viors (}:)ossi.ble social uses) : 

Comlllun;i.cation Facilitation: the usefuluess ot 

television an c:.id in initiating, directing, and 

maintaining conversations vith others • 

.b) Atfillation/Avoidance 

-Affiliation: the context of tel.ev i.s.i.on viewing 

as it may provide an opportunity for concurrent social 

contact with others. 

-Relaxant: the usefuln~.ss of television v1ewing 

as a 111.eans to rel.ieve one•s tensions ana. forget cibout 

the day's worries. 

-Compcnion.ship: the possil>le use ot telev i.son 

l tself as uacA.ground noi~e d.D<1 pseuc1ocoD1panionship 

waile engaged in other activi~.ies in one's residence. 

-Avoidance: the context of televi.soa1 vicwillg that 

Justifies one not being disturbed as one is occupied in 

viewing, or the condition in whic.t1 Vl.ewing flla.y al.low 

one t.o avoid (escape) doing other thl.llgs. 
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c) the usefui.ness 01 te.Lev::...son ror 

punctuating time--as a cue t.o indicate when certa..in 

activities should be done (start meals, 

sleep) • 

u) social Learning 

-conflict Resolu't.ion: 

tE::l~vis.1.on for suggesting 

the 

ways 

go to worK, go ~o 

us eI u .ines s of 

of resolving 

interpersonal conflicts anu aryuments. 

-Behavioral Modelin£L_: t.he usel:u.J..ness of 

t.t:l~vision programming in f.1:Covidiny personalities -c.hat 

may oe used as ro~e models or 5ources ot social 

imi t a.tion. 

-Attitudinal Informatioa: use:tulness 01 

television for providing information regarding curren~ 

values, opin.ions, and beliefs useful for tn.e :tormation 

of attitudes. 

-Consumer Information: the usefu.1ness of 

televison for providing infor&ation hel..1:>ful in consuilui:r 

ueci.-:tlon making. 

-News Intormcition: the usefu.l.r.ess ot t.c.lev .is ion 

for provi.ai.CHJ infori.ilat ... on genera ... local, 

n~tiona~, ,;,.nu. intt::rr..ationc;.l events. 

-Educational: t.ne usef u.l.ue.ss 0f telev J.Si.on l.il 

~roviainy eaucatiouc..l (cu~tur~l) m~teri~~. 

e) Comp~tence/Doruinance 
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-Intellectual Va.t.idation: the usef ul..n~ss of 

specific te.i.evis.ion program11i.ng and the viewi.ng context. 

to allow one to demonstrate (val.idate) one•s knowledge 

of specific facts or one•s general intelliyence. 

-Role Reinforcement: the extent to whicn 

telbvision may provide role 

(validate) appropriate role beh~vi.or.s re~ative to 

congruent roles a person p~ays in one•s ~ife. 

-Pt:!rsu,,2 ion: tne extent to whicn t.he televi.si.011 

viewing context all.ow.s one an opportunity to 

successful..iy control. ot.tu;r •s he.havi.or.s. 

-AryuDlent l-,acil1tation: the ext.ent to wnich 

tel.~vi~ion may provide one with information tnat may 

serve as evidence to turther one's own opini.ons or 

substantiate a "fact•. 

actiy~ selection P~ocesses Preferences that subJe~'"ts 

had for sp~cific "t:ypes 0 (contents) ot shows were oDtai.ned 

by two separate me~s. Subjects were first given ::.. 

desciptive li.st of "t::pes" of content si11ila.r shows. :Uased 

upon tlefinitions provided for these ~how types, suoJects 

ranA oruere.d each tipe from t.he one most 1->referrea. to t.n.~ 

one least pref erred. Thi.; provided a direct llttasure of 

pref erbnce for different type:s ot programming. HOWE:VE:r, tuis 

provide<1 onl.y an ord.l.llal level •easure, aLd su.oseq uently was 

not utilized. in most c,f the ana.1.yses involving pre:r:crences. 
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A second task required the subjects to rate each snow 

content t1pe on a. 7-point r.ix.ert scale tho.-c measurea one•s 

li:icelihoou of watching a parti.cular typ~ of progra.lllliLLilg. 

This measure of preference was both lllOre specif .i.c (at an 

assumed interval level of measurement} «nu .Dt0re oenavi.or:all.t 

based thc:1.n the tir.:::.t measure. Here, preference -wa.3 interred 

from cne •s self-prea.icted li.JCe.li.hood of a.ct.uall.y wc.:tchi.tg a 

type of programming rat.her than a.n atti.t ude vf siilpl.y 11w ha.t 

one prefers". 

'I'he speci:tic snow content cateyories usea. .u.tce wt:=re 

d~v~lopeu in pilot research as a content coding sche&e for 

"types of sAows". It was based on data that consisteu oI: t.lle 

actual. names of tel.evision shows su.bJects had v.i.eweo. over 

one week perioas. 

way that seemed to 

.:ihows reported. 

These categories were constructea in a 

best classify (represent) tne actual 

Subsequent . research utilizing actual. 

records of subject• s viewl.ng behaviors (specific shows) 

showed thdt this c~assificGtion scheme could auequa~ely 

place 97. 5j of the s.now.s reported into one of its eleven 

categori€.s (not ,;.nclud.l.ng the category "other") • conceptual 

integr i.ty of t.u.e scheme was supporte:d n.t that ti.we DJ ,u .. gn 

inter-rater reliaoility of classif.:yi.ng prograll&s (9.J .!>~) • 

Additional research czrr ied out in an a.t telhpt to 

furthe.c validate this c.l.assuicc:ition of snow types, 

investigated the degree to which peopl~ naive to -ui~ 
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specit::ic categories used in the schemt: would, it presented 

with a group of relatively current television shows, sort 

these shows into groups identical. to the types of sorts made 

by a judge who was familiar with the coding scheme. 

Subjects were given a set of cards containing the n~:wes of 

telt:!vision shows representi.ng all eleven categories i11 t.he 

scheme. Each card contained one televis~on show title. 

SubJects were then ~s~eu to sort these shows iLto yrou~s 

nased upon snow•s similarity to one another. su.oJt:.cts were 

also as;ced to provide a .i:>rief description of why theJ .sorted 

shows into each group (what word or phrase was d~scriptive 

of all of the shows they sorteu into a yrou~J. This 

provid~d a rationale for a particular group•s (category's) 

existence thut could be compared. vi.th the reasoning tcontent 

names and definitions) used tor 

Results ind~cated that na1ve 

the codi4y schem~•s sorts. 

subjects ~ee~eu to 

conceptualize television shows in groups similiil" to those 

pro~osed in the categorizat~on sche•e. Agreement in si•i~ar 

category classif~cation was 75.5%. 

The eleven show types represeuteu oy the scueme ver~: 

Drama-adventure, Drama-Interaction, Comedy, Sports, 

Show-Information, cartoon, 

Inf orlhation, .Movies, 

TtlK 5uow-Variety, 

Musica.L, and Gci.Die. (1'he category 

"Movies" was not .l.llcludea as one of the ten snow conten~ 

types in the pre:terence ranJCiny and ratiny tasJt..s described 
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previous.:.y since movie content can vary wi<ielt from serious 

drama to comedy to dccu~entary.} A twelfth category 

entitled. "Other" wa.., provided -co hancile specific progra11s 

that coula not aaequately t>e included in one of t.ne reyular 

eleven. Appendix A contains a more aeta.u..ed expl~nation of 

these c~tegories and 

rating tasks for 

carrie<1 out. 

the :torlllat. upon w.n.ich t.he :c anKing ana 

preferences were estimat.L.ug category 

§l!&ject Telev ieion J,iewinu Behaviors 5ptci:ti.c su.t>Ject 

behaviors wt::re measured by having subjects record the.1.r 

actual televison viewing beh~vior on loy sheets (see 

Appendix B) over a one weeJt period. Fro11 t.his in.tormat.ion, 

both the total viewing time of television and the types of 

snows wa:tc.neu during that period cou.ld be determir1eu. 

Procedure 

In£orma.tion was ~ath~red trolll subJec..--t.s in two pn.ases. 

In ~he first phase subjects (N=bB) partic:....pated in a smal.l. 

9roup questionnc:.ire session. A:t"t..er the resec.rchtr cnec.K.ed 

with subjt::cts maJciny sure they had understood a.nu Jllet t11e 

qualifications for parti.cipati.on, suoJects ina.i.via.uallJ 

filled out a series of questionnaires. These ~uc~udeu tne 

social envi~onment potenti~l questionnaire, t.lle seusat ion. 
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seeking, introversion/extroversion, and sociu.1 alienation 

scales, e.. checKlist/scc.le mea..sur ing one• s social. uses of 

tele_vision, and some u.~mograpni.c inforlllation quest.l.OUS (see 

Appendix a) • In aduition, subJects w.are gi.ven Cle.:>criptio:a..s 

of 10 televisi.on show content c'"'tegorie~ tfrom t.l'le scheme 

aescribeu ear.1..i~i.- ; • Based on these c1ts<.;ription.s they ootn 

ran.It o.L:aered and rated the .show types. 

After completing the ini.tii .. l questionnw.re s~ssi.ur.. 

subjects were given an option of ;cE;:cE.i.vug a.<1ultio1,<il creu.:i..t 

tor participating in a second phaSe of data coll~ction. 

subjects (N=56) v.bo volunteered were given a tei~vi.si.on log 

packet (~ee ~ppendix B) in wh~ch they we~e .illstructeu to 

start fi.lling out the followiny uay, continuing fer a totaJ. 

of seven straight days. Tha ~og pac~~ts consisted or a 

consent form, a set of instruction~, and a s~ri~s of sheets 

on which subjects were re<1uest.€d. to write down sl.l. of t.ne 

television shows they watched in each ot tn&t day•s morning, 

afternoon, and eveni.r.1.g time per.1.011.:::;. They wer~ a..i..:;o asked 

to write down when the show wa::. turned (came) on, anu wnen 

it wa.s over (or they turne<i :a..t orf) .so that thB tirue ot 

actu~l viewing could b~ assesseu. 

After a week ot recording theii: ·te.Levison view:L.ng, 

subjects completed a .social uses of l. el-= vis ;ion 

questionnaire. This was identical to tne ona collivleteu in 

the f.:.r~t s1:age ot the re.;carcn anci t.nus rep£e.$eI.lt~d an 
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opportunity to exan..ine the stability ot the "social uses of 

televison" concept, particularly in light of one•s possib.Le 

chan_ge in self reported social uses while recorcu.:uy one•s 

viewing behaviors. 

Finell.y, several questions were include.a. a't the e:ud. of 

the log packet (see Appendix B) as ct c.nec,c to assess iihether 

the Sdrup.Le of viewing benavior: gathered from 'the .s..og W<i.S 

tJpical of tne subjects• normal viewing h".oits. Upon return 

of all materials to the experimenter su.ojects receivea 1..rie.ir 

course extra credit. 

Television Viewing Classification - - ----------
Before the data were an~lyzed the information contained 

in the television logs was content analyzed. .r:acn progrclil 

listed was classi.f i.ed. into one ot -c.he 10 content categories 

based on the definitions of show types d.escri.oea in Appena.L, 

A • .[n addition two other categories were used: "J1ov.1.es" iillCl 

"Other". Programs thct.t were not regular s~r.ies prograJlls 

that were bil.Le<l as movi.es feil into the movJ.e category. 

(Television ser i.es III ov ies were C.Ld.Ssit.1.ed in to c a·teg or .l.es 

thct the series would be cl.2;.ss.l.fit:Hi ln.to.} "Otll.U 11 W.:iS U. 

category that consisted of any snow whose coilt~n~ was 

unknown to the rese~rcnec or wh.ich faileu to adequcitely fJ.t 

any other category in the codiny scheme. 
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The total number of shows viewed and the total ti~e in 

minutes spent viewing were separately r~cordeu for eacll 

cate_gory. Bl adding the figures from eacn cateyory one•s 

total ti.me spent viewing and total nu111.oer ot d.1.tfe.cent snows 

watched was obtained. 

No i.uter-rater reliability c.necJ\. was maue in liy-ht o.t 

the previously demonstrated high reiia.0.1.l.1..ty o:t th..i..5 .sc.n~wtl. 

liat.her, one content couer bl.ind to otr.er chc:ract1c;r J.St..i.cs o:c 

the subjects class.:i.fied all of the shows lis~ed. Appenuix C 

contains a. listing of each conttnt cat~ory c..Iu:1 wh.1.ch 

specific tel.evis.1.011 _progrc.ws were classi:tiea UI.lu.a.c .l.ts 

definition. 



R£SULTS 

Sample £.h_yacteris!;ics ~ General_ !biscr.:i,,ll~ ~ 

Because the sample was disproportion~ with. r:ega.ra to 

sex, there was some concern as to whet..n1aar .sex w a.;:; I:'t:::.Latea to 

anJ ot tr1e other v .::..riables. Ta-ble 1 snows t.ne inter-

corr~la.tions among most of the euv1.ron111ental cna pe.csonc:Ui:ty 

var ia.o.:i.es mei:i.sured. in thi.s study, including sex. As canoe 

seen, sex alone d1.u not corre.t.a:te h.ig al.t with the other 

Onl1 three variables wert rt:lat~d 1:0 sex at a 

statisti.c2..lly .sign if ic2.nt level ( a.=. U~) • Pemc..l.as :tound .1.:t. 

easiei: to locate p~rsons for the purpose ot seri.ous 

tal.1eing--one of the three "social support" measures. i'emales 

wer~ al.so less li.K.el:t to live of:t ce,mpus (in o-.partlllents) ana. 

had fever roo.11mates t.nan :a al.es. The rel.atl.ons.aip between 

sex and these l~st two vc1Ciaoles is not surprl..iing, since 

the number of roo1I1.ruates is significantly related ~o t.he type 

of residence in ..,nich one l.ives (r=.57, p<.ul). Those who 

lived oft campus in a.p2.rtments were moi:~ l.l..ieelt to nave morE: 

roommates. Since ;;:.ex dia not .celate to the variaoles 

me~sured, (i.e., it 2~one dia nut ~ccount for mucn variance 

in these othe:c variavles} , .its e:tiects wt:re not sepa.rate.iy 

as.sessed .in further analyses. 

