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MAKING THE MARKET VISIBLE

A few years ago when I was studying in Blacksburg, Virginia Tech’s
main campus, a visiting professor came to speak and in his introduction,
he spoke about a television commercial by the American Institute of
Architects.  In it a spokesman for the AIA was addressing the viewer, the
potential client, and said we will take your vision and make it into
reality.

The professor pointed out that this is bulls---.  The architect alone has
the capacity to make the invisible into the visible.  Or rather, the
architect alone has vision.  The following drawings are representations
of the open air market made visible.

54



55



56



ground level  plan with
stalls for the vendors
trucks

North

keyplan
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second level plan with two
level apartments towards
the street and one level
apartments towards the
piazza

North

keyplan
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third level plan with bed-
rooms and roof terraces

bedroom with view towards Union Street
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keyplan

61



62



roof level plan with roof
terraces and views to the
Potomac River and piazza
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keyplan
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Birds,  Aristophanes
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