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Most travel booking engines are likely to
be well aware of Google's push into
providing an all-encompassing booking
experience within its search engine, but
it still remains to be seen how many

hotels have signed up to Google's own

booking engine - despite its low entry

costs.

Slightly unglamorously referred to as Book on Google (or
slightly worse, BoG), this move allowed Google to keep the
user within their product when booking their stay at a
chosen hotel, locking them further into the Google

ecosystem.

Although Book on Google was announced way back in 2015

on the US market, per
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OVERVIEW

Bournemouth is a seaside resort on the southern coast of
England. It's known for having 7 miles of beaches,
Victorian architecture and buzzing nightlife in areas such
as the Triangle. The resort is also home to Bournemouth
Pier, an activity centre with an obstacle course, a climbing
wall and a zip... More v

Population: 187,503 (2011) United Nations
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Google wants a bigger piece of the near $1 Billion Online

Travel Industry

Within Google you can now research your next holiday
destination, find flights, hotels, and book them all without
ever leaving Google itself. Even the travel guide information
is created by scraping content that other websites have
kindly created; Google's just facilitating the whole travel

process, from research through to purchase.

Perhaps the motivatio
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hotels, within this offering you can see a whole wealth of

information, made readily accessible to guests all within the
SERP's. It's almost as if Google doesn't want you to visit a

hotel website anymore...

& The Lowry Hotel

OVERVIEW  PRICES ~ REVIEWS  LOCATION  ABOUT

Details

Overlooking Trinity Bridge on the River Irwell, this upmarket
glass-fronted hotel is an 8-minute tram ride from Victoria
Station and the Phones 4u Arena.

Contemporary rooms feature floor-to-ceiling windows with
river or city views, as well as flat-screen TVs, iPod docks and
marble bathrooms. Suites add kitchens, lounge/dining areas
and free Wi-Fi. In-room dining is available.... More

Check-in time: 2:00 PM
Check-out time: 11:00 AM

Amenities
= Free Wi-Fi P Parking — Paid
Airport shuttle Air conditioning
Fitness centre Restaurant
Good for kids Room service
Laundry service Business centre
Spa Kitchens in some rooms

Bar onsite 3 Smoke-free nronertv

Analysing Googles New Booking
Engine For Hotels And Vacation
Rentals

From one-click | can access hotel details, amenities, reviews,
location, photos, prices - and with the Q&A feature | can

even ask my question directly from the SERPs

When you consider that according to TripAdvisor research,
the average hotel purchaser takes 89 days to purchase,

whilst visiting 34 websites and reading content across 182
pages, it's clear that for most, Google remains a focal point

throughout the holiday-research process.
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Google assistant helping to find a hotel - as taken from

Google

And whilst voice assistant adoption and voice search
continue to grow, the ability to book things within Google will
become more standard behaviour. You don't have to look
far to find an example of this already in the works when you
see Google's assistant making a hair appointment, as

presented during Google I/0.

Google Duplex: A.l. Assistant Calls Local Businesses To M...

Just a few days ago in March, Google announced that
vacation rentals are also going to be included within the

platform too - includin
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Instead of allowing the booking to be made within Google

(as is the case with some hotels), this instead takes you to

the travel partner site to complete the booking.

FILTERS

PRICE PER NIGHT

GUEST RATING AT LEAST

ACCOMMODATION TYPE

Hotels Vacation rentals

BEDROOMS BATHROOMS

0+

AMENITIES

4,736 places

The option to filter by
Accommodation type - Vacation
Rentals or Hotels

This move makes sense from Google - the public-facing
reason is that they want to remove friction from the travel-
booking experience. And for the vacation providers they'll
see it as a chance to pick up more bookings too - even if it
does come at a slight cost due to the Meta Search

requirements (which we discuss further later).
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Romantic and charming Appartement directly
in front of Notre-Dame

OVERVIEW  PRICES  REVIEWS ABOUT PHOTOS

24 Upto2guests Bl 1 bedroom

& 1 bathroom

Pricing and availability
Checkin

« ThuApris »

B HolidayL

€166.03w

The option to book on
HolidayLettings - which takes
you to their website, so outside
of the BoG environment

Benefits to Hotels using Book on Google

The clear reason why a hotel might decide to make use of
BoG is that Google's offering bridges this perceived
disconnect between the research phase of booking your

next holiday, and the booking itself.