Filt1-six persons participated in .ooth p.11asEs oi: t.ue 

study. This gI:'OU~ constitu~es the sample used for ancUyses 

that deal witn actual viewing. Question3 asKEU or the 
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1. Social Alienation 

2. lutrovcrsinu/Extraversion 

3. Sensation Seeking 

4. Serious Talk 

5. Social !zing Recreation 

6. Expert Information 

7. Need Serious Talk 

8. Need Socializing Recreation 

9. Ne.,J Expert Information 

10. Clubs, Organizations 

JI. Gone Out 

12. Car 

lJ. Roommates 

14. Steady Companion 

15. Stress 

lb. Sex 

* p < .05 
kk p < .01 

2 

Table 1. Correlation Matrix of Personality, Social Support, 

Other Environmental, and Sex Variables 

3 5 6 7 8 9 10 

-.24** -.12 

4 

-.15 -.31** -.30** .12 -.29"'* -.29** -.26** 

.32** .08 .17 ,22* .12 .02 .15 .13 

.18 .18 .22* .27** .09 .26** .08"'* 

.42** .oo .37" .16 -.01 .14 

.23* .32"'* .57"* .16 .04 

.08 .25** • 77** .19 

.48** .28** .02 

.38** -.02 

.25** 

11 12 13 14 15 16 

-.14 -.10 .08 .15 .04 .oo 

.22• .08 -.04 -.04 -.14 .05 

.28*"' .01 .06 -.02 .08 .13 

.12 -.16 .22• -.08 -.08 .22* 

.22• .oo .13 .01 .04 .02 
w 

.22* .14 .01 .OJ .10 -.11 w 

.08 -.05 .18 .05 .04 .13 

-.OJ .oo .12 -.04 .12 -.13 

.04 .10 -.10 -.11 .17 .01 

.10 .01 -.07 -.21 -.OJ -.04 

-,18 .09 -.05 -.05 .09 

-.08 .17 -.06 -.04 

.16 .06 -.22* 

.13 -.01 

-.02 
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subjta:Cts indi.catiny t.a.e extent to vhi.ch they thou~b.t the 

week of log recoraetl television v iewi.ug wCLS re1,r1::asenta.t1.ve 

of their actual viewing habits indicated tha-c. t.t1eir 

behaviors ~ere :tai.rly typicai., with t.ne exception that theJ 

did not get to watch as much te.ltvi-,.1.on as they normally 

would nave. Subjects noted th,::.t .1.t was somewhat uit.f.i.cult: 

to watch shows they would n«ve liked to wdtc.n (X=-:.:S.5, sv=l.!> 

on a 7 point scale: 1-V~ry D:i.fficult, 7-Vtrt Eas1), .out 

that t.nt?! t_fpes of snows th.ey vieiieu were some· • .o.at t:tpicc.~ ut 

their norrual viewing patterns (X=,j.O, SIJ=l.5 on a 7 po.:...nt 

.;;;cale: 1-Very I'J.U(..h 'l'ypicaJ., 7-Totall:y AtJpical) • A.J.SO, the 

amount ot television viewed was sl.iyhtly .J.ess tni:in .~.s 

typical. (X=4.6, Sl.>=1.3 on a 7 point scale: l-t1uc.h i'1ort:: than 

is Typical, 4-As auch as is Typical, 7-rtucn Le.ss than i.s 

Typicai.) • Thoug.il. these figures do not represent an .ideal 

sample of typical viewing JJcnaviors, 

representative enouya for furtuer anal.tst.s. 

Actual f igu:.ces i.ndicati.ng the telt:::v ision v.t.ew ing found 

in this .studJ are pres~nted in Taole L.. 5 ti:l..'t. l.S tic.; 

repr~sen't.ing both acpendent var i.:..bles l tot;il num.oer of Suvws 

vieweu 2 ctna total time in.· 11unutes spE::nt vi.ewir ... g) are 

reported tor each content category or sno'lf tx pe. Not1:: that 

tnou~h tn.ese mea.sures are co.uceptua.U.J di:t.:tei:ent, they 

seemed to be e<:1.ual..J..}' good repres€nta.tion.s ot "amount o:t 

2. Viewin~ more than five minutes of a 1:Jcrticul.i:!r snow Wils 

counted as viewing one show. 



35 

Table 2. Descriptive Statistics of Sample's Television Viewing Behavior: 

Time a b Spent Viewing and Number of Shows Watched for Show Types 

x SD Min Max 

Adventure Dramas 47.0 76.0 0 390 
(.9) (1.3) (0) (6) 

Interaction Dramas 194.8 237.6 0 830 
(4.2) (4. 9) (0) (17) 

Comedies 138.8 121.5 0 445 
(4.0) (3.7) (0) (14) 

Cartoons 28.8 64.2 0 276 
(1.5) (1.9) (0) (9) 

Sports 41.5 100.7 0 525 
(.6) (1.3) (0) (7) 

Information 46.4 60.6 0 260 
(1.5) (1.9) (0) (9) 

Talk-Variety 27 .6 49.0 0 234 
(. 7) (1.2) (0) (5) 

Talk-Info=ation 10.9 37.7 0 235 
(.25) (.8) (0) (5) 

Musical 5.1 14.1 0 60 
( .2) (.4) (0) (2) 

Game 13.9 32.8 0 150 
(.6) (1.2) (0) (5) 

Movies 193.8 198.2 0 950 
(2.1) (2.2) (0) (12) 

Other 9.6 24.6 0 120 
(.3) (. 7) (0) (3) 

aFigures represent time spent viewing in minutes. 

b Figures in parentheses represent number of shows viewed. 
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television viewing". Total time v.iewed correlated hl.g nly 

with total number of difterent shows vie~ed ,r=.Yti, p<.01). 

The most popular shows (those watc.nt:a the most) ci.s 

indicate<.i ny highest mean levels of vi.ewing on Doth 

dependent V:il'i-a.bles were comeuies and interaction d.ra.11as. 

1'.ne average su.bJect watched a.pproximat..t..y four of eacn of 

these shows per wee.IC thougn .spending more tiille a.ctual.ly 

viewir:ig tn.e dramas (3.:i:> hou:i:s versus 2.:., n.ours}; comed.J.HS 

are usually 30 minut~s long, while t.nE:: inti:::.ca.ctJ.on drc.1m.a.s 

usuallJ occupy 60 minute tiru~ slots. A co..1.siuera1u.e amount 

of time wa.s c...:so 2:lloted to view.iny va:ri.ous illOVl.tS (X= 

2/w~ek or 3.2 hours/we~k). 

Hypotheses concerning Television Viewi.B.9. re.1..ateu. 

Environmental ~~~ filll!. ~,&sonalit,Y Charaz~.r:.i..stics 

seve:cal an.alyses were cona ucted to evaluate h,H>Otneses 

1 and 2. These ht po theses examineu t.he rel<ition.tih:t.p LH.:twten 

certain env.i.ronmental constr~~nts aild 't.Ot~l ~moun~ vf 

t~levi.s.1.01i viewing and certain personi.L..i.~t}' c11aracterist.1.cs 

:i.Ila. tvta.J.. ~mount of television. viewing, respective~y. 

Results of correlat.1.ona.i anal.y£;.es aiLect~d ca.t exd.min.ing 

these two hypothese~ are .shown in Ta.ole ;:, • Here, various 

personality variables and environ.1.11tn"t.c..l (situ~ t.1.onal) 

varianl~s we.ce corr~latea with two me~ures of i:llivunt of 
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Table 3. Correlations of Personality, Environmental and 

Social Support Measures with Television Viewing 

Total Time 
Spent Viewing 

Social Alienation .05 (.06) 

Introversion/Extroversion -.17 (-.21) 

Sensation Seeking -.47** (-.54) 

No. of Clubs, Organizations -.04 

No. of Times Gone Out -.18 

Car .11 

No. of Roommates .18 

Steady Companion -.06 

Stress -.15 

Serious Talk -.28* 

Socializing Recreation -.13 

Expert Information -.15 

Need Serious Talk -.18 

Need Socializing Recreation -.16 

Need Expert Information -.32** 

Supporta -.30** (-.48) 

Need Support b -.30** (-.38) 

Total No. 
Shows Viewed 

.09 ( .10) 

-.13 (-.17) 

-.46** (-.53) 

.oo 

-.14 

.09 

.24* 

-.03 

-.17 

-.30** 

-.13 

-.16 

-.23* 

-.19 

-.36** 

-.32** (-.49) 

-.36** (-.45) 

Note: Figures in parentheses are disattenuated correlations correcting for 
unreliability in personality and social support scales. 

8Represents linear composite of three individual support indices. 
b Represents linear composite of"three individual satisfaction with support 

(need support) indices. 

*p < .05 
**p < .01 
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television usage: 1) the tota.L uumoer of shows 1i1atc.11ed, ano 

2) the total time spe&t viewing. 

Oi the taree personaiity varia.lJles, oIUy one was 

sig ui:ti.ca.ntly related t.O amount of t~levision usage. 

Sen.sat1.on See.iein9 was highly neyca.tivelt correl.,::.tea wit.h 

watching tel~vis.:..on (r=-.47, 

.seeKet:.s we:c~ less likely to watcn television t.iu..r. non 

sensation see~ers. when tb.e correlation coeff.i.cien~ was 

correctea for attenuation due to uurell.aoil.i.t1 1.n the! 

per .s.or..tt.L .. ty scale, one sees tha..t t:.his re.i..::.t1.onsu1.1:, llliiJ De 

theoreticallJ quite .::.trong (r=-.51.JJ • 

introversion/extroversion nor socio.,l tli.enE:.:c..ion were 

significantly correlatea with television v~cwing l a=.u5). 

Host of the correlations of environmental varian1.es 

with total view iny (the number of C.l.ubs a,nd orguu.2iitions t.o 

which one oe~ongeu, the numner of times on.a ha.Cl. "go.ne out" 

in tile pest -c.wo wetk.S, whetaer cne had. access t..o c. cc;.r, t.he 

number of r:00J11mates oue had, w heth.tr one h.c:a.u a st.e«<li 

companiorJ., & gen~ral .1ev2:l.; of ;;.tres.5) faJ..lt::u to reach 

sta.ti.s,c.ic;;.L si9nif ic:.nce. On.:i.1 t11e n.umo.ar of 1:001i.mr_.tc-s one 

had co:ci:tla-c.E:d .::.:i..g ..iii ici:&n.tly w:a. t.a one of the ae,p-=:nu1eat 

variaoled (r=.24, p<.OS). 

Of tne .soci2.l support env 1.ronmE;ntc..i varic::.0lts, :t iuct.:.t.ll.9 

scmeon.€ for purposes of st::rious talK. auu the amount of 

viewing were -=>ignifican t.lJ corre,i.a ted tr=- •. :W, p<... 01, • ·rn12 
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narder it was 1:.0 t1.nu people tor purposes of ~e:ciou;.::. tal.K. 

the more liKelt one was to watch television. 

Severc:a.l correlations of satis:tact:.ion with presenL 

level.::,; of sc-cial support e1nd 't.Otal amount. of viewing were:: 

also statistically signiflcZcnt (i. t: ■, c .. v-a.ila.oili-cy of ,t>eoplt 

for se.cious td.lk and the al!lount of vie:1r.1.ng, r=- - • .2..;, p<.U!>; 

::..v;;;..1.lc..biiit:y of f>eople -co gi.ve expert intvrm .... tion anu tne 

afuount of viewing, r= -.36, p<.Ul). In O'ther words, 

less 5ati~fied one wa5 with pre~eLt leve~s ot ava~lav~.iity 

of persons for serious tc.l.A.iL.9 :2..nu e:iq.ert informwt.iun, t..n.c 

more one watcn~d te~ev.:i.son. No significant correl4tions 

were founu re.iating availa.oil.ity of tnose tor purpo.se.;:; o:t 

~enerc:l socic'..lizing und recr€at.1ng and amount o:t teltv l..sion 

use. 

A compos~te measure of social support was rorm~d ny a 

linear combinat..ion of score,::; on. the tn.ree .separat.e ease of 

findi~g ~eoplc fo~ support sciti.es (for se;r.i0us t:.cc.lK, 

socia.lizing, and expert inform a.tion) • s .l.lll ..t.. j,, ar .l i , a 

composite measure ot the p~rceiv~d neeu tor more suppor~ w~s 

formeu .o 1 combini.11g t,u: scores on the three .sepa:cate 

satist:i~ctivn wi. tn present l~vel.i> u:t sup~ort. .sca~s.s. 

Internal. consistency (coeff ... cient. a..lpna.s) for tnc.se .::.cal.es 

werE::, support= .42, and neea ~upport tsat.1.sfaction wi.tn 

suppoi:t) :;;..64. T.rtt~s~ coeffici.euts were u.s~<i to correct for 

attenuat.1.on, the f~rst oruer correlations ot tntsca sca.J..es 

wit.h th~ two total amount or vitwiny vari~LLes. 
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order correlation~ were all sta tist.1.cally 

signific~nt in directions t'redicteu. The dis~ttenuated 

correlations inai~at~ that tne theore~ical relat~olk.a.i.ps cf 

the;;;;e social environmental con:::.tral.nt variables and the u~e 

of television may be quite nigh (i..e. r= -.49) • 

M. ult iple regres.:a.ion ~qua tions were ca..i.cu..1.a tea to a.ssess 

the proportion of varia.nce in the amount of tt:l.evison 

view.in~ that could be a.ccourn:.ed for bf these vcrL:.Dle.s. 

Since .ooth tiu.e v::i.e:weo. and. the numoer c,f snows i,atc.u.ed were 

(and ~ecause resu~ts usihg each or 

the;:;;e two c1epencient variaoles Wf:re qui.te simild.r) , on.:..y -c.ne 

results for t.ne uependent variaolt:: "total t.ille v .iewtd" ac~ 

reported nere. 

The lllultiple R for tne three personality varia.Dles as 

predictors was .q, (RZ=.22, F(~,52)=4.90, p<.05), however a 

torwarct stepwise re,jression procE;:dure (wuere new varia.J:>les 

Wt::re add\:U olll.y if tilei auuea a signif .:..cdllt 

proportion of variance -c.o th~ equation), revea.1.ea that 

sensation seP-.k:iag alone accounted for most of tht:: var1.ance 

(R=.47, R2 =.:.!2, F\ 1,54) =15.0, p<.01). 

b. multiple re~ression e'lu2tion o:t tile envl.:c:oniilent<-l 

variaru.es (the num11er of c.Lu.bs one belongta. to, a.cces.s to a 

Cc.r, the num.uer of times one he.a gone out, .stress, tiresence 

of a steady companio.n, levels of social support, a.nu 

sati.51d.ction wit.h present lev11::Ls of social support 
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(perceived need for more su~port) resulted in a non­

significant multiple .h of •"'+ fn. 2 =.20, F(7, .. 6) =1.od, p>.05). 

Step_wise procedw:t::s produce-d a statistically significant 

equation (R=.42, RZ=.18, F(*,51)=2.73, p<.05) utilizing only 

four of these v~1.riables: satisfaction wi.th soci.a . .J.. sup1--ort, 

the number of timts one has gone out int.he pas't two weeK.s, 

strt=s.s, and the number of c~u.bs and organizat.;a.ons o.ne 

belongs to. Of these variaJ.>i.es however, onlJ one was neeued 

to account :tor most of the va.riance. The sa·cist.,ci:ion w i.th 

present support (need. for more support} ha.a an R=.JO 

(R 2 =.09, F(1,S~)=S.51, p<.05). suo~quent variaoles dia not 

aaa sta,tistic2illJ significant proportions 

=.OS) to the equation. 

ot V?.i.riar.i.ce (a 

Finally, by combining a.:1 variables (excl.ucti.ng 

to its extremel.J l.ow entry P 

pr~dict to~aL time vieweu, an 

introversion/extroversion duE: 

score .1.n the .aquation) to 

ey_uatiun vas derived. with ii.J:i. R=.57 (.li 2 = • .32, F(~,4o) =2 ... 2, 

p<.OSJ. by using a forwQrd step~ise procaaure, requiring 

E:;ntry variables to 3du significant le"Vels of va.ciance 

accounted t"' ... oy the equation (a =.05), oue fina.s ayd..in -c.nat 

t.he ey_uation is reduced to J"U.3t one pi:Ed.i.ctor--s+z:n.':ic..t.i.on 

see.i{ing (R.=.i+7, R2 =.2.2, F(l,!:>4} =15.01, p<.01). 

overall, one can conclude from these equations that 

environmental. constraint ar..d personality vari~o.1.es can 

exp..&.ain a mociera ~ amount of va:i::ia.tion iu toti:U. t.l.ae spent 
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view ing--alruost up to one thirct. of thE: var ianc;;e i.n -che 

sampl~ depl.!llctent variaDle. However, corr~ction tor 

shri_n.k.age reduces this 

~racticaliy speaKing, most 

vibwing c~n be eiplained 

substantia.i..1.y 

of the variation .1.n 't..lllle spent 

ny just a iew hignly correLated 

var ianlt:::s (i.e., .6~nsat.i.on see.1u .. .ac.,, s~l:.i.stact.1.on _. .1. th soc.ia..l 

support). Appar~ntly a h.J.yn lev~.1. of .mul tico.1..i.n<,;ar ity 

exist..::; among tn.e vc..ria.ble.s selccttd in tn.i.s .3t1.rn.j. 

i:esu..L t, OIUj 

signii.:..cantly to a n~gr€-.asio.u ~!.jua.tion prt::d ... ct.:::..ng tot..d..L 

vi~winy. 

