
91

REFERENCES

Applebaum, W. (1965). Measuring retail market penetration for a discount food
supermarket; A case study. Journal of Retailing, 41(2), 1-15.

Arnold, S. J., Handelman, J., & Tigert, D. J. (1996). Organizational legitimacy and retail
store patronage. Journal of Business Research, 35, 229-239.

Arnold, S. J., Handelman, J., & Tigert, D. J. (1998). The impact of a market spoiler on
consumer preference structures (or, what happens when Wal-Mart comes to town). Journal of
Retailing and Consumer Services, 5(1), 1-13.

Arnold, S. J., Oum, T. H., & Tigert, D. J. (1983). Determinant attributes in retail
patronage: seasonal, temporal, regional, and international comparisons. Journal of Marketing
Research, 20, 149-157.

Bellenger, D. N., & John, C., & Bryant, B. E. (1986). General life style and retail
patronage. Southern Marketing Association, 436-440.

Bishop, K. H. (1992). Customer perceptions of service quality in retail apparel specialty
stores: a new application of the SERVQUAL. Unpublished master’s thesis, University of
Georgia, Athens.

Blakney, V. L., & Sekely, W. (1994). Retail attributes: influence on shopping mode
choice behavior. Journal of Managerial Issues, 6(1), 101-119.

Brown, F. E., & Fisk, G. (1964). Department stores and discount stores: Who dies next?
Journal of Retailing, 14, 15-27.

Brown, M. S. (1997). Foreign direct investment: Korea. KCCI Business Journal, 42, p.
N/A.

Buklin, L. (1972). Competition and evaluation of the distributive trades. Englewood
Cliffs: Prentice-Hall.

Burton, J. (1995, June 26). Survey of South Korea (1): Reform with a nationalist tinge.
Financial Times, 11.

Carpenter, G. S. & Nakamoto, K. (1989). Consumer preference formation and pioneering
advantage. Journal of Marketing Research, 26, 285-298.



92

Chen-Yu, H. J. (1995). Consumer satisfaction/dissatisfaction with the performance of
ready-to-wear apparel products. Unpublished doctoral dissertation, University of Minnesota,
Saint Paul.

  Choi, Jong-Gun. (1998). The eye of the typhoon. Discount Merchandiser, 3(8), 24-26.

Choi, Jong-Gun. (1999). Home Plus, gold medal. Discount Merchandiser, 4(1), 28-34.

Company: About Wal-Mart: The Wal-Mart story. [On Line]. Available: http://www.wal-
mart.com/coroprate/wm_story.shtlm. [1998. September 15]

Darden, W. R. (1979). A patronage model of consumer behavior. In Stempfl, R., &
Hirschman, E (Eds.), Competitive structures in retail markets: the department store perspective.
Chicago: American Marketing Association Proceedings Series.

Dardis, R., & Sandler, M. (1971). Shopping behavior of discount store customers in a
small city. Journal of Retailing, 47, 67-72, 91-93.

Data sheet. [On Line]. Available: http://www.wal-mart.com/newsroom/data.html [1998.
September 15]                       

Discount stores become one of the major retailing sectors. (1997). Discount
Merchandiser, 2(8), 66-69.

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effect of price, brand, and store
information on buyers’ product evaluations. Journal of Marketing Research, 28, 307-319.

Dotson, M., & Patton, W. III. (1992). Consumer perceptions of department store service:
a lesson for retailers. The Journal of Service Marketing, 6(2), 15-28.

Eisenstodt, G. (1995). Park gui-sook’s reading list. Forbes, 15(6), 72-76.

Foreign investment in Korea increases 36 percent in January-August. (1996, September
14). The Korea Herald [On-line serial]. Available Internet: http://zec.three.co.kr/koreaherald/

Gracey, D. Jr. (1993). Customer service: The hidden value. Unpublished master’s thesis,
St. Mary’s College of Minnesota, Winoma.

Gu, Jeong Hee. (1997). Positive relationship between the number of parked cars and
sales. Discount Merchandiser, 2(1), 73-75.

Gu, Jung Hee. (1998). Price satisfaction score is 70. Discount Merchandiser, 3(1), 34-37.

