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BUY MORE PAY LESS 

There are several ways you can get more for your money when you shop. 

Save coupons for products you buy. The manufacturer or the store pays a part of 
the cost to get you to try a product or to buy more of a product. Coupons are found 
in newspapers and magazines, in food packages or on labels, and at the store. 

Coupons can save you money if you would buy the product anyway. Compare prices 
before you buy though. Coupons are usually for national brands which may cost more 
than store or generic brands. The store brand may be a better buy than the national 
brand with a coupon. 

Coupons are for specific products. If it says Smith's All Purpose Flour, you 
won't be able to use it for Smith's Self-Rising Flour or for Jones' All-Purpose Flour. 

The coupon may specify the package size or it may offer a choice of package 
sizes. A recent coupon offering 40¢ off on a national brand of instant coffee could 
be used toward the purchase of a 2, 4, 6, or 10 oz jar. You would think that 40¢ 
off the smaller jar would make it the best buy but it didn't. The 6 and 10 oz jars 
were just as good buys because they cost less per ounce to start with. And the 
store brand was cheaper than the national brand with a coupon. 

Brand Jar Size Regular Price Less 40¢ Cost per Ounce 

National 2 oz 
National 4 oz 
National 6 oz 
National 10 oz 
Store 10 oz 

Clip coupons as you see .them. 
found in store ads are usually good 
be good for several months. 

$1.39 $0.99 $0.SO 
2.79 2.39 O.S9 
3.39 2.99 a.so 
S.39 4.99 a.so 
4.S9 0.4S 

Note the expiration date on the coupon. Coupons 
for just a few days. Manufacturer's coupons may 

Organize coupons so you can find them. You might put coupons for coffee in one 
envelope (a used one will do), coupons for cereal in another, etc. 

Remember to take the coupons to the store. Compare coupons with products as you 
shop to be sure you've selected the right one. If you can't find a product, ask a 
store employee about it. If the store is out of a product, you may get a raincheck. 
That would mean you could use the coupon after the expiration date. 
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It'a a good idea to tell the checkout person you are planning to use coupons 
when she starts to ring up your purchases. 

Some stores now and then offer to give you twice the value of coupons to get 
you to shop there. 

Buy in quantity when possible and practical. Large containers are usually the 
best buy if you can use the food before it spoils or if you don't get too tired of it. 
It is certainly worth looking into the cost of various sized packages of foods like 
crackers, sugar, flour, and dry milk which don't spoil very fast. Look at the cost 
of a ~-pound box of crackers, a ~-pound box, and a 1-pound box. The ~ pound box has 
two times as many crackers and the 1-pound box 4 times as many crackers as the ~­
pound box. Do they cost twice as much and four times as much? 

Unit pricing can help you compare prices. Look for a tag on the shelf under 
the product. It should have the name of the product, the package size, and the cost. 
It will also have the cost of a given weight or volume of the food. For example, 
the crackers might say 

CRISP CRACKERS 
~ pound $0. 71 

Cost per 
pound $1.42 

Unit pricing won't help if the products are not of the same density. 
knowing the cost of a pound of dry milk won't help in deciding whether it 
a buy as fresh milk. You need to know the cost per quart or per serving. 

For example, 
is as good 

Cost per serving is the bottom line as to what is the best buy. Meats with a 
lot of bone or fat may cost less per pound than leaner, boneless cuts. Chuck roast, 
spareribs, and chicken wings are examples of meats with a lot of waste and not much 
meat. Ground beef, round steaks or roasts, chicken legs or thighs have more lean 
meat per pound. 

Two for Many items are priced two for or in other multiples. 
Let's say two cans of tomatoes are selling for 89¢. If you buy just one today, 
you'll pay 45¢. And the next time you buy just one, you'll also pay 45¢. You've 
paid 90¢ for the two cans of tomatoes and lost a penny. A penny lost on 5 items 
a week would amount to $2.50 in a year. 

Buy the right quality. Don't pay a high price for a national brand of pine-
apple slices to dice for a salad. Buy pineapple chunks or tidbits--a store brand 
or even one of the generic labeled products will do. Save the fancy pineapple 
slices for a pineapple-cottage cheese salad. 

NAME BRANDS vs.STORE BRANDS 

Prepared by Jo Anne Barton 
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