Social, !!..tlfili 2i Televi.=3;1-p,a 

Table 4 prtsents descriptive d~ta of subJec~s• sel±­

endorsed uses of tel~vision. Of.init~al concern w~s whether 

the nJ_potaetica~ soci.:...l u.s~s were enaorsed c:.s ways t.ue: 

suoJects used television. Tht= mean r~spon;;;;e r or: wca.ny cf 

these .socJ.al uses que.:;ti.ons wc...s CJ..OSe to !:> OL the. 7-po.lllt 

respt-: • .se .scales, inulca till~ ..i..Ilf'.rel.iue-nt use. .Bowev;;,r, alJ.. o:r; 

the u.::es were encior:seu DY tho.:;;;e l.ll t.ne s,u1tpJ.<;. ci.S uca.v i~g 

occurred within the .iUoJects• pa.st two wetK~ of v.::...t-w.1.ng. In 

fa.ct, of tne 25 ~uestions presem:.ea., .iO ot tuem were 

end or !:>E:d oy .::;uoject.s on the f u:i.J. range of tnt: response 

sc2',le. Por most of these usts then, 



Item No. 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 

16. 

17. 

18. 

19. 

20. 

21. 

22. 

23. 

24. 

25. 
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Table 4. Descriptive Statistics of Subjects' Self-Endorsed 

Social Uses of Television 

General DescriEtion ...!... ~ Min 

Background 5.2 1.7 l 

Companionship 4.8 1.6 l 

Entertainment 3.5 1.5 1 

Escape 5.2 1.8 l 

Behavior Regulation 5.0 1.9 l 

Conversation Examples 5.4 1.4 l 

Conversation Facilitation 5.4 1.4 l 

Agenda Setting 5.3 1.3 l 

Conflict Resolution 5.9 1.2 2 

Behavior Modeling 5.2 1.5 l 

Role Models 4.8 1.5 l 

Values 4.3 1.5 l 

Relaxation 4.3 1.8 l 

Consumer Information 5.7 1.2 3 

Information 3.9 1.8 l 

Educational 5.2 1.7 2 

Opinions/Attitudes 5.3 1.4 2 

Affiliation/Conversation 4.8 1.7 1 

Affiliation/Conformity 4.7 1.6 l 

Avoidance 6.3 1.1 3 

Intellectual Validation 4.3 1.8 1 

Affiliation 4.1 1.8 l 

Role Reinforcement 4.6 1.5 l 

Persuasion 4.7 1.8 l 

Arguement Facilitation 5.7 1.4 1 

Note: Scale Endpoints were la Very Frequently Used 
7 • Never Used 

~ 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 

7 
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descri.oed them as oeing used "very fre':fuent.l:y 11 in tne paSt 

two weex.s of their t€levision viewing. 

Th.e 11aost frequently endorsed sociel uses ot t{;;.i.cvision 

(those with averages near the llli.ctpoi.nt on tne response 

scale) were those related to telev is.ion v i.ewing as 

entertainment (X=3 .!:>) , as prov idin<;; nE:!ws .l.n.:tcrma.ti.on 

(X=J. ~) , a.s prov .l.ding inform a ti.on aoout socJ.ety 1 .:i Vci.J.Ue..; <1.nd 

belie!.s (X=+ .3) , a..s a.llow-ing one to relai. (X=Lt .3) , .::.s 

allow .::...ng 

(X=-4. 3) , 

one an opportun.:i.t1 tor intel.Lectu«.i. Vci.J....i.d.atiou 

as a time to get together {affiliate) with 

friends (X=4 .1} • 

For those subjects who participated in both pna~ts or 

tne st.ud.y, intercorrelations oet11een endorsed soc:i..cl uses 01: 

tel~vision before and after reccrding the.u vi~wi:ug .behu.vior 

in the logs were computed (.;~e Taol.e 5) • These: corre.Lations 

give some indication of sta.o:.i..l.1..ty ot socie,.:.. uses over t.l.llle 

(a on~ weeK period). All of the correlations o.otu~neu were 

s,:;atistic~1.ili si9n.it.1.cc.n.t (1' <.01) 

froru r=.~7 to r=.79. 

anu ranyed in magni.tuue 

An ;..;.:;.2.uc of concE:rn ·was the pos.5i.0J.i..1.ty that i:ht l:as.k. 

of recoruins on1:::•s owil. viaw.i.n,:f nen.c..viors may 3.ffect. one•s 

aw~rene~~ of what one watches, thus affect~ng the perceived 

uses them""elves. T-test.s for paireu samples wi!re ca.lcu.1.ateu 

for each social use question to see if an endorsed socia~ 

use of· t~levi.:.ion was .:rigni:ticantly d.l.I:tt:!rt:!llt from pre-.Log 



Table 5: Differences ne tween Se lf-E111loreed Social UseR n£ Television 

Pre-Television Log vs. l'ost-Televl9lon Log Tlme,1 of llatn Collection 

Time of Data Coll. 
Henn -------~-------

!_!:~-1.og _!'2_st-!,o_g_ lllffercnce 
h Item No. General Description X(Sll) X(SU) ScoJ"e Sil " ! r --- -------- -

1. Background 4.91(1.9) 5.23(1. 7) -.J2 1.8 -I.JI, . 'i l 

2. Compnnionehlp 4.75(1.5) 5.27(1.4) -.52 1.4 2. 79*" .54 

3. Enterlainment 3. 50(1. 5) 3.11,(1.5) .)6 J.O 2.MI** .78 

4. Escape 5.32(1. 7) 5.45(1.5) -.12 1.4 -0.66 .61 

5. Behavior Regulation 4.98(1.9) 5.61 (1.4) -.62 l. '• -3.l,5O • 71 

. 6. Conversation/Examples 5.61(1.4) 5.79(1.2) -.18 1.1 1.22 . (,, . 
7. Conversation/Fae. 5.64(1.4) 5.68(1.3) -.o,, 1.2 (). 2) , fi/1 

8. Agenda Setting 5.45(1.3) 5.59(1.3) - •. 14 1.2 0.92 .59 

9. Conflict Resolution 6.04(1.1) 5.62(1.3) .ft) 1.2 '2.59*"' .50 

10. Behavior Hodel Ing 5.41(1. 5) 5.64(1.1) -.23 I. 3 I • JO .t,9 

11. Role Hodele 4.80(1.6) 5.36(1.3) -.55 1.4 2.91** .55 ~ 

12. Values 4.25(1.5) 4.71(1.2) -.46 1.) 2.51l** .54 
U1 

13. Relaxation 4 .30(1.8) 4 .48(1.6) - . 18 1.8 0.75 . ,. 7 

14. Consumer Information 5. 73(1.1) 5.89(1.2) -.H, l.J I.JO .55 

15. Information 3.89(1. 7) 4.23(1.6) -.)4 l. 7 1.5'} .50 

16. Educational 5 .0O(l. 6) 5.41(1.6) -.t,l L.5 2. 111" . ..,, 
11 .. Opinions/Attitudes 5.3,.(1.5) 5.46(1.3) - .12 J./1 0.fi5 . 'it 

18. Affllfation/ConverRatlon 5.00(1.7) 5.36(1 .5) -.16 I.) 2 .10"' • 70 

19. Affiliation/Conformity 4.68(1.6) 5.07(1.5) -.)9 J.5 2.00k .5] 

20. Avoidance 6.29(1.1) 6.1,8(0.8) -.20 l.O 1. 50 .,, 7 

21. lntellecturnl Vnlld. ,,.05(1.8) 3.91(1.6) .14 I. 5 0. 70 .62 

22. Affillatfon 4 .09(1.8) 4.ll(J .8) - .02 1.3 0.10 .71 

2). Role Reinfol"cement 4.6/t(J.5) 4.91(1.t,) - .21 l.2 ] • (1'.i .65 

24. Persuasion 4.62(2.0) ,, .116(1. 7) -,2] 1.2 1.42 .79 

25_. ArguPnt<'nt Vac11 i tat ion 5. 77 ( 1.4) 5.8/t(l.J) -.07 1.2 0.1,s • r.,7 

aT-Te!lt for Paired Samples, Pre VII. l'oat Viewing TJme SroreR. 

bPearson r Coi-relatJ.on Between Pre 1111d Pust Viewing Time Scorrs . 
All correJatl.nnR p < • OJ. 

"'I'< .05 
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to post-l.09 times. Using two-tailell si<Jlll.ficance tcsts(a. 

;.05) , rd rJ.e of the 2!> quest.1.ons inuicat.ed .::i.J.gul.fi.cant cnange 

in ~elf endorsed social u.se ltV€.is over time. su.oJect;:; 

rep or t.ed signif icc.n.tly more television use :r:or enter-c.air.tinE:nt 

and conflict resol utio.u reusons, and ~ignir..1.cctntl1 les.s u.se 

of televi;.;ion a.s a be.haviora..L reguld.tor, !.or tne p ui:-pO.tiE:S c:t 

companionsnlp, or tor ro.:..e rnod.€.~.in<J, V,tiUtS i.ntc.rmLtion, 

euucatio11al. iutornia.tion, or tor ca.if .... liat1.on ta<.;.l.J.itc:&.t.J.oL 

(see Tcu.1.i~ 5) • Again one can conc.Ludt:: tnat some cita.o.l..l.ity 

in self euuor sell .soc.1.a.l uses of t""~ev is ion over short 

perioJ.s of th1e t!Xists, t.c.ouyh o.oviousli one 1 s u..:.es ot the 

medium do not ~emain ~tutic. since tne pre-Log tv po~t-~og 

sociai uses measured uid not duter to lar:~e deyr:~es, all 

subsequent analyses reported here are only taos~ naseo on 

the pre-loy social use measures collected.. 

The twenty five questious r~presenti.ng sociai. use.s were 

next co.1.la~.sed into fourte:en conceptually UJ..::.tinct 

cate9ories. .rndivict.u.;.l questions were lin;;Q,rly co111.oinea. t.o 

form coruposi te vuria.oJ.es if they were .ooth conceptuahy 

sim~la.r and empir:t.cally highly related Wl.t.h one a.notn~r 

(ccrreic;. teu :1.t least r= .J9) • cert:.:..in questior.s w~n:1 u.eem1;~ 

conceptua.t.ly ctisti.nc"C. from othB:c-.s on the question.na.ir~ t.;V-=:.n 

if theJ correlated .nighly with them, bnu hence stood oy 

themse.t.ves i.o repres1::;n.ting a pa.:rtic~ar endorsed soc1.a.L use. 

The t.1.na..1. fourtetll .5oc:.;..al use variable..; construct.ea wie:ce: 



compan~onship (ite~s 1 & 

rel~xation (items 4 & 13), 

47 

2}, ent~rtainment 

structure Qctiviti.es 

(J.tellt j} , 

(i.tem 5) , 

conver-sa.tion facilitation. (items 6, 7, & d}, .oehavioral 

infcrm~tion (items 9, 10, 11, & 23), values intormation 

{items 12 & 17), consumer information p.:t.ew. 14}, J.ntorm::.tion 

(items 15 & 16), affLliation (~tems 18, 19, & 22}, avo~uahce 

(item 20) , inte.L.iectu2.l va.:i.iuation (item 21} , i:,er.su.;;.sion 

(item L4}, and argument facilitation (item 25}. 

These soci.c:.l use vari.aoles were coi:r~.Lated Wl.th .st::vera.l 

of tne environmental constr~1in1:. :.;nd personc.lity vs:..ri.::.u.:i.ic.a.s 

(see Table b), with the tota.L amoW1t 

(both totcl r.umber of shows w""tchea. 

viewing) (see Tab.Le 7) , and with 

a.nu to-c,.t-1 

total 

t:.ue spen:t. 

dIDOUOt.S Cf 

telev i.sion viewed from the specific show conte.at. categories 

(see Table 8j • Accordin~ to t.ne t1to hypotheses f>roposed, 

certain envi.I:cnmenta.l. constr:a.1.rits and/or persona.J.l.t.y types 

wili lead to increased tel~v~s1on viewing. whet.ner auy or 

these types of var:ii::.Dles reldtea to specific s0<.;i:;;..:.. u.ses o.t 

tel~vis~on ~ds also of interest. 

Certain env ironm1c:ntai con.sttaint werE: 

cor:i:e ..... ate..., with cert,;:in soc.J..al uses w<.U=>J. P:ut.icu.J.c.rl 1 

nota..o.J.e lllas that persons who ge11era.li.y touud. it di.:r.t.i.cu-'-t -c.o 

locate people for Vcirious types ot. soc.i.al .5Upport W€:rt: more 

li.itel1 to use television fur certain soci".l. use~ t.n~:.n t.hose 

wno foWld it easy to o.otain socJ..al support. 



Table 6. Correlation Matrix of Composite Endorsed Social Uses of Television 

with Personality, Environmental, and Social Support Measures 

i:: 

"' 0 
'ri 'ri 
g .-I 

u rd 

t p 

J "' 0 0 u ... 1£4 .-I 
u i:: ill 0 ..... 0 ..... "' al - I p. < i:: i:: i:: i:: i:: ... "' "' "' 0 H ~ H 0 0 ::I i:: 
§ 0 ill 'ri 'ri 'ri ill ... 0 ... 

':;I ., ... ... ... H ... ... ... 0 0 'ri c:: 
0 i.l ::I "' 0 ill e "' g ill ., ill ... ... - ... i:: 'ri ., § 'ri .-I ~ m , ... ~ 0 'ri t ill .-I "' .-I 

ill e 1 ::I ., 0 'ri 'ri ill ., ::I 
0 ... .-I .c: .-I i:: ..... ..... 0 ... ... 00 

"' i:: ill ... ill "' 0 i:: ~ ~ i:: ill !;! IQ i.l pi: en u IQ :> u H H p.. 

