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(ABSTRACT)

The driving force of the tourism industry is represented by the attractions at
destination. Travelers have no reason to visit destinations that have nothing to offer.
Tourism research has demonstrated that attraction studies are necessary in the
understanding of the elements that encourage people to travel. Achieving the goal of
measuring destination attractiveness requires the understanding of its components and
their relationships. There are two ways of examining attractiveness. by studying the
attractions or by exploring the attractiveness perceptions of those who are attracted by
them. As competition among tourism destinations increases and tourist funding
decreases, it is of vital importance to understand how the inventory of existing
attractions at destination relates to the perceptions that travelers have of those
attractions.

Tourism literature provides only a limited number of studies addressing destination
attractiveness. Those studies focus exclusively on the measurement aspect of
attractiveness and ignore the analysis of its components. The purpose of this study
was to generate a new measurement tool for destination attractiveness and to examine
the relationship between its elements. The principles of regiona anaysis, tourism
planning, and tourism attraction research provided the foundation for a measurement
and hypothesis testing model. This model is based on the assumption that tourismisa
system, which isafunction of supply and demand interaction.

Four attraction dimensions—tourism services and facilities, cultural/historical, rura
lodging, and outdoor recreation—were found to represent the attractiveness portfolio
of the destination. According to the findings, no correlations were found between
demand and supply importance of the four dimensions. Among demand
representatives, market segments perceive and value attractions in different ways. The
study explored the attractiveness evaluation of eight tourist regions and discovered
correlations between demand and supply indicators. Additionaly, it was established
that the overal regional measures of demand and supply destination attractiveness
explain the economic benefits of tourism in the same region.



Among the contributions of this study is the development of a model that allows the
simultaneous empirical assessment of demand and supply indicators of destination
attractiveness. The findings of this study provided important implications for the
development of robust tourism plans, promotional strategies, and resource allocation
policies.
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