Superwarket Iastitute -~ The work dome with

W. §. Pecbles and Company came partially as a re-
sult of contacts made during this conveation. Too,
information secured there and coutacts made there
assisted me in securing information, methods, and
materials for wse with the company.

Hational Outlook Conferemes « This furnished me with
outlook iaformation as well as the facts and thinking

behind the outlook. This ia tura proved useful ia

editing the Outlook issue of Ecomomic Amalyst, in

plananing outlook informstion, asd helping formulate
plans of action for the coming year.

Extens ion Marketing Workshop, Marisauna, Arkansas -

At this conference, where I served as chairmen of the
Consumer Marketing Vork Group, 1 learned sew methods
and techmiques both for comnsumer marketing end for
cooperation with other markstimg specialists, other
sxtension specialists, and persons in the food trades.
This also assisted in the preparation of more co~

ovdinated plans of work among us marketing specisliste.

IXI. Publications and Visual Alds
A. A sasuscript for an extension bulletia, "Frash Fruits and
Vegetable Calendars,” was prepared by Jim Bell and I. This 1is now
with the Department of Informstion and Publications for editing.

B. I sssisted with the department's state falr axhibic.




Meny valuable contacts were made. Nost major farm organize~
tions ia Virginia were contacted as were the major trade sssocistions
and the AFL-CIO. Several county extension ageats alse expressed
iaterest in further surk is this ares.

Specific examples of accomplishments included ia this report
are:

State Fair Exhibit
Chesterfield Couaty Consumer Rducatiom Progres
A Supermarket Organisation Assisted with Merchandising

Probleas

Reglonsl Extension Programs
A. Natiomal MIC objectives - At the request of Mr, Noobler,
Chief, Consumer Marketing Ecomomics Branch, FES, 1 spent three

days in Vashington working with him on a tentative revision of the

Natiomal Objectives for the Marketing Information for Consumers

Program.
B. Review of publications -~ During the year, I veviewed three

publications d with i that were writtea

by persomnel of other states or the U. 8. D. A.
€. Regilonal weetiags - I sttended several national and veglomal
meetings. Among these and ways in which they helped extension work

ia Virgiaia were:




D. Other Activities

(1) Beocnomic Analyst ~ I served as editor for this publi-

cation for four fesues and also prepared or helped
prepare six articles for it.

Radio Tapes - 1 prepaved a total of sleven tapes,
dealing with such topies as U. §. grades, food buying
principles, labeling, and other aspects of consumer
economics.

Exhibits - 1 sssisted ia plamning, preparing #ad man-
aing the departmental exhibit, ™Your Food Dllar Buys
Many Thiongs,” at the 1939 Virginis State fair.
Professional Improvemeat - 1 participeced in several
conferences and other professiomal activities duriag
1959. Asong these were the Jupermarket Institute,
Institute of Rural Affairs, Southeran Regiomal Extension
Marketing Couference, The Outlook Coaferemces, Virgiaia
Asnual Extension Conferemce, and the Extension Communi-
cations Verkshop.

A good start was made in 1959 toward developing good working
relations with trade and producer groups. A growing awareness of
the importamce of consumer demands, preferences, buying patterms,
eand vants in the formulatiom of production and marketing plans was
evident. Interest in knowiag more of this phase of agricultural

warketing is high.




(2) Management School for Coopevstives - Assisted other
meubers of the Department of Agricultural Ecomomics
in planning and conducting the Cooperstive Mamagers
Sehool.

Virgiaia Processor - Four articles dealing with coan-
susption aspects of food processing were prepared for
Virgiaia Processor.

Retail Growers - One article om grocery store moderai-
sation was writteam for the Virginis Foodsmsn. 1 alse
attended the Anmual Couveation of the Virgianis Retail
Food Dealers vhere many worthwhile comtacts were made
with both grocers and wholesalers.

Consuaers

(1) 1 assisted Mrs. Confer, Howe Demomstration Ageat of

Chesterfield County, in plamaing 2 consumer educatiom
prograa for her coumty. A total of three plasaing
meetings were attended, two with her committee and oune
with her.

Leader Tralning -~ Three leader training lessons wers
prepared and given to leaders of home demonstration
leaders.

Leaflets -~ Jim Bell and I subuitted & manuscript of &
leaflet to the Office of Information. This mssuscript
was a supply calendar for both natiomally and Virgiais

grown fresh fruits and vegetables.
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1. Extension Activities and Accouplishmeuts

In general, 1959 wvas a year of scquainting myself with Virgiaia,

its Extension Service, its people, its agriculture, and its econowy.

Some specific extension activities d with ]

were engaged imn, however.
A. VWork with producer groups -~ 1 worked with several producer
groups ia 1959. Amouyg these and the typas of activities were:
(1) Virgiais Poultry Association - Assistance in analysiag
methods for disposing of heavy supplies of eggs.
Virginia Purebred Swine Producers -~ A review of the
possibilities of Federsl Consumer Grades for pork.
Virginias State Apple Commission - Assistance in plan-
ning their 1959-60 advertising campaiga.
I wrote two articles couceraning food consumption for
the Peanut Grower's News.
with marketing organisations
Food Merchandising ~ Assisted Mr. Bell and Mr. Russell

in preparing and preseating twe hand Loing 1

for a group of retail store personnal.
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