Social Alienatiou -.05 .07 .03 .12 -.01 .09 -.25* -.05 -.10 -.09 .09 -.09 -.24* -.22* 

Introversion/Extraversion -.12 -.10 -.12 -.15 -.11 -.06 .18 .04 -.10 -.17 -.07 .18 -.06 -.12 .i:,-

Sensation Seeking -.27* -.25* .04 -.25* -.14 -.11 -.16 .00 -.08 -.28* -.04 .18 -.16 -.28* 00 

Serious Talk -.05 -.20 -.15 -.01 -.20 -.11 -.03 -.24* -.17 -.15 -.12 .01 -.01 -.18 

Socializing Recreation -.13 -.11 -.21 -.23* -.29* -.30**-.33**-.14 -.10 -.26* -.29* -.10 -.17 -.21 

Expert Information -.18 -.10 -.18 -.04 -.08 -.22* -.02 -.09 ,06 -.11 -.15 ,18 -.11 -.08 

Need Serious Talk -.04 -.15 -.11 -.24* -.11 -.01 -.14 -.03 -.11 -.18 -.06 .01 .23* -.18 

Need Socializing Recreation -.13 .05 .02 -.27* -.21 .13 -.20 .09 -.06 -.19 -.08 -.03 .18 -.21 

Need Expert Information -.21 -.17 -.18 -.15 -.13 -.22* -.05 -.11 .06 -.21 -.26* .04 .01 -.09 

Sopport -.18 -.21 -.26* -.10 -.26* -.28* -.13 -.28* -.11 -.24* -,25 .07 -.12 -.22* 

Need Support -.18 -.14 -.13 -.29* -.20 -.07 -.17 -.03 -.04 -.26* -.19 .01 .18 -.21 

Clubs, Organizations .31**-.13 -.10 .05 .OJ -.20 .17 -.03 .19 -.06 -.24* -.11 -.21 .16 

Gone Out ,02 -,03 .01 -.03 .32** .oo .12 .18 .09 .10 .13 .22* .18 .14 

Car .09 .17 .06 .05 -.10 .05 .19 .24* .23* .oo .06 -.05 .11 -.04 

Roommates .00 .28* .06 .16 -.06 .12 .04 -.02 .02 -.03 .14 .15 .23* -.02 

Steady Companion .18 .oo -,07 .07 .16 .10 -.02 .24* .07 -.04 .17 -.11 .03 -.22* 

Stress -.08 -.02 .19 .07 -.03 -.01 -.21 -.11 -.40**-.02 .11 -.14 -.20 -.26* 

Sex .13 -.11 .14 .08 .10 .01 .11 .01 .07 .07 .08 .oo .12 .06 

*P < .05 
**P < .01 
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those who foun~ it difficult to locate peopl~ tor the 

purpose ot (]eneral. soc1.alizing used televisi.on more to help 

facilitate conversations they had with others (r=.29, 

p<.OS), to structure their ciailJ activiti.~.s. (r=.2.:i, f><...US), 

to provide them vith role :a.oaals and b~havi.ora.l i.u:tormation 

(r=.3u, p<...05), ana to obtain iAtormaticn concerning current 

societa.l values ar.1d .oe:ief s (r=.;;,::s, p<. O!:>) • TnE:se peop.J..e 

also us~d tel~vision to regu~ate 

means of avoiding others (r=.29, 

social contact; both as a 

p< .05) ana a.s a wa1 of 

affiliatiL.g with others (r=.26, p<.uSJ. 

Tcillle 6 also indicat~s tha~ personality CAaracteristics 

a.lter the way tnat one may specifically use televis.ion. For 

instance, those .ai.gher in sensation se~iCing vere less ~~:K.e.iy 

(p <.oS) to use television for companionship (r= -.21), 

affiliating with oth~rs (r= -.28) , or tor entertainment (r= 

-.25). Tht:y u.id not structure thei..c d;;..:.u.y activit.a..ts d.round 

televisio~ programming (r= -.25). However tlleJ were as 

likel1 as an}one to use tt:levision for ot.ner rea~ons, tor 

instance, to obtain n,::'IS (r= - .Ob) or consumer in.tormc1tion 

(r=O.u) or to relax (r=.04). 

Tao~e 7 shows whJ..cA sociQ~ uses of televis~on re.J.4t~d 

most high~y to total amouLt of television viaw~ng. A 

multiple reyression equation u~1ny all fourteen .social uses 

to prea.J.ct toto..i viewing tille in minutes yie.idea a. mu.lt.ip.ie 

R of .t>S (R2=.43, adjusted 1(2= • .:i.j, .F(14,41) =2.lY, p<...O!:>). 
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Table 7. Correlations of Composite Endorsed Social Uses of 

Television and Amount of Television Viewed 

Background/Companionship 

Entertainment 

Relaxation/Escapes 

Structure Activities 

Conversation Facilitation 

Behavior Information 

Values Information 

Consumer Information 

Information 

Affiliation 

Avoidance 

Intellectual Validation 

Persuasion 

Argument Faciliation 

*p < .05 

**p < .01 

Total Time 
Spent Viewing 

.48** 

.42** 

.22* 

.30** 

.08 

.10 

.25* 

.22** 

.20 

.35** 

.04 

.06 

.17 

.28* 

Total No. 
Shows Viewed 

.48** 

.38** 

.15 

.25* 

.04 

.09 

.26* 

.21 

.21 

.29* 

.02 

.07 

.14 

.28* 
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Forward. stepwise reyres.ciion procedures ( .. a= .05 :tor new 

variable in.c.Lusion) produced an equation that inc.1.udes on.ly 

two social use variables howev~r, indicating that most of 

this reli::itionship can be accounted tor Di 1:wo uses: 

companionship and ~utertainme~t (R=.56, R2=.J2, daJustea 

R2=.29, F (~,S3)=12.20, p<.01). 

The inter-relat~onships ot specific soc~al u~es ~u t"e 

degree of watching a.ny particuiar te:l.::visi.on progrcl.m 1:yp~ in 

minutes spent viewing arta yiven on Table 8. 

specific relationsh.ips '-ere investi.ga.tea. oy not1.ng which 

social use~ were most strongly related to viewing a specitic 

program ttpe. un~ i11med.icttel1 notes 't.ne .i.arge nu&.o~r ot 

statisti.cally significant corre.lations found in the taoJ..e, 

ind.ic~tiug again that television viewing is related to 

viewing tor specific social reasons. Oile a~so aotes thdt 

not all. show types were re.l.at.e'1 to tne same social. use.ii. 

For in.stance, those w.ao wa.-tchea more ad venture u:z: a.mas al.so 

reported using television more tor providing them witn 

beha.v ioral/role informat.i.on (r=.3i.i-, p<. o 1), oypoLtun.::.tie.s 

for affil..1..at:i.on (r=.23, p<.OS), as ... mear~s oi rel.;;..:a.ing 

(r=.2~, p<.051, an~ sblple eucer~ainment (r=.j2, p<.Ul). 

AlternativelJ, watcnin~ c_;~me shows was link~a. wit.n watcning 

television for information lr=.41, p<.01), to tacilita~e 

argumtnts (r=.J4, p<.01), and not for 06hav~oraL/role 

inforuic:t.ion tr=-- -. 22, p<.05) • 



Table 8. Correlation Matrix of Composite Endorsed Social Uses of Television and 

Amount of Television Viewed (Time) for Each Show Type 

Adventure Interaction Comedy Sports Info Cartoons Variety Info Music Game 
Drama Drama Talk Talk 

Background/ 
Companionship .21 .46** .24* .oo .04 .25• .oo .21 .11 .14 

Entertainment .32** .31•• .30•• .12 -.04 .04 .08 -.10 .20 -.11 

Relaxation/ .25* .38*• .05 -.07 .02 -.18 -.30** -.09 .12 -.16 
Escape 

Structure .22• .28* .12 .08 .08 -.03 .02 -.05 .09 .01 
Activities 

Conversation .03 .24* -.02 .oo .08 -.06 -.13 .18 -.17 -.09 
VI 
N 

Facilitation 

Behavioral .34** .14 .13 -.23* .01 .00 -.15 -.16 .10 -.22• 
Information 

Values .06 .31** .22* -.10 .11 • I 0 -.20 .31•• .02 .15 
Information 

Consumer .19 .16 .23* .06 -.15 .20 -.04 -.02 .09 .06 
Information 

Information -.ll .07 .11 .23* .24• .08 -.16 .28• .10 .41** 

Affiliation .23* .40** .25* -.07 -.03 .06 -.09 .10 -.02 .02 

Avoidance .12 .17 .06 -.10 -.18 -.05 -.08 -.07 -.01 -.03 

Intellectual -.11 -.04 -.11 -.11 -.03 .07 .14 .04 -.08 -,11 
Validation 

Persuasion .14 .27* .07 -.04 -.04 -.10 .oo .01 .01 .10 

Argument .15 .20 .26• .22• .21 .04 -.10 .21 .02 .34** 
Facilitation 

"'v < .05 
**p < .01 
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Television Viewinq Prefere.uces versus 'I'e..1.ev:..sio.u v.1.ew.ing, 

· An appraisal was made of the degree to w.nicn a. statea 

preferer,ce for viewing c. p~rticulJr snow Wi.:.S re .... e.teu to 

actual v.:;_ewing. These cogn.1.tion.s, 1.epresent.1.ng .uehavic.ral 

tend~Lcies (pref~rence~, be hignlJ ~vs~tivelt 

relateu to respective ~ctuaL occurcnces o:t oehcviur. 

correlatio.ns of prefe.cences for speci.:tic sho■ 't} pe.::. 

(mec:sured. on 7-point sce.les a::.sessing orle • s .ii.Kell.hood -co 

watcn a fiarticular show type) 

of that show type are presented in Taole 9. 

the correlations o:t 1Jrefer~nces for speci.J:~c snow t.111.as with 

tne .ce.1.ative amount of viewing time spent wa.tcniug tne;se 

.separate program type.s. :3 Only sl..l.ght.ly more than oue halr ot 

thes~ correlations were stc,-r.isticQ.llJ siyniticant ( ci =-.05). 

ln addition, the magnituae of: the rei.ati.onsn.1.p oet,n:~~n 

a specif ;;.c preference a11d ;:.ctua.l v iew.i11g w~-'s not gene:c;;..1.l.y 

high. correlations :i:ange<l from a .Low of r= -.ll(p>.v!:>) to a 

hiyh of only r= .4~ (p< .vl) • The average corre~ation 

preferences and relative amount ot time spent vi~wing were 

3 rlela.tive 
watchin~ a 
of minutes 
't.Otcsl eli) • 

viewing is uefineu ~s the number uf minutes ~pent 
particu~a.r show t1pe di videu DY tht:? tot.:..l nuudler 
3pent watching television (all show ~ategories 
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Table 9. Correlations of Preference Ratings and Actual Amounts 

of Viewing for Specific Show Types 

Amount of 
Viewing 

(No. Shows) 

Adventure Drama .32** 

Interaction Drama .50** 

Comedies .18 

Cartoons .34** 

Sports .29* 

Information .15 

Talk-Variety .12 

Talk-Information .29* 

Musical -.01 

Game -.07 

Amount of 
Viewing 

(Time) 

.35** 

.46** 

.19 

.34** 

.23* 

.18 

.10 

.31** 

.04 

-.11 

Relative Amt. 
of Viewinga 

.30** 

.54** 

.22* 

.41** 

.27* 

.18 

.27* 

.34** 

.05 

-.32** 

~lative viewing is the amount of viewing a particular show type divided 
by one's total time spent viewing. 

*p < .05 
**p < .01 



sligh tJ.y ~igher. 

high of r= .54. 
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They ranged from a low of r= -.J2 to a 

The average correlat1on netwt:en a specific 

pref_erence ~nd the respective; relative. (proportioni:.l) a.mount 

of viewing (time) of a specific show type ~as r= .Lj. 

£+· Cori-ela-cion coe:tti..cients were trans:tormeu into z .score 
coefficints, averaged, and this result tileu retran~tvrllltU 
oacK to~ correlation coefficin~. 



DISCUSS.IuN 

Certain enviroumental and persouc..lit.y v~ri.a.oles were 

sigrii.r. i.cantly .r-ela teo. to telev ;.a.s.i.on view i.ng. ln general, 

the resuJ.. ts confirm -che two proposed hypoc.hesc..; dt=r ~vcj troir. 

Rosensren and WinctLh.::.•s t1972} work. A.s subject..;; ret1orte<1 

tnat -chey had le.ss availanle soc.:..a.l. support. (peop.1.e 

av ail :;;.vle for SO'-l.al.izing, serious talking, o:c prov ia.ing 

expert information} they al..so repor't.ed watc.n.l.L~ lliore 

television. L.ik.e:wise, tn~ wore subjects rtporteu t.n.at they 

were satisfied .-ith ·t.aeir :t,->r~sent levels o:t socL:..L supiJOr"t., 

the less telev isioll t11t:y repo.cttd viewing. 

These results can be interpret-ad within tht= tram~worx 

o.t past uses and gra't.ilications researcn, espec.1.2.lly .1.n 

terms of a functionaJ. a.lt~rnative orientation. whe.u persons 

are not obt~ininy enough soc.1.a:i interac1:.i.on and rorms of 

social support thr.:ough direct interc1cti.on with o-c.aers, -r.hey 

may actively seek. out alte:rnativ.:::: means of ach.i~ving the 

desir1=u ends of such int.er action.. Increasact t~.1..evision 

viewing n.a.:f represent an attempt to supplenu:;!nt or .suost.:u.ute 

for u.tcrec.sed. c..v ail.;;....oilit:y o:c .socit,l contcc'L. 

Altnouga such an. expla.ilc1tiou is pc.ss1.D.1..e, 1:t. ~s 

ten ta ti.ve. Eviuence should De avai~aole to ~how that 

tel1:::visi.on viewing na.s the poteu-cial to sei:ve as an aueguate 

funct:ional al.ternat.1.ve. If increased viewing .supposi:a..Ly 

suJ..>stitutes for a.ir.:ect "social intera.ction", are there any 

56 
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data to suggest that people 

that tratlitionallJ might 

utilize the med.ium tor purpos~s 

only adequately .be satisfied 

thr~ugh person to person contact? This re3earcu supports 

Lull •s (1980) position tha-c peopJ.e do u.se telev.i.sion :tor c.. 

variety of purposes that serve similar functions dS would 

direct i.nteraction w1th otner people. Suen 11 ;;;;ocia~ uses11 o:t 

television w~re cndorsea by subjects in this researca 

sample, .1.ntlicating· tll.at televJ..Sion ccHLLd, 

substitute wS a wuy to obtain outcomes one 

from ri.uect ,,:;.ocial iL.teract.ion. 

if re<l uir &d , 

often receives 

·.re.i..avi.sion usage extanas Deyond 111ere pa.ssiv ~ v.:'..ew.i..r.g • 

.It is more to.an simply a tiDle tiller. J!eop.le use it Qs s.. 

social resource to al1ow them to be close to other peopl~, 

to avoiu unwanted interaction, to note .behavior of role-

models, to structure their uaily activities, 

inforlllation a.oout society•s current values. 

and to provide 

Tb.eJ al.so use 

it as Cl..ll aid to innitiate .:ind mainta,in con versa "Lion.ii w itn 

others, and with some };>eople, t~levision even St::rves a.s a 

source of p3euuocompa.JU.onshi.p. Although tht. e1verage 

endorsemer .. t for any of these u.:.~s was actually quit.e low 

(gen~raLly in th~ 11in:trey_uently" range on tile response 

sc~ie), one woultl not expect most people to use teievisioa 

in these various wa1 s at. hi.~..i i.evt!ls, .since these uses mat 

steill from a .iac.K. of ahility to satisfy one•s needs uirectly. 
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some "social uses" were hignly endorsed ny most or the 

su.bjec-cs (a mean resI,;onse falling in the "some:"t.imes use 

te.J.evi.s.ion in this wayn range in the past two vee.ic.s). Some 

of these results are somewhat .surprising and a.gain po.:..11t ou"t. 

that people may use t.ue mect1.um as a social resource. hot. 

surprising.Ly, people used t.e.J..evision for a source of news 

informa.t:..on {local, national., a.nu interna.tior .. al €Ver.ts) , out 

the1 ~lso noted i:.hat it provided realistic i~torm~tion 

concernihg society's cur.cent vaJ.ues and s-t.a£i.ua.ra.s o:t. 

beha.v ior. These .;tandara.s traditionall.t on.Ly 

obtain:-.:..ble througn actua.1. di.e!logue 

friends, and other associates. 

telev i.;:;ion 

This does 

is more 

not 

than just 

preclude 

These L-esu~ts ind~cate t~a~ 

a source ot ente~tainment. 

television .oeiny USt:Hi as 

entertainment ho~ever, sine~ television use for tu.l.S reason 

was t.he most h.iyh.2.y enuorsect.. use among 1:.Af- su.oJects. 