Halverson, R. (1998, June 8). Performance wins back Wall Street. Discount Store News,
37(11), 101-102.



93

Han, D. (1997). Decade of department stores is gone. Discount Merchandiser, 2(11), 72-
75.

 Hiller, T. R. (1983, December). Going shopping in the 1990s: Retailing enters the future.
Futurist, 17(6), 13-19.

Hollander, C. S. (1989, Spring). Chain store development and their political, strategic,
and social interdependencies. Journal of Retailing, 65(3), 299-325.

Huddleston, P., Ford, I., & Mahoney, M. Y. (1990). The relationship between importance
of retail store attributes and lifestyle of mature female consumers. Journal of Consumer Studies
and Home Economics, 14, 71-85.

Hutcheson, G. D., & Moutinho, Luiz. (1998). Measuring preferred store satisfaction
using consumer choice criteria as a mediating factor. Journal of Marketing Management. 14,
705-720.

Hutton, B. (1995, June 26). Survey of South Korea (8): Fear of shopping subsides.
Financial Times London Edition, 4.

Hwang, S., & Jung, C. (1993). An exploratory study on apparel distribution system and
its countermeasure in the view of market liberalization. Journal of Korean Society of Clothing
and Textiles, 17(2), 265-279.

Internationalization of Korean firms: Rapid growing. (1992, December 15). East Asian
Executive Reports, 14(12), 11-20.

Jay, J. (1994). Kmart views trends and issues. Discount Merchandiser, 34(9), 18, 86.

Jeong, B. H., & Park, E.J. (1993). Study on clothing store selection and relevant factors.
Journal of the Korean Society of Clothing and Textiles, 17(2), 207-217.

Jeong, J. (1996). Discount Store, leading 21st century. Discount Merchandiser, 1(1), 18-
21.

Jeong, J. (1997a). Shinsegae, New Core: high competition for the top position. Discount
Merchandiser, 2(9), 34-36.

Jeong, J. (1997b). Starting the entrance of foreign retailing companies. Discount
Merchandiser, 2(3), 22-25.

Jeong, J. (1997c). The last hope of membership wholesales clubs. Discount
Merchandiser, 2(9), 54-58.

  Jin, B. (1998). Consumer’s perception of clothing price. Journal of the Korean Society of
Clothing and Textiles, 22(3), 417-427.



94

Johnson, J. L. (1993a). How Wal-Mart’s people make a difference. Discount
Merchandiser, 33(8), 60-63.

Johnson, J. L. (1993b). Wal-Mart’s secret weapon. Discount Merchandiser, 33(8), 66,68.

Johnson, J. L. (1993c). We’re all associates. Discount Merchandiser, 33(8), 50, 52-56.

Kaikati, J. G. (1987, March/April). The boom in warehouse clubs. Business Horizon [On
Line], 30(2), 68-73. Available: http://medusa.prod.oclc.org:3054/f...essionid=2968211:149:
1fsrec149.txt. [1998. Feb. 18].

Kim, H., & Kim, M. (1995). An empirical study on apparel store choice. Journal of
Korean Society if Clothing and Textiles, 19(5), 774-789.

Kim, H. S. (1990). Categorizing apparel stores by consumers’ image perception.
Unpublished master’s thesis, Seoul National University, Seoul, South Korea.

Kim, K. (1998). Discount stores increase their growth rate by 167 percent after economic
crisis. Discount Merchandiser, 3(5), 68-71.

Kim, S., & Lee, E. (1994). A  study on clothing shopping orientations of consumers.
Journal of the Korean Society of Clothing and Textiles, 18(3), 429-439.

Koh, A., Park, K., & Lee, Y. (1997). Apparel store patronage behavior of female
consumers in satellite cities. Journal of the Korea Society of Clothing and Textiles, 5(3), 77-88.

Koo, H. (1996, December 2). Discount stores rush to satellite cities. The Korea Herald, 8.

Lambert, Z. V. (1979). An investigation of older consumers unmet needs and wants at the
retail level. Journal of Retailing, 61, 75-105.