As BoG makes use of saved Google Payment and Google
account user information it will likely speed up the entire
booking process. No more manual filling of personal data
when you get to a hotel booking engine - or even having to

struggle selecting your dates - Google's got you covered.
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The first step of booking a hotel using Book on Google -

screenshot by Mirai

Described as being a way to provide frictionless travel, the
engine itself is clean and fast to load, responsive across all
devices (as you'd expect) so you can begin to see the appeal

for hotels.

The biggest bonus will be that unlike using an online travel
agent (OTA) like Expedia, bookings through Google will still
be classed as a direct one for the hotel - they still "own" the
transaction, just Google facilitated it. There's no charge to
use the BoG product, or commission taken from any
bookings, just the cost of participating in the Hotel Ads

program itself.

Is this the end of the traditional hotel
booking engine?

Whilst it's probably not great news this isn't all doom-and-
gloom for the Travel Saas firms within this sector. For some
it may provide an opportunity to get more involved in
assisting the setup with BoG, as it's still a relatively complex

process.

Meta search, otherwis  WE USE COOKIES TO ENSURE YOU GET THE BEST EXPERIENCE X

ON OUR WEBSITE
necessary element of
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Ads (which operate on a cost-per-click model), you can't

make use of BoG.

Whilst Google doesn't charge anything to make use of their
booking engine service, they make this up through the fees

paid out in the Hotel Ads product itself.

Book on

Google

v

Tavelrs sorch hotls acros ool proparts

(soarch mape) and Govcos (Gostp, mooee fabkt

Travelers go through search resuls and compare,

hotels and prcos tofnd tho bast deal

Travelrs found thei b at tho bost

prico avaiabio throug supplrs.

without With,
8og

BoG

Booking Booking

f suppiier selected by traveter If suppier selected by traveller
(clck on the Adf) is NOT ('cick on the Ad") is
on Googe, on Googie,
traveller is rediected through traveler stay within Google website
suppler website and resenvation is and resenvation is completed
completed within suppier website within Google website

Book on Google explanation
graphic from Bookassist

Should you start using Book on Google for
your hotel?

With Book on Google likely here to stay, we don't imagine
the traditional hotel booking engines becoming redundant
just yet. Distribution of bookings may fluctuate, but this is

nothing new to hotels.

As always you want to ensure your hotel (or holiday home
rental) is bookable at every stage of the user journey, and so
for some this may simply mean investing in the Hotel

ads/metasearch product.

For others this might be the time to reflect to see how your
OTA's are selling your rooms through metasearch - are they
undercutting your rates, or creating other issues? Within the
new hotel search the rates that are displayed are now
incredibly important, so you want to remain competitive as
much as possible.

WE USE COOKIES TO ENSURE YOU GET THE BEST EXPERIENCE X
ON OUR WEBSITE
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The Lowry Hotel

Website Directions Save

| See inside

45 %k %k 1,101 Google reviews
5-star hotel

BOOK A ROOM

Address: 50 Dearmans P, Salford M3 5LH, UK
Phone: <44 161 827 4000

Check availability

@ Sun, Apr7 @ Mon, Apr 8 &2

B Booking.com €3 >
2 guests - Free Wi-Fi
2 guests - Free Wi-Fi - Free breakfast €168 >

#H Hoteles.com €139 >
Genuine Guest Reviews - 24/7 Customer Service

@ Expedia.com €139 >

Read Real Guest Reviews - Get Instant Confirmation

View more room rates

With the Lowry Hotel there’s no
sign of the hotel participating in
the Hotel Ads product at time of

searching (but Booking, Hotels

and Expedia are) - so it could
be a missed opportunity for
them.

Booking direct through a hotel or vacation website should
remain an important channel of your digital strategy but
Book on Google could be seen as another additional outlet.
This is especially pertinent when you consider the changes
Google's made to its search engine in recent years, making it

harder for independent hotels to compete for organic traffic.

Contact
Matt Tutt
Digital Marketing Consultant at Matt Tutt Digital Marketing

Send Email
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= Top Five Revenue Management & Distribution Tips
For 2019 | By Patrick Landman
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