Telev·.:i.sion viewing is tlso otten usea as a J11&an.s of 

relax.i.ng--as a type of diversion or recreation t act.1.vit.1.e.:. 

tnat tradition.:.:.111 involve <n.her people) • 

Finally, some .l~ss ojJ,;iou.s yet interesting com!llo.u uses 

of t~~tvision were noteu. 1-'eo ple of ~en r:epo:r t.eo. using 

televi.siou as a means of ct.ff ilia·cion; 

focus tor getting together with friends, rather th.an some 

more tra<1itional excuse (i.e., ~ shofiping trip, go~ny out to 

eat). Aiso, many pE=ople u.sed. the television vi~wing coutext 
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as an opportunity- to engage in int1::::llectuaJ. vii.Li<iation. 

Here, a. major activi.tJ underta.K.en in the act of v:...ew.in.g lllas 

the constant interplay .oe1:ween the person :a:nd t.n.£ 

programming, often w:.i_thin the context of a group ot viewe:cs, 

where one gives running commenta.J:y on the progrwaming 

vieveu. Criticc::.l comments may .oe notiny 

incon.aistenc.ies in the plot, infeasi.ol~ acti.v it.i.es, 

au.vertisir.~ ploys ;..Ild so on, thus de11onst:x: 5;.'tiny tt~e 

individual's competence or iAtelJ.igence. This i:.ype or 

viewing i~ an1thing DUt pussive. 

Th1s evidence, coup~ea wi~h tue empirical re~atiousnip 

of "decreased social support corresponds to J.n.crea.sed 

viewing", lends support to Rosengren and W1ndahl's po~ition 

tna~ television viewing mat be explained in part 01 its 

abilit1 to servE:: as a functional alterna.t.::.ve. 

Also h:y.i;}otuesized was that certain pei:sona..lity 

chara~teristics would relate to a.mcunt of television viewed. 

A~ noted, environmental con~traints ~nould intluence viewing 

bJ alt~riny th~ levels of direc~ contact op~ortuhities oue 

has, th~r~by requi4.Lg p~o~Le to ~eeK alternativ~ m~an~ ot 

"contact". PersonaJ.itJ Ch"'r2,_cte.:cistics however, snc:;;u.1.d c.lso 

inf.i.uence overall viewing oecause they ~.re indicative of 

individual d.ifferencts in ,now much contact people prei:er in 

the f~£st place. 
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'l'he present results pc~r-tly conf :u:m the n.J. pot.aes.l.s tha.t 

such difference:s relate to overall leve-'-s or television 

view_ing. High sensation seekE:!rs watc.ti.ed less -c.elev is ion 

than su.bject.s who were low sensation St:e.icers. A specific 

inter1,rett.tion cor..cernag this re.:..ationship is sugge.stea. 

from tnis trc.a.it•s uefin.i.tion. sensation see.K~rs are 'those 

who lE.at.i active live.i--mounta..:;_n climb1.ng, paracn.ut.i.ng, 

tr~ve.J.ing, a..na meeti119 new peoplt>. Their pr:ef err to. moae of 

interaction is a.irect.e<i toward aoing tnir.gs cind tryin.g ni::w 

experiences. such an a.ct.iv e lif e.rty le proDaoly .1.i.m1. ts t..lH:: 

time they .have ava.l.lable to allocate for ·u!:~visi.or. view.1.ny. 

alternatively, they may have no neeu :tor te.LevisioI.i., 

obtain.1.ng excitement and gaining experiences fr<Jlli their 

worlds througn more direct means thGn viewing. 

Thus far, fair.Ly posit.J.ve conclusions have been 

proi'osw re<Jarainy the .nypo1:.nese.s .set for"t.n. Howtver, not 

all of the environm~L.tal and pt:rsonality variab.l~s measured 

lend .oup1,ort. -c.o these conclusions. Some suggestions as to 

why tuese resul. ts were not suppon:.ive are ott.ered. 

une note.., a clear concep1.u2..1. dist..Lnction .bet,..e€n tnose 

env iron.meLtal v ariab:.es tii"E.t .s,-::.\~med to ltlnd support to Ul€. 

h}'pot.L.ese.s and those that u.1.1.1. no't.. The socia.i. support; 

var J.a.ole.s were "u.irect" measures of env .i.ronmentc:d. 

construnts t'.nd/or op1>ortuniti~s for .social cont::.ct.. 'i'he 

que~tion.s Op~.ca ti.onc1lizing these va.ric.i..O.l.es d.J..rE.c c.l.y asK.ea 
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subJects "how easi~y they coul.d f.ind peo}:>le for ·the purpose 

of sociai.i.zing, etc • 11 or "how satisfied -chey 1rere with 

pres_en t levels of contact. opportun1 ty". Tne o-c.her 

questions, though perhaps more onjective, were nonetneless 

11indirectll measures of env.l.ronmental 

const1:aints/opportuniti.es, and a.s sucn may not be c..0 lijtely 

to relate to amount of television v.1.ew.l.Lg. 

One woula assume that tne a~ount of contact oue nJs 

wit.h others is an ind~cat~ou ot 

opportunities for mear,ingful conta~t ~ith which to satisfy 

various social needs. variables llleasur~d. in tJlJ..l:i re.$earcn 

that relate to this conceptualization .1ncluciea now many 

clubs one l>elon~ed to, aow many times one haa gone out in 

the past two wee.Ks, ilow 11ta.ny room.mates one hau, ana. w.aet.tii:r 

or not one had a steady .ooy/girl fri~nd (or wQs married). 

Also, op1>ortunities for cont6.ct miyht .be l.i.a1ited i.:t ont were 

not .11&0.bil.e (had access to an autou,o.oiJ..e) • u.bvicu.sly, 

however, there are m~ny 

thest variabl.es might or 

altern~tive interpretations ot how 

!l.:a.gAt n.ot re..i.a.te "tO more social 

contaci. and hence a reduc11;;:d. need for t~lt!vi.sion usage. 

Roomm"'t.es, c~u.b me11wershi.p, anu so on. lili:...J or mil.J not lile=..n 

more contact availaole for specific reasons toat might 

otherwise be fulfilled bj te.Levision. one may or may l!Ot 

socialize with roommates, or be C1bl.e to turn to them as 

trienas to tal.ic about a spiacif ic problem. Cluo ill.t.illoti:rs.ni.p 
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may proviue a means of int~racting as part of a service 

org c.niztLtion, or obtc.;.ining specific inf or ma tior. a.oout -:i. 

ho.bb_y, but it ruay n.ot generally fu.i..f i.ll. other .soc.ializi.ag 

needs. .ill this sense the.s<c mea,3ures can ne se.en as :..nu.:...rE::.ct 

operat.1.oni.',lization.6 of out•s environmenta.l opi,ortun.1.ties, 

and hence SitOuld not oe as .strong.t.y reJ..a.ted to 1:.a.Lic;VJ.sJ..on 

viewing ~s tne more direct meaaures should oe. 

Ai.so, although increasea contact witn ot..her.s 

of television, one m::.j f.ind that. svm~ of the.s;,,,; meLsurt:s 

actua.ily provideci an opportunity tor :i.ncreased ·"'elevis.i.on 

of roommates one nad was vie'Wing. For example, the number 

.i:,ositivelt re.;,,ated to television 

roomruates were aJ..so encountered 

vi.ewiny. Howe:ver, wore 

situations (r=.57, p<.01). Her~, 

television in a small apartment, 

distracteri and join in tne v~ewing. 

in off campu~ housing 

if one roommate wa.tchea 

others mi~nt become 

on cawpus ·Lt.:.1.c:v1.s.1.ci1 

viewing (Where one ha.s 1:e~er roommdtes) is .Less ll.Kely to .oE­

in:tlutuc~d by such ::.itua.tions, since one h.as to go t.o ~ 

~~levisiou lounge in oruer to watch. This ~ay a~count for 

tne signiiicant re:ationsh.i.p between tae numb~r ot rooilliil,:..tes 

on~ na.a and total teJ.evision v·i.~w 1.ng counter 1:0 •nat. was 

ex:pectea. 

uther v:a~riao.Les (.l. .e., in troversion/extrovers;..on) ::;.lso 

failed to reach levels or .statist.1.ca.1.. s1.gn.r.1.cca.uce ia 
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directions predicted. However this 1uay not be surprising 

consiuering unreliahJ.lity of th~ measuring devi.ces, and the 

gent::raL.y :i..ow statistical. power resulting 

sample size. 

In spite o:t tht a.i.ff..t.cult:ies noted, 

from the small 

a 

ey_ua.tion usi.ny a.ll of the e1:.vironmentti a.ua 

regr~~sion 

personal.ity 

variables accou.n1:.ed tor nearl} one third o:t t.he Vc:l~J.ance .i.n 

viewing time (h2=.32). Constructed regressiou ~u~tions 

using thf.:se variaol.es had sh.run~en rt'• s a.s n.1.gn ~ • lY, 

ind.ice.ting that the true theoretica.l relation.:i.hJ.f bt<tWt::\:L. 

these conditions and total viewiny may be :t:~irly stroni::i. 

Besides providing an opportunity to exQmine 

relationships between television vi.ewing and persondlity 

characteristics, environmental concu.t1ons, or socia~ uses 

separat~ly, this research allowed examination ot some of tne 

inter-relationships ,:::lllong tuese assorted view.i.ng p.ced.i.ctors. 

Sensation seeking seems to be a powerful. preuictu.c cf 

televislon related. .oehaviors. Those higher in .sen.sat.ion 

see,dn~ appeared not to use television for a.n.1 o:t t.ne more 

affiliative social reasons--that i.s, to affiliate with other 

people, as genera~ entertainment, or ~s a form ot 

pseuuocontpanl.ons.hip. However, sensation see.teer s were as 

li.lceli as other p~op.le to use telev .i.sion f o:t general 

relaxing or to obtain news or consumer rtl~ted inrvrmation. 

Tnus, one might h1pothesi.ze that much of the sen.s;;;:cion 
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seeAsr•s uecrettSed. use of television .1.s linked to ~ speciti.c 

type of decrease,d use--ger1ercu. bnt.:-I:'ta.i..nment/a:rfliia.tive 

use. iiather than u.s~ng television a~ a source ot 

entert..tinment, these tJpes a.re more li..K.e.1.y to -=:n.t-arta..1.n 

thew.se..L.Ves uy a.ctuall.: d.O.Lll.g th.i.ngs (e.g., p,.LI:a.c.tiuting, 

camping, travellng, v.i.s.::;.t~ng 1Jeople). They w.1.l. howev~r, 

still use the illect.iuIU to o.ota.in news re2.ated i.1.rorm~t.iun, 

~ hich mi.g ht .oe harder to obtai.n in a direct 11tc.nner. Tu 

conclude, tentat1ve <c.V io.ence s u~yests tn~tt persoLui.t.y maJ 

guiae the wdys ~ person uses teiev~sioA. 

Also ot int~rtst was the rElationsh.1.p o~tween the 

av ail.a.JJil i t1· of 

several social 

find this tJpe 

recreate with), 

uses of tel~vis~on. The narde£ ~t wds to 

of sut'i~rt (the less people av~il~ole ~o 

the more oue VctS likel.y to us~ tel.ev.i.son as 

an af :tili.ative mE:dium, and the more one used th\;: 111E:.diua to 

rrovic.e one with soci:..l nvr111?..t1v-=: in:torm~tion (<.,;Ouctrniny 

current values i:i.A<i oeliefs of societ_y or .ro.ie moael. 

examp.Le.s) -inforruation thQ.t nor::naily cou.Ld oe o.otained. 

thou~h. u.J..rect .Lnterac:tion with frienris or l•'t:er groui-'S• Also, 

.low .leve..1..s of this socicU. support led to grectt.t::r use vf 

telE:V ision examples a.s a means of ga..1.n~ng conver.:.sationa.l 

entrance. The increased. r~li ... nce on tt:;levision :tvr t.ut.s~ 

purpo.-,es lhay exp.1.a.in the corresponctly h..1.9n ..1..evel o.f usiug 

telvvision to struc~ure ~ctivit~es tor these pec~..1..e. This 
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follows logi1,;allt since a person.•s .;ocial l.i.te would be le.5;a 

governea. Dy social outings, and more cent~red arounu 

spe~ific t.elcvision shows. This eviaence suggests that hOt.h 

specific personality en s:rd.ct12r istics a.na. env iror.men tal. 

constraiats 1nay guide the cnoi.ce of specif.:..c uses of 

te.iev i.;;;i.on. 

A:..So addressed were rel2.tionships .oetween Sf>t.C.l.:t.1.c 

soc:i.al uses dnd types of prvgralll view.ing. A gl.a.11ce at t.Ae 

intercorrel.ation mnt.r:J..X .oetw een viewing .::.pec.1.f i.c .snow tJ pes 

and er.J.orsed socicl. uses .su'::Jyest.s that o.itferent p.co~r;::mai..ug 

type;;;; lllay serve uif:terent sociaL function.::; for tne V.l.E:W er. 

rtowever, certain social uses were not. luite<l t.o oul.y a 

single show type. Overlappiug of funct.&.on be1;.ween otiferent 

programming was ev iaent. For .instance, adventure dramas, 

inter a.ctiun drc.illc,s, and comedies a.ll seem related to 

watching te.Hivi.s1on for pure entertainJaent. 

not~cal>le alternative show t.ypts relattu to a.f:t.11.::..ati.ve 

uses, b':loe:vision view in<_;; ?.s co11q1:.<.nions.nip, ::.,s an in:tormation 

source, and. a.s a source ot societc:s.l val ue.s. Pu tur: a .r:~.sea.rch 

.i.s .i:equired to a.eterruine what part.::.cU.L.ci.I: e.1.emeut.s c:t C1.::!rtc1in 

show types leads thtm to be u~e~ for simil~r ~ur~ose~. 

several methodological. issues were u.lso ~a1.sea. aur:ing 

the course of th.::.s research: "How staole or reactive t.o 

self o.bservc..t1.on w1:::r<;! t.ue self enuorseu mecsure.s uf SO(;i;;:;..l. 

• 
us1::? 11 anu "what is the rt:lat.ionsn:..p DP-twe~n pre1:e.Eeuces for 
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certaia prOlJram types and actu"l viewing of tnose snow 

t1 pes?". 

it wca.s concluu.e\.L that no maJor c.n';;.L.ge J.~ 

social use scores resul.te<i from the i..ncrea.sea attent.ion 

given to recording one's viewing behaviors. A few sociaJ. 

use items i.na.i.cateu a change .1.n averctye sec.re at 

statistically si.gr..ir.1.cant level.3 .oet"Ween the i,re J.09 c.nd 

post log survey peri.oas. 

sho-weu an inc:cea.se in ust an.a .sevtra.J.. a lllcirA.eu u..:creCLSe .Lu 

use--hence no sta.l.>..i..e (uni-direct.:...o.nal) 

noteu. 

cnange .arrect3 Wtre 

What .l..S li.ittly the ca~e is that ind.1.viduals 1 use c:r. 

teltvision v:iries to small degrees in accord. Wl..'th wee.ir.ly 

shift~ l.ll sc.uedules, times avai.uu:>l.e to allocate tu v1.ew.1.ny, 

and so on. The analysis carrieu out here WOU.i.<1 seem to 

sup1,or.:t this perspective, tor no n1aJor d.irter€nces e:x.j.stea. 

betwe~n most average scores over time {in.dicat.J.ng general 

stabil.i.ty) , Jet correlation coeif icient.;;i. bet.wen 1)re and pest 

score.s were only 1AOderate (indicati.nlJ the .lii..e.1.ihood of. very 

sma..i...L chang~s in ind1viuua~•s ~cores ooth in h~gher and 

lower directions). 

This resu.L t :i..s uot at c:u..l .surpr.1.s.1.ng; one wou..1.a. expect 

fairlJ .5table yet not complat.ely stat..:..c bE-hav.1.ors. An 

active television a.ud..ience should. not ve loc.k.ed .i.nto tot ... 11y 

unchaI!ging ways of vJ.ewing, uut snould. cna.1g~ view111g habits 
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over time to fit present schedules and needs. College 

stuuents in particulcr wou.1.a oe uuli~ely to report stabLe 

view_ing oeh.aviors, siace tneir wo:cxload::. vary consi.d.e:caolJ 

from one week to the next. 

This research also y~elaeu somt l.lltere.sting dat:.~ 

concei:ning t.ue rel.citiouship .oetweeJ1 toi::;lev.1.s.1.on pr:tafe~ences 

and actual viewing oehaviors. only d.pproxi.Illdtely onE; ha.Lf of 

the coi:re.iati.on coefiic.:ient.s betwet:1n t.ne clllount o:r vie·win.g a. 

particular snow and tri.e stat~d preterer.ce :tv:c V1tiu.ng that 

show were st;;..tistic&lly signiiicc:.n.t tP < .O!l) • 

that were stdtistica..i.ly sign.1f::i..cant, none vert ot :.L.ruprii;;;ssive 

magni t.udes. 

These results do not give one great confidence i.n tne 

supposed relation.sh.l.p betwten 

actual behaviors. 

cogn.1. tive i.ntent.:i..ons and 

Since th~ .oase rcites of how much tt::levJ.si.on dll:t:erent 

persons maJ watch may have oeen auvtrsely atf.acting the 

mayni tude of these ootained coetf.ic.i.ent.s, s corr~l;;;.1..1.ons were 

comput~tl .oetween. one•s sta1:.ea preferences anu tne re.Lat.ive 

amount of time spen1:. vi.ewing e:::ch show type (the proport.ion 

total time .-3pent viewing) . In general, this an.a.J..y.sis 

5 A person who favors one type of show and who on~y w~tches 
that show t)pe out who watches ~~ttie televi.:;~on ~u gBner:a.,., 
may "'"" t.ch th.:: scme alliount ot th;.. t .t;1articultr sho• as does a. 
perso.ri who is not generally J..iKe.Ly to .;atch tna:t:. .show type, 
out vho watches a lot of tel~v1s~on in general. Henct, ~ow 
corr:e.:i. c.tion coefficients a.re possibly o.ota.1.neci. 
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yielued a. similc.r pattern of corre~at.i.on coettici.ents of an 

only slightly greater magnitude. 

In gen~ral, one might cunciuae from the:se cwa~}ses 1:hat 

extreme c2.ut1on snou..t.d be exercized wn.en aealiny witn these 

two concepts--:preferences !v.c viewing ,H.1.d. a.ctua.L viewing 

se..1.ection.-::.. Although related theoret~ca..t.~Y, the tXtent t.o 

wnich thet empiri.cc..il1 cov.?.rf nZLs not .oeen a.eterlli.l.n~u--in 

fact, it may be le,:;s than 0110::: ih.:i.ght. expect. Apparent..1.y, a 

simpl~ intent.ion or preference tor v iewir.g mc..f ii€ over­

ridden Di many cth~r inf.luences, one (;f wh.ica ma.y oe 

avatl~oility of time to watch te.ltVJ..Sion in genera..1.. 

Unti~ further researcn proviues more ~onc.usive 

evidence co11cerning the aegree to whic.n tb.€:S€. -c.wo concepts 

c.ctuaJ.ly relc. t-a to one another, it. woul.d oe w.1.se to avoia. 

using these 

undertaking 

two concepts intercha.ngea.Dly. 

furtner research .should ue 

Researc.aers 

care.t ul when 

selecting & uevenuent.. vca:iabie 

aoout preferences ar:e not 

aua reaiize tnit concLusions 

necessd..ci..1.y t..he samE:: d.S 

conclusions ~nout ~ctu~l vie~i~g. 
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Appendix A is a copy of the surve:y pac.Ket given to 
subjects who participated in this res~arch in the 
initial small group data coilection sessions. The 
pages con-c.ainea in this packet were in order: A 
consent form. tor participation in the research, t110 
pages of aesriptions and ex~mples cf shows 
representative of each oi the 10 show type c.at.egories 
used in this research, a page w1.th in.itructions on how 
to ran~ order and rate one•s liKelihood to watch 
p.cogram.s from ea.ch of t.be af oremt;;ntioned show type 
categories (these ratings .served as the 11pre:t.arence" 
ratinys used in this research), two pages of a ~S item 
questionnaire designed to ascertain what social uses OL 
television the subject woul.d end.orse, a one page 
"social support" questionna.i.re, two pages of a. 20 item 
social alienation scale, two pages of zuckerman•s 22 
item General Sensation seeking sea.le (Zucxerman, 
1973),two pages of a 20 item reduced vers.ion ot 
Eysenck's Personality inventory (Used as a aeasure of 
introversion/extroversion) (Wilson, 1973) , and a final 
page that served both as pd.rt of the 11.social. 
environment potential" questionna.ire (along with t.ne 
•social su1>i,ort• scale mentioned above) c..nd as a place 
to colect soae demographic data on the suojects. 
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CONSENT FORK 

The purpose of this research is to investigate various aspects ot 
television viewing habits and preferences for television progr'lmmug. 
The pages that follow will ~easure various aspects ot your newing-· 
preferences, how you use television, and ask you some general 
1uestions about your living conditions and how you view liflt generally. 
By completing these sheets you will have com~leted your participation 
in this study and will receive extra creait for your psychology 
course grade. A:JJ.y information you pronde will be kept strictly 
confidential, anonymous, and will not be seen by anyone outside or , 
our research stat!. .'/e are requesting your name on this consent 
form in or~er that we ~ight appropriately assign you your earned 
extra credit. This consent form will not be tied to your responses. 
Your participation in this study is completely voluntary and you are 
free at any ti:ae to discontinue your participation without penalt7. 
If you have any que~tions at any point, please feel free to ask us. 
Please be as accurate as ~ossible when indicating your answers. We 
appreciate your help on this study. 

Lawrence D. Greene 
Research Director 
951-0288 
Nickolaus R •. Feimer 
Research Advisor 
961-7030 
Richard A. Rinett 
Human Subjects :oordinator 
961-62?5 

I have read the above statament and am aware ot the conditions ot 
1117 ~articipation in this study. I understand that all information 
I ?rovide 'Rill be kept strictly confidential and that I am free to 
withdraw my participation at any time without penalty. 
Please Print Your Name ___________________ _ 

Signature ________________ Date _______ _ 

Please 11st the course (and instructor) 
where extra credit will be a;,plied _____________ _ 
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As you :aay know, various television programs cazt be claaai!ied 
into a variet:, or general "show types".. 'Ne are interested in finding 
out what specific t:,pes or ahows you prefer in general over other 
t:,pes. For the purpose of this ~esearch we hav devised a system 
of different television programming typez which we would like you 
to rate according to your pre!erences ror one type over another. 

A briet description/definition of the show categories that 
will be used here follows: 

COMEDIES: Shows that are geared to be mainly humorous. Although 
they may occasionally air themes of a more serious nature (and 
thus resemble Dramas, (i.e. M*A*S*H), the:, do so through a "comedy 
mode" (i.e. program is usually limited to¼ hour in length, the 
audio contains laugh tr~cks). Live perforMance comed1.es are also 
included here. 

Examples: Happy Days, M*A*S•H, Benson, Three's Company, Saturday 
Night Livi, 

SPORTS: Shows that air indiVidual or team sporting competition. 
This category includes Pre/Post Game shows and News/Update programs 
that report only sports related news. 

Examples: ~orld Series, College Football, Boxing, 3SPlf Sports Center 

INFORMATIONAL: Shows whose ~ain focus is the dissemination of 
information, usually information that represents current events, 
investigative reporting, or factual information. Thus, both live 
haws broadcasts, special news magazine shows, and educational 
documentaries tall into this category. 

Examples: Evening News, 60 Minutes, '/lild !ingdom, C-osmos 

CARTOONS: Shows that are animated. 
Examples: Buggs Bunny/Roadrunn~r, Spiderm~.n & Friends, Tom & Jerry 

MUSIC.AL; Shows whose focus :ts .. :ausic.::.. Thase shows !!laY be 
variety musical ehows, sho•s featuring people dancing, or shows 
that spotlight various singers or groups performing. 

Examples: Solid Gold, Janee Fever, ,\J:terican Bandstand, That Nashvilli 
!.fusic 

GAME: Shows that air non-athlet:tc cow-petition where game 
contestants rin various prize items or money. Shows usually 
!eature a regular.· hoat. 

Examples: Tic Tac Dough, The Price is rtight, Family Feud 

(cont.) 
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DR.AKA: This category is broken into two subcategories. 
Adventure: These shows have as their primary focus ~ction 

and adventure. Personal .relationshi~s between show characters 
are secondary. (Viewers ars less likely to see ~he deeply personal 
lives and exploits or the major characters.) 

Examples: c:HiPs, The Fall Guy, Hagnum P.I. 
Interaction: These shows have as their primary focus the 

interpersonal relationships between the ~ajor characters and their 
worlds. Physical action and adventure ar'!! secondary. Viewers are 
likely to see deeply personal aspects of the characters lives. 
These series are also more likely to have larger casts (rather than 
a !ew major characters) and the story for any g1,,en week or day is 
usually dependent upon the previous show's action. It is less likely 
a series of independent stories as is the case ·rl th those shows 
in the .Adventure Drama category. 

Examples: General Hospital, All My Children, Dallas, Hill Street .. · __ ;e 

TALK SHOWS: Shows from this category differ from the Informational 
type shows both in format and in subject matter. Informational shows 
are more likely to report factual information or information that 
is as ra~tual as is presently available. Talk shows are likely to 
cover hWllan interest topics or opinions from various "experts". 
Also talk shows are more likely to actually involve interviews/talking 
(in a studio) versus straight reporting, or they approach the show 
trom the TV magazine approach--with regular hosts presenting 
pre-taped human interest type stories. This category is broken 
into two subcategories. 

Variett: These shows feature a host (hosts) who interviews 
guests orntroduces segments or hu:aar. interest information to 
the viewers. There are a variety of segments in each broadcast 
that may focus on general interest stories, personalities, or 
"pure entertainment". 

Examples: The Tonight Show (Johnny ~arson), ?M Magazine, That's 
Incredi c, ·, ., 

Informational: These shows are talk sho'.Vs in that they 
!eature a regular host(s) but the focus of each ;;iroadcast is mor9 
likely a single topic. Also the to;,i=s are m.ore ~;traig::it intormationa' 
(political, business, current social isr:;;.ies) discus:,ions rather th;,m 
human interest/personality rep0~·ts. 

Examples: Donahue, :1cNeil Lehrer rte ;oort 
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We now ask that you rank each of these show types relative 
to one another as far as which type you would generalla prefer 
{prefer to watch). Using the list of show types provi ed below, 
rank order these show types from your most preferred to least 
preferred types.by placing one or the numbers, 1-10, alongside 
each show type. . 

Let. #1 represent the shaw type that you generally would prefer 
to watch the most, #2 represent your next favorite (preferred) show 
type, down on through #10--the show type that would be your least 
favorite (you prefer the least). 

c·omediea 
Cartoons 
Game Shows 
Dramas: 

Adventure 
Interaction 

Informational 3hows 
Musical Shows 
Sports 
Talk Shows: 

Informational 
Variety 

l'fow. using the same show type categories, rate each show 
type on the scale shown below, indicating the degree to which 
you like that sbow type, or would be likely to watch it. 
Simply place a number corresponding with your degree or likelihood 
towards watching a particulu show type in the space provided to 
the right of each show type. 

1 2 3 I+ 5 6 ·7 
Would avoid 
watching this 
show type at 
all possible 
times 

Comadies 
Gartoons 
Gam·e Shows 
Dramas: 

Adventure 
Interaction 

Feelinga are neutral 
With respect to this 
show type, would watch 
it, but would not 
deliberately set out 
to do so 

InfoMtational Shows 
Musical Shows 
Sports 
Talk Shows: 

Inf::irmational 
'lariety 

Would watch 
this shaw ty:;e 
whenever poszil 
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Tslertsion Questionnaire 

Think about you own television viewing habits, the times you may 
watch television, whether you watch it with others or alone, and 
what things you ~ay do while your teleVision is oa. 7ihen answering 
the following questions, consider your Viewing behaVior over the 
past two weeks or eo. Please use the following response scale in 
indicating your answers and place the appropriate number ~n the 
space provided to the right or each question. 

2 3 4 5 6 2 
Very 

Frequently, 
Quite 
Often 

Moderate ·soa.t:uas In.frequently Rarely Never 
A;nount 

t. How often during the past t·,yo weeks did you turn on your television 
to provide noise in the background when you were doing other 
things in your residence? 

2. How often during the past two weeks did you use teleVision to 
proVide some co~panionship when you were alone? 

3. How often. during the past two weeks did you watch television 
for simple entertainment'! 

4. How often during the past two weeks did you use television to 
help you forget about your problems and worries of the day? 

5. How often during the past two weeks did you plan your daily 
actiVities (e.g. study times,:neals,social activities with friends) 
around television ~rogramming? 

6. \'lhen you have had conversations with othe.rs ~in the -past two weeks 
· ho,t':ot!teli did ·you:-use- examples f'rom." telnision: -prograa..:.yoU'-bave 

=.wa1.c:he«t- as an. ,a:td to describing e:rper±en:cf;JB -you were ·clj,acw,~ng? _ 

7. How often during the past two weeks did you find television 
useful 11:. proViding a co:n.:r:on $rOUnd for stai ~ing and maintaining 
conversations rleh 0thers? 

8. How often during the past t~o weeks did you find that the topics 
of your conversat~ons with others stemmed from television shows? __ _ 

9. How often during the past two weeks did television programming 
give you examples 3bout how one might reeolve arguments and 
c~~tlicts between people? 

10; How orten during the past t,.o weeks dii you find that things 
that people :iid on television gave you ideas about how you 
might act in your ~wn life? 

11. How often during the past t·.vo vreeks did you notice people or. 
characters on teieviaion that you would like to be like or 
model yourself after? 

12.. How often du~ing the past two weeks did you find teleVision 
programs that gave realistic information about the values, 
beliefs, and star.dards of behaVior in today's society? 

13. How often durin;; tho past two weeks did y:Ju ·.vatch television 
to help you rela.~ when you were tense? 
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2 3 4 5 6 7 
Very Q.uite 

Frequently Often 
Hoderate Sometimes Infre':tuently Rarely Never 

Amount 

14. How often during the past two weeks did you find that television 
wu·useful in helping you make better decisions concerning 
things you buy?· 

15. How often during the past two ~aeks did you use television ae 
· · :a.liource or infor:nation about local, national, and international 

events? 
16. How often during the past two weeks did you watch television 
·· ·· pitograit.a ,,that. were ,'-'educ,adoaal"? 
17. During the past t'.fo weeks, how often do you recall teleVision 

programs you watched that gave you information that might have 
shaped your existing opinions and ~ttitudes? 