Lee, H. J. (1996). Fashion distribution industry. Seoul, Korea: Korea Textile Center.

Lee, J. E. (1989). Store patronage by apparel purchasing motives. Unpublished master’s
thesis, Ehwa Women’s University, Seoul, South Korea.

Lee, J. E. (1997). Consumer expectation for service at apparel retail outlets. Journal of
Family and Consumer Science, 89, 26-30.

Lim, S. J., & Lee, J. E. (1993). A study on store image preferences which is followed by
clothing buying motives. Journal of the Korean Society of Clothing and Textiles, 17(1), 3-10.

Lumpkin, J. R., Burnett, J. J. (1991). Identifying determinants of store type choice of the
mature consumer. Journal of Applied Business Research, 8(1), 89-102.



95

Lumpkin, J. R., & Hite, R. E. (1988). Retailers’ offerings and elderly consumers’ needs:
do retailers understand the elderly? Journal of Business Research, 16, 313-326.

Mammarella, J. (1997a). International’s grade at year 6:B+; A country-b-country
assessment of how Wal-Mart is doing globally. Discount Store News, 36(5), 60-62.

Mammarella, J. (1997b). Wal-Mart International reshapes the world retailing order.
Discount Store News, 36(2), 21.

Marks, R. B. (1976). Operationalizing the concept of store image, Journal of Retailing,
52, 37-46.

Mason, J. B., Mayher, M. L., & Ezell, H. F. (1984). Foundation of retailing. Plano, TX:
Business Publications, Inc.

McNair, M., & May, E. (1958). Significant trends and developments in the postwar
period. In Smith, A. B. (Ed.), Competitive distribution in a free high level economy and its
implications for the university. Pittsburgh, PA: University of Pittsburgh Press.

Monroe, K. B., & Guiltinan, J. P. (1975). A path-analytic exploration of retail patronage
influence. Journal of Consumer Research, 2, 19-28.

Moschis, G. P. (1992). Marketing to older consumers: A handbook of information for
strategy development. Westport, Connecticut: Quorum Books.

Moye, L. N., & Giddings, V. L. (1998). Relationship between age, store attributes,
shopping orientations, and approach-avoidance behavior of elderly apparel consumers.
Unpublished master’s thesis, Virginia Tech, Virginia.

Narver, J. C., & Slater, S. F. (1990). The effect of a market orientation on business
profitability. Journal of Marketing, 54, 20-35.

Net Sales growth rate by 62.1 percent. (1997). Discount Merchandiser, 2(11), 76-78.

New direction in apparel. (1984). Discount Merchandiser, 24, 60-76.

Olson, D. R. (1996). Seven trends of highly effective warehouse. IIE Solution, 28, 12-14.

Park, J. (1995, August 31). Korea: Distribution industry faces across-the-board change.
The Korea Economic Weekly, p. N/A.

Park, J. S. (1988). Consumers’ characteristics and store image by store types.
Unpublished master’s thesis, Han Yang University, Seoul, South Korea.

Park, S. K., & Lim, S. J. (1996). A study on clothing shopping motivations and store.
Journal of the Korean Society of Clothing and Textiles, 20(3), 414-428.



96

Porter, M. E. (1985). Competitive advantage: creating and sustaining superior
performance. New York: The Free Press

Rhee, K., & Lee, J. (1996). Review of consumer activism in Korea, 1910-1995: A
political-economic approach. Journal of Consumer Policy, 19, 365-392.

Roach, L. (1993). Wal-Mart’s top ten. Discount Merchandiser, 33(8), 76-77.

Schiffman, L. G., Dash, J. F., & Dillon, W. R. (1977). The contribution of store-image
characteristics to store-type choice. Journal of Retailing, 53(2), 3-14, 46, 96.

Schnabel, M. (1996, Jan 28). A big change. The Roanoke Times, G1.

Schumpeter, J. (1934). The theory of economic development. Cambridge, MA: Harvard
University Press.

Seckler, V. (1998, March 23). Wal-Mart eyes double-digit growth abroad. Supermarket
News, 48(12), 7.

Sheets, K.R. (1995, November 11). How Wal-Mart hits Main St. The Economist, 53-55.

Shim, S., & Bickle, M. C. (1994). Benefit segments of the female apparel market:
Psychographics, shopping orientations and demographics. Clothing and Textiles Research
Journal, 12(2), 1-12.

Shim, S., & Kotsiopulos, A. (1992). Patronage behavior of apparel shopping: Part II.
Testing a patronage model of consumer behavior. Clothing and Textiles Research Journal, 10(2),
58-64.

Shim, S., & Kotsiopulos, A. (1993). A typology of apparel shopping orientation segments
among female consumers. Clothing and Textiles Research Journal, 12(1), 73-85.

Shim, S., Kotsiopulos, A., & Knoll, D.S. (1991). Body cathexis, clothing attitude, and
their relations to clothing and shopping behavior among male consumers. Clothing and Textiles
Journal, 9(3), 35-44.

Shon, Youngju. (1997, April). Gone are the good old days. Business Korea [On Line],
14(4), 32-33. Available: http://homer.prod.oclc.org:3056.../fs_fulltext.htm%22:fstxt4.
htm. [1998. Feb. 18].

Sinclair, J., Hanks, P., & Fox, G. (Eds.). (1993). Collins Cobuild English language
dictionary. London, England: HarperCollins.



97

Sirohi, N., Mclaughlin, E. W., & Wittink, D. R. (1998). A model of consumer
perceptions and store loyalty intentions for a supermarket retailer. Journal of Retailing, 74(2),
223-245.

South Korea. (1995). Retail trade international 1995 (8th Ed.), 4, 1031-1050. Chicago,
IL: Euromonitor International Inc.

Struzzle, D. (1996, Jan 28). Shopping eras end, begin. The Roanoke Times, B4.

Summers, T. A., Belleau, B. D., & Wozniak, P. J. (1992). Fashion and shopping
perceptions, demographics, and store patronage. Clothing and Textiles Research Journal, 11(19),
83-91.

Summers, T. A., & Wozniak, P. J. (1990, Spring). Discount store patronage preferences
of rural and urban women. Clothing and Textile Research Journal, 8(3), 1-6.

Supercenter, high growth rates. (1996). Discount Merchandiser,1(9),18-22.

Sweeny, D. J. (1992, November). Warehouse clubs! Hypermarkets! Supercenters! Retail
Business Review, 60(9), 18-26.

Tazel, M. (1982). Skill and motivation in clothes shopping: Fashion-conscious,
independent, anxious, and apathetic consumers. Journal of Retailing, 58, 90-97.

Ten large retail outlets to open in Seoul suburbs. (1996, February 5). The Korea
Economic Weekly, p. N/A.

Top 100 retailers. (1997). Stores: The bulletin of the NRDGA, 79(7), S5-S13.

Updates. (1998, June 1). Chain Store Age, 74(7), 13.

Verdisco, R. (1992). The future of mass retailing is international. Discount Store News,
31(19), 11.

Vogt, W. P. (1999). Dictionary of statistics & methodology : A nontechnical guide for the
social sciences. Thousand Oaks, Califonia: Sage Publications.

Wal-Mart-An American success story. [On Line]. Available: http://www.wal-
mart.com/newsroom/success_story.html. [1998. September 15]

Wal-Mart announces global expansion plans for 1998. [On Line]. Available:
http://www.wal-mart.com/newsroom/global_expansion.html. [1998. September 17]

Wal-Mart annual report. (1998). Bentonville, AR: Wal-Mart Stores Inc.



98

  Wal-Mart enters Korea, continues Asia expansion. [1998. Sep 14]. [On Line], Available:
http://www.wal-mart.com/newsroom/korea.html

Wal-Mart plans Kim’s stake. (1997, October 11). News, 16.

Wellman, M. G. (1980, Summer). The future of discount stores. Survey of Business,
16(1), 18-20.

Westbrook, R. A.  (1981). Sources of consumer satisfaction with retail outlets. Journal of
Retailing, 57, 68-85.

Zhang, J. (1995). Asia: Opportunities large and small. Chain Store Age Executive with
Shopping Center Age, 71(1), G5-G8.