18. How often during the past two weeks did you watch television 
nth others as a way or initiating general social contact 
or conversation? 

19. How often during the past two weeks did you watch televison 
nth others because everyone else was watching? 

20. How often during the past two weeks did you watch television·· 
as a way to avoid contact and conversations with others? 

·21. How often during the past two weeks were you critical when 
watching teleVision by looking tor inconsistencies in the 
plot, infeasible activtties, noting advertising ploys,, etc? 

22. How often during the past two weeks did you get together with 
friends to watch a favorite program? 

23. How often during the past two weeks did you notice that 
characters or pee ~le on television ( that ye l !!light identity 
with) acted in the same way you would have had you been in 
their same situation? 

24~ How often durine the past two weeks did you ~ersuade others 
who were watching (or .. ere going to Tatch) television nth 
1ou to watch ·•hat you wished to '6atc:i7 

25. How· often during the past two v;eeks did you use an example 
trom television or information aired on tel3v1sion to support 
a ?Oint you .. ero trying to make or a tact you were attempting 
to verity? 

,; 
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There may be tiil·JS ::n your life when you feel the need to 
contact other people for a •rariety of re;;.sons. However, de?ending 
upon your work load, a job, general =obi:..ity,etc., you ma;J find 
it harder or eaaier than it would be for 0:hers like you to find 
someone to talk to, e3.t .nth, ~et advice fr0:i, ,tc. 

How easy is.it for ycu to fine p~o~l~ for t~o pur?ose of 
Sarim1s Talk (about a !)ersonal proble?:1, a !!lajor life \ecision, 
di.scussion of personal values,etc.)? 

2 '5 6 7 

'leey ~1oderately Slightly Jlightl:7 :-!ode:-ately '/erJ 
Easy Easy ~asy Di!ficu:i.t Difficult Di!fi::~,~ 

~o you feel the need for more ava:!.lability or higher levels 
of thi3 type of social contact? Present levels of contact are: 

2 4 6 

Very :-toderately Sli,~l::.tly 
'1::lsatiatac:tory · -·m:m~t1at.lrto~ 

Slightl:, Moderately Ver:, 
3atie!actory.' .:3a.ti'S!acto:!."" 

How easily can you find people for the purpose of aociali=ing/ 
recreation (to relax,have a good time,etc.)·; 

Very 
Easily 

2 

Moderatel:r 
Easily 

Slightly 
~asily 

C: 6 

Slightly Moderately Very 
. DiUieultl:,, JitficultlY· Dif!1:c:u~'. :: 

Do you feel the neP.d. for :nore ,:ivailabili ty- or higher le 11E:ls 
of this type of social contact? ?rssent levels of contact are: 

________ 2 _______ _.,_ _____ _.;;lc ______ ::;..__ ____ ..;6:;._ ____ 7 

Very :1O:ierat,,ly .Sli;;htl.:, 
Unsatisfactory Jnsatisfactory 

31i5t.tly :-\oderatel:, Ve'!:"J 
3atisfa::tor:, 2atisfactc-

How easy L, it far you to loc::.te people w:1'.) ~ight ba able to help 
you rl th specific "1:ork" or "sitil::. 11 rel:ited proble1:1s ( tutoring on 
one I s school •.vor!<:, e:-::iert i::::!ormat:.o:n or advice concernin.:s financial 
investment, how o::::e migit tune up one I a auto;:;onil•a,P.tc. )? 

2 4 4 5 6 7 

1/ery Moderatc:ly Sli$htl7 
Easy Easy ~aay 

Do you feel the need for 1:1or~ 
or this type of social contact? 

2 

Very .'-!oder;;;.tely Slichtly 
Jnsatisfactory Unsatis:~cto~y 

3lig~tly ~oderatel7 
Difficult ~ifficult 

a,tila~ility or hig~er levels 
PrP,:,ant lavals •Jf con:act are: 

6 

'lery 
Jifficu! ~ 

,, 
' 

Sl:'..ghtl.:r ?1oderately Very 
Satisfactory 5atisfacto~y 
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INS'rRllC'l'!ONS 

Please read each of the items on the following page ·and 
indicate to what extent you agree or disagree with ~ach 
statement. We are specifically interested in your personal 
feelings. There are no right or wrong ans·.vers. 

Please place the number coinciding with your level or agreement 
or disagreement in the space provided to the right of each 
statement. The res~onse scale, which is repeated at the top 
of the following page is as follows: 

1 = Strongly Disagree 5 = Slightly Agree 

2"' Moderately Disagree 6 = Moderately ~gree 

3 = Slightly Disagree 7 = Strongly Agree 

4 = Neutral or Unsure 
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·PLEASE USE THE SC~Ll BEI.v'N WnE:N ~3?0XDiiIG TO THZ ITEMS 
SA-IIH 

2 3 4 •·' 5 6 7 

.Strongly 
Disagree 

Moderately 
Disagree 

Slightly Neutral Slightly 
Disagree Agree 

M6dera:tely 
Agree 

Strongly 
Agree 

1. I have found that it is difficult to influence the way others act. 

2. I find that I can usually believe others ·Nh,m they tell me about 
the appropriate ,.ay I should act. 

3. I have found that I have the same general feelings and per~eptions 
about things as most other people I know. 

4. In order to get what you want, it is often necessary to cut corners 
and forget about what others tell you is the "right way of doing 
things". 

5. I get a lot of satisfaction from my relationships with other people._ 

6. When I am in a group, I feel that I should go along with what 
_others are doing since I can usually get what I want if I do. 

7. I have found that it is usually easy to get others to do what 
I want them to do. 

8. I have found that the things other people find important are 
unimportant to ~a. 

9. In general, I !ind that the daily encounters I have with other 
people I meet are enjoyable. 

10. I feel it is more appropriate to play the games of life rather 
than go against them, in order to get the things I want. 

11. It is not too hard to know· whether people will really do what 
they tell you they will do. 

12. I can usually influence the way others will act. 

13. It's hard to get straight answers from a.>iyone anymore. 

14. I !ind the standard ways of dealing with others don't seem to 
get me what I want. 

15. I find that my values are about the same as other people I kno·"• 

16. It's hard to figure out who you can really !Jelieve theae days. 

17. In general, I 6et little satisfaction 1a ~y lif'e fro:n "-Y 
relationships with other people. 

18. I have found that it is usually hard to get what I want from 
other people. 

19. I often feel that my personal relationships with others are 
worthless. 

20. I often feel isolated fro~ everyone else around ~e. 
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ZUCKZRI-IL'l SCALE 

Each ot the itamo below contain two choices, A and B. Please 
indicate by circling the let~er ill !r~nt of each choice the one 
that better des~ri~es vour likee or the ~al zou fe 1. In some 
cases you may find items ;i.;i ·,·mich bct.-i enc cec describe your 
likes or feelings. Please choose the one which bet·cer describes 
your likes or teeliags. In some cases you may !ind ~hat neither 
choice describes something you like. In the3e case circle the 
choice you dislike~~!• Do not l~ave any items unanswered. 

Be :tran1c and give your honest B?Prai~~..J. of 70ursel~. 

1. A •. I would li!ce a job which would r~quir~ a lot ot travelling. 
B. I would prefer a jo~ 1:l._ one location. 

2. A.· I can't wait to get into the indoors on a cold day. 
B. I am invigorated by a brisk, cold tiay. 

4. A. 
B. 

5. .A. 
B. 

6. A. 

B. 

7. A. 

B. 

8. A. 

B. 

9. A. 
B. 

10. A. 
B. 

! often ,,,is!l. I could be a mountain climber. 
I ca..~•t und~rstand people who risk their necks climbing 
mountains. 

I dislike all bod7 odo~s. 
I like so;;e of -;;~is earthy body smalls. 

I get bor~a seeing the same old faces. 
I like i"Jle co.d:>rta.1:.le fa!!!:!.liari ty of everyday :friends. 

I like to oxplQre ~ strange city or section or town by myself, 
even i:f' it means.getting lo.:it. 
I prefer ::i. g-.ride when I am in a place I don't know well. 

I would not like 'i:o try any dro.16 -,_:u...,!. :uight produce strange 
and dtulgerous a~!~cts o~ me. 
I would 11ke -co t:t:7 scm:, _o! the drugs th3.t p::-duce hallucinations. 

I wo.ild prefer li•,in6 ir.. 'it.!l ideal society where everyone is 
sa:f'e, secure, and r.a.p::;>y .• 
I would have p:-ei"errc:,d J.i,•!.n.g in the -uncettled days of our 
history. 

A sensj.ole 1crscn a.·,oid::i acti"T::..ti,10 that a.re dangerous., 
I someti;:.as 11!:a to do things tha~ c1..re a :!.ittle frightening. 

I would lik:! to -rake U'l:- the sport of water-skiing. 
I would not like -cc ta.kn up •-,ate: sk.:!.iL.g. 

11. A. I would like to take off on a ~ip with no pre-planned or 
definita route~, or timetable. 

B. Whan I go on ::. tri'.D I 11:.:c to :t:::e.n ;;ry rcut ~ and timeta.bla 
fairly eai•~f'ill~. 



12. A. 
B. 

1,. A. 
Ba 

14. A. 

B. 

15. A. 
B. 

16. A. 

B. 

17. A. 
B. 

18. A. 

B. 

19. A. 

B. 

20. A. 
B. 

21. A. 

. B. 

22. A. 
B~ 
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I would not like to learn to fly an airplane. 
I would like to learn to fiy an airplane. 

2 

I would like to have the experience of being hypnotiHd. 
I would not like to be hypnotized. 

fhe most important goal of lite is to live it to the 
fullest and experience as much of 1"':i as you can. 
'fhe 110st important goal of lite is ;to find peace and 
happiness. , 

I would like to try parachute jumping. 
I would never want to try jumping out o! a plane with or 
without a parachute. 

I enter cold water gradually giving myseil time to get used 
to it. 
I like to dive ·or jump right into the ocean or a cold pool. 

I prefer friends who are excitingly unpredictable. 
I prefer friends who are reliable and predictable. 

When I go on a vacation I prefer the comfort of a good room 
and bed. 
When I go on a vacation I would prefer the change of camping 
out. 

'fhe essence of good art is in its clarity. symmetry of form, 
and hal.'mony o! colors. 
I often find beauty in the "clashing" colors and irregular 
forms of modern paintings. 

A good painting should shock or jolt the senses. 
A good painting should give one a feeling of peace and 
security. · 

People who ride motorcycles must have aome kind of an 
unconscious need to hurt themselves. 
I would like to drive or ride on a motorcycle. -

I prefer people ,-,ho .are calm az:d even tempered. 
I prefer people who are emotionally expressive even if they 
are a bit unstable. 
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INSTRUCTIONS 

Please read each of the items on the following pa~e and '. 
respon:d to each question with a "yes" or ' 1011 • 'Ne are -
s~cifically inter~sted in your person.al feelings. There 
are no right or wrong answers. 

Please writ• a "Y" (Yes) or "N" (No) in. the space provided 
to the right of each statement corr9sponding to whether you 
would answer "yes" or "no" to that statement. 
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1. Do you ofte~ ~ons for sxciteme~t? 

2. Ara you ~sually carotr~e? 

3.. Do ,-ou_ sto9 and tniuk tll:..nz~ over before :ioing' anything? 

4. '!lould ycu. io al:nost .:ill.ytU.n,~ for a dare? 

5. Do you oft'":i do tM.ug3 on th~ spur of the l:lO!"'.ant? 

7. Do you prefer to llav, fer, but spacia::. friends? 

9. Do other r,eople thi::ik or you as very lively? 

10. Are 7ou moetl:1 qu.iot ·.·,hen !'OU a:::-e v:ith ct:.ier p~o9le? 

11. If thara ~= something you want ,o kno~ ~bout, would Jou rath~r 
look it \!Pin::- jook than talk to soceone about it? 

12. Jo you like tn~ ki~d of ~ork that you need to pay close 
at tent.:!. "Jn to? 

13. Do you lH~~ o&iug in "" .: .. ·o,:tl who pl.iy jokes on ou.e another? 

14. De :,ou like doin ~ ~;;.i:.,;s i_r.. v1hich you have t:> act q_ uic.ltly? 

16. Jo yr,u .l.ik-l tulki'1,; ~,., ·.,~o;ilo ~n 'l'IU~h ';hat you n.::ver m:.ss a 
~hur..ce -:,f ':al'-<".ir.g r.o ::i. strr,ng•~l'.'': 

l?. 1'/o~l:l :;ou lie unhap;iy J !' yo:i. c1nld :-10~ :.;eo ~.ots of pe-Jple 
most of tb~ ti:n1:1'? 
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Please answer the following: 

1. How many clubs,service organizations, social groups, etc. 
are you a member of? 

2. Do you own or have relatively unrestricted use of a motor 
vehicle? __ Yes __ No 

3. How many times in the past 2 weeks have you "gone out" with 
friends, relatives, or neighbors on a recreational or 
social outing? 

4. From your own point of view how generally stressed (tense, 
anxious, physically drained) do you feel as a result of your 
work (school work, job, or both)? 

2 ~ !i 2 6 7 
Very Moderately Slightly Slightly Moderately Very 
Stressed Stressed Stressed Relaxed Relaxed Relaxed 

5. During a typical week how many hours per day do you watch 
television? 

6. During a typical week what percentage of your free time do 
you spend watching television? % 

?. During a typical week what percentage of your tree time do 
you spend socializing with others? % 

8. - ' ·•.• ., ..... ;•·.) ~,-~': . . ... ,. ' .. •' Uo ·youd.iTe iJl,a:· · 
•·- ----- - . 

'.-'. - _ .' -:- 1: ~Dora'" ~Apt. ~House 1 ,;;:,_:__:_--'?r:n:l:.er. ~Other 
9· •. How many l'Oomm&tes share y~r Dorm. Room,. Apartment. Hoµse, 

Tra:il:eri :e•tc? _~_.:.. ____ _ 

10. Do 1011)1av-e:.• atead-y girl/boy!rien.d (or are you married)? 
··,: .. :_,.·,.~·:; .¥'4!8 -~ - ___ No . 

trni veru~ :Le"L--~: 
NesluiaJ1._ 
Sopholl!Ore 
Ju?lior -
Senior 

· Ser 

Age 

Graduate ::= 
Male 
Female 
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Appendix B is a copy of the television log pacJcet given 
to subJects who decided to participate in the second 
phase of this research proJect. The pages contained in 
this pac.Jtet were in order: A title page, one page of 
instructions, seven two-vage log sheets for recording 
the names of television shows watchea over the one week 
period (two sheets for e.very day) , one page 01: 
questions asking subjects h.ow typical tueir recora.ea 
week of viewing was, and t-wo finctl pages or a ~:, item 
~uestionnaire designed to ascertain how suhjtcts use 
television accordi.ng to defined "social. uses•. (This 
questionnaire wct.s a duplicate of the one given to 
su.t>Jects in the initial questionnaire aess.ion). 
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TELEVISI<Jf LOG: 

A Record of your TV Viewing Babita 

CONTmffS OF TBIS PACICE'l': 

1. lllacructioii Page 

2. Seven day• of log abeeta 

3. Sheet with three questiona to be coapleted laat 

4. · Conaent/Credit form 
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PLEASE READ CAUFIJLLY 

TELEVISIOR LOG 

IRS'l'IIICTIORS: We are attempting to detel'lline the telwision. viewiDg patterns of 
•tud•t• at Virginia Tech, . To gather this information, we would like to aak that 
you bep a lot of your t&levision YiewiDg for the na:t seven days, Specifically -
uk tba follow1Dg: 

1) Plaue start keeping tbe'lo1 Oil the day you pick up the sheets and continue 
foe a total of seven days. For each day there are t1IO pages: one to lo1 your 
aimaing and afternoon viewing and another to log your evming vievillg, At the 
top of uch sheet there is roca to write 1n the day (e.g. Monday, Tueaday, etc.) 
&1ld the date. Please write in these days and datu before you start. 

2) Place t~ log sheets near the place ~• you typically sit to -tch television 
ad • r«ot:a · the abaVII you are -tchi.Dg H you wtcb ti-. Pleue , rec.orA · 
uch distinct show nea if you continue wtching the show following it. In 

· bepiDg this log, a 1ood rule of thumb 1a for you to list au.y abowa you watch 
for aore thau. five llinutu. Also we request that you be aa specific 1n 
aaa1Dg tba ahov as you can. For a:&11Ple 1 if you wtch a movie or nna 
doc .. tary, we would prefer you give us the title (e.g. Movie: Play iC again 
Saa, or in the cue of a docuaantary, Docu.entary: Our friend the Bee, etc.). 
11 ... iallicate the type of shov and the title. 

3) PluH note what tille you begin -tchina each specific shov and either what 
tille it 111 cwer (if you wtch the entire show) or what tille you turn it off 
(if yoa doat wtch the •tire show). If you evitcb chamaels in the llicldle 
of tba sbov, please note the till• for the n- show and the -e and type of 
that sbov. We are interated not only 1n what ahova you are watching bu.tin 
hov aach tille you wtch as ve].1. 

4) For uch aepent of the day (1.a. morning, afternoon, evening), if you have 
not •tcbed television during the hours indicated write in the word, NONE. 
For aaaple, if you did· not •tch television between 6:00 a.a. and 12:00 
(aoon) you would write the word, llODe 1n the top line 'lf the 110raing log 
for that day. The aae is true of the afternoon and evening blocks if you 
do not wtch t&leviaion oa that day during that tille period. If you did not 
wtcb au.y televiaion at all on a given day, there should be a none written in 
at tlle top line of the aorning, afternoon, and evening lo1• for that day. 

5). AffR you have finialtell the seven day log, pleeae complete the abort: list 
of quutiona that follow the lut day, Also, pleaae fill out and sip the 
coasmt fora at the end so - caa give you appropriate credit. 

6) n-■e drop tbi• c011pleted log booklet off in the bo:s provided 1n front of 
Den'iq 'fOS2" · We will be sure that appropriate credit is 
reported to your course instructor. 

7) CIIDIT ALLOCATICII: You will receive one credit for filling out the initial 
qae•tiomlaire booklet and ,S!!!. additional credits for completing the television 
log pacbt. 

W! SIRCIIELY APPUCIA'l! YOQ\BELP <Ill THIS STllDY I 
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DAY: ~Date: 

P0R ALL OF THE TELEVISION SHOWS YOU WATCHm DURING THIS DAY, PLEASE INDICATE THE 
NAME OF THE SHOW, THE TIME YOU TURNED IT ON, AND THE TIME YOU TURNED IT OFF. Oil IT WAS '.!V. 

TIME 
TUllfED OH SHOW 

Homing: 6:00 a.m. - 12:00 

Aftemoon: 12:00 - 6:00 p.m. 

Note: Television log contains seven of these pages. 

Tnm 
TtraN1m OFF 
OR SHOW OVER 

•· 



DAY: 

TIME 
TUBNED ON 
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SHOW 

Evening: 6:00 -

Note: Television log contains seven of these pages. 

TIME 
TURNED OFF 
OR. SHOW OVmt 
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PLEASE ANSWR. THE FOLLOWING: 

Consider the activities, school demands, etc. that af!ectet. you during the seven 
daya you filled out this television log. How much difficttl ·y did you have in 
finding t1me to -tch the television shows you would have wanted to watch? 
(circle one number indicating level of difficulty) 

Very 
Difficult 

1 2 

Somewhat 
Difficult 

4 5 

Somewhat 
Easy 

6 

Very 
Easy 

7 

Conaidering the amount of television you watched during the period you filled out 
the television logs, do you feel that you watched less, as much, or more television 
than you would on a typical week 

Much 1110re 
than is 
typical 

1 2 

S0111ewilat 
More 

3 

As much 
as is 
Typical 

4 5 

Somewhat 
Less 

6 

Much less 
thm is 
Typical 

7 

Considering the types cf television progrl!JIIS you ,.,,che<i du1 ~ng the seven days when 
you kept the television logs, do you fe~l that you watched the same kind of shows 
that you would watch in a normal week or were the kind ryf ahows you watched atypical 
of your nol"lllal viewing patt.!rns? 

Very Much 
Typical 

1 2 

S0111ewhat 
Typical 

3 4 5 

SC1!1e-Aha t 
Atypical 

6 

Totally 
Atypical 

7 
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Television Questionnaire 

Think about you own television viewing habits, the times you may 
watch television, whether you watch it with others or alone, and 
what things you rriay do while your television iE oa. 'Rhen answering 
the follorlng questions, consider your newing oehavior over the 
past two weeks or eo. Please use the following response scale in 
indicating your answers and place the appropriate number in the 
space provided to the right of each question. 

2 4 5 6 2 
Very Quite 

Freq_uentJ.y ·. Otten 
Moderate·s0111eti.mea Infrequently Rarely Never 

Amount 

l. How often during the past two weeks did you turn on your telertsion 
to provide noise in the background when you were doing other 
things in your residence? 

2. How often during the past two weeks did you use television to 
proVide some co~panionship when you were alone? 

3. How often during the past two weeks did you watch television 
~or simple entertainment? 

4. How often during the past two weeks did you use teleVision to 
help you forget about your problems and worries of the day? 

5. How often during the past two weeks did you.plan your daily 
actiVities (e.g. study times,meals,social activities wi.'th friends} 
around television programming? 

6. When you have had conversations w1 th othe.rs ~in the ·past two weeks 
·how':.o!tsn. ·dia y01I -use- examples tram.: tal.t!Vi.sion· programs ~ou .b:ave 

·· :watched- as &n•.a:td to descrlb:ing ezjle:denc~tt 'YOU -were 4teeu.s~ng? _ 
?. How often during the past two weeks did you find television 

useful iL providing a C0111.!l!On ground for stai·~ing and maintaining 
conversations with others? 

8. How often during the past two weeks did you find that the topics 
of your conversations rlth others stemmed from television shows? __ _ 

9. How often during the past two ~eeks did television programming 
give you examples ~bout how one might resolve arguments and 
c~nflicts betwee~ peopleZ 

1 o: How often during the past two weeks did yo·1 find that things 
that people 11d on television gave you ide.s..s about how you 
might act in your own life? 

11 • How often during the past t·.vo weeks did you :iotice people oi: 
characters on teleVision that you would like to be like or 
model yourself a~ter? 

12.. How often during tile ,ast two weeks did yo·t find television 
programs that gave realistic information about the values, 
beliefs, and standards of behavior in todE,y's society? 

13. How often during the past two weeks did you watch television 
to help you relax when you were tense? 
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2 3 4 5 6 2 
Very Q,uite 

Frequently Often 
Moderate Sometimes Infrequently Rarely Never 

Amount 

14. How often during the past two weeks did you find that television 
wu·use1'ul in helping you make better decisions concerning 
things you buy?' 

15. How often during the past two weeks did you use television aa 
· · ."'a..aource of ini'or:nation about local, national, and international 

events? 
16. How often during the past two weeks did you watch television 
·_·: . p•ogrin~thilt--were ,tteduc,a.tioaal"? 
17. During the :past two weeks, bow often do you recall teleVision 

programs you watched that gave you information that might have 
shaped your existing opinions and attitudes? 

18. How often during the past two weeks did you watch television 
with others as a way of initiating general social contact 
or conversation? 

19. How often during the past two weeks did you watch televison 
nth others because everyone else was watching? 

20. How often during the past two weeks did you watch television 
as a way to avoid contact and conversations with others? 

21. How often during the past two weeks were you critical when 
watching television by looking for inconsistencies in the 
plot, infeasible activities, noting advertising ploys, etc? 

22. Hov often during the past two weeks did you get together with 
friends to watch a favorite program? 

23. How often during the past two weeks did you notice that 
characters or people on television ( that yr. .i might identity 
nth) acted in the same way you woul~ have had you been in 
their same situation? 

24: How often during the past two weeks did you !)ersuada others 
~ho were watching (or were going to w~tch) television nth 
you to watch what you wished to ~atch? 

25. How·orten during the past two weeks did you use an exam~le 
from television or infor%ation aired on televiz~?n to su~port 
a point you 'Nere trying to make or a fact you were attempting 
to verify? 
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CONSSNT FORK 

The purpose of this research is to investigate various aspe~ts of 
television viewing habits and preferences for television programming. 
The pages that follow will ~easure various aspects of your vi.ewing­
preferences, how :,ou use television, and ask 1ou some general 
questions about your living conditions and how you view lite generally. 
By completing these sheets 1ou will have completed your participation 
in this stud1 and will receive extra credit for your psychology 
course grade. Any information you provide will be kept strictly 
confidential, anony~ous, and will not be seen by anyone outside or 
our research "3taf!. .1/e are requesting 1our name on this consent 
form ih or~er that we ~ight appro~riately assigD you your earned 
extra credit. This consent form will not be tied to your responses. 
Your participation in this study is completely voluntary and you are 
free at any time to discontinue your participation without penalt1. 
If you have any questions at any point, please feel free to ask us. 
?lease be as accurate as ?Ossible when indicating your answers. We 
appreciate your help on this study. 

Lawrence D. Greene 
Research Direc:tor 
951-0288 
Nickolaus R. Feimer 
Research Advisor 
961-?030 
Richard A. Ninett 
Hu=an Subjects Coordinator 
961-627.5 

I have read tile above st.;J.tement and am aware of the c:>nditions of 
m~ participation in this study. I understand that all in!ormation 
I provide will be kept strictly confidential and that I am free to 
withdraw my participation at any time without penalty. 
Please Print Your Name ___________________ _ 

Signature _______________ _ 
Jate --------

?lease list the course (and instructor) 
where extra credit will be applied ______________ _ 
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Appendix C is c. listing of all of Uie spe.cific 
televsion prcgr,u1s that were recorded as viewed oy tne 
subjects in this study. ThE: shows are grouptd 
0.ccordin9 tc. how t.iley were categorized within the 
context of the show type taxonmvm1 used in this 
research. 



INTERACTION DRAMAS 

All My Children 
Another World 
As the World Turns 
Capitol 
Dallas 
Days of Our Lives 
Dynasty 

ADVENTURE DRAMAS 

Cagney & Lacey 
Charlie's Angels 
Devlin Connection 
Dukes of Hazzard 
The Fall Guy 
Fantasy Island 
Gavilan 
Greatest American Hero 

COMEDIES 

Alice 
All in the Family 
Andy Griffith Show 
Archie Bunker's Place 
Barney Miller 
Benny Hill 
Benson 
Bob Newhart Show 
Carol Burnett Show 
Cheers 
Different Strokes 
Facts of Life 
Television's Greatest 

Commercials--Special 
Television's Censored 

Bloopers--Special 
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Edge of Night 
Falcon Crest 
Fame 
Father Murphy 
General Hospital 
Guiding Light 
Hill Street Blues 

Hart to Hart 
Knight Rider 
Kung Fu 
Magnum P.I. 
Powers of Matthew 

Star 
The Quest 

Filthy Rich 
Gilligan's Island 
Good Times 
Happy Days· 
Hogan's Heros 
The Jeffersons 
I Love Lucy 
Laugh Trax 
Laverne & Shirley 
Leave It To Beaver 
Love American Style 
Love Boat 
M*A*S*H 

Little House on the Prairie 
One Life to Live 
Ryan's Hope 
St. Elsewhere 
Search for Tomorrow 
The Waltons 
The Young & The Restless 

Quincy 
Remmington Steele 
Seven Brides for 

Seven Brothers 
Star Trek 
Starsky & Hutch 
T. J. Hooker 
Tucker's Witch 
Voyagers 

Mork.& Mindy 
Nine to Five 
The Odd Couple 
One Day at a Time 
Private Benjamin 
Private Secretary 
Saturday Night Live 
SCTV 
Silver Spoons 
Soap 
Square Pegs 
Taxi 
Three's Company 



CARTOONS 

Bugs Bunny/Roadrunner 
Casper 
Flash Gordon 
Flintstones 
Gary Coleman Show 

SPORTS 

Boxing 
College Basketball 
NBA Basketball 
Canadian Football 
College Football 

INFORMATIONAL PROGRAMS 

Evening News - Local 
& World 

Morning 
Presidential Press 

Conference 
Science News 

VARIETY TALK SHOWS 

Entertainment Tonight 
Hour Magazine 
Late Night with 

David Lettermen 

INFORMATIONAL TALK SHOWS 

Donahue 

MUSICAL SHOWS 

America's Top 10 
Hee Haw 
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The Jetsons 
Incredible Hulk 
Mighty Mouse 
Popeye & Friends 
Scooby-Doo 

ESPN-Great Games of 
Football 

CBS Sports 
Spectacular-NFL '82 

ESPN-Future Spirit 
Grand Prix Racing 
NCM Today 

60 Minutes 
Special "Bushmen of 

the Kalahari" 
Special Report -

Space Shuttle 
Today 

PM Magazine 
Real People 
Good Morning America 

Pop Goes Nashville 
Solid Gold 

Smurfs 
Spaghetti & Meatballs 
Spiderman 
Tom & Jerry 
Woody Woodpecker 

HBO Special­
Muhammad Ali 

Tennis 
Wrestling 

World World of Animals 
In Search Of 

That's Incredible 
Tonight Show with 

Johnny Carson 

Soul Train 
Video Jukebox (HBO) 
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GAME SHOWS 

Child's Play 
Family Feud 

The Price Is Right 
$25,000 Pyramid 

Wheel of Fortune 

MOVIES 

Abbott & Costello Meet Frankenstein 
Any Which Way You Can 
The Blue & the Gray 
The Blue Lagoon 
Chitty Chitty Bang Bang 
Columbo 
The Dallas Comboy Cheerleaders 
Death Car on the Freeway 
A Delicate Matter 
I Desire 
Dressed To Kill 
Endless Love 
Every Which Way But Loose 
The First Time 
Fooling Around 
Forever After 
Friday the 13th 
Ghost Story 
Happily Ever After 
The Howling 

OTHER 

"Blockheads" - 4th Annual 
Ventriloquism Show 

Fantasy 
Panorama 

Ice Castles 
The Incredible Shrinking Woman 
The Land that Time Forgot 
Living It Up 
Loophole 
MacMillan & Wife 
M*A*S*H 
Mecha Godzilla 
No Deposit, No Return 
Paternity 
The Pink Panther Strikes Again 
Prince of the City 
Private Benjamin 
The Scarlett Peppernel 
A Shot in the Dark 
So Fine 
Son of Pale Face 
Stranger in the House 
Superman 
The Three Musketeers 
. Two of Hearts 

Doug Henning-Magic on 
Broadway--Special 

People's Court 
Susie